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Leadinsf  the  Advertisim 


Advance  in  Chicago 


IdMl 


Of  cheering  significance  to  a//  advertisers 

is  the  fact  that  in  the  first  five  months  of  1924  “the 
world’s  greatest  merchants”— the  Chicago  department 
stores— ///creased  the  volume  of  their  advertising  in 
Chicago  newspapers  by  442,018  agate  lines  over  the 
same  period  of  1923. 

The  total  volume  of  this  advertising  in  the  first  five 
months  of  1924  was  7,742,704  agate  lines. 

Of  the  aggregate  gain  by  all  Chicago  Papers — 
442,018  lines— The  Chicago  Daily  News  gained 
more  than  62  per  cent— 2^5,068  agate  lines. 


By  the  proportionate  “distribution  of  their  advertising 
among  Chicago  newspapers  the  world’s  greatest  mer¬ 
chants  indorse  the  opinion  of  the  majority  of  Chicago 
readers,  and  both  adjudge 


The  Chicago  Daily  News 


First  In  Chicago 


J 

I 
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OHIO 


FIRST 


***Akron  Beacon  Journal 

•••Akron  Times  . 

•••Akron  Sunday  Times  . 


Ohio  must  be  considered  in  any  National 
Advertising  Campaign  whether  of  minor  or  major 
importance. 


Ohio  is  First  choice  of  many  national  adver¬ 
tisers  who  appreciate  the  value  of  intense  cultiva¬ 
tion  of  First  grade  territory. 


Ohio  leads  all  other  states  in  the  number  of 
large  centers,  having  five  cities  with  a  population 
of  200,000  or  over.  There  are  also  21  cities  in 
Ohio  with  over  25,000  population,  and  each  city 
has  its  own  daily  newspaper. 


There  are  nearly  six  million  people  in  all — five 
per  cent  of  the  population  of  the  United  States — 
more  than  80  per  cent  of  the  population  is  native 
born  white. 


National  Advertisers  who  start  a  campaign  in 
Ohio  are  in  Ohio  to  stay.  There  is  a  very  evident 
understanding  between  the  newspapers  and  their 
readers,  which  is  appreciated  by  the  National 
advertisers. 


The  newspapers  are  careful  in  barring  objec¬ 
tionable  advertising,  and  the  readers,  therefore, 
have  a  sales  creating  faith  in  advertisements  that 
are  published. 


You  are  “in  good  company”  when  in  an  Ohio 
newspaper  of  this  list.  Try  them. 


tttColnmbns,  O.,  State  Journal. 
tttColambns,  O.,  State  Journal. 


Kenton  Democrat 


t+tNowark  American-Tribnne 
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tfCovemment  Statement,  Sept.  30,  1923. 
tttGovemment  Statement,  April  1.  1924. 
•••A.  B.  C.  Statement,  April  1,  1924. 


Uses  G'E  Equipment 


General  Electric  Motor-drive  and  Control  operate  the  36 
super-speed  press  units,  and  the  20  Cylinder  multi-color 
press. 

G-E  Motors  and  Control  operate  machines  in  the  com¬ 
posing  room,  stereotyping  and  other  departments. 

G-E  distribution  equipment  is  used  throughout  for  the 
switching,  metering,  and  protection  of  power  and  light¬ 
ing  circuits. 

43B-900 


General  Electric  engineering  and  manu- 
iazcuring  facilities  provide  for  the  com¬ 
plete  electrification  of  any  printing  plant. 
Ask  the  nearest  G-E  sales  office  for  com¬ 
plete  information. 


GENERAL  ELECTRIC 

general  ELECTRIC  COMPANY,  SCHENECTADY,  N.  Y.,  SALES  OFFICES  IN  ALL  LARGE  CITIES 
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Port  of  Philadelphia 

MAKING  GREAT  GAINS 
IN  OCEAN  COMMERCE 

Philadelphia’s  Ocean  Traffic  Bureau  reports  that  additional  passenger  and  freight  lines  in  the 
overseas  and  coastwise  trades  will  operate  out  of  America’s  second  largest  seaport,  as  follows:  I 

International  Freighting  Corporation  in  conjunction  with  Consolidated  Navigation  Company  have 
removed  their  headquarters  from  New  York  to  Philadelphia  and  will  navigate  a  line  of  steamers  from 
Philadelphia  to  Irish  ports,  and  Liverpool,  Manchester,  Glasgow  and  Avonmouth,  Havre,  Dunkirk, 
Bordeaux,  St.  Nazaire,  and  to  South  American  ports  including  Santos,  Rio  Janeiro,  Montevideo  and 
Buenos  Aires, 

Cunard  Line  between  Philadelphia  and  Londonderry. 

White  Star  Line,  increased  passenger  service  between  Philadelphia  and  London. 

Holland-American  Line  between  Philadelphia  and  Dutch  ports. 

United-American  Line  passenger  service  between  Philadelphia  and  German  ports. 

North  German  Lloyd  lines  passenger  service  between  Philadelphia  and  German  ports. 

U.  S.  Shipping  Board  passenger  and  freight  lines  between  Philadelphia  and  Southampton  and 
Cherbourg,  London,  Hull,  Leith,  Aberdeen  and  Dundee. 

Garland  Steamship  Company  are  organizing  other  services  to  Mexico,  Cuba  and  South  American 
ports. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  new^spaper  “nearly  everybody” 
reads — 

Ohutniiu  ^nllttin. 


PHILADELPHIA’S  NEWSPAPER 


r  “In 
Philadelphia 

neai^  eveiybo^  reads 

JheBuUetiiLi 


Net  paid  circulation  for  six  months  ending  March  31, 
1924— 

512,445  copies  a  day 

The  circulation  of  The  Philadelphia  Bulletin  is  one 
of  the  largest  in  the  United  States. 


NEW  YORK — 814  Park-Lexington  Building  (46th  St.  and  Park  Ave.) 

CHICAGO — Verree  &  Conklin,  Inc.,  28  East  Jackson  Boulevard 

DETROIT — C.  L.  Weaver,  Verree  &  Conklin,  Inc.,  117  Lafayette  Boulevard 

SAN  FRANCISCO — Harry  J.  Wittschen,  Verree  &  Conklin,  Inc.,  681  Market  St. 


(Copjrright  1934 — Bulletin  Company) 
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Suite  1115,  World  Building,  W  Park  Row,  New  York.  Telephone,  Beekman  5814-18. 
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NEW  YORK,  SATURDAY,  JUNE  28,  1924 


Thousand  Writers  Swelter  on  Hard  Chairs 
as  Democrats  Meet  in  New  York 

Record  Gathering  of  Reporters  Invades  Historic  Madison  Square  Garden — Waldorf  Headquarters  of 
Press  Services — Newspap>er  Club  Arranges  Airplane  Rides,  Midnight  Shows,  Golf,  Baseball 

IVfL^RLY  1,000  newspaper  men  doffed  for  Visitors  Pratt,  Stephen  Donlevy,  William  Lawby,  Horace 

and  rnlled  ui>  slecves  tO  COver  Wilkins,  Miss  Anne  Dunlap,  Henry  Major,  Wes- 

lev  Hamer  and  Bruno  Lessing. 

Evening  Post:  Louis  Siebold,  Clinton  W. 


IVfL^RLY  1,000  newspaper  men  doffed  for  Visitors  Pratt,  Stephen  Donlevy,  William  Lawby,  Horace 

ll  .  ....J  cleev<>c  tn  rnver  Wilkins,  Miss  Anne  Dunlap,  Henry  Major,  Wes- 

coats  and  rolled  up  slaves  to  cover  -  Lessing. 

the  National  Democratic  Convention  in  _  c-l  n  tv  rr  Evening  Post:  Louis  Siebold,  Clinton  W. 

eweherinc  Madison  Square  Garden  this  seated  beside  Raymond  Clapper,  the  A,  r  Baenzinger,  Sherman  K.  JJuny,  Gilbert,  Robert  Barry,  Ray  T.  Tucker,  A.  L. 

United  News  political  expert,  while  Mis.s  Patricia  Dougherty  and  Gus  Hay-  Smith,  Jr.,  Hans  I.  Adainson,  D.  A.  Nichols 
,  ,  .  t  1.  IT  1  A  Edward  Churchill,  George  Dobson,  Robert  Smith 

From  north,  south,  east  and  west  they  nearby  was  Fraser  Edward>,  writer  tor  ward.  i  t.  j  r  and  T.  E.  Healy. 


the  New  York  Newspaper  Club  and  the  sponding  position  to  the  United  Press  on  McCormick,  Jack  Lait,  O.  O.  McIntyre,  Brooklyn  Standard-Union:  Joseph  J.  Early, 
dnh  of  the  New  York  World  and  the  the  left  side  of  the  rostrum.  Behind  the  and  Miss  Helen  Rowland.  managing  editor;  Roy  K.  Weller,  Clarence  Wor- 

_  .  .  n  •  •  ‘let.  Joseph  Schmal- 

BaltMOre  sun  in  R.  Remnitz, 

the  Garden  base-  iul°'c°^ 

usual,  the  4  ^ 

convention,  which  iWWiiiiiiitmHiiiyiiiiiiiii.ini:iMBHiii^^  c;\re"4ord' 

cuts 

days  thereafter,  a  press  headquarters 

repertorial  work  room  of  the  New 

was  done  at  van-  hysteria  all  week,  but  were  leldom  taken  at  important  by  the  bare-armed.  haUeas  veterani  of  tho  prow  who  sat  and  York  World  and 

OUS  hotels  where  .woatod,  but  kept  oool  heads  while  the  June  sun  made  Madison  Square  an  oven.  In  the  view  of  tte  newspaper  s^on  above,  those  who  know  Baltimore  SuH 

booms,  delegates,  them  can  find  possessors  of  names  as  well  known  as  Frank  B.  Moyes,  Karl  A.  Bickel.  Arthur  Brisbane.  M.  Daniels. 

and  state  commit-  Jackson  EUlett,  Boy  Howard.  Frederick  Boy  Martin,  and  a  host  of  others  whose  names  appear  on  this  and  following  pagea.  were. 

tees  were  housed.  ^  .  t  •  •  x-  t*  t  r  i.  j  norter— Bernard  Hawks^^**'*'”'  **' 

Main  activity  centered  around  the  Wal-  P.  were  seats  of  the  International  New  \ork  newspapers,  of  course,  had  (MichO  Teic4«m-j.  s.  Gray 

dorf  There  the  United  Press,  the  As-  News  Service  and  the  Universal  Service,  the  largest  staffs  working  on  the  con-  Albany  Knickerbocker  Press  and  Evening  News 

sociated  Press,  the  Universal  Service.  I.  N.  S.  news  writers  were  directed  by  vention. 

and  International  News  Service  had  E.  Barry  Paris,  associate  editor.  M.  Most  of  the  New  \ork  and  Brooklyn  At'anm  C^sthution-Clark  Howell,  J.  R. 

installed  offices  with  telegraph  connec-  Koenigsberg.  president,  and  George  C.  dailies  also  had  offices  in  the  basement  Tiolliday,  Sam  W.  Small, 
tions  keeping  them  in  direct  touch  with  Shor,  general  manager,  also  attended  of  Madison  Square  Garden  with  direct  Atlanta  Journal— Theodore  Tiller,  C.  E. 
diem  newspapers.  .some  of  the  sessions.  telephone  communication  to  their  home  AtSro^Mass.)  Sun-T.  K.  CcCaffrey. 

The  New  York  Tiftics,  IVofld,  Sun,  The  full  stafr  for  L.  P.,  under  the  city  desks.  Auburn  (N.  Y.)  Citizen — Charles  D.  Osborne, 

Post,  Herald  Tribune,  the  Chicago  Dail\  direction  of  Fred  S.  Ferguson,  vice-pres-  For  out-of-town  newspapers.  Western  , m  .  t  r  w  u 

.Vifcj.  the  Chicago  Tribune,  and  the  i(k;nt  in  charge  of  news  was  as  follows:  Union  and  Postal  Telegraph  messengers  Allf,Tail,i  Prli^s^Uti^A^R^^^^ 

Philadelphia  Public  Ledger  also  had  Robert  J.  Bender,  eraser  iidwaras,  carried  copv  to  the  telegraph  operators  Baltimore  Sun  and  Evening  Sun — Paul  Patter- 
offices  at  this  hotel.  Paul  Mallon,  Percy  B.  Scott,  Max  Buck-  below  the  convention  floor.  J-  Fred  Eswry,  Frank  ^  Kent,  John  w. 

From  this  center  the  reporters  at  other  ingham,  I^ank  Gett^  Dorothy  Shumate,  New  York  newspapers  were  repre-  il  *s*’  ^h°erwood,  HCTry’  M.  'ny*^,  H^  l! 

hotels  and  boom  headquarters  were  Senator  Clarence  C.  Dill.  Miles  W.  sented  by  the  following  men :  Mencken,  Raymond  S.  Tomkins,  George 

directed.  Vaughn,  with  Frederick  Kuh  represent-  Times:  R.  V.  Oulahan,  Charles  R.  Michael,  „ 

One  of  the  best  fitted  offices  installed  ing  the  foreign  department.  Rodney  Bean,  C.  R.  Michael,  L.  C.  Speers,  {J?”'™’"  -i-- 

Lme  01  tne  nest  nttea  omces  instaiiea  b  TTniteH  News  «;taff  was  headed  hv  Davis.  Birimngham  Age-Herald— Hugh  Roberts,  \  ir- 

by  an  individual  out  of  town  newspaper  Ihe  Unit^  Mews  btaff  was  he^ed  by  Tribune:  Dwight  Perrin,  city  editor,  Pr'ce-  ,  .  ^ 

was  that  of  the  Baltimore  Sun  on  the  Raymond  Clapper,  with  Ralph  Turner,  in  charge;  Ralph  E.  Renaud,  Mark  Sullivan,  Bloomington  Pantagpraph— A.  E.  Stevenson, 
fifth  floor  of  the  Biltmore  Hotel.  Tele-  Maxine  Davis.  VVestbrook  Pegkr  Sena-  Carter  Field,  Groton  Wikox,  John  Small  W.  Gt'™'*- 

phone  connections  direct  by  private  wires  tor  Caraway,  and  Thomas  L.  Stokes  as-  mon^^Boyden  ^Sparkes  Samuel  G*^^Blyt^  Boston  Christian  Science  Monitor— Willis  J. 
to  Baltimore  had  been  installed  as  well  as  sisting.  Frederick  B.  Edwards.  Sanford  Jarrell,  H.  d!  T-  CMyll,  J.  T.  Phillips.  Cora 

telejtraoh  service  This  newsoaoer  was  Covering  for  the  Associated  Press  Kingsburg,  Charles  T.  White,  Denis  Tilden  Rigby,  William  Sturgis,  Franklin  Snow,  Fred- 

ab«  l«ast.  that  the  conve^ntL  was  were  L  C,  Probert,.  J.  L.  West,  P.  F.  B^^  G^S^l-James  Morgan,  M.  E..  Hennessy, 

covered  by  its  own  staff  exclusively  Haupert.  Kirk  L.  bimpson,  S.  1 .  ISarly,  Propper,  T.  Paisner.  c.  S.  Groves,  A.  Lawrence  Wariship,  Miss 

without  the  aid  of  any  syndicate  E.  R.  Bartly,  John  T.  Suter,  Byron  Telegram  and  Evening  Mail;  George  D.  Mor-  C)-  Peak. 

Wta,  bjsine,,  opened  at  tl.e  Garden  Price,  C  B.  Jones,  C.  S.  Brandebury  and  gP  ^''JiTer  ’’TBrie?"  fU”?. &£ 

lues^y  all  press  seats  were  taken.  Press  J-  Stevens,  and  Zoe  Beckley.  Thomas  Carens,  W.  G.  Gavin, 

associations,  of  course  claimed  seats  Arthur  Brisbane  wrote  daily  reports  Telegraph:  Karl  Decker,  James  P.  Sinnott.  Boston  Post — Robert  Norton,  Norman  Ritchie, 

nearest  the  speaker’s  platform  wihich  of  the  convention  for  the  New  York  J;  ?V."f  t- 

«  a  r  spv^tvci  »  pidiiuriii  wiiwii  .  ,  .  .  TTniwrcnl  Corariro  McArdell,  Leo  A.  Marsh,  Frank  O’Connell.  Boston  Telegram — ^Thomas  F.  Donovan, 

jutted  out  from  the  center  of  one  side  of  Joxmial  and  the  Universal  bervice.  World:  Charles  Michelson,  Charles  S.  Hand,  Boston  Transcript- Jame-  T.  Williams  Jr., 

the  vast  oblong  hall.  Chairs  of  rough  Others  representing  Universal  were  Frank  L.  Hopkins,  A.  T.  C.  Bryant,  Arthur  t.  G.  Joslin,  Wendell  s.  Howie,  T.  P. 

pine  had  not  been  built  for  comfort.  Set  Chester  R.  Hope.  Norman  Hapgood,  M.  ^orge  Authier,  J.  J.  ^ary,  Mable  Mandell,  Forrest  Hull, 

rlnco  ■  vuiiiiuii.  oci  rj-— ic  Pbilin  W  Ormp  Farl  T  Abbott,  George  Wood,  Heywood  Broun,  Frank  Bridgeport  Times— J.  L.  McGovern, 

clo^  together  in  rows  ranging  from  4  R-  Harris^  tffillip  W.  Urme,  Karl  L.  Sullivan.  Oliver  H.  P.  Garrett,  Fred  D.  Ben-  Bristol  (Va.-Tenn.)  Herald-Courier— W.  R. 

to  8,  there  was  just  about  enough  room  Shumb,  Kenneth  L.  Beaton,  C.  H,  ham,  Hugh  <y Connor,  A1  Fruch,  and  Henry  Rogers. 

for  note  taking  on  the  bench  table  before  VVheeler.  WTnifred  Van  Duser,  Miss  o  t  jj  x  j  r  «•  u-  Buenos  Aires  La  Nacion—W.  w.  Davies,  G.  F. 

-  r  ^  ucliVH  iduic  Lw:iuic  A  Mauncc  B.  Judd,  hcad  of  the  Washing-  Fine, 

ca^  row  of  press  seats.  Luc\  Price,  James  A.  Nourse,  and  John  ^on  bureau;  Oorge  Van  Slyke.  head  of  the  rr>„r;iwr  a  FnnnirjM-  w  t 

On  the  first  day  when  Senator  Pat  T.  Lambert.  Albany  bureau;  John  Stuart,  H.  I  Phillips  ®  l^^’r  ^."^J^n  J  M^an'  Thi^s  P 

thesTsMt  d  K  The  following  list  of  news  writers  PilJa.  j^mes*  Bofc  T^^  BuffBk“°Lpr’ess-T  W  G  ee'  e  B 

these  seats  were  occupied  by  press  associa-  at  the  convention  for  International  Gwin,  and  P.  A.  Dolan,  news  editor.  ®  Burrows 

tmti  _ 11  _ 1  • _ _  XT _  o _ ; _ _  _ J  /-  jviatnews. 


^  - -  .....  A...  L^vvaiii  luiiiuii  iiariis,  iviiss  .mice  x.oKaii.  r*.— IT  T  c _ _ 

sessions  opened.  T.  Mahoney,  George  T.  Durno,  Roland  ,  Bulletin:  Donald  McGregor  G.  H.  Boothby,  Camden  Pcs^Telw^.-/'  A  Jamieson 

■Thus  to  the  right  of  the  speaker’s  Krebs.  Hubert  P.  Malkus,  E.  S.  Roddan,  ^7" Jf„, -^^'jfi^WawffirnV  w“ogers  W  Camden  Courier-%hn  W.  Bri^ham.^  ' 

rostrum,  where  the  United  Press  space  Gladstone  Williams.  Chester  T.  Crowell.  A  W^Ser,  ’BenjamirMar^^^^^  Central  Press  Assoc, ation- w.  E.  Brown,  w.  M. 

was  located,  the  Editor  &  Publisher  Earle  C.  Reeves,  David  M.  Church,  Miss  Consolidated  Press:  David  Lawrence.  Robert  niarWnn  Nevis  &  rnnrier— Robert  r.tb.e 

representative  noticed  Karl  Bickel.  presi-  Helen  Fox,  Ward  Greene,  William  S.  Brisbane’  Edwr,?  Murray, 

dent  of  the  United  Press  Associations  Parker,  Raymond  T.  Borst,  Henry  Kohn,  Louis  L.  Lang,  Francis  J.  fietsort,  T  (Continued  on  page  34) 
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WHILE  THE  PRESS  SECTION  RESTED  TWEEN  PARADES 

-  4 

Reminiscences,  Greetings,  Cool  Bottles  (Non-Alcoholic)  in  a  Basement  Clubroom  and 
’  Ritzy  Ballrooms  Kept  Ennui  Away  Even  for  Veterans 


i^NE  of  the  busiest  places  Monday, 
”  before  the  National  Democratic  Con-  i 
vention  opened  was  the  Madison  Square  ' 
Hotel,  where  Jim  Preston  and  his  aide 
Jim  Donaldson  handed  out  ieats  to  in¬ 
coming  newspaper  men. 

Hundreds  of  last  minute  requests  were 
turned  down. 

“This  isn’t  like  Qeveland,”  Preston 
opined.  “Everyone  wants  to  come  to 
New  York.” 

Then  the  convention  opened  Tuesday 
afternoon,  and  the  most  popular  place, 
by  all  odds,  for  newspaper  men  was  the 
club  room  provided  by  the  New  York 
tv  arid  and  the  Baltimore  Sun.  While 
Pat  Harrison  was  keynoting,  crowds  of 
press  workers  gathered  there,  listening, 
sometimes  to  the  speech  relayed  to  the 
room  by  radio,  and  most  of  the  time 
talking  and  drinking  near-beer  and  eat¬ 
ing  hot  dogs. 

William  Johnston  of  the  New  York 
World  was  in  charge  acting  as  host. 
Paul  Patterson  of  the  Baltimore  Sun,  in 
Palm  Beach  suit,  was  also  doing  his 
share  of  handshaking. 

Patterson  said  the  idea  of  the  club 
originated  with  the  Sun  which  newspaper 
had  great  success'  with  a  newspaper 
men’s  rodeo  staged  at  the  Disarmament 
Conference  in  Washington. 

“We  suggested  it  to  Arthur  Krock  of 
the  New  York  World,"  he  explained. 
“The  World  did  all  the  work  and  we 
come  in  for  half  the  glory.” 

The  cool  of  the  club  room  was  relief 
after  the  circus  heat  in  the  Garden  proper. 
Situated  in  the  basement,  and  well  ven¬ 
tilated,  it  was  always  comfortable 
though  crowded.  Easy  chairs,  refresh¬ 
ments,  and  reading  matter  were  features. 

I  “Hello  Herb!” 

“Hi,  Herb  old  man!” 

,  “Well  if  it  isn’t  Herb!” 
t  Yes  it  was  Herbert  Bayard  Swope, 
executive  e^tor  of  the  New  York  World. 
slowly  making  his  way  across  the  club 
room  floor  between  rows  of  extended 
hands. 

Swope  had  left  the  convention  plat¬ 
form  to  meet  old  newspaper  friends.  And 
he  found  them  in  plenty. 

“Nine  tenths  garbage,”  reflected  Henry 
L.  Mencken  of  the  Baltimore  Sun,  talk¬ 
ing  about  the  elaborate  mechanical  ar¬ 
rangements  installed  in  the  Garden  to 
flash  convention  news  to  the  world. 

These  “tedmical  details”  for  speeding 
sews  transmission,  radio,  telegraph, 
cable  and  telephone,  Mencken  classed  as 
“absolutely  useless”  in  covering  the 
Democratic  sessions. 

“Why,  for  a  convention  like  this,”  he 
remarked  “these  mechanical  arrange¬ 
ments  are  in  the  class  with  fire  escapes — 
useless  except  about  every  8  years  or  so, 

and  d -  useful  then. 

“I  can  write  a  much  better  story  if  I 
sit  down  to  it,  than  I  can  blahing  it  over 
the  telephone,”  he  explained. 

The  only  purple  of  a  convention  as 
Mencken  sees  it,  is  that  it  affords  a  cer¬ 
tain  amount  of  fun. 

“If  men  in  their  private  capacity  sat 
down  and  argued  as  these  delegates  are 
arguing  now,  you  would  call  them  idiots, 
wouldn’t  you  ? 

“If  Pat  Harrison  made  a  sensible 
speech,  all  the  delegates  would  go  home.” 

Mencken  has  been  covering  political 
conventions  for  24  years.  He  missed  a 
few,  when  he  held  positions  of  city  edi¬ 
tor  and  Sunday  editor. 

Meanwhile  upstairs  in  the  press  seats, 
coats  off,  fans  waving,  some  600  news 
writers  were  chronicling  convention  pro- 
cewlings. 

Sam  W.  Small,  73  years  old,  displayed 
suspenders  as  he  sat  behind  a  pair  of 
opera  glasses.  Small  covered  the  Demo¬ 
cratic  convention  in  New  York  in  1868. 


_He  is  with  the  Atlanta  Constitution.^'^e  Baltimore  Sun,  Atlanta  Journal,  Des  “Sunlight  arc”  lamps,  with  a  tout  • 
is  also  famous  for  being  founder  of  the  Moines  Register,  Boise  Idaho  Daily  60,000,000  candle  power,  aided 

Oklahoma  City  Oklahoman,  and  the  Statesman,  Chicago  Daily  News,  Itidian-  camera  men  and  moving  picture  oSSf 

Norfolk  (Va.)  Pilot,  and  for  being  the  apol\s  Star,  Topeka  Daily  Capital,  Louis-  raphers  in  taking  pictures  of  the  ow!? 

father  of  Robert  T.  Small  of  the  Con-  ville  Courier- Journal,  St.  Louis  Post-  tion. 


solidated  Press. 


Dispatch,  Boston  Daily  Globe,  Detroit 
Free  Press,  Salt  Lake  Telegram,  Rich- 


Women  were  numerous  in  the  press  mbnd  Times-Dispatch,  Burlington  (Vt.)  Lafayette  (La.)  Advertiser  st^wSi  *** 
section  this  year,  looking  cool  in  sum-  Free  Press,  Dallas  Morning  News,  Pitts-  in  New  York  to  see  the  co’nverSi  *7 
mer  frocks.  One  of  the  prettiest  was  burgh  Post,  Manchester  (N.  H.)  Union,  ^^as  in  charge  of  a  44-piece 
Marguerite  Ely,  writing  the  “woman’s  Reno  Gazette,  Nero  Orleatis  States,  Jack-  of  the  Rotary  Oub  of  Lafa^n*  i 
angle”  for  the  St.  Louis  Globe-Democrat,  son  Daily  News,  Omaha  Daily  News,  which  had  been  attending  ^ 

She  has  beeii  in  the  profession  2  years.  Memphis  Commercial  Appeal,  Columbia  convention  in  Toronto.  ° 

Women  politicians  are  easy  to  interview  State,  Albuquerque  Herald,  Oklahoma  _ 1 

she  claims.  They  usually  have  some-  City  Oklahoman,  Raleigh  (N.  C.)  News  Keith  Saunders,  13  son  of  W  n 
thing  worthwhile  to  say  and  go  right  and  Observer,  Cleveland  Times  and  Saunders,  editor  of  the  Elizahakr 
to  the  point.  Commercial,  Portland  Oregonian,  Seattle  (N.  C.)  Indepe}uient  was  weariiw*^ 

Ai  f  c,~r — ^  1.  n  .  Milwaukee  Journal.  page  badge  at  the  convention, 

Al^of  the  SL  J.OUU  Globe-Democrat  -  by  Norman  E.  Mack,  publish^  rf'S! 

was  Qiarles  P.  Keys^,  who  has  attended  ^j,.  William  Randolph  Hearst  Buffalo  Times,  and  national  coinnii»t».L 

conventions  since  1900.  ball  in  honor  of  visiting  Demo-  j’jap;  Without  letters  of  introdnoi* 

A  ,,  .  T  cratic  delegates  at  the  Ritz-Carlton  Keith  interviewed  William  leimmr- 

An  old  timer  in  the  press  section  was  hotel  Wednesday  evening.  More  than  600  Bryan,  W.  G.  McAdoo,  (^vemw  Smik 
^nws  W.  Gr^n,  editor  of  the  Buffalo  attended.  .Among  those  invited  were  VVill  Rogers,  Josephus  Daniels,  Gemr 
Expre.ss  He  has  wvered  every  national  ^  Hearst,  the  publisher’s  son,  who  Gordon  Battle,  Irving  Berlin  and  S 
convention  since  1884  not  mere  y  Imk-  the  New  York  Mirror,  and  Carter  Glass. 

mg  on  but  writing  stories  for  the  Ex-  Hearst;  Mr.  and  Mrs.  - 

Arthur  Brisbane;  Mr.  and  Mrs.  Herbert  Esther  Ogden,  Lora  Keller  of 

c  ft  •  ,.A  tA  i  ir  Bayard  Swope;  Mr.  and  Mrs.  Oark  the  Cleveland  Plain  Dealer,  and  Qn 

Soft-voiced  elderly  women  were  selling  Howell;  Mr.  and  Mrs.  E.  T.  Meredith  Rigby  and  Marjorie  Shuler  of  the  oS 
convention  extras  of  the  ChrxsUan  Sctence  ^  ^jjss  Meredith;  Mr.  and  Mrs.  Victor  Science  Monitor,  made  speech^ 

Monitor  along  Madison  avenue  Cer-  Hanson.  a  reception  given  visiting 

tainly  an  innovation  in  New  York.  Some  _  women  at  the  New  York  News^ 

automobiles  were  decorated  with  signs  ,  .  •  *  j  Women’s  Oub  Sunday.  ^ 

of  the  same  newspaper,  urging  the  public  Delegate  news  was  printed  in  daily  _ 

to  buy  from  newsstands  or  read  in  newspapers  issued  separately  by  ^  of  the  George  Bailev  of  the  p 

litariM.  visiting  defegations :  The  Wyommg  dde-  wiTrifinrh  fhnl™,  SS  ^ 

_  gation  s  paper  was  called  the  Powder  ... 

New  York  Evening  World  and  the  The  Florida  Cracker  was  issued  _  seeboa 

New  York  Evening  Post  featured  tele-  ^  John  Perry,  president  of  the  .American  George  Harvey,  Heywood  Broun.  Txk 
graph  news  from  home  towns  for  dele-  Press  Association  and  owner  of  the  ^ait,  William  Allen  White  lefferM 

gates.  The  World  used  mastheads  of  Pensacola  {Fla.)  Journal.  Jones,  Minneapolis  Journal  and  a  lot  of 


to  the  point. 

Also  of  the  St.  I^ouis  Globe-Democrat 
was  Qiarles  P.  Keyser,  who  has  attended 
conventions  since  1900. 


Monitor  along  Madison  avenue.  Cer¬ 
tainly  an  innovation  in  New  York.  Some 
automobiles  were  decorated  with  signs 
of  the  same  newspaper,  urging  the  public 


gates.  The  World  used  mastheads  of  rensacoia  \ria.)  journal.  Jones,  Minneapolis  Journal,  and  a  iM  of 

the  following  newspapers:  Little  Rock  others  who  specialize  in  the  humorous, 

Arkansas  Gazette,  Birmingham  Age-  Mrs.  James  M.  Thomson,  daughter  of  serious  and  political  aspects  of  such  gidi- 
Herald,  Phoenix  (Ariz.)  Republican,  Champ  Qark,  reported  the  convention  for  erings,  helped  to  fill  some  of  the  stati 
San  Francisco  Chronicle,  Denver  Rocky  the  New  Orleans  Item,  her  husband’s  - 


Mountain  News,  St.  Paul  Pioneer  Press,  newspaper.  Qinton  W.  Gilbert,  who  wrote  an- 

onymously  “Mirrors  of  Washington,' 
hob-nobs  with  Frederick  William  WDt, 

RING  LARDNER  GIVES  THE  “LOW  DOWN”  ON  who  wrote  a  book  about  the  Kaiser  and 
COVERING  DEMOCRATIC  POW-WOW  I  Robert  Barry  of  the  Philadelphia  L^r, 

»  DiMr'  I  ADrsMiTD  training  under  CxiL  Henry 

By  KlNli  LAKLZNUC  Watterson,  compared  the  conveotioo  nifi 

Reprinted  from  The  Club  Reporter,  Official  Organ,  New  York  Newspaper  Club  Others  he  has  Seen,  holding  a  discussioi 

on  the  subject  with  Ulric  Bell  of  the 

'T’HE  writer  has  been  ast  to  give  a  few  Square  Garden  and  in  fact  I  am  fond  of  Akenm 

hints  in  regards  to  “covering”  the  same  as  it  is  the  only  place  I  know  of  in  - 

convention  for  the  benefit  of  visiting  out  If®  ^  *®®st  of  the  newspaper  m 

of  town  newspaper  men.  “Covering”  is  u  were  members  of  the  Satioml 

a  slang  expreSS.  I  use  sometimes%nd  Ey^LV«“tS  bJt'onTe  ShTr  Cor^ittee  and  other  officials  of  the. cm- 
means  about  the  same  as  reporting  so  S  nuw  Tarira  Whole  Tot  ^ 


a  slang  expression  I  use  sometimes  and 
means  about  the  same  as  reporting  so 


Thompson,  son-in-law  of  the  late  Qaaj 


I  would  advise  visiting  reporters  the  time  to  get  aired  out  which  you  wouldnt  Glass,  listed  among  the  dark  horses,! 
IM.  thing  when  the,  get  to  N.  Y.  is  to  hJd"£S.'  iS"'th«e  f 'c^nU  "" 

find  o«t  where  is  the  convention  to  be  £S""  ,“wr  Powell  wesennng  Ih 

held  and  wrhe  it  down  vs:  “Madi«>n  Newsnaner  Oub  “■*  "-''7 

^nare  Garden"  and  n«morire  the  loor;  can  S.r^tnX  nln^s  offfS  oVb^  E.  T.  MereditiH^er  Seeded 
titm  of  same  Fourth  ave.  around  Zbth  s^  places  I  refer  to  and  you  will  find  the  Agriculture,  was  there  as  a  delegate  b* 
so  as  when  you  go  back  home  and  the  most  of  them  equipped  with  tables  which  he  had  the  interests  of  his  Sutcesifd 
madam  says  where  was  the  convention  you  can  write  your  stuff  on  after  they  Farming  in  mind.  Urey  Woodson  of  Ik 
held  you  can  tell  her  it  was  held  in  Mad-  been  wiped  off  and  at  this  junction  Owensboro  Messenger,  where  Irvin  S 
ison  Square  Garden,  on  Fourth  ave.  I  would  like  to  caution  the  visiting  Cobb  got  his  start,  was  back  as  a  Nk 
around  26th  st.  I  learnt  this  lesson  4  brothers  vs.  over  writing.  200  words  a  tional  Committeeman  after  an  al«ena<if 
yrs.  ago  when  I  got  home  from  “cover-  day  is  plenty  for  a  democrat  convention  12  years. 

ing”  the  convention  in  San  Francisco  and  and  most  of  the  time  it  ain’t  necessary  to  - 

my  Mrs.  had  to  say  something  so  she  do  more  than  send  your  managing  editor  Gilbert  M.  Hitchcock,  former  Senatt 
says  where  did  they  hold  the  convention  a  telegram  saying  see  A.  P.  for  what  was  on  the  ground  politically  bent,  Ik 
and  I  was  kind  of  staggered  on  acet.  of  come  off  today.  “.A.  P.”  is  the  nickname  he  kept  an  eye  toward  the  interesti  w 
not  having  no  idear  where  had  they  held  I  got  up  for  the  .Associated  Press.  If  you  his  Omaha  World-Herald.  Norman  E 
the  convention  so  I  says  what  did  you  send  your  stuff  by  mail  it  is  a  good  idear  Mack  would  not  pass  up  anything  for  1* 
say  to  give  me  time  to  think  up  some-  to  use  copy  paper  rather  than  the  back  of  Buffalo  Times.  Clark  Howell,  owner  of 

thing  and  she  repeated  the  question  and  I  a  menu  card.  the  Atlanta  Constitution,  and  the  oUe* 

said  why  they  held  it  in  the  auditorium  gajg  around  the  News-  mornber  in  point  of  service  on  the  Dei^ 

out  near  the  presidio.  This  got  by  ail  paper  Club  refuses  to  give  the  desired  in-  cratic  National  Committee,  attenA^  W 
right  because  in  the  1st  place  she  don’t  formation,  why  one  of  the  best  places  I  ^is  last  time.  He  will  be  succeeiW  g 
hardly  know  what  state  is  San  Francisco  know  of  to  work  is  the  Rendezvous  foro-  John  S.  Oohen»  owner  of  the 
in  and  in  the  2d.  place  she  was  not  listen-  nounced  Rendezvous)  on  .45th.  st.  *^the  Journal. 

ing  as  she  did  not  give  a  dam  where  it  ^gad  quarters  of  Gilda  Gray  and  if  she  -  ,  ^ 

was  held  but  some  wifes  is  different.  had  not  of  went  to  Europe  you  could  of  The  entertainmertt  program  w 
Now  I  don’t  want  nobody  to  think  1  ast  for  Miss  Gray  and  mentioned  my  I’X  the  New  York  Newspaper  Clw 

have  got  anything  against  Madison  name  as  I  and  her  are  just  like  that.  (Continued  on  page  34) 
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HOW  PUBLIC  OPINION  IS  MADE— DANIELS 

Former  Navy  Secretary  at  Democratic  Convention  Tells  Elditor  &  ^Kil^tter  Reporter  95  Per  Cent  of 
pe<^le  Read,  5  Per  Cent  Listen-^-Clash  of  Minds  in  Press  Best^Stab^tute  for  Personal  C<Mitact 


44 appeal  to  reason  to  sway  public 
A  opinion? 

“(Idtainly  not. 

•i^ppeal  to  emotions,  rather. 

“\s  a  North  Carolina  friend  of  mine 
aice  remarked,  if  you  take  the  people  in 
state  as  individuals,  they  are  a  sensible 
jjt.  Take  the  same  people  collectively 
and  they  are  a  set  of  damn  fcxsls. 

“We  have  hardly  yet  learned  how  tq 
act  collectively.”  -  •  i 

Josephus  Daniels  was  talking;  Daniels, 
vto  has  been  the  butt  of  public  opinion, 
as  well  as  one  of  its  creators,  during  life¬ 
long  public  service  as  newspaper  pub- 
lisher  and  politician. 

The  pwnt  in  question  was  the  Demo¬ 
cratic  National  Convention,  a  gaudy  cos¬ 
metic  applied  this  week  to  the  face  of 
}Jtw  York  City. 

Music  of  bands.  Whispers.  Loud  talk. 
Qiters.  Songs.  Shouting.  Oratory. 
Screaming  newspaper  headlines. 

Public  opinion  was  being  moulded. 
What  were  the  processes? 

Mr.  Daniels  had  been  asked  that  ques¬ 
tion.  And  he  had  detached  himself  from 
the  blare  of  the  present,  in  which  he  him¬ 
self  is  taking  a  part,  as  committeeman 
from  North  Carolina,  to  give  philosoph¬ 
ic  reply  as  newspaper  man,  publisher  of 
the  Raltigh  (N.  C.)  News  and  Observer. 
He  iCan  conversation  with  a  negative, 
“like  everything  great,”  he  said,  “the 
formation  of  public  opinion  follows  no 
formula. 

‘The  processes  of  public  opinion  are 
not  made  by  man.  They  must  merely  be 
taken  advantage  of  by  a  newspaper  or 
a  man  who,  at  a  psychological  moment, 
knows  how  to  play  on  the  emotions  of 
other  men  so  as  to  make  an  impression. 

“like  the  secret  of  power  the  processes 
are  unknowable. 

“Why  was  Woodrow  Wilson?”  he 
asked. 

"WTiy  was  Theodore  Roosevelt  ? 

“Who  can  explain  the  rise  to  power  of 
these  two  men,  as  wide  apart  as  the 
world?” 


hlr.  Daniels,  although  first  giving  the 
impression  the  questions  could  not  be 
answered,  made  reply  himself,  leaning  a 
little  nearer  to  the  writer, 

"I  have  a  feeling  in  my  heart,”  he 
declared,  “that  when  great  crises  arise 
in  this  world,  a  man  is  raised  up  of  God 
to  meet  them.” 

My  ear  was  not  tuned  to  receive  refer- 
oce  to  the  Deity  in  the  interview.  The 
reply  had  tq  be  repeated. 

“Providence  isn’t  indifferent  to  this 
world  of  ours,”  Mr.  Daniels  continimd 
after  the  repetition.  “Without  help  of 
pAlic  opinion  someone  in  time  of  need 
will  emerge  from  the  least  expected  cor¬ 
ner  to  lead  the  public. 

,  “He  may  come  from  a  hut  like  Lincoln ; 
from  a  college  like  Wilson.  He  may 
from  the  ranks  of  labor  like  Mac- 
D^d,  and  he  probably  will. 

“Men  are  not  made  famous  by  news- 

Ks.  Newspapers  simply  uncover  and 
n  about  great  men.” 

"P*  processes  of  public  opinion,  Mr. 
Daniels  oelieves,  begin  with  personal  con- 
interchange  of  opinion;  at  forums, 
jnere  people  can  talk  together,  read,  and 
“senss  together.  Qash  of  sentiment  and 
starts  public  opinion. 

The  best  public  opinion,”  he  continued, 
"  hy  pe^le  who  have  time  to 
fcad,  who  have  time  to  sit  down  and  talk 
to  each  trther. 

y^^t  is  the  trouble  with  big  cities. 
Mod^  conditions  deny  opportunity  to 
P*2NMo  confer  together. 

"ThCT  other  processes  of  forming  pub- 
oc^^mion  are  newspapers  and  lecturers. 

Every  now  and  then  a  man  arises  with 
*  message.  In  a  great  city  he  must  shout 
from  the  housetops.  He  has 
be  a  little  extreme  or  he  won’t  be 
heard  at  all. 

connection,  two  men  of  New 
come  to  my  mind  at  the  moment, 
■'ey  were  able  to  bring  their  messages 


By  PHILIP  SCHUYLER 


Josephus  Daniels 


to  the  people  living  on  Fifth  avenue,  the 
Greenwich  Village  intellectuals,  the  ^w- 
ery  bums  and  sweat  shop  workers. 

“I  mean  Roosevelt  and  A1  Smith. 

“Somehow,  whether  you  like  the  men 
personally  or  not  they  were  able  to  put 
themselves  across  to  the  public.  One  can^ 
not  explain  their  power. 

“Nowadays,  public  opinion  cannot  be 
made  without  the  newspapers.  Ninety- 


five  per  cent  of  the  population  reads, 
while  only  five  per  cent  listen. 

“The  clash  of  opinions  in  newspapers 
is  the  best  substitute  for  personal  contact. 

“And,  therefore,  to  my  mind,  reduction 
of  the  number  of  newspapers  in  cities  of 
the  United  States  is  not  a  good  thing. 

“In  a  city  like  New  York  the  Munw 
consolidations  have  resulted  in  a  positive 
loss  to  the  commtmity. 

“If  a  newspaper  has  no  mission  or  real 
purpose  to  serve  the  sooner  it  dies  the 
better.  But  if  it  has  mission  and  pur¬ 
pose,  it  is  an  essential  moulder  of  public 
opinion,  whether  it  is  good  oinnion  or 
b^. 

“The  New  York  Herald,  following  the 
long  absentee  ownership  of  James  Gordon 
Bennett,  had  lost  its  freshness  and  vigor. 
When  it  was  combined  with  the  Tribune. 
I  believe  it  had  come  to  a  point  where 
it  no  longer  had  a  gospel  to  preach. 

“Mr.  Munsey  and  the  New  York  Trib¬ 
une  were  printing  the  same  old  antiquated 
gospel.  There  wasn’t  need  for  both  in 
the  New  York  field. 

“If  the  Tribune  had  been  printing  the 
vitalized  truth  as  it  was  under  Horace 
Greeley,  it  could  not  have  gone  to  bed 
with  the  Herald. 

“In  the  old  days,  when  Greeley,  alive 
and  vigorous,  ready  to  die  for  the  truth, 
and  Bennett,  considering  news  more  im¬ 
portant  than  opinion,  the  two  newspapers 
were  wide  apart.  But  both  newspapers 
had  been  brought  to  a  point  where  they 
said  the  same  things  in  the  same  way. 

“If  a  newspaper  is  run  from  its  count¬ 
ing  house,  on  the  other  hand,  the  sooner 
its  death  knell  is  rung  the  better.” 


ST.  LOUIS,  SCRANTON 
AD  CLUBS  WIN 


Awarded  London  Newt  and  Star  Free 
A.  A.  C.  W.  Trips  (or  ProgressiTO 
Work — Each  Group  to  Name 
Representative 


Advertising  clubs  of  St.  Louis  and 
Scranton,  Pa.,  have  been  awarded  the 
two  prizes  offered  by  the  London  News 
and  the  London  Star,  for  the  greatest 
accomplishments  made  by  clubs  affiliated 
with  A.A.C.W.  during  the  year  ending 
June  15,  it  was  announced  this  week. 

The  committee  of  judges  which 
made  the  selection  was  composed  of 
Paul  T.  Cherington,  chairman  of  the 
educational  committee,  Harry  D.  Rob- 
bjns,  chairman  of  the  National  Vigilance 
Committee,  and  Earle  Pearson,  educa¬ 
tional  director,  A.A.CW. 

The  prize  in  each  case  is  a  free  trip 
to  the  London  convention,  July  13  to  18. 

The  man  to  make  the  trip  will  be 
selected  by  the  advertising  club  on  the 
basis  of  his  contribution  to  the  work 
which  enabled  his  club  to  win  the 
contest 

In  making  the  awards  the  activities 
of  the  clubs  entered  in  the  contest  were 
considered  from  a  standpoint  of  effec¬ 
tive  advertising  and  selling,  vigilance 
work,  educating  the  public  to  the  value 
of  advertising,  and  community  develop¬ 
ment. 


SONGS  OF  THE  CRAFT 

{Copyright  1924  by  Editor  &  Publisher) 

By  Henry  Edward  Warner 
THE  HRE  REPORTER 

Now  this  is  a  story  of  Reginald  Green, 

As  slick  a  reporter  as  ever  was  seen. 

Who  drifted  one  day  from  the  grasses,  and  came 
To  the  City  of  Cliffs  and  the  Newspaper  Game. 

Deliciously  raw,  he  accepted  the  laugh 
From  the  Veriest  Cuh  to  the  Pride  of  the  Staff, 

.And  took  his  degrees  like  the  sport  that  he  was 
And  ran  the  same  gamut  that  everyone  does. 

'They  handed  him  lemons  and  quinces  and  limes. 

But  he  kneeled  to  the  leathers  and  stuck  to  ’The  ’Times; 

And  hugging  his  hunch,  went  ’way  out  on  the  limb 
Till  the  best  of  the  fellows  had  nothing  on  him. 

To  skip  all  the  details,  rewriting,- and  stuff 
That  everyone  draws  when  he  runs  in  the  rough. 

This  Reginald  Green  swung  his  wickedest  arm 
When  he  thrilled  to  the  punch  in  a  fire  alarm! 

There  was  something  uncanny  in  Reginald’s  taste 
For  the  elements  laying  a  city  in  waste 
And  the  way  he  could  write  it!  .  .  .He  rushed  yon  along 
To  the  yells  of  the  linemen,  the  clang  of  the  gong! 

On  duty  or  off,  there  never  was  a  glare 
From  a  blaze  in  the  town  but  our  Hero  was  there! 

He  slept  in  his  clothes,  and  his  dreams  were  the  dreams 
'Of  rhemical  vapors  and  catapult  streams! 

And  let  but  a  spark  start  aflame  up  the  street, 

A  shower  of  sparks  kicked  from  Reginald’s  feet 
As  off  like  a  shot  he  left  distance  behind, 

A  thousand  hot  stories  all  hatched  in  his  mind. 

Then  Reginald  died;  .  .  .  even  so  go  we  all 
When  the  General  Alarm  sends  its  clarion  call! 

And  because  he  was  good,  he  was  wafted  above 
To  the  region  of  jasper  walls,  halos  and  love! 

But  I  shall  not  think  he  is  happy  up  there 
With  nothing  but  music  and  peace  in  the  air; 

Nay,  happier  far  were  his  Heaven  below 
Where  forever  and  ever  the  Fire  Gongs  go! 

And  that  is  the  story  of  Reginald  Green, 

As  slick  a  reporter  as  ever  was  seen; 

Peace  be  to  his  ashes!  .  .  .  and  may  he  rest  well 
Whose  favorite  heaven  is  other  folks’  hell. 


The  committee  of  judges  made  the 
following  report :  “Members  of  the 
Scranton  club,  which  took  first  place 
among  the  small  cities,  took  the  lead  in 
arranging  a  community  chest  fund  of 
$605,000  and  a  fund  for  a  Chamber  of 
Commerce  building  of  $405,000.  They 
also  succeeded  in  bringing  to  Scranton 
an  extraordinary  list  of  prominent 
speakers  on  advertising  and  business  sub¬ 
jects  and  gained  the  co-operation  of  all 
of  Scranton’s  newspapers  in  preserving 
Truth-in- Advertising.  A  paid  publicity 
man  was  enM>loyed  to  keep  the  activities 
of  the  club  before  the  public.  They 
also  raised  $12,000  for  the  formation  of 
a  Better  Business  Bureau. 

“The  St.  Louis  advertisers  in  winning 
the  large  city  contest  have  also  to  their 
credit  a  commendable  list  of  achieve¬ 
ments,  among  which  was  the  maintenance 
of  a  school  oi  advertising  and  merchan¬ 
dising,  with  an  average  attendance  of 
more  than  175  students,  under  the 
tutelage  of  9  paid  instructors. 

“They  conducted  4  departmentals — 
direct  mail,  better  letters,  advertising 
promotion  and  financial.  Fifty  luncheon 
meetings  were  held  during  the  year  with 
an  average  attendance  of  285.  They  also 
secured  for  St.  Louis  the  outstanding 
national  direct  mail  convention  of  the 
year  with  a  registration  of  1,600  adver¬ 
tising  men.  They  placed  161  men  in 
positions  connected  with  advertising  and 
assisted  46  employers  of  advertising 
men  to  locate  suitable  people  for  posi¬ 
tions  open.” 

The  president  of  the  Advertising  Oub 
of  St.  Louis  is  Carl  F.  G.  Meyer;  the 
secretary  is  Fred  E.  Winsor. 

Reservations  are  being  held  for  the 
winners  on  the  S.  S.  Republic,  which 
will  carry  part  of  the  AYnerican  delega¬ 
tion  to  London,  sailing  July  2. 


Buffalo  News  to  Build 

The  Buffalo  Evening  News  has  pur¬ 
chased  and  is  razing  a  5-story  building 
adjoining  its  press  room  and  will  erect 
a  new  building,  67  by  134  feet,  for  ad¬ 
ditional  presses  and  paper  storage. 
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TWO  NEW  DAILIES  LAUNCHED  IN  NEW  YORK 


Hearst’s  Mirror,  Morning  Picture  Tabloid,  Aims  at  90  Per  Cent  Elnterti^nnient,  10  Per  Cent  Newi^ 
Enwright’s  Evening  Bulletin  Disclaims  Any  **Highbrow’*  Tendencies 


common  people  of  New  York, 
unnumbered  and  with  incalculable 
capacity  for  thrills,  added  to  their  store 
of  goodies  during  the  week  the  Daily 
Mirror,  six-day  morning,  published  in 
tabloid  form  by  the  Hearst  organization, 
and  the  New 


York  Bulletin,  by 
the  New  York 
Examiner.  Inc.,  of 
which  Frederick 
\V.  Enwright  is 
president  and 
Frank  B.  Flaher¬ 
ty,  secretary. 

Both  n  e  w  s- 
iwpers  appeared 
to  get  wide  dis¬ 
tribution  over  the 
metropolitan  area, 
and  entered  the 
light  with  zest. 

The  Daily 
Mirror  was  strik¬ 


ingly  similar  in  its  physical  aspects  to 
the  New  York  Daily  News,  published  by 
the  Chicago  Tribune  organization,  and 
five  years  old  this  week.  The  first  num¬ 
ber  was  32  pages,  heavily  devoted  to 
news  picture  and  comics,  and  was  en¬ 
tirely  consistent  with  the  editorial  an¬ 
nouncement  which  read : 

"How  do  you  do? 

“Daily  Mirror  is  pleased  to  meet  you. 
hopes  to  know  you  for  many  a  year,  and 
to  deserve  your  friendship. 

"This  newspaper  will  endeavor  to  ren¬ 
der  service  to  its  readers,  faithfully  repre¬ 
senting  their  interest. 

“Daily  Mirror’s  program  will  be  90 
l)er  cent  entertainment,  10  per  cent  in¬ 
formation — and  the  information  without 
boring  you. 

“We  ask  readers  to  write  and  tell  us 
what  they  do  not  like.  Daily  Mirror’s 
motto  will  be  ‘short,  quick,  and  make  it 
snappy.’  ’’ 

There  was  no  evidence  that  Walter 
Howey,  former  managing  editor  of  the 
Chicago  Herald-Examiner  and  later 
Boston  American,  now  in  editorial  com¬ 
mand  of  the  Mirror,  strained  in  any  way 
to  get  the  ten  i)er  cent  information  quota 
into  the  first  issue. 

The  appeal  was  frankly  to  the  primi¬ 
tive  cliff-dwellers  of  the  great  city,  not 
in  any  way  slighting  the  interests  of  the 
gentle  sex. 

A  picture  taken  in  Champion  Jack 
Dempsey’s  training  quarters  shows  him 
lifting  the  weights  in  the  person  of  a 
gay  little  Broadway  flapper  loidy.  An¬ 
other  displayed  picture,  in  fact  the  larg¬ 
est  picture  in  the  first  number,  concerns 
the  arduous  duty  of  a  man  in  a  cop’s 
uniform  measuring  the  slender  underpin¬ 
ning  of  “Mae  McLaughlin”  in  bathing 
costume,  the  object  being  to  determine 
the  correct,  meaning  modest,  expanse  of 
nudity  allowable  on  the  beach. 

There  were  a  number  of  first-class  le¬ 
gitimate  news  pictures. 

There  were  two  five-column  serial 
sketches,  to  tell  the  stories  of  a  murder 
near  New  York  and  violence  in  Italy. 
Severa’  well-known  Hearst  features  were 
used,  including  Fay  King  in  a  new  strip. 
The  continued  story  was,  of  course, 
“Flaming  Youth,”  and  the  first  daily 
short  story  was  entitled  "A  Queen  of 
Broadway.” 

The  fir.st  number  carried  about  40  iie^ 
cent  advertising.  The  Daily  Mirror  sells 
for  two  cents. 

Arthur  Brisbane  is  the  big  force  1)C- 
hind  the  new  tabloid. 

Barclay  H.  Warburton,  Jr.,  who  will 
be  26  years  old  this  month,  is  president 
of  the  Public  Press  Corporation,  pub¬ 
lishers.  Warburton’s  father  was  at  one 
time  owner  of  the  Philadelphia  Evening 
Telegraph,  which  was  founded  by  Charles 
E.  Warburton  after  the  Civil  War. 

Mr.  Warburton  has  held  positions  on 
the  ['Itiladclf’hia  Evening  Telegraph  and 
the  Philadelphia  Public  Ledger.  He  says 
he  has  wor'Kcd  in  the  press  room,  and 
composing  roi  tn  and  has  covered  a  dis¬ 


trict  as  reporter  for  the  latter  newspaper 
He  left  the  Public  Ledger  recently  and 
was  doing  magazine  writing  until  named 
president  of  the  Public  Press  Corporation 
on  June  24. 

E.  M.  Alexander  is  vice-president  of 
the  corporation  and  publisher  of  the 
Mirror.  He  was  formerly  advertising 
director  of  the  Ncrv  York  Evening  Jour¬ 
nal,  and  before  that  advertising  director 
of  the  New  York  Herald.  In  1910  he 
was  advertising  manager  of  Cosmopoli¬ 
tan  Magazine  and  Harpers  Bazar. 

The  secretarj'-treasurer  of  the  corpora- 
tino  is  George  d'Ctassy.  When  the  New’ 
York  Daily  News,  also  a  picture  tabloid, 
was  founded  in  June  1919,  d’Utassy  was 
its  business  manager.  Formerly  he  had 
iK'en  general  manager  of  the  Hearst  mag¬ 
azines.  On  April  1.  1920,  he  resigned 
from  the  News  to  become  associated  as 
part  owner  with  Charles  Dana  Gibson 
of  Life.  He  had  since  returned  to  the 
Hearst  organization. 

The  plant  of  the  new  tabloid  is  situ¬ 
ated  at  55  Frankfort  street,  in  the  shadow 
of  Brookl>m  Bridge.  Press  rooms  are 
located  on  the  ground  floor.  The  edi¬ 
torial  department  is  on  the  second  floor; 
the  composing  room  on  the  third,  and  the 
business  offices  on  the  fourth. 

In  its  first  issue  the  Neze  York  Bulle¬ 
tin  carried  24  pages,  also  selling  for  2 
cents,  one  cent  less  than  any  other  Man¬ 
hattan  evening  newspaper. 

Elnwright  and  his  associates  were  plain¬ 
ly  influenced  in  make-up  by  the  Boston 
Telegram.  The  jiaper  went  in  for  eight- 
column  banner  lines,  and  broke  the  col¬ 
umn  rules  at  will  to  gain  display  effects. 
There  was  liberal  advertising  jatronage. 
The  news  was  intensely  local.  Interna¬ 
tional  News  Service  furnished  telegraph 
and  cable  news.  Three  pages  were  given 
to  sports.  The  back  page  was  reserved 
for  editorials  and  cartoons. 

Enwright’s  bold-face  editorial  announce¬ 
ment,  signed  "owner  and  publisher,”  in 
part  said : 

“In  this,  the  first  issue  of  the  New  York 
Bulletin,  I  am  going  to  make  a  plain, 
simple  statement  of  policy  so  that  you 
may  know  the  kind  of  newspaper  I  am 
going  to  produce. 


“The  success  of  my  publications  in 
other  cities  has  convinced  me  that  a 
newspaper  can  find  a  field  in  any  city  if 
that  newspaper  loyally  serves  the  plain 
people.  There  are  too  many  organs  of 
class,  too  many  highbrow  journals  con¬ 
cern^  only  with  the  vagaries  of  the  rich 
and  there  are  too  few  newspapers  telling 
of  the  hopes  and  fears,  the  joys  and  sor¬ 
rows,  of  the  plain  people. 

“New  York,  to  the  Bulletin,  will  not 
be  a  city  composed  of  Wall  Street,  Fifth 
Avenue,  the  gilded  palaces  along  the 
river,  and  the  harbor  choked  with  pri¬ 
vate  yachts ;  it  will  be  a  city  of  millions 
of  men  and  women  who  are  toiling  every 
day  attempting  to  secure  food  and  shelter, 
a  city  of  little  children  who  ask  only  for 
an  opp>rtunity  to  live  and  become  men 
and  women  as 


go<xl  as  their 
fathers  and 
mothers  are. 

"I  have  stated 
very  plainly  to 
my  associates  in 
this  enterprise 
that  always  the 
doors  of  the 
Bulletin  offices 
must  open  to 
every  man  and 
w  Oman  w  h  o 
knocks  at  them. 


F.  \V.  Enwright 


that  the  poor  and 
the  humble  must 
be  shown  as 
much  courtesy  as  the  millionaire  who 
drops  from  his  limousine,  that  the 
struggling  and  the  oppressed  must 

be  assisted  and  helped  and  that,  when¬ 

ever  any  man  or  woman  is  harassed  or 
abused,  my  newspaper  must  take  up  that 
fight  and  win  that  fight,”  the  statemeni 
continues. 

"And  I  have  directed  that  in  the  office 
of  the  New  York  Bulletin,  and  in  its 
columns,  there  must  be  no  color  line, 
no  class  line,  no  race  line,  no  creed  line. 
The  Nezif  Ycrk  Bulletin  recognizes  the 
fact,  too  long  ignored,  that  New  York  is 
a  city  which  has  been  built  by  the  sons 
and  daughters  of  the  immigrant  and  that 
it  was  from  Ellis  Island  and  from  old 


Castle  William,  not  from  V/all  Stn** 
that  flowed  the  stream  of  honest,  bS 
working  men  and  women  who 
the  world’s  greatest  city. 

"The  men  and  women  who  will  wnrt 
with  me  building  the  .Ww  York  Bul^ 
understand  clearly  that  at  the  close?! 
each  day,  when  the  last  edition  h« 
published,  I  would  rather  be  tolH  ^ 
gie  Yite  york  Bulletin  had  a£  ^ 
mother  ot  little  children,  had  taken? 
the  fight  of  some  hard-working  fatW 
or  had  brought  back  the  smile  to  the  he 
of  some  child,  than  to  be  told  that  the 
.\cTu  York  Bulletin  had  won  the  favor 
and  the  plaudits  of  the  richest  man  tht 
metropolis  can  boast  of.” 

The  Madi.son  Square  Garden  conven¬ 
tion  gave  the  Bulletin  an  opportunity  to 
open  its  pilitical  guns  and  it  revealed 
hot  Democratic  partisanship,  with  strong 
preference  for  (iov.  Al.  Smith  and  the 
Tammany  organization.  It  jumped  into 
a  fight  on  the  K.K.K.  in  its  first  davs 
of  op*ration  which,  for  insensity,  has  n« 
been  exceeded  by  any  newspaper  coining 
to  our  notice. 

The  Bulletin  soon  gave  evidence  that  it 
was  not  averse  to  a  salacious  story,  and 
a  first-page  display  concerning  Harn 
Thaw  and  a  Park  Avenue  w’oman,  was 
raw  and  reminiscent  of  journalism  of 
twenty  years  ago.  The  point  of  the  story 
was  that  Harry  was  seen  to  leave  the 
apartment  at  three  A.  M.  In  many  re¬ 
spects  the  Bulletin  seemed  more  like  the 
journalism  of  the  80's  than  that  of  1924. 

The  paper  went  after  local  news  con¬ 
cerning  all  sorts  of  ]>eople  and  carried 
a  lilieral  amount  of  magazine  features. 
In  its  first  issue  it  gave  two  pages  to 
amusements,  securing  special  display  ad¬ 
vertising. 


Catlin  Re-elected 


Bridgeport  (Conn.)  Advertising  Qub 
has  re-elected  Hoyt  Catlin,  Bryant 
Electric  Company,  president.  Miss 
Esther  Lyman,  D.  M.  Read  Company,  is 
vice-president,  and  Hollis  Stevenson. 
Mitchell  Dairy  Company,  secretary- 
treasurer  and  representative  of  the  club 
at  the  London  A.  A.  C.  W.  conventioa 


A  GROUP  of  Canadian  editors,  repre- 
senting  newspapers  in  Montreal, 
Ottawa  and  Quebec  visited  Washington 
last  week  on  the  occasion  of  the  inaugu¬ 
ration  of  the  first  through  train  between 
Montreal  and  Washington.  In  the  course 
of  their  stay  in  the  capital  the  editors 
called  upon  President  Coolidge  and  later 
inspected  the  House  and  Senate  press 


galleries  where  “Jim”  Preston,  superin¬ 
tendent  of  the  galleries  explained  the 
manner  in  which  the  news  of  Congress 
and  Washington  was  handled.  L'nfortu- 
rately  Congress  had  adjourned  and  Mr. 
Preston  was  unable  to  furnish  a  graphic 
demonstration.  -Among  the  editors  were : 
W.  Hoadley,  Montreal  Gazette;  C. 


Sibley,  Montreal  Herald;  J.  M.  Perrault, 


.Montreal  La  Patrie;  J.  Rene  de  Cot^ 
Montreal  Le  Canada;  E.  Tremblay,  Aio** 
treal  La  Presse;  M.  Fortin,  .. 

Soleil;  E.  J.  Smith,  Quebec  Telegrap*! 
-Alfred  Seward,  Quebec  L’Eicnei^f 
Arthur  F''enny,  Quebec  Chronicle;  1. 
Lowerv,  Ottawa  Journal;  C.  A- 
Ottawii  CifircH.— Photographed  for 
ITOR  &•  Pl  BI.ISHER. 
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BRITISH  WILL  MAKE  AMERICANS  PLAY 

Williams  and  Field  Here  to  Accompany  Delegations  to  A.  A.  C.  W.  London  Meeting  on  Official  Ships 
and  Promise  Continuous  Entertainment  at  Sea  and  Before,  After  and  During  Wembley  Convention 


i 


/XIMPLETE  plans  for  entertainment 
C  of  American  delegates  to  the  A.  A. 
r  W.  international  convention  were 
breoght  to  this  country  this  week  by  Eric 
Field  director,  Erwoods  Limited,  inter- 
natioMl  advertising  agency,  London,  and 
V  H.  Williams,  sales  and  advertising 
iunager  of  Sel  fridges. 

These  two  British  advertising  men  are 
in  this  country  to  act  as  liaison  officers, 
straightening  out  program  tangles  and 
Baking  tinal  entertainment  arrangements. 

Field  will  leave  with  American  dele- 
ntes  on  the  official  ship  Republic,  July 
*  while  Williams  will  go  on  the  second 
oScial  ship.  Lancastria.  which  sails  from 
Sew  Y'ork  July  3.  Both  will  list  the 
iOOO  delegates  for  the  various  entertain¬ 
ment  functions,  and  deliver  lectures,  de¬ 
tailing  plans  made  for  the  Americans  dur¬ 
ing  their  stay  in  England,  while  aboard 
ship. 

.\s  it  now  stands,  the  program  ot  the 
so^l  and  entertainment  committee  con¬ 
sists  of  an  almost  continuous  round  of 
gayety  from  the  moment  both  boats  ar- 
nve  in  England  until  July  26.  wlien  a 
group  of  500  will  be  entertained  in  Paris, 
by  French  advertising  men. 

While  care  has  been  taken  not  to  inter¬ 
fere  with  business  sessions  of  the  con¬ 
clave,  Field  points  out,  the  entertainment 
as  finally  arranged  now  proves  one  of  the 
biggest  features  of  the  convention. 

As  previously  announced  in  Editor  & 
Publisher,  there  will  be  a  reception  on 
arrival  July  12  of  the  two  official  boats 
by  the  Rt.  Hon.  G.  H.  Roberts  and  Edg- 
cumber  Brighton,  representing  tlie  social 
and  entertainment  committee,  followed  bv 
a  civic  reception  by  the  Mayor,  Alder¬ 
men,  and  councellors  of  Southampton, 
supported  by  the  Southampton  Chamber 
of  Commerce. 

Then  delegates  will  take  special  trains 
to  London,  for  the  grand  reception  and 
ball  to  be  held  at  Royal  Albert  Hall, 
starting  at  8.30  Saturday  evening,  July  12. 

In  the  receiving  line  at  the  reception 
«ill  be  the  Rt.  Hon.  Lord  Mayor  of  Lon¬ 
don.  Rt.  Hon.  Viscount  Burnham,  and 
Rt.  Hon.  Viscount  Leverhulme.  At  the 
ball  the  lord  mayors  of  all  large  British 
cities  will  have  boxes. 

For  the  first  time  in  history,  with  the 
exception  of  occasions  of  royal  funerals 
or  weddings,  more  than  1,000  seats  have 
been  reserved  in  Westminster  Abbey  for 
a  service  starting  at  10.15  Sunday  morn¬ 
ing.  at  which  the  Lord  Bishop  of  Durham 
will  be  preacher.  For  Catholics  there 
will  be  a  special  mass  at  Westminster 
Cathedral  at  12  o’clock. 

At  12.30  Sunday  a  reception  will  be 
given  by  the  Women’s  .Advertising  Clubs 
of  London  to  the  American  business 
womeii  at  the  Savoy  Hotel.  Program 
following  the  luncheon  will  continue  past 
4  o’clock,  when  tea  will  be  served. 

Fred  B.  Smith,  who  attracted  consid¬ 
erable  attention  by  his  address  at  the  1923 
A  .A.  C.  W.  convention,  will  speak  this 
year  on  “The  New  Force  in  International 
Relationship’’  at  an  inspirational  meeting, 
•bich,  according  to  the  revised  program, 
will  be  held  at  the  Central  Hall  West- 
awister,  Sunday  afternoon. 

For  7.30  Sunday  evening,  the  Federa¬ 
tion  of  Master  Process  Engravers  of 
England  have  arranged  an  informal  din¬ 
ner  of  welcome  to  engravers  from  Amer¬ 
ica  at  the  Hotel  Cecil. 

One  t^usand  del^ates,  to  be  selected 
Mider  Fields’  and  Williams’  direction,  will 
attend  a  reception  at  8.30  Sunday  evening 
rt  Lansdowne  House,  given  by  Gordon 
Selfridge.  This  reception  will  continue 
until  11  o’clock. 

The  feature  of  the  entertainment 
fanned  for  Monday,  July  14,  will  be  the 
uinner  at  the  Savoy  Hotel  for  500  dele* 
^tes_,  who  will  be  guests  of  the  British 
Mpire  Exhibition.  Officials  of  the  Ex¬ 
hibition  are  the  Prince  of  Wales,  who  is 
president,  the  Duke  of  Devonshire,  Lord 
Mevmson  and  Major  General  Sir  Travers 
Clarke 


Williams  and  Erie  Field — They'll  bo  back  to  Ensland  next  week  ai  Britain's  super- 
caiwo  over  the  2,000  Wembley-bound  Americana, 


Following  the  dinner,  all  .Americans  are 
invited  to  a  sightseeing  trip  to  the  Ex¬ 
hibition  at  Wembley. 

Another  function  Monday  evening  will 
be  a  dinner  arranged  by  the  British  As¬ 
sociation  of  Display  Men  to  be  held  at 
Frascati’s,  London. 

During  Monday  afternoon,  wives  of 
delegates  will  be  taken  on  tours  of  Old 
London  planned  and  directed  by  the  Brit¬ 
ish  Ladies  Entertainment  Committee. 

The  morning  and  afternoon  of  Tues¬ 
day,  July  15,  will  be  given  over  to  enter¬ 
tainment  of  women  who  are  accompany¬ 
ing  their  husbands  to  the  convention. 
After  the  convention  sessions  open,  at 
10.30,  more  tours  of  London  will  be  made. 
At  1  o’clock  a  lunch  has  been  arranged 
by  the  ladies’  entertainment  committee 
for  American  women  at  the  Criterion, 
followed  by  a  vi.sit  to  the  Royal  Acad¬ 
emy,  returning  in  time  for  a  dress  parade 
or  fashion  show  at  the  Piccadilly  Hotel. 

Great  care  has  been  taken  to  make  this 
fashion  show  as  perfect  as  possible.  Air¬ 
planes  will  rush  latest  models  from  Paris. 
.All  the  leading  exclusive  fashion  houses 
of  London  will  be  represented,  and  models 
will  be  shown  which  have  never  before 
been  made  public. 

Besides  the  lunch  for  accompanying 
women,  four  other  group  luncheons  have 


The  big  official  dinner  of  Tuesday  will 
be  that  of  the  club  presidents  to  be  held 
in  the  Georgian  room  of  the  Piccadilly 
Hotel,  preceded  by  a  reception  starting 
at  6.45. 

Five  other  banquets  are  on  the  program 
for  Tuesday. 

They  are :  the  banquet  to  overseas  en¬ 
gravers  at  the  Victoria  Hotel,  arranged 
by  the  Federation  of  Master  Process  En¬ 
gravers  of  England ;  the  banquet  at  Guild¬ 
hall,  the  seat  of  London  city  government, 
by  permission  of  the  Lord  Mayor  of 
London  and  the  Corporation,  arranged  by 
the  -Advertising  Agents  Section;  another 
at  the  Kings  Hall,  Holborn  Restaurant, 
arranged  by  the  Incorporated  Sales  Man¬ 
agers’  Association  of  the  United  King¬ 
dom;  a  fourth  at  the  Connaught  rooms 
arranged  by  the  Association  of  National 
-Advertisers;  and  a  fifth  at  Princes  Res¬ 
taurant.  arranged  by  the  Screen  -Adver¬ 
tisers  Section. 

One  hundred  -American  delegates  will 
be  entertained  Tuesday  evening,  July  IS. 
by  the  Publicity  Qub  of  London  at  the 
Winter  Garden  Theatre  to  witness  a  per¬ 
formance  of  “Tonight’s  the  Night,”  fol¬ 
lowed  by  a  buffet  supper,  dance  and  cab¬ 
aret  show  in  the  Victoria  Hall  of  the 
Hotel  Cecil. 

Eight  different  luncheons  are  on  the 


Hotel  Cecil,  as  guests  of  the  American 
Chamber  of  Commerce ;  another  as  guests 
of  the  Association  of  National  Adver¬ 
tisers  ;  as  guests  of  the  Retail  A^ertisers 
Section;  and  as  guests  of  the  Screen 
Advertisers  Association. 

Mrs.  Hylton  Phillipson,  M.  P.,  former¬ 
ly  Miss  Mable  Russia,  American  actress, 
has  arranged  to  give  50  .American  women 
delegates  tea  on  the  Terrace  of  the  House 
of  Commons,  open  only  to  Members  of 
Parliament  and  their  guests. 

The  London  Daily  Chronicle  has  tak¬ 
en  the  whole  of  His  Majesty’s  Theatre, 
and  all  delegates  will  be  entertained 
Wednesday  evening  at  a  gala  opera  per¬ 
formance  by  the  British  National  Opera 
Company.  Sir  Howard  Spicer  is  largely 
responsible  for  this  feature  of  the  pro¬ 
gram. 

The  grand  ball  of  the  convention  will 
be  held  at  Olympia  Hall  Thursday  eve¬ 
ning.  During  the  day.  Lord  Waring  will 
entertain  guests  at  lunch  in  the  Lucullus 
Restaurant  of  the  British  Empire  Ex¬ 
hibition,  Wembley,  and  there  will  be  a 
dinner  to  French-speaking  delegates  in 
the  Georgian  room  of  the  Piccadilly 
Hotel. 

AVith  delegates  freed  from  convention 
business,  golf  is  scheduled  to  enter  the 
program  on  Friday,  July  18.  One  hun¬ 
dred  delegates  will  be  guests  of  Lord 
Riddell  at  Walton  Heath.  They  will  be 
carried  to  the  golf  course  by  automobiles, 
leaving  the  Hotel  Victoria  at  8.30  in  the 
morning. 

The  following  trophies  will  be  open  for 
competition ; 

The  $1,500  gold  challenge  trophy,  pre¬ 
sented  by  the  London  News  of  the  World. 
Trophy  presented  by  Lord  Riddell. 
Trophy  presented  by  the  Strand  Mag¬ 
azine. 

Trophy  presented  by  London  Opinion. 
A  four-ball  foursome  bogey  round  will 
be  held  for  prizes  presented  by  C.  Arthur 
Pearson,  Limited,  the  London  Illustrated 
News,  the  London  Star  and  Daily  News, 
the  London  Daily  Mail,  and  the  .Allied 
Newspapers,  Limited. 

The  Federation  of  Master  Process  En¬ 
gravers  has  also  arranged  for  golf  at 
Moor  Park. 

For  the  same  day.  Major  the  Hon.  I. 
J.  -Astor,  M.  P.,  has  invited  1,000  dele¬ 
gates  to  Hever  Castle,  Kent.  The  party 
will  leave  London  by  special  train  at 
11.30  a.  m. 

Lord  Ashfield  and  the  directors  of  the 
London  Underground  Railway  have  in¬ 
vited  600  delegates  to  visit  Hampton 
Court  Palace  between  2  and  7  o’clock 
Friday.  Those  in  this  party  will  leave 
Northumberland  avenue  at  2  o’clock  in 
motor  coaches. 

Five  hundred  retail  advertisers  will  be 
guests  at  a  ball  given  Friday  evening  at 
Lansdowne  House  by  Gordon  Selfridge. 
starting  at  9  o’clock  in  the  evening. 

On  Saturday,  July  19,  overseas  adver¬ 
tising  agents  will  be  taken  by  automobile 
to  Windsor,  Leaving  at  10  o’clock  and  ar¬ 
riving  at  11.15.  After  being  shown  over 
the  castle  by  the  Dean  of  Windsor,  lunch¬ 
eon  will  be  served  in  Windsor  Great  Park 
by  permission  of  the  Chief  Ranger. 

-After  this  date  the  provincial  tours,  as 
detailed  recently  in  Editor  &  Publisher. 
will  be  held.  A  few  changes  in  the  pro¬ 
vincial  tour  program  were  announced  bv 
Mr.  Field.  In  the  first  place,  all  the 
tours  have  been  so  changed  as  to  allow 


been  provided  for  Tuesday.  -At  11  o’clock  program  for  Wednesday  to  provide  for  delegates  to  return  to  London  July  25 


some  of  the  overseas  delegates  will  be 
guests  of  the  directors  of  Harrods  Lim¬ 
ited.  Sir  R.  Woodman  Burbridge.  presi¬ 
dent  of  the  Incorporated  .Association  of 
Retail  Distributors  and  chairman  of 
Harrods  Limited,  is  in  charge. 

The  Special  Press  Reiv-esentatives  Sec¬ 
tion  will  lunch  at  the  Marylebone  room 
of  the  Great  Central  Hotel  at  1.30.  .At 
the  same  hour,  the  Association  of  Nation¬ 
al  Advertisers  and  the  Screen  .Advertis¬ 
ing  Section  will  lunch  at  the  Princes  Res¬ 
taurant. 


all  of  the  2000  .Americans.  Of  special 
interest  to  newspaper  men  delegates  will 
he  that  held  in  Stationers  Hall,  Ludgate 
Hill,  and  at  which  the  newsnaper  execu¬ 
tives  of  London  headed  by  Viscount 
Burnham  and  the  Rt.  Hon.  Lord  Riddell 
will  be  hosts. 

Other  Wednesdav  Innclws  are:  at  the 
Lucullus  Restaurant.  British  Empire  Ex¬ 
hibition,  Werut'lev,  arran""'!  by  the 
Graphic  .Arts  Section :  at  Libertys,  Re¬ 
gent  street,  arranged  by  the  Ladies’  En¬ 
tertainment  Committee:  at  Grand  Hall. 


in  time  to  leave  on  the  trip  to  Paris  the 
following  day. 

Then  on  Tuesdav,  July  22,  a  day  trip 
to  Oxford  and  Stratford-on-Avon  has 
been  added  to  the  schedule.  The  tour  to 
the  Midlands  has  been  cancelled  and  in¬ 
cluded  with  the  trip  to  Lancaster  and 
Nottingham. 

The  cathedral  town  tour,  originally 
planned  as  a  single  excursion  to  historic 
edifices,  has  been  divided  into  2  shorter 
tours  in  order  to  make  certain  return 
to  London  bv  lulv  25. 
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VAST  FARM  WEALTH  AND  POPULATION 
NEGLECTED  BY  LARGER  DAIUES 


Ignorance  of  Agricultural  Needs  Barring  Newspapers  from 
Rich  Field,  Says  Prominent  Farm  Page  Editor — 
Enormous  Rural  Buying  Power  Shown 


By  FRED  W.  LEU 


ttiyjANURE  SPREADER,”  “Apple 
duster,”  “Cow  Valet”  ai^  “Hen 
Nurse”  are  a  few  of  the  appelatives  that 
were  employed  in  addressing  the  writer, 
7  years  ago,  when  he  made  bold  to  estab¬ 
lish  probably  the  first  effort  of  its  kind — 
a  daily  form  page  in  a  newspaper  with 
100,000  circulation. 

The  superlative,  in  description,  is  gen¬ 
erally  employed  when  one  essays  to  devi¬ 
ate  from  the  beaten  path.  The  boys 
meant  nothing  serious.  I  smiled,  al¬ 
though  1  would  have  had  a  comeback, 
had  I  known,  at  the  time,  that  the  wealth 
of  this  country  is  represented  by  $78,000,- 
000,000  invested  in  agriculture  and  but 
$44,000,000,000  invest^  in  industry.  It 
should  have  been  an  easy  matter  to  ask 
them  to  laugh  that  off. 

Still,  while  I  have  had  the  pleasure  of 
seeing  literally  hundreds  of  agriculture 
departments  established  in  newspapers, 
during  those  years,  too  few  of  the  large 
daily  newspapers  recognize  the  fact  tlut 
by  far  the  great  majority  of  population  of 
this  country  is  influenced  by  the  appeal  of 
the  country.  The  census  tells  us  that 
73,500,000  of  the  110,000,000  people  of  the 
country  live  in  towns  of  50,000  on  down, 
and  on  farms. 

They  go  ahead  making  newspapers  for 
the  butcher,  the  baker,  the  candlestick 
maker,  the  cook  and  the  preacher,  who 
invariably  spend  every  nickel  they  make, 
as  fast  as  it  comes  in,  to  the  exclusion  of 
the  farmer  who  when  he  does  spend, 
makes  it  worth  the  while  of  the  man  from 
whom  he  buys.  Take  200  city  people  of 
all  classes  and  determine  their  average 
holdings.  An  average  investment  of  200 
such  farmers  in  Henry  county,  Ohio, 
totals  $23,330.  I  leave  it  with  you  which 
circulation  will  mean  the  most  to  the  ad¬ 
vertiser. 

According  to  the  United  States  De¬ 
partment  of  Commerce,  in  1921  wages 
in  all  concerns,  with  an  annual  output  of 
$5,000  per  year,  was  $4,000,000,000  less 
than  the  value  of  the  crops  and  livestock 
on  U.  S.  farms  for  that  year.  Annually, 
farmers  in  this  country,  produce  more 
than  $12,000,000,000  of  new  wealth. 

If  every  farm  family  in  the  United 
States  was  to  spend  $100  during  the  year 
for  clothing,  the  manufacturers  would 
be  called  upon  to  - 
manufacture  $650,- 
000,000  worth  of 
goods,  to  supply 
the  demand. 

If  only  <Mie  out 
of  every  farm 
families  were  to 
build  a  small 
chicken  coop  the 
wire  manufactur¬ 
ers  could  expect 
$5,000,000  new  bus¬ 
iness. 

Farmers  own 
30.2  per  cent  of  all 
of  the  autos  in  the 
United  States. 

In  1920  the  value 
of  the  farm  imple¬ 
ments,  on  U.  S. 
farms,  totaled 
$470,000,000. 

People  in  the 
United  States  who 
live  on  farms,  oc 
in  unincorporated 
villages  total  43,- 
000,000. 

Of  the  110,000,- 
000  in  the  United 
S  t  a  t  e  s  73.500,000 
live  in  towns  of 
from  50,000  on 
down,  or  on  farms, 
and  are  greatly 
influenced  by  the 
farm  viewpoint. 


This  would  leave  but  36,500,000  people 
for  whom,  seemingly,  the  daily  newspaper 
is  intended. 

The  idea  that  the  farmer  is  an  overall- 
clad  creature,  of  inferior  mentality,  a 
consumer  of  only  the  product  of  his 
hand  that  he  cannot  sell,  originated  in  a 
diseased  mind  from  an  unconscious  at¬ 
titude  that  physical  labor  is  beneath  the 
man  that  nurtures  the  thought. 

The  annual  production  of  apples, 
oranges  and  peaches  is  equal  to  one 
year’s  production  of  iron  ore,  plus 
$200,000,000. 

The  annual  output  of  poultry,  eggs 
and  honey,  equals  the  entire  yearly 
production  of  oil  in  America,  plus 
$250,000,000. 

The  annual  livestock  production  equals 
the  entire  yearly  production  of  oil  in 
America,  plus  ^50,000,000. 

The  annual  livestock  production  equals 
the  annual  production  of  autos  and  farm 
implements,  plus  $350,000,000. 

Value  of  com  and  wheat  equals  total 
yearly  earnings  plus  $750,000,000. 

Some  1921  Statistics 

Value  ot 
Production 

Agricidture  .  $12,402,000,000 

Food  and  kindred  products,.  7,850,000,000 

Textiles  and  products .  6,961,000,000 

Iron,  steel  and  products .  5,601,000,000 

Lumber  and  products .  2,430,000,000 

Leather  and  products .  1,544,000,000 

Paper  and  printing .  3,149,000,000 

Liquors  and  beverages .  292,000,000 

Chemical,  allied  products. . . .  4,537,000,000 

Stone,  clay,  glass  products...  1,019,000,000 
Metals  and  metal  products. . .  1,575,000,000 

Tobacco  manufactures .  1,048,000,000 

Vehicles  .  1,267,000,000 

Miscellaneous  industries .  3,872,000,000 

But  in  spite  of  these  facts,  makers  of 
newspapers  tread  down  the  beaten  path 
of  time,  totally  oblivious  to  the  fact  that 
there  is  a  potential  field  of  circulation 
that  could  be  developed,  if  they  only 
would. 

There  is  a  reason  for  all  this.  Chanc¬ 
ing  the  indignance  of  the  great  staff  of 
worthy  souls  who  build  newspapers  in 
this  country,  I  would  diagnose  the  disease 
as  ignorance  and  no  inclination  to  learn. 
True  this  is  not  100  per  cent  true,  for, 
as  heretofore  mentioned,  I  have  seen 
scores  of  agricultural  departments  estab¬ 
lished,  in  both  weeklies  and  dailies. 


VERGIL  ON  ADVERTISING 

T>EPSODENT  mazda  nabiaco 
^  Kodak  clnpeco  ipana 
Socony  victrola  pyralin 
Kilowatt  komapart  snnkist. 

Japalac  amho  lux  stacomb 
Sozodont  mnsterole  stemo 
Linoleum  djerduss  v-batin 
Aspirin  resinol  jello. 

Valspar  nnjol  entienra 
Bon  ami  nnmeo  wheatena 
Alemite  yoban  fatima 
Rotarex  welsbach  rit  karo. 

Kolynos  berpicide  westclox 
Duz  halitosis  zip  klaxon 
Cadillac  mah  jongg  mum  delco 
Nujol  exide  mentholatnm. 

—Lord  Jeff. 


tested  by  the  fact  that  today,  Frank  U 
Heller  is  editor-in-chief  of  the  sam.  3 
lication.  " 


Agricultural  publication  editors  recog¬ 
nize  the  fact  that  newspapers  head  the 
list  of  those  publications  offering  the 
greatest  number  of  circulation,  per  dol¬ 
lar  invested,  and  I  say  that  just  in-so- 
far  as  there  would  be  no  fraternal  insti¬ 
tutions,  if  the  churches  were  alive  to 
their  possibilities,  so  would  there  be  no 
agricultural  publications  were  the  news¬ 
papers  alive  to  their  biggest  circulation 
possibility. 

Why  do  the  agricultural  leaders  cry 
that  the  one  outstanding  need  of  the 
United  States;  the  one  tWng  that  would 
save  agriculture  from  the  ruin  it  is  now 
facing,  is  a  better  understanding  of  the 
needs  of  the  country,  by  the  folk  who 
live  in  the  cities?  And  the  blame  for 
this  condition,  may  even  though  re¬ 
luctantly,  be  shouldered  by  the  men  who 
make  the  big  newspapers  of  the  country. 

Aside  from  any  moral  responsibility, 
the  business  side  of  the  question  is  my 
mission.  Folks  called  Frank  M.  Heller 
foolhardy,  when,  as  managing  editor  of 
the  Toledo  (O.)  News-Bee,  he  desig¬ 
nated  the  writer  as  the  Farm  Editor  of 
his  publication.  Probably  it  was  the  en¬ 
thusiasm  of  the  desire  to  help  promote 
farm  production  to  help  win  the  war,  that 
was  the  cause  of  this  move ;  surely  it  was 
not  foolish  sentiment,  for  men  who  have 
served  long  and  useful  careers  in  news¬ 
paper  work  are  made  of  sterner  stuff. 
My  guess  is  that  Frank  M.  Heller,  bom 
on  a  farm,  realized  the  need  of  pulling  the 
tiller  of  the  soil  out  of  the  sloth  of  his 
self-imposed  existence,  by  the  boot-straps 
of  the  daily  farm  page.  He  realized  also, 
that  the  road  would  not  be  a  smooth  one, 
but  rather  a  slow  process.  Whether  he 
was  right  in  his  assumption,  may  be  at- 


WHICH? 


Whether  agriculture  is  fundamenhl  i,  ' 
business  success  may  be  gleaned  frM 
these  figures  from  the  U.  S.  DepartaS 
of  Agriculture,  and  the  Bureau  of 
merce  and  Labor. 

In  1870,  with  175,000,000  acres  of  in. 
proved  land,  there  were  425,000  busiiS 
enterprises  in  the  country;  in  I88O1S 
275,000,000  acres  under  cultivation,’^ 
were  746,000  business  concerns ;  in 
with  375,000,000  acres  under  the 
that  number  had  increased  to  ISflOmi 
and  in  1920,  with  the  acreage  incr*^ 
to  500,000,000  business  enterprisei  kw 
creased  to  1,800,000. 

Another  way  of  looking  at  the  natter 
In  1866  the  average  annual  return  Mr 
improved  acre  was  $14.  Failures  a 
business  per  100,000  numbered  annalh 
95.  From  1868  to  1871  crop  returns  je 
acre  increased  to  $16  and  failures  ju 
10,000  business  institutions  decreased  h 
60.  From  1874  to  1877  there  was  a  (k- 
cline  in  acreage  returns  and  a  conseooeat 
increase  in  the  number  of 
failures. 

Does  the  farm  problem  touch  the  hea 
of  your  garment?  More  than  200,000,. 
000  bushels  of  wheat  were  lost  to  this 
country  in  one  year,  because  of  the 
prevalence  of  wheat  rust.  This  coold 
have  been  saved  to  the  country,  wift  i 
consequent  reduction  in  wheat  food 
prices,  had  proper  attention  been  given 
the  elimination  of  the  barberry,  the  lar- 
bor  of  this  disease,  through  the  medium 
of  daily  and  weekly  newspapers.  Tlii 
could  be  followed  with  an  educatkosl 
campaign  against  the  cattle  tick  of  the 
South,  the  boll  weevil,  hoof-and-mouth 
disease,  Hessian  Fly,  European  corn 
terer  and  many  other  such,  all  of  eqml 
interest  to  the  city  and  country. 

Why  am  I  so  persistent  m  my  quest 
for  recognition  of  the  largest  element  of 
people  ?  It  is  this :  Long  experience  m 
the  country  newspaper  field,  and  preseo 
continued  association  with  the  man  who 
plods  the  soil,  has  taught  me  that  lu 
primary  interest  in  a  puWicatioo  is 
markets.  If  there  is  one  outstanding 
reason  for  his  taking  a  daily  paper,  it  is 
the  markets.  In  this  field  the  ^ily  news¬ 
paper  has  first  call  over  any  type  of 
farm  publication.  If  the  farmer  can  get 
his  farm  news  in  a  daily  paper,  there  is 
no  reason  why  he  should  burden  himself 
with  a  half  dozen  publications,  because 
he  is  not  a  great  reader,  nor  inclined  to 
spend  money  for  anything  he  is  con¬ 
vinced  is  not  a  necessity.  Further  than 
that  the  best  reason  for  the  daily  payer 
taking  up  the  quest  for  rural  circulaboo 
is  the  fact  that  of  the  3  outstanding  &nn 
publications  in  the 
United  States  the 
men  in  charge  of 
the  editorial  it- 
partments  are  for¬ 
mer  new  spaper 
men  who  brou^ 
to  their  new  work 
all  of  the  ideas 
they  acquired  in 
newspaper  work 
and  applied  effec¬ 
tively  every  one  of 
them.  Whm  soio- 
one  outside  the 
staff  attempts  a 
farm  magazine 
feature  he  gener¬ 
ally  gets  the  ma¬ 
terial  back  with  a 
request  for  more 
human  interest 
stuff. 

Jazz  orgies 
and  wild  entert^ 
ment.  generally  1^ 
gin  and  end  in  the 
city.  People  of  ^ 
small  town  anfl 
farm  live  closer  to 
earth.  They  f*' 
emplify 

and  their  habits, 
therefore, 
stable.  They 
the  bone  and  si^ 
of  these  LtniW 
States. 
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s.  N.  P.  A.  PREPARES  FOR  RECORD  CONVENTION 

200  Reservations  Made  for  Asheville  Meet,  July  3-4-5 — Program  Contains  Many  Entertainment 

Features — Johnson  Backed  for  Presidency 


prove  park  inn,  Asheville,  N.  C,  Baltimore  country  club.  A  number  of  Howell,  Jr.,  and  Walter  H.  Savory,  of  Co.,  New 

O  will  be  putting  out  the  Standing  automobile  rides  have  also  been  arranged,  the  Mergenthaler  Linotype  Company  to  n.  A.’  Nicholson,  Kimberly-aark  Company, 
D  _  Dnlv  sicn  durine  the  latter  part  The  ladies’  entertainment  committee  is  assist  him.  Eighteen  holes  will  be  (dayed,  Neenah,  Wis.  ^  , 

Kext  week,  when  the  Southern  News-  composed  of  the  following  women:  Mrs.  members  will  arranp  their  own  matches,  A®kan^  Dem,S-Tt"  ’ 

paper  Publishers’  VV  alter  C.  Johnson,  chairman  j  Mrs.  either  foursomes  of  twosomes,  and  turn  Nicholson,  New  Orleans  Times-Picayune. 

- ^  Association  holds  -Alfred  Sanford,  Mrs.  E.  O.  Susong,  Mrs.  in  score  cards  to  the  committee  signed  Mr.  and  Mrs.  F.  G.  Bdl,  Savannah  Morning 


A  O.  Newhyes 
President  S.  N.  P.  A. 


Mr.  and  Mrs.  F.  W.  Bott,  Mergenthaler  Lin¬ 
otype  Company, -New  Orleans. 

Mr.  and  Mrs.  M.  E.  Foster  and  daughter, 
Houston. 

Mr.  and  Mrs.  Victor  H.  Hanson,  Birmingham 
News. 

R.  C.  Siegling  and  Robert  Lathan,  Charleston, 
S.  C. 


iirZZd  and  what  George  Kohn,  and  Mrs.  Victor  H.  Han-  by  at  least  two  of  the  contestafts,  im- 
is  likely  to  be  its  so"-  mediately  after  finishing  play, 

greatest  conven-  Among  the  entertainment  features  Following  is  a  list  of  the  reservations 
tion  to  date,  at  scheduled  for  the  evenings  will  be  an  made  thus  far: 

its  old  headquar-  organ  recital  at  Grove  Park  Inn;  Mr.  and  Mrs.  George  B.  David  and  daughter, 

ters.  More  than  special  moving  pictures,  and  a  ball  at  New  York. 

^00  members  Kenilworth  Inn  on  the  night  of  July  4.  Norman  Dodge  and  F.  C.  ^mman,  Mergen- 

friends,  and  The  convention  wdll  close  July  4  with  a  Hen^  R  Dwfr^anrffi  A'*Sho«.  Winston- 
guests  have  been  week-end  trip  to  Blowing  Rock  which  is  N.  C. 

registered  by  the  complimentary  to  the  members  of  the  S. 
hotel  and  the  as-  families  upon  the  in- 

sociation  commit-  vitation  extended  by  W.  L.  Alexander 
tee  and  probably  owner  of  Mayview  Po^rk. 
most  of  the  illus-  scries  of  civk  club  luncheons  will  be 
trious  members  tender^  the  visitors  during  their  stay  in 
of  the  group  -Asheville. 

•II  o«nrr,arh  Aslipvitio  from  the  North  President  Newmyer  appointed  Charles  Columbia  Record, 

will  approacn  Asnevilie  irom  me  xsorm.  F.  C.  Withers,  Columbia  State. 

All  trains  are  sold  out  solid  up  to  WelA,  of  the  .A^eville  Citizen  a  com-  j  ^  Clifford,  General  Electric  Company, 
Wednesday  from  New  York  to  .Asheville.  ™dtee  to  arrange  tlw  golf  tournamOTts.  Philadelpiiia. 

Having  help^  to  nominate  the  Demo-  appointed  Uark  Mr.  and  Mrs.  E.  M.  Foster,  Nashville  Banner, 

cratic  Presidential  slate,  or  having  told 
their  clientele  how  it  was  done,  the 
leaders  of  Southern  journalism  will  move 
on  Ashville  and  Dixie  will  again  move 
South  of  the  Potomac. 

And  again,  they  will  face  the  problem 
of  naming  the  right  man. 

W’alter  C.  Johnson,  general  manager 
of  the  Chattanooga  News,  has  told  his 
fdow  officers  and  directors  that  he  can 
no  longer  serve  them  as  secretary  and 
treasurer,  as  he  has  done  for  8  years,  be¬ 
cause  of  the  responsibilities  that  have  de¬ 
volved  upon  him  since  the  recent  death  of 
George  F.  Milton,  editor  of  the  News. 

Whereupon,  aforesaid  officers  and  di¬ 
rectors  are  understood  to  have  agreed 
that  Mr.  Johnson  should  be  elected  presi- 
dient  of  the  S.  !».  P.  A.  as  a  fitting  token 
that  the  association  appericates  the  great 
senices  he  has  rendered  to  it  during  the 
past  8  years.  And  Mr.  Johnson,  like 
many  other  good  citizens,  prefers  the 
pleasures  of  life  untrammeled  by  official 
duties. 


COMPLETE  PROGRAM,  ASHEVILLE  MEETING, 
S.  N.  P.  A.,  JULY  3,  4  AND  5 


THURSDAY,  JULY  3 

1.  Address  of  Welcome — Col.  J.  Hyde 
Pratt.  Response  for  the  S.  N.  P.  A. — 
Past  President  Frank  G.  Bell. 

2.  Roll  Call. 

3.  Introduction  of  Guests. 

4.  Report  of  the  President. 

5.  Report  of  Secretary-Treasurer. 

6.  Election  of  New  Members. 

7.  Appointment  of  Special  Committees : 
Nominations,  Resolutions,  Memorials, 
.Auditing. 

8.  Report  of  Standing  Committees : 
.Agency  Relations  (Chairman  of  Board, 
Victor  H.  Hanson,  reporting)  ;  .Advertis¬ 
ing,  Labor  and  Business  Office  .Affairs 


(Chairman,  Edgar  M.  Foster)  ;  .Adver¬ 
tising  Audit  Plan  (Chairman,  Maj.  J.  S. 
But  politics  aside,  the  meeting  promises  Cohen);  By-Laws  (Chairman.  W.  C. 
P!“*y  of  interest— mornings  from  9  Johnson);  Printers’  School  (Chairman, 


o’clock  till  luncheon  devoted  to  business; 
afternoons  to  golf  and  recreation;  eve¬ 
nings  to  dancing,  motion  pictures,  recep¬ 
tions.  and  other  informal  amusements. 
No  fast  rules  are  in  force  governing 


Harry  Giovannoli)  :  Postage  and  Legis¬ 
lation  (Chairman,  Col.  Robert  Ewing)  ; 
Editorial  Affairs  (Chairman,  John  S. 
Cohen)  ;  Traffic  Affairs  (Chairman,  W. 
C.  Johnson)  ;  Washington-Lee  School  of 


4.  Report  of  Special  Committees : 
Resolutions,  Memorials,  Auditing. 

5.  Naming  of  1924-25  meeting  place. 

Convention  Calendar 

WEDNESDAY,  JULY  2ND 

Registration — Get-together  meetings — 
Recreation  —  Directors  and  Committee 
meeting — Reception  to  Visitors  and  Con¬ 
vention  Guests. 

THURSDAY,  JULY  3RD 

(Eastern  Standard  Time) 

8  :(X)  A.  M. — Breakfast,  officers  and  di¬ 

rectors. 

9  ;(X)  A.  M. — Convention  called  to  order. 
1 :30  P.  M. — Adjournment. 

10:30  A.  M. — Ladies’  Entertainment. 

3 :00  P.  M. — Group  Meetings. 

3  ;30  P.  M. — (ijlf  Tournament. 


News 

Mr.  and  Mrs.  Carter  Glass,  Jr.,  M.  K.  Duerson 
and  Major  Powell  Glass,  Lynchburg  News  & 
The  Advance. 

W.  A.  EJliott,  Jacksonville,  Fla.,  Times-Union. 
Mr.  and  Mrs.  J.  T.  Fain,  Spartanburg  Citizen. 

H.  Giovannoli,  Lexington  Leader. 

Mr.  and  Mrs.  James  C.  Harrison,  Augusta 
Herald. 

Mr.  and  Mrs.  M.  D.  Hunton,  Cone,  Hunton  & 
Woodman,  Inc.,  New  York. 

F.  A.  Hill  and  J.  Y.  Babington,  Intertype  Cor¬ 
poration,  Memphis. 

Mr.  and  Mrs.  W.  C.  Johnson  and  children, 
Chattanooga  News. 

Mr.  and  Mrs.  Marion  Rosenberg,  Atlanta,  Ga. 
Gtorge  M.  Kohn,  George  M.  Kohn,  Inc.,  At¬ 
lanta,  Ga. 

George  R.  Koester,  Greenville  Piedmont. 

Mr.  and  Mrs.  A.  R.  Keator,  George  B.  David 
Co.,  Chicago^ 

Mr.  and  Mrs.  Wiley  L.  Morgan,  Knoxville 
Sentinel. 

Mr,  and  Mrs  W.  E.  Mansfield  and  son.  Inter¬ 
national  Paper  Company,  Atlanta,  Ga. 

Mr.  and  Mrs.  J.  Blondell,  Baltimore  Evening 
Sun. 

Mr.  and  Mrs.  W.  T.  Anderson,  Macon  Tele- 

J.  S.  Marshall,  Great  Northern  Paper  Company* 
New  York. 

R".  S.  Manigault,  Charleston  Evening  Post. 

A.  B.  Meyer  and  E.  C.  Duffin,  Bowater  Paper 
Co.,  New  York. 

Mr.  and  Mrs.  A.  G.  Newmyer,  New  Orleans 
Item. 

G.  J.  Palmer,  Houston  Post. 

J.  a.  Parks,  Fort  Smith  Times-Record. 

Allen  Potts  Richmond  News-Leader. 

Harry  D.  Reynolds  and  John  T.  Fitzgerald, 
Benjamin  &  Kentnor  Company,  New  York. 

W.  B.  Smith,  Danville  News. 

Mr.  and  Mrs.  A.  F,  Sanford,  Knoxville  Journal 
and  Tribune. 

C.  H.  Sage  and  Raymond  Kelly,  Kimberly- 
Clark  Company,  New  York. 

Earle  R.  Wheatley,  H.  Reeve  .\ngel  Company, 
New  Orleans. 

G.  C.  Willings,  Intertype  Corporation,  Brook¬ 
lyn. 

Mrs.  Tom  Brabson  and  son,  Oreeneville  Demo¬ 
crat-Sun. 

Mr.  and  Mrs.  H.  Galt  Braxton,  Kinston  Daily 
Free  Press. 

Robert  J.  Breckinridge,  Lexington  Herald. 
George  L.  Baker,  Newspaper  Insurance  Service 
Company,  Dayton,  Ohio. 

John  A.  Brice  and  Major  John  S.  Cohen, 
.Atlanta  Journal. 

W.  M.  Clemens,  Knoxville  Journal  &  Tribune. 
.\.  E.  Cristoffers  and  guest,  Bryant,  Griffith 
&  Brunson,  Atlants 

Mr.  and  Mrs.  J.  A.  Davis,  Albany  Herald, 
.\lbany,  Ga. 

D.  .\.  Grant,  and  Mr.  Holliday,  Cone,  Hunton 
&  Woodman,  Inc.,  Atlanta. 


o'mp"  Vf'  vr,.  Charles  P.  Eddy,  and  J.  P.  Fishbum,  Chas.  H. 

9 .00  P.  M.— Organ  Recital,  Mr.  Harry  ^ddy  Company,  New  York. 


dress,  though  light  fabrics  and  golf  togs  Journalism  ('Chairman,  John  S.  Cohen). 


are  the  most  popular  garb. 

The  first  meeting  will  be  held  on  the 
morning  of  July  3.  President  A.  G. 
Newmyer,  New  Orleans  Item  will  pre¬ 
side. 

The  second  day  will  be  given  over  to 
business  office  affairs.  This  meeti^  will 
be  prwided  over  by  Edgar  M.  lister, 
NashiAlle  Banner,  chairman  of  the  special 
conmittee  having  this  matter  in  charge. 
This  being  July  4,  a  program  appropriate 
to  the  day  has  been  arranged. 


uajf  ti<&>  UCCII  drrdll^cu.  rirPcJHpnf 

Saturday  will  be  given  over  to  editorial  A/tdi 


FRIDAY,  JULY  4 

BUSINESS  OFFICE  AFFAIRS: 
Edgar  M.  Foster,  Chairman,  presiding. 

1.  Greeting  from  the  Audit  Bureau 
of  Circulations,  Marco  Morrow,  Topeka 
(Kan.)  Capital. 

2.  Greetings  from  the  Inland  Daily 
Press  Association,  George  D.  Lindsay, 
president. 

3.  Greetings  from  the  North  Carolina 
Press  Association,  H.  Galt  Braxton, 


Address :  “Salute  to  the  Flag,”  Hon. 

Josephus  Daniels,  Ex-Secretary  of  the 
Navy. 

5.  Address:  Major  Clark  Howell. 

6.  Address:  Morton  Caldwell,  (Thair- 
man  Southern  Council  A.A.A.A. 

Election  of  officers  will  take  place  the  cimo^CT*^*(b)^^*^RestoHne  ^he^*Confi^  7  P.  M.— Dinner 

8:J0P.M.-FareweUM«.mg. 


affairs.  Maj.  John  S.  (Tohen.  of  the  At 
lanta  Journal,  chairman  of  this  commit¬ 
tee,  will  have  charge  of  this  session.  The 
principal  speaker  will  be  J.  Fred  Essary, 
nce-president  of  the  Gridiron  Qub, 
Washington,  D.  C. 


Edward  Mueller. 

FRIDAY,  JULY  4TH 

9  lOO  A.  M. — Convention  called  to  order. 
10:30  A.M. — Ladies’  Entertainment. 

1 :30  P.  M. — Adjournment. 

1  ;30  P.  M. — Convention.  Photograph. 

2  :(K)  P.  M. — Civic  Club  Luncheons. 

3 :00  P.  M. — Group  Meetings. 

3 :30  P.  M. — Recreation — Golf 
8 :30  P.  M. — Moving  Pictures 
8 :30  P.  M. — Committee  Meetings. 

9 :30  P.  M. — Ball — Kenilworth  Inn. 

SATURAY,  JULY  5TH 

9:00A.M. — Convention  tailed  to  order. 
10 :30  A.  M. — Ladies’  Entertainment. 

1 :30  P.  M. — Adjournment  sine  die. 

2 :00  P.  M. — Lunch. 

2 :45  P.  M. — Meeting  Officers  and  Direc¬ 
tors  1924-1925. 

3 :30  P.  M. — Recreation — Golf 


f  ♦  (  •  A  rfence  of  the  Farmer 

«  John  A.  Davis. 

8.  Report  of  Committee  on  Nomina 


one  which  is  to  be  tried  out  for  the  first 
time  at  the  r^uest  of  a  number  of  mem¬ 
bers  in  a  series  of  group  meetings  made 
op  of  representatives  from  different 
papers  of  varied  circulation.  Each 
gathering  will  have  chairman,  vice-chair¬ 
man.  and  secretary. 


tions. 

9.  Election. 

10.  Announcements. 

SATURDAY,  JULY  S 

1.  EDITORIAL  AFFAIRS:  Major 


These  are  the  high  spots  of  the  business  John  S.  Cohen,  chairman,  presiding, 

sessions.  A  golf  tournament  for  both  the  2.  Address:  “Washington  News,”  by 

is  being  arranged  for  J.  Fred  Essary,  vice-president  Gridiron 
which  eight  or  ten  trophies  will  be  Club,  Washington,  D.  C. 

awarded.  Teas,  bridge,  and  mah  jong  3.  Topics:  (a)  Press  rates  on  long 

parties  and  other  enterta-nment  will  be  distance  phone  calls.  Discussion  led  by 
Pven  in  honor  of  the  women  visitors.  Wiley  L.  Morgan.  (b)  Co  le  of  Ethics. 
Included  in  the  list  will  be  a  tea  at  the  Discussion  led  by  W.  M.  Clements. 


SUNDAY,  JULY  4™ 

10  :(X)  A.  M. — Leave  for  Blowing  Rock. 
10:45  A.M. — Leave  Ashville  Station. 

1 :05  P.  M. — Arrive  Morganton. 

3 :30  P.  M. — Arrive  Mayview  Manor. 

7 :00  P.  M. — Dinner. 

MONDAY.  JULY  7TH 

8:00  A.  M. — Breakfast. 

9  ;00  P.  M.-:— Inspection  and  sightseeing. 
1  :(X)  P.  M. — Lunch. 

4:30  P.M. — Leave  Fairview  Park. 

7 :00  P.  M. — .\rrive  Morganton. 

7 :30  P.  M. — Dinner  en  route 
9:45  P.M. — .\rrive  Asheville. 


Benjamin  Gottesman  and  guest.  New  York. 

Janies  F.  Finlay. 

C'ol.  and  Mrs.  Robert  Ewing,  New  Orleans 
States. 

W.  W.  Holland,  guest,  and  Miss  Gladys  Jordan 
(niece),  Spartanburg  Herald  &  Journal,  Spar¬ 
tanburg. 

Mr.  and  Mrs.  CHark  Howell,  Sr.,  Mr.  and  Mrs. 

Clark  Howell,  Jr.,  Atlanta  Constitution. 

Mr.  and  Mrs.  jeel  C.  Harris,  Jr.,  S.  C.  Beck¬ 
with  Special  Agency,  Atlanta. 

Saul  Kest  and  guest,  Hudson  Trading  Ckimpany, 
New  York. 

A.  E.  Kane,  M.  (kittesman  &  Co.,  Inc.,  New 
York. 

Mr.  and  Mrs.  J.  B.  Keough,  Atlanta. 

Mr.  and  Mrs.  T.  Frank  Morgan,  Robert  Brown 
and  Mr.  White,  and  CL  Walter  Lieb,  Lanston 
Monotype  Machine  Company,  Birmingham. 

Mr.  and  Mrs.  David  B,  Lindsay,  St.  Petersburg 
Times. 

M.  P.  Martin,  Atlanta. 

H.  S.  Petterson  and  C.  A.  Dresser,  Cline  Elec¬ 
tric  Company,  New  York. 

Mr.  and  Mrs.  B.  H.  Peace  and  daughter, 
Greenville  (S.  C.)  News. 

W.  C.  Dowd  and  guest,  Charlotte  News. 

Ossian  Ray,  Perkins-Goodwin  Company,  New 
York. 

Mr.  and  Mrs.  M.  H.  Raiford,  Selma  Times- 
Joumal. 

Arthur  T.  Robb,  Tr.,  J.  Grant  Tanner,  Editor 
&  Publisher,  New  York. 

G.  F.  Steele.  New  York. 

W.  W.  Stouffer,  Louisville  Herald-Post. 

Major  and  Mrs.  K  B.  Stahlman,  Nashville 
Banner. 

T.  S.  Whitfield  and  two  guests.  Savannah  Press. 
S.  L.  Slover  and  guest,  Norfolk  Ledger-Dis¬ 
patch. 

Wilbe  R.  Wilson,  Fralick  &  Bates.  Inc.,  At¬ 
lanta,  Ga. 

W.  E.  Yelverton,  Current  News  Features, 
Washiiyrton,  D.  C. 

Stanley  Clague,  Audit  Bureau  of  Circulations, 
Chicago. 

Mr.  and  Mrs.  E.  E.  Pelot,  Mergenthaler  Lino¬ 
type  Co.,  New  York. 

Two  Representatives  of  the  Cutler-Hammer 
Mfg.  Co.,  New  York. 

Three  Representatives  of  the  Imperial  Type 
Sletal  Co.,  Philadelphia,  Pa. 
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NEWSPAPER  TYPOGRAPHY  AND  MAKE-UP 


“Want-Ads”  vs.  Classified  Advertising — Utilizing  Good  Typography  and  Make-up  to  Re-vitalize  the 
Classified  Pages — How  to  Put  in  the  Wallop  that  Tells  jind  Sells 


SOME  newspapers  look  upon  the  so- 
called  “want-ads”  as  a  lot  of  miscel¬ 
laneous  and  bothersome  items  to  be 
used  as  “fillers”  on  any  page  just  to  get 
rid  of  this  kind  of  copy.  Other  pub¬ 
lishers  recognize  the  “want-ad”  as  an 
unequalled  opportunity  to  render  a  very 
special  service  to  their  readers  and  com¬ 
munity,  and  they  also  appreciate  the 
news  value  and  profit  possibilities  of 
Classified  Advertising. 

The  first  publisher  is  wnV-represented 
by  the  paper  that  scatters  its  “want-ads” 
in  any  old  hit-or-miss  way  on  any  page 
in  which  there  happens  to  be  a  small 
“hole”  left  and  where  a  “filler”  is  needed 
to  justify  a  column.  The  second  pub¬ 
lisher  is  represented  by  the  paper  in 
which  the  many  different  kinds  of  “want- 
ads”  are  thoughtfully  sorted  and  care¬ 
fully  assembled  into  a  directory  of  op¬ 
portunities  alphabetically  arranged  in  an 
orderly,  easy-to-find — and  read — manner, 
from  beginning  to  end. 

The  first  paper  is  overlooking  the 
d<illar-diamonds  in  its  own  territory  to 
chase  penny-rainbows  in  foreign  fields ; 
while  the  second  paper  is  netting  big 
profits  from  its  Classified  Advertising, 
and  at  the  same  time  is  building  prestige 
and  good  will  by  rendering  a  very  valu¬ 
able  service  to  its  readers,  its  display  ad¬ 
vertisers,  and  its  entire  territory. 

T  he  first  publisher  probably  is  guessing 
in  terms  of  “cent-a-word  want-ads”  while 
the  second  publisher  is  planning  and 
working  in  terms  of  newsy,  serviceable 
and  profitable  Classified  Advertising. 

Classified  Advertising  Creates 


By  H.  FRANK  SMITH 


Article  XV 

EDITORIAL  NOTE — Mr.  Smith  is  a  special  lecturer  in  the  department  of  .-\dvertising 
and  Marketing  at  New  York  University.  Newspaper  typography  in  all  its  phases  will  be 
discussed  in  this  department  in  the  last  issue  of  eaeh  month.  Complete  newspapers,  as  well 
as  individual  items— such  as  headings,  advertisements,  editorial  p.ages,  features,  etc.— wHll  be 
reviewed,  and  good  and  bad  examples  illustrated  and  commented  uiM>n.  Publishers,  editors, 
advertisers  and  readers  are  invited  and  urged  to  send  in  specimens  and  to  take  full  advantage 
of  the  author’s  desire  to  help  them  with  their  type  problems  and  make-up. 

.\ddress  Inquiries  to  H.  Fr.ank  S.mith,  Eihtor  &  Publisher,  World  Building, 

New  York, 

Ref'lies  Cannot  Be  Made  by  Mail 


in  numerical  order,  of  course. 

The  make-up  merely  follows  the  index 
with  the  result  that  we  have  a  perfectly 
organized  catalog  of  all  kinds  of  op¬ 
portunities — a  complete  index  for  quick 
and  ready  reference  file  to  serve  the 
whole  territory. 

The  result  is  that  when  the  patron 
of  Classified  Advertising  is  looking  for, 
let’s  say.  Farm  Land  he  merely  refers 
to  the  index  for  “Real  Estate  for  Sale,” 
reads  down  the  numbered  sub-heads  and 
finds  “27-Farm.s  and  Land  for  Sale 
then  just  turns  to  sub-head  “27”  in  the 
column  and  immediately  liecomes  ac¬ 
quainted  with  a  number  of  the  kind  of 
offerings  in  which  he  is  particularly 
interested. 

The  whole  arrangement  is  simpler  than 
or  “1-2-3.”  by  which  com¬ 
bination  of  letters  and  figures  the  most 
successful  (and  profitable)  system  of 
tliis  kind  is  known. 


Typography  and  Make-up  Im¬ 
portant  Link  in  Classified 
Advertising 

jVEXT  to  properly  indexing  and  cat¬ 
aloging  the  ads,  the  typography  and 
make-up  is  perhaps  the  most  important 
consideration.  Despite  the  fact  that 
Classified  .Advertising  is  just  ordinary 
“'traight  matter"  ( so  far  as  the  actual 
composition  is  concerned),  nevertheless 
many  classified  columns  and  pages  are 
very  hard  to  read — in  fact,  repelling  in¬ 
stead  of  attracting  the  reader.  With  a 
little  thought  and  effort  we  can  readily 
develop  a  style  of  typography  and  make¬ 
up  with  enough  "guts”  in  it  to  put  a 
■'wallop"  even  in  the  classified  pages. 

Let's  look  at  a  couple  of  specimens. 
Take  /•T’.e.  1.  for  instance,  a  "want-ad” 
page  (from  the  Ihlroif  which  is 

as  dead  as  the  proverbial  door-nail  I 


New  Readers,  Better  Readers 
— and  More  of  Them 

'T'HE  Classified  Advertising  (not  the 
"want-ads”)  creates  new  readers,  bet¬ 
ter  readers,  and  more  of  them  by  reason 
of  the  fact  that  if  the  patrons  of  the 
C  lassified  Advertising  do  not  find  exactly 
what  they  are  looking  for  they  will  be 
encouraged  to  read  more  of  the  display 
advertising,  and  in  reading  the  display 
I>ages  they  become  much  better  acquainted 
with  the  editorial,  news,  sport  and  feature 
pages. 

It  is  not  at  all  unusual  for  readers  of 
Classified  Advertising  to  buy  space  them¬ 
selves,  without  any  solicitation  whatever 
on  the  part  of  the  newspaper — because  if 
the  readers  of  classified  cannot  find  just 
what  they  want,  they  will  advertise  for 
it ;  I’oluntarily. 

This  is  especially  true  of  those  papers 
which  are  continually  selling  and  re¬ 
selling  the  reader  on  the  value,  con¬ 
venience  and  economy  of  Classified  Ad¬ 
vertising  by  using  liberal  amounts  of  dis¬ 
play  advertising  to  advertise  Classified 
.Advertising. 

-Again,  the  transient  reader  of  Clasp- 
fied  Advertising  becoming  more  familiar 
with  the  news,  editorial,  and  feature 
pages  will  often  develop  from  a  casual 
reader  into  a  subscriber  or  daily  news¬ 
stand  buyer. 

Classified  Advertising  Should 
Be  the  Newspaper’s 
“Red  Book” 

^HE  Classified  Advertising  should  1k‘ 
the  “Red  Book”  of  the  newspaper — 
segregating  these  thousand-and-one  op¬ 
portunities  from  everything  else  in  the 
pai)er  into  a  quick-to-find  and  easy-to- 
read  indexed  classification  similar  to  the 
manner  in  which  the  telephone  red  book 
sep;)  rates  the  business  phones  from  the 
residence  phones. 

This  means  classifying  into  groups 
with  each  group  carrying  a  major  title 
and  subheads  (perhaps  numbered)  — 
all  of  which  should  be  worked  into  an 
index;  the  major  heads  and  sub-heads 
arranged  alphabetically,  or  if  the  sub¬ 
heads  are  numbered  they  should  follow 


Pig-  I — A  “want-ad”  P*ge  at  dead  at  the  proverbial  door-nail.  Dull, 
drabby  and  unattractive  becaute  of  carelett  typography. 


Here  we  have  the  classified  set  solid  in 
a  light-face  5-pt.  type  carrying  an  8-m. 
semi-bold  (antique)  major  head  wiA 
hair-line  cut-off  rules  throughout-, 
printed  with  an  ink  that  is  more  grax 
than  black.  Then  squeezed  into  tli 
running  head  are  two  dinky  little  2-lne 
“readers”  intended  to  advertise  (?)  dx 
advantages  of  “Xeu’s  Want  Ads."  The 
whole  page  is  less  inviting  to  the  reader 
than  a  desert  would  be  to  a  vacationat 

Certainly,  there  must  be  somethu* 
radically  wrong  when  a  big  successfS 
daily  like  the  Detroit  News  continues 
this  crude  and  distracting  style  of  typo¬ 
graphy  and  make-up  for  its  “want-ads" 
—especially  when  it  is  so  easy  to  put 
some  life,  pep  and  inspiration  in  these 
[larticular  pages :  in  other  words,  to  d^ 
velop  a  splendid  and  wonderful  section 
of  real  Classified  .Advertising. 

Referring  to  Fig.  2  we  find  a  very 
similar  page  which  is  made  much  more 
attractive  and  inviting  merely  by  doing 
only  four  sensible  and  simple  things:  (1) 
using  a  slightly  larger  and  bolder  group 
head.  (2)  incorporating  sub-heads 
wherever  possible  to  help  the  readr 
quickly  find  what  he  is  looking  for,  (3) 
using  a  heavy-and-light  rule  above,  and 
a  little  extra  white  space  around,  each 
maji  r  head;  to  enable  the  reader  to  see 
where  one  da-  itication  ends  and  another 
iK.diis,  (4)  u  ing  the  space  at  the  ends 
of  the  runninr  head  in  which  to  print 
the  dasMiicatii  n.  which  gives  the  readw 
a  (piick  index  reference  of  what  is  on  the 
page. 

just  a  brief  examination  of  these  two 
pages  proves  ho.v  easy  it  is  to  brighten 
up  the  classifier!  page  by  paying  only  a 
little  attentior  to  the  typography  and 
make-up — not  w  ith  the  idea  of  putting  a 
"wallop"  in  the  page,  but  merely  to  r^ 
lieve  the  page  of  the  heavy,  dull  and 
repellant  monotony  resulting  from  setting 
the  matter  .solid  without  any  spots  of 
color  in  the  form  of  sufficiently  bold 
heads,  cut-off  rules,  white  space,  etc. 

Surely,  we  can  agree  that  Fig.  2  would 
1)0  more  apt  to  attract  the  reader  than 
Fig.  1.  and  that  the  reader  is  entitled 
to  have  the  Classified  Advertising  pre¬ 
sented  in  a  way  that  it  can  be  read  with 
reasonable  compfort. 

Putting  in  the  “Wallop”  That 
Makes  ’Em  Stop,  Look, 
and  Read 

^MONG  my  notes  I  find  an  item 
reading:  “If  a  paper  is  worth  any¬ 
thing  as  an  advertising  medium  it  should 
carry  the  advertising  of  the  paper  itself.” 
It  seems  to  me  that  this  statement  a^lio 
particularly  to  Classified  Advertising, 
because  I  believe  the  better  way  to  sell 
readers  on  Classified  .Advertising— and 
k'eep  them  sold — is  to  use  the  newspaper’s 
own  space;  and  especially  on  the  classic 
fied  pages. 

Hardly  anyone  relishes  the  idea  of  hav¬ 
ing  to  wade  through  column  after  column 
of  small  type,  so  if  there  is  anything 
we  can  do  to  attract  attention  and  to 
encourage  a  more  careful  reading  of  the 
classifietl  pages  we  ought  to  do  it-|-be- 
causc  it  would  appear  to  be  good  business 
— and  profitable. 

Take,  for  instance.  Fig.  3— a  pap 
from  the  Xew  York  .-hnertean.  There’s 
as  much  difference  between  Fig.  3  and 
Fig.  1  as  there  is  between  the  stag^ 
coach  and  the  airplane — .so  far  as  rapid 
reading  is  concerned :  getting  where  yoo 
want  to  go  in  a  hurry ;  finding  what  you 
are  after  quickly,  easily,  and  comfortably- 

Analyzing  this  jwge  (Fig.  3)  for  a 
moment  we  find  six  things  well 
studying  in  considering  our  classified 
pages :  ( 1 )  a  running  head  ( The  Greif 

.\Teeting  Place  of  Meti  and  Opporhm*- 
ties)  that  inspires  confidence,  (2)  * 
streamer  that  attracts  attention  and  ea- 
courages  reading.  (3)  an  inspiring  M 
that  stimulates  the  lagging  reader,  (♦) 


I  ^ 
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TOT  «w  YO«X  Tum  TTImiWT  JlTIl 


Tho»e  Who  Read  and  Heed  Thete  Ada  Todag  Will  Be  Much  Better  Off  Tomorrow 


■C.lassified  Advertising  with  a  “wallop”  that  lelh  and  sells 
incidentally,  makes  ’em  stop,  look  and  read. 


-Note  how  much  more  interesting  this  page  of  Classified  Adver¬ 
tising  is  made  by  attractive  typography  and  make-up. 


till  the  jiage.  or  a  half  p;ige.  or  even  column  or  more  of  extra  space  in  each 
a  column — don't  fad  it  to  till.  Padding  issue;  replace  that  asterisk  border  used 
makes  it  look  cheap  and  unreliable.  on  boxed  items  with  something  better. 

(8)  Even  if  there  is  only  about  a  1  think  your  first  pages  could  be  improved 
column  of  classified — imikt'  it  ufi  double  if  they  were  not  made  up  so  solid.  How- 
columii;  put  a  good  head  on  it  (not  ever,  the  Reporter  is  very  well  taken 
“Cent-.\-Word"  or  “\Vant-.\ds” )  ;  and  care  of  typographically,  and  whoever  is 
give  it  an  istomi  position  (don't  bury  it  on  the  job  knows  what  to  do,  and  is  un- 
among  the  display  advertising).  No  doubtedly  making  the  refinements  men- 
matter  how  little  classified  there  is —  tioned  above  as  time  permits, 
make  it  look  like  a  million  dollars;  Bulletin,  New  York — While  New  York’s 
make  it  say  s(>mething ;  make  it  Sell  and  new  evening  daily  has  revived  world¬ 
wartime  typography  for  its  front  pages, 
the  further  we  get  into  each  new  issue 
tlu'  more  sensible  the  type  dress  and 
make-up  becomes — except  for  the  un¬ 
necessarily  extravagant  use  of  one  of  the 
blackest  and  most  ugly  funeral  Gothics 
ever  designed.  The  whole  typc^raphic 
dress  is  so  forced  and  strained  that  sooner 
or  later  something  must  bust — and  it 
jirobably  will  be  circulation,  because  a 
healthy  permanent  circulation  (the  kind 
that  advertisers  want  to  buy  and  we  are 
willing  to  pay  for)  cannot  be  built  and 
maintained  by  the  false  note  carried  in  the 
Bulletin’s  present  style  of  misleading 
typography. 


How  Does  Your  Classified  Look 
and  What  Are  You  Doiig 
to  Improve  It? 

JUST  as  a  matter  of  information  com- 
"  pare  your  classified  pages  with  these 
specimens.  If  they  are  not  all  that  they 
should  be,  start  improving  them  today. 

Keep  improving  your  classified  until  it 
has  as  much  news  and  pep  in  it  as  you 
want  and  put  into  any  of  your  other 
psges.  Do  this,  and  note  how  vour 

AND  GRmv!"  ■  “I'  H-  SMITH 

Mechanically,  it  is  easv _ because  once  D«ily  Mirror,  New  York — .■Kt  first  John  D.  Lawson,  Standard,  Westport, 

under  way  it  is  practicallv  “straight  thought  one  would  naturally  assume  that  Conn.—  Don’t  ever  let  any  one  kid  you 
matter.’’  Mentally,  it  is  a  little  more  there  are  enough  capable  folks  in  and  again  into  using  that  stud-horse  Gothic 
difficult — because  it  requires  a  plan,  and  about  the  Hearst  organization  to  easily  type  that  titled  Shilepsky’s  ad  page  two 
Mwspaper  folks  do  not  seem  to  have  have  created  a  typogrpbic  dress  for  the  June  19.  .Another  thing,  you  used  too 

tnough  time  for  plans;  at  least  typo-  Haily  Mirror  that  would  be  entirely  many  solid  6-point  rules  for  borders  in 

graphic  and  make-up  plans.  Ho\vc\er.  different  and.  perhaps,  more  attractive  this  issue.  Somelxidy’s  mussing  up  the 
are  eight  things  which  any  com-  than  the  Daily  Xeu's  (New  York’s  other  usual  attractive  typography  of  the  Stand- 

positor  can  do,  if  you  will  put  him  in  daily  picture  tabloid ),  but  apparently  such  ard.  Stop  ’em  now  (once  and  for  all) 

charge  of  the  typography  and  make-up  's  not  the  case  for  the  Mirror  is  prac-  before  they  go  too  far. 
of  the  Classified  .Advertising  and  tell  him  tically  a  typographic  facsimile  of  the  W.  Lee  Tuller,  Reporter,  White  Plains, 
to  go  ahead  :  .\  e-ios.  It’s  a  safe  liet  that  many  hurrying  N.  Y. —  I  haven’t  time  to  carefully  ex- 

fl)  .  •  u  j  morning  readers  thought  they  were  buying  amine  the  weeks’s  hatch  of  Reporters  you 

in  bold-fact  tvoe'at^l'*^  beads  Daily  ^Xe-U's  last  Tuesday  morning  sent,  but  a  brief  glance  over  most  of  the 

points)  larvpr*^Qn  two  sizes  (not  only  to  discover  later  that  it  was  the  Z)ai’/y  pages  indicates  that  someone  very  familiar 

bold  would  u Mirror  they  purchased.  If  “imitation  is  with  goed  typography  and  make-up  is 

b-pt.  bodv  tvpe  ^  ^  Kroup  head  for  sincerest  flattery,"  the  Mirror  cer-  right  on  the  job.  The  only  thing  I  see 

/TA  ....  tainly  went  the  limit  in  following  the  that  really  needs  attention  is  the  way  you 

cans-and  I  sub-head  in  hold- fact  dress  of  the  Xeu'S.  set  all  your  heads — they  are  too  solid,  and 

than  add  points  larger  Paul  Dodge,  News,  Tucumcari,  N.  M. —  ought  to  be  opened  up  with  2-point  leads, 

make  a  ir  d  8-point  tace  would  Jhe  Xcu’s  is  neatly  made  up  and  very  You  might  also  consider  these  sugges- 

type  a®®*!  sub-head  for  6-pt.  body  clearly  printed,  but  you  are  using  to  much  tions :  Set  the  quotation  sometimes  run 

.  light-face  italic  for  heads.  I  don’t  have  at  head  of  editorials  in  italic;  use  one 

seW  ^  nurnerical  index  is  used,  to  tell  you  this;  you  know  it.  Why  don’t  size  larger  tyjie  for  editorial  heads;  since 
two  ^^8'ble  figure  one  or  you  put  a  real  newspaper  head  on  your  the  pajier  is  made  up  so  solid  it  might  be 

the  sflTh  larger  than  the  type  used  for  news  matter,  and  make  the  Xnos  even  advisable  to  set  classified,  legals,  and 

more  attractive  than  it  is?  maybe  radio  news  in  6-point  to  gain  a 


Comment  and  Criticism 


A  Review  of  Newspapers  With  the  Idea  of  Making  Friendly 
and  Helpful  Suggestions  to  Improve  Typography 
and  Make-Up 


Have  You  a  Problem  in 
Typography  or  Make-up? 


Publishers  may  have  the  benefit  of 
Mr.  Smith’s  suggestions  by  merely  send¬ 
ing  to  Editor  ^  Publisher  a  copy  of 
their  paper — or  better  still,  write  Mr. 
Smith  direct  about  any  problem  of  typog¬ 
raphy  nr  make  up  that  might  be  bother¬ 
ing  you.  The  suggestions  will  be  made 
with  reasonable  promptness  and  frankly 
— and  in  a  spirit  of  helpfoilness.  What’s 
on  your  miml  now — typographically? 


,4sk  DeHnite  Questions,  and  Address  Let¬ 
ter  and  Papers  {in  one  package)  to 


H.  FRANK  SMITH, 

Editor  &  Publisher, 
World  Building.  New  York. 
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COPyRiGHT  1924  sy  tOlTOR  t  PUBUSHCR- ALL  RIGHTS,  itlCLOOlHO  roRtIGM  RIGHTS,  PROTECTED. 


(Continued  from  last  issue) 

Mr.  Bennett  was  the  first  editor  to  give  much  space  to  religious 
news.  The  printing  of  sermons  delivered  by  clergymen  on  Sunday,  in 
the  Monday  morning  Herald  was  regarded  as  a  startling  innovation  in 
1839.  For  years  Mr.  Bennett  struggled  against  a  prejudice  in  some 
quarters  against  having  affairs  in  religion  reported  and  discussed  in  the 
secular  press.  There  was  one  clergyman  in  New  York  who  dem.anded 
that  a  Herald  reporter  who  was  present  to  report  his  sermon,  leave 
the  church,  as  he  declared  that  his  discourse  was  intended  solely  for 
the  edification  of  his  own  congregation ! 

In  the  ’forties,  religious  anniversaries  lasting  for  a  week  were  cus¬ 
tomary  in  New  York,  and  the  period  came  to  be  known  as  “Holy  Week,” 
the  Herald  reporting  the  proceedings  in  full,  and  on  May  12,  1841,  Mr. 
Bennett  thus  jocosely  referred  to  it: 

“The  sinners  and  rascals  who  patronize  the  Herald  will  get  to  day  a  deep  dose 
of  religion  and  piety.  Let  them  swallow  it  No  harm  can  come  of  it.” 

In  June,  1841,  he  made  new  arrangements  for  the  distribution  of  the 
Herald  in  New  York  City,  saying: 

“I  have  organized  my  own  corps  of  carriers  and  no  carrier  who  touches  the  Sun 
or  any  Wall  Street  paper  will  be  permitted  for  a  moment  to  serve  the  Herald.” 

The  New  York  Herald  Offered  For  Sale 

On  October  26,  1842,  Mr.  Bennett  offered  the  Herald  for  sale 
in  the  following  self-explanatory  statement : 


Joe  Smith  as  “Major  General, '  in  hopes  to  gain  the  support  of  a  power¬ 
ful  eastern  newspaper  for  the  tottering  Mormon  community  in  Illinois 


CHAPTER  THIRTEEN  i 

Development  of  the  Bitter  Newspaper  War  Described—Somt 
Amusing  Features  of  the  Conflict — BennetPs  Baby 
Son  Joins  in  the  Fray 

"THAT  there  were  too  many  newspapers  in  New  York  seemed  ven 
evident  to  Mr.  Bennett  in  1842.  Under  the  heading  of  “A  News¬ 
paper  Glut”  he  wrote  the  following: 

“Another  two  cent  cash  newspaper  is  annoimced,  called  the  ‘Morning  Post,’  to 
be  conducted  by  Mr.  Godwin,  for  several  years  the  working  editor  of  the  ‘Evening 
Post.’  This  indicates  that  the  ‘Evening  Post’  is  rapidly  reaching  the  ‘sere  and 
yellow  leaf,’  a  victim  to  the  empty  pride  and  emptier  pretensions  of  the  beggarly 
respectability  of  the  Wall  Street  six-penny  system.  Godwin,  we  hear  is  a  nan  of 
some  talents,  experience  and  character.  *  •  ♦  * 

“It  is  said  other  papers  are  expected.  Very  well — come  on.  There  is  plenty  of 
room  to  erect  new  establishments  and  lose  lots  of  money.  Since  we  started  the 
Herald,  we  have  seen  nearly  30  newspapers  start  and  probably  $200,000  lost  in 
fruitless  efforts.  The  ‘New  Era’  sunk  nearly  $50,000  in  the  first  year  of  its  existena. 
There  is  yet  room  to  spend  $500,000  in  good  money  in  starting  newspapers.” 

A  newspaper  named  the  “Union,”  run  by  Beach  and  Noah  ceased 
publication  on  December  31.  1842,  and  Mr.  Bennett  referred  to  Noah 
in  the  following  facetious  vein: 


“The  undersigned  offers  for  sale  the  whole  of  the  New  York  Herald  newspaper 
establishment,  including  all  its  appurtenances  as  now  organized,  and  of  which  he  is 
sole  proprietor. 

“The  intention  of  the  undersigned  in  retiring  from  tlie  Herald,  is  to  proceed  to 
London  as  soon  as  practicable,  and  to  establish  in  that  capital  a  daily  and  weekly 
newspaper,  for  the  purpose  of  defending,  explaining  and  exhibiting  to  Europe  the 
institutions,  laws,  morals,  resources,  movements  and  tendencies  of  the  United  States, 
which  are  now  subject— from  imperfect  knowledge  apd  strong  prejudices,  to  mis¬ 
representation  and  falsehoods  of  all  kinds  and  from  all  quarters.  He  also  intends  to 
establish  a  branch  newspaper  in  French  and  English  in.  Paris. 

“The  Herald  is  now  completely  organized  in  every  point  as  follows : 

“Materials  for  printing,  consisting  of  ten  presses,  types,  news  boats, 
etc,  costing  $25,000. 

“Herald  Building,  having  granite  columns  and  brick  walls;  six  stories 
high,  costing  $30,000. 

“.Aggregate  average  circulation  of  the  Herald,  30,000. 

“Aggregate  annual  cash  receipts  of  the  Herald,  New  York  Lancet,  and 
other  publications  as  per  cash  book,  $130,000. 

“.\nnual  profits  of  the  whole  establishment,  according  to  the  industry, 
genius,  and  enterprise  in  its  management,  $15,000  to  $25,000. 

“Applications  for  further  information  are  directed  to  be  made  to  the  propr'etor, 

“JAMES  GORDON  BENN1:TT.” 

The  offer  was  not  taken  seriously  by  the  public,  and  on  Nov.  2.  Mr. 
Bennett  withdrew  his  establishment  from  sale,  placing  upon  it  a  valua¬ 
tion  of  $200,000. 

He  intimated  however,  that  while  continuing  the  proprietorship  of 
the  Herald,  he  had  made  arrangements  “to  establi^  a  branch  newspaper 
in  London  and  Paris,  in  the  course  of  next  spring  or  summer,  for  the 
purpose  of  carrying  out  his  original  plan  of  advancing  the  civilization 
and  brightening  the  light  of  the  age.  New  York  will  be  the  centre  of 
his  operations,  as  it  is  now  the  grand  centre  of  the  originality,  talent, 
improvement,  wit,  science  and  soul  of  the  age.” 

Mr.  Bennett  was  rapidly  achieving  national  celebrity,  and  in  .August, 
1842,  referred  in  his  light  and  breezy  way  to  the  honors  conferred 
upon  him : 

“RISING  IN  THE  WORLD. — We  are  rising  very  rapidly  in  this  sinful  world. 
A  short  time  ago,  the  Corporation  of  Nauvoo,  Ill.,  conferred  upon  us  the  freedom 
of  the  city.  The  next  step  was  to  raise  us  to  the  dignity  of  LL.D.,  a  re^lar  Doctor 
of  Laws,  by  the  I'niversity  of  Nauvoo,  an  honor  which  we  highly  prize.  *  *  *  * 
“Yesterday,  blessed  be  the  day,  we  received  by  a  special  messenger  from  Illinois, 
an  enclosure  which  contained  the  parchment,  conferring  the  high  military  rank  uixin 
us  of  Brigadier  General  of  the  Militia  of  the  State  of  Illinois, _  and  commissioning 
us  as  Aid-de-camp  to  the  Major  General  of  the  Nauvoo  Legion  of  the  Militia.” 

The  document  was  issued  by  Thomas  Carlin,  Governor  of  Illinois, 
and  Mr.  Bennett  w’ent  on  to  say: 

“There’s  honor — there  distinction — there’s  salt  and  greens  for  a  modest,  simple, 
calm,  patient,  industrious  editor.  We  now  take  legitimate  rank  above  Col.  W’ebb. 
Major  Noah,  Col.  Stone,  Gen.  George  P.  Morris,  and  all  the  military  editors  of  the 
country.  ♦  ♦  ♦  ♦  Hereafter,  I  am  James  Gordon  Bennett,  Fryman  of  the  Holy 
City  of  Nauvoo ;  LL.D.  of  the  University  of  Nauvoo,  and  Aid-de-camp  to  the 
Major  General  of  the  Nauvoo  Legion,  and  also  its  Brigadier  General,  with  a  fair 
prospect  of  being  a  prophet  soon,  and  a  saint  in  Heaven  hereafter.  Volcanoes  and 
asparagus!  What  next?” 

The  joke  of  it  was,  that  all  of  these  “honors”  were  instigated  by 


“What  Noah  is  to  be  engaged  about,  is  uncertain.  The  ‘Union’  is  the  fifth  or 
sixth  newspaper  that  Noah  has  caused  to  kick  the  bucket.  He  is  utterly  unfit  for 
any  newspaper.  We  really  know  not  what  to  do  with  him.  He  had  better  set  iqi 
an  old  clothes  shop  at  once ;  we  will  loan  him  $50  on  the  security  of  the  S>Tiagogw 
to  begin.  What  say,  old  fellow?” 

Next  day  Mr.  Bennett  discussed  Beach’s  profitable  business  of  a 
money  changer  and  shaver  of  notes,  which  he  inferred  to  as  “Beach 
leaves.” 

A  few  days  later  Beach  retorted  in  a  long  editorial  headed,  “Going, 
Going — .Almost  Gone,”  saying: 

“The  graceless  knave  who  publishes  the  Herald  has  but  a  few  steps  more  to  tala 
before  he  reaches  the  goid  to  which  he  has  been  speeding  ever  since  he  be^  his 
infamous  career  among  us.  Pecuniary  and  moral  ruin  now  irretrievably  involvt 
him.  The  Grand  Jury  h:  s  found  a  true  bill  of  indictment  against  him  for  publishing 
in  his  obscene  print  a  fa'se  and  garbled  report  of  the  assets  of  Anthony  Dey,  Esq. 
Other  indictments  will  billow  on  the  complaints  of  other  respectable  citizens  whose 
business  misfortunes  ha^e  been  seized  upon  by  this  alien  vagabond,  as  a  pretext 
and  excuse  for  making  them  the  butt  of  his  ribaldry,  to  tickle  the  fancy  of  the 
depraved  into  the  purchase  of  his  worthless  Herald  of  profanity,  blasphemy,  obscenity 
and  desecration  of  char.-.cter.” 

To  this  abusive  tirade,  Mr.  Bennett  replied,  justifying  his  handling 
of  the  Dey  report,  and  gibbetted  Beach  in  the  following  paragraph: 

“This  Beach,  one  of  the  most  arrant  and  consummate  blockheads  ever  placed  at 
the  head  of  a  newspaper.*  ♦  ♦  •  The  poor  devil  will  have  to  end  hjs  life  as  be 
began  it,  by  wielding  the  jack  plane  and  mending  old  chairs  and  tables.” 

A  few  days  later  he  again  editorially  replied  to  Beach,  terming  him 
“the  mo.st  excruciating  blockhead  we  ever  saw !” 

(Continued  next  week) 


A  Thought  for  Today — When  tempted  to  view  with  alarm  modern 
newspaper  mortality  tables,  count  ten  and  think  of  Bennett  in  18L 
w'atching  the  bubbles  rise  from  the  hulks  of  30  newspapers  sunk  m 
six  years. 
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—and  tap  human  nature 


CLOSE  by  where  Broadway  begins,  is  the 
office  of  a  mild  little  middle-aged  man  who 
is  one  of  New  York’s  least  known  million¬ 
aires.  Senior  head  of  a  huge  brokerage  house,  he 
sits  for  five  hours  a  day  manoeuvring  with  some 
millions  of  dollars,  making  money  for  other  people 
and  himself.  He  lives  out  in  the  suburbs;  belongs 
to  a  score  of  expensive  clubs;  and  supports  anony¬ 
mously  a  dozen  scholarships  that  keep  young  men 
in  college.  His  wife’s  monthly  allowance  is  more 
than  the  annual  income  of  most  New  York  families. 
At  one  time  he  seriously  considered  building  a 
winter  home  down  in  Miami  because  his  small 
son  caught  colds  so  easily.. 

By  every  conceivable  .material  standard,  this 
man  is  a  Stuy  vesant — affluent  and  getting  more  so. 

But  he  isn’t.  He  smokes  ci^rettes  that  cost 
less  than  Fatimas.  He  wouldn  t  stir  for  a  polo 
match,  but  he  will  motor  twenty  miles  to  the 
Polo  Grounds  on  a  scorching  midsummer  Sunday 
to  see  a  ball  game.  Opera  makes  him  restless,  but 
he  will  sit  still  all  evening  listening  to  a  barber 
shop  baritone  sing  old  Irish  songs.  His  original 
ambition  in  life  was  to  be  a  fireman.  And  he  has 
had  a  standing  fi  ve-doUar  bet  with  an  elevator  man 
in  his  office  building  that  Mrs.  Blossom  is  not  the 
mother  of  Skeezix. 

Skeezix,  it  might  here  be  explained,  is  the  baby 
character  of  a  comic  strip  called  “Gasoline  Alley’’ 
which  runs  every  day  in  the  New  York  News. 

*  *  * 

There  is  another  middle-aged  millioruire 
in  this  town  whose  family  is  known  all 
over  the  world.  Besides  engaging  in  his 
own  business,  he  is  also  an  indefatigable  worker, 
director  and  committeeman  in  various  civic, 
philanthropic  and  social  organizations  in  New 
York.  But  time  after  time  when  our  staff 
cameramen  cover  the  activities  of  these  many 
organizations,  whether  the  place  is  the  top  deck 
of  the  Berengaria  in  the  rain  or  a  parlor  in  the 
Plaza,  this  man  somehow  finds  his  way  into  the 
focus  and  appears  in  the  film  among  those  reading 


from  left  to  right.  His  photographic  frequency 
in  The  News  is  eclipsed  only  by  tbe  President  of 
these  United  States,  Mayor  Hylan,  and  possibly 
a  few  of  the  better  known  movie  stars.  .  .  . 
We  have  it  on  good  authority,  as  the  Washington 
staff  men  say,  that  he  is  one  of  our  most  constant 
Constant  Readers. 

*  *  * 

IT  IS  extremely  illogical — from  an  advertising 
standpoint — for  such  men  to  act  that  way. 
There  are  scores  of  exclusive  publications 
which  presumably  should  claim  their  interests, 
and  in  which  the  advertiser  supposedly  should 
have  positive  contact  with  their  suggestion  nerve 
centers.  And  yet,  dawgonnit,  they  will  read  a 
mass  paper  like  The  News  along  with  800,000 
other  more  or  less  common  people — the  Sweeneys 
— who  buy  it  every  day.  The  moral  seems  to  be 
that  millionaires  like  the  tabloid  size,  the  larger 
text,  the  brief  presentation  of  news,  the  news 
pictures,  the  comic  strips  and  human  interest 
features  of  The  News  as  well  as  other  lesser 
people — and  are  inclined  to  pick  their  newspaper 
according  to  their  likes  rather  than  their  incomes. 

This  inconsiderate  inconsistency  on  the  part 
of  the  moneyed  classes  is  so  extreme  that  in  the 
Gold  and  Purple  districts  of  Manhattan,  where 
family  expenditures  average  from  $7,500  to  be¬ 
yond  $12,000  a  year.  The  News  has  just  as  many 
readers  per  thousand  population  as  it  has  in  many 
districts  where  some  Sweeneys  average  less  than  fi  fty 
per.  (The  figures  are  available.  Write  for  them.) 
*  *  * 

Tell  it  to  Sweeney— the  average  man,  the 
average  woman,  ^e  average  family — and 
tap  the  basic  levels  of  human  nature  which 
respond  alike  in  peoples  of  all  incomes  and  all 
classes.  Tell  It  in  The  News,  a  really  great 
medium,  which  is  bought  by  almost  half  of  all  the 
morning  newspaper  buyers  in  New  York  City; 
which  presents  every  advertising  message  more 
effectively  on  the  small  size  page — at  lowest  cost. 
Get  the  facts! 


;  Tell  It  To  Sweeney  has 
been  issued  in  folder  form.  The 
^  senes  is  sent  on  request.  ^Vrite 
on  your  business  letterhead. 
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zell,  assistant  managing  editor  of  the  ever  came  to  a  newspaper  office  while  a 

New  York  World.  .  hoy  was  to  set  up  his  name  in  type  in  a 

Beazell  in  calm,  deep,  well-modulated  country  weekly  newspaper  office  outside 
bass  can  talk  pleasantly  for  hours.  A  of  Pittsburgh,  his  home  town, 
product  of  Pittsburgh,  where  he  boxed  ^  But,  somehow,  when  he  entered  the 
the  newspaper  compass  even  to  owning  I’niyersity  of  Pittsburgh  his  mind  was 
his  own  publication,  he  came  to  New  definitely  made  up  that  his  profession 
York  and  worked  as  a  reporter  21  years  would  be  newspapering.  At  the  univer- 
before  appointment  to  his  present  posi-  sity,  where  he  spent  two  years,  he  was  a 

tion  3  years  ago  by  Herl)ert  Bayard  leading  figure  in  reviving  the  Courant. 

Swope.  the  college  paper,  which  had  been  out  of 

“When  you  read  of  someone  receiving  existence  about  8  or  10  years.  Trans- 
an  unexpected  inheritance,'  you  know  ferring  to  Allej?hany  0)llege  he  there 
you  are  interested,  hoping  or  wishing  also  took  part  in  college  journalism  on 
you  yourself  may  some  day  receive  such  the  Alleghany  Campus. 

1  gfift,”  Beazell  continued,  enlarging  upon  Graduated  from  Alleghany  with  the 
his  definition.  Class  of  1897  on  his  20th  birthday, 

“On  the  other  hand,  the  account  of  a  Beazell  got  his  first  newspaper  job  as 
disaster  attracts  you,  the  reader,  and  the  reixirter  on  the  Chautauqua  Assembly 
frightened  thought  crosses  your  mind  Daily  Herald,  which  runs  yearly  during 
‘what  if  I  had  been  there.’  ”  assembly  season,  July  and  August. 

But  the  philosophical  newspaper  maker  In  September  of  the  same  year,  he 


NEWSPAPER  MAKERS  AT  WORK 

-  By  PHILIP  SCHUYLER  - 


2  years,  he  transfered  to  the  then  Pitts¬ 
burgh  Commercial  Gasette,  forebear  of 
the  present  Gazette,  where  he  worked 
upward  to  the  position  of  night  city 
editor,  when  he  resigned  to  write  politics 
on  the  Pittsburgh  Times.  In  1906  he 
went  to  the  Pittsburgh  Post  as  night 
editor. 

Beazell  was  with  the  Post  not  quite  a 
year  when  he  became  seriously  ill  with 
typhoid  fevpr,  and  was  in  bed  for  16 
weeks.  Recovering  he  took  over  the 
Pittsburgh  index,  a  society  weekly,  and 
later  acquired  the  Pittsburgh  Bulletin,  a 
similar  publication. 

From  1908  to  1910  he  owned  and 
'edited  these  two  newspapers,  and  then 
decided  he  had  liad  enough  of  newspaper 
work.  He  came  to  New  York  in  Feb¬ 
ruary  of  the  latter  year  and  attained  con¬ 
siderable  success  as  a  magazine  and  free 
lance  writer. 

Regular  newspaper  work,  however,  is 
hard  to  give  up  without  struggle,  and 
inside  of  a  few  months,  Beazell  went 
down  to  the  office  of  the  Neze  York 
World,  where  W.  A.  Johnston,  at  present 
the  World's  suggestion  editor,  who  had 
tutored  him  in  Greek  during  college 
days,  gave  him  work  as  a  reporter. 
This  was  March  21,  1910,  and  Beazell, 
from  inclination,  stayed  on  the  street 
until  he  was  made  assistant  managing 
editor;  experiencing  and  informing. 

In  1909,  the  World  began  to  take  in¬ 
terest  in  aviation.  That  year  this  news¬ 
paper  was  responsible  for  the  Glenn 
Curtis  flight  from  Albany  to  New  York. 
Beazell  became  one  of  the  first  of  the 
World’s  famous  “aviation  men.”  He 
followed  the  pioneer  flying  days  care¬ 
fully,  and  in  1918  was  assigned  to  cover 


WILLIAK  F.  BEAZELL— A  Seeker  After  Facts 

JVEWS  boils  down  to  two  things,  ing  out  facts  for  people,  .seeing  and  ex- 
“First:  things  you.  the  reader,  lieriencing  things  for  them  and  studying 


hope  will  happen  to  you. 

"Secondly :  things  you  hope  will  never 
happen  to  you.” 


was  not  content  with  limited  definition. 
Harking  back  to  his  Pulitzer  training,  he 
resumed  conversation. 

“One  of  the  chief  functions  of  every 
newspaper,”  he  declared,  “is  to  go  out 
and  see,  hear,  and  experience  things  for 
people  unable  to  go  out  themselves. 

“Joseph  Pulitzer  was  the  first  Ameri¬ 
can  journalist  to  realize  this.  It  is  what 
made  him  great. 

“The  furnishing  of  information  to  peo¬ 
ple  is  the  first  function  of  the  press. 
Both  opinion  and  entertainment  are  sec¬ 
ondary. 

“I  think,  of  course,  that  the  editorial 
page  is  highly  important.  Certainly 
there  ought  to  be  expressions  of  opinion 
and  diflferences  of  opinion. 

“But  the  highest  crime  in  journalism  is 
to  allow  opinion  to  creep  into  the  news 
columns. 

“Newspapers  are  losing  their  editorial 
influence,  yes;  but  they  are  building  up 
an  information  service  infinitely  more 
helpful  than  the  old  editorial  system. 
They  are  going  out  and  getting  the  facts 
on  which  opinions  are  based  and  are  giv¬ 
ing  tho.se  facts  to  the  people.” 

For  27  years  Beazell  has  been  search- 


the  army  air  camps  in  this  country  i 
series  of  stories  he  wrote  for  the  Worti 
at  this  time  on  “How  the  United 
Is  Making  an  Air  Service”  won  W 
official  commendation  from  the  air  ^ 
vice. 

Next  spring  he  went  to  Newfoundfami 
to  report  the  start  of  the  N.C 
flight  across  the  Atlantic.  He 
helped  .\lcock  and  Brown  get  aw^*^ 
their  epoch  making  non-stop  fligin  ^ 
England,  working  like  a  navvy.  He  alsn 
reported  the  Hadley-Page  attempt  T 
all  he  was  in  Newfoundland  from  Vai-4, 
until  July.  1919. 

.\nother  story  in  which  Beazell  was 
on  the  inside  was  the  Crippen  case, 
crime  story,  when  wireless  was  first  us(d 
in  capturing  a  fugiti%e  from  justice 
Beazell  was  the  first  man  to  make  i 
survey  of  traffic  conditions  in  Xe» 
York. 

This  was  in  1912  and  1913.  His  series 
of  stories  were  later  published  in  book 
form. 


“Amadclub”  London  Cable  Addrtw 

The  general  cable  address  for  all  mem¬ 
bers  of  the  A.  C.  W.  -American  Det 
gation  in  attendance  at  the  London  con¬ 
vention  is  “Amadclub,  London,”  it  has 
been  announced.  Such  cables  will  4  r^ 
ceived  at  the  headquarters  of  the  .\iiieii- 
can  Express  Company  in  London.  Spedal 
messenger  service  .will  promptly  re-dis¬ 
tribute  cables  to  the  individuals  according 
to  their  hotel  addres.ses  on  file.  It  has 
been  suggested  that  friends  and  relatives 
of  delegates  use  this  address  exclusively 
when  sending  cablegrams. 


new'spapering  as  a  profession. 

Son  of  a  clergyman,  his  v\’hole  family 
has  long  followed  a  professional  bent. 


This  somewhat  dogmatic  definition  of  being  professors,  physicians,  lawyers  or 
that  strange,  sought  after,  hunted,  slaved  clergy'men.  In  his  boyhood  days,  Bea- 
for  idol  was  given  me  during  conversa-  zell  had  no  thought  of  becoming  a  news- 
tion  this  week  by  William  Preston  Bea-  paper  man.  Literally,  the  nearest  he 


Who’s  Who  in  the 
CONSOLIDATED  PRESS 


went  back  to  Pittsburgh  and  became  re¬ 
porter  on  the  Leader  of  that  city.  After 


May,  1924 

During  the  month  of  May 
the  average  net  paid  daily 
circulation  of  "The  Baltimore  Sun 
(morning  and  evening)  was 

246,938 

For  the  four  Sundays  in  May 
the  average  paid  circulation  of 
The  Sunday  Sun  was  177,767. 

Everything  in  Baltimore 
Revolves  Around 

the  d^l^SUN 

Morning  Evening  Snndiy 


ROWLAND  WOOD 


i^lOWLAND  WOOD,  staff 
writer  of  the  Consolidated 
Press,  is  a  reporter  of  marked 
ability  and  great  skill  In 
descriptive  writing.  For  five  years  he 
worked  on  the  Cleveland  papers.  For 
five  more  years  he  was  special  staff 
man  for  the  Associated  Press,  with 
headquarters  in  New  York.  For 
nearly  a  year  he  has  been  a  member  of 
the  Special  Staff  Service  of  the  Con¬ 
solidated  Press. 

Since  joining  the  staff  of  the 
C.  P.  A.,  Rowland  Wood  has  written 
a  notable  series  of  dispatches  on  the 
Butlerization  of  Philadelphia.  He 
also  wrote  the  intense  human  interest 
story  of  the  convicts  at  Sing  Sing  giv¬ 
ing  their  annual  musical  comedy  pro¬ 
duction  as  a  prelude  to  the  electrocu¬ 
tion  of  two  condemned  murderers.  His 
stories  on  the  Frank  Tinney  case  have 
been  featured  from  coast  to  coast. 

Drama,  pathos,  humor  in  the  news — 
they’re  all  grist  to  the  mill  of  Row¬ 
land  Wood,  reporter. 


The  Consolidated  Press  Association 

Elxecutive  Offices,  Evenbg  Star  Building,  Washington.  D.  C. 
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ANTICIPATING  THE  UNEXPECTED 

Interruption  of  business  is  the  great  in¬ 
tangible  hazard  which  every  publisher 
faces  daily.  We  protect  him  against  that 
danger  by  maintaining  at  strategic  loca¬ 
tions  emergency  stocks  of  machines  and 
essential  equipment,  ready  for  shipment 
on  a  few  hours'  notice.  In  every  great  dis¬ 
aster  within  its  history,  the  Linotype 
Company  has  met  the  emergency. 

(-"“LINOTYPE  "“^0 

MERGENTHALER  LINOTYPE  COMPANY 

Brooklyn,  New  York 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 

Agencies  in  the  Principal  Cities  of  the  World 

920. 

Composed  entirely  on  the  LINOTYPE  in  the  Benedictine  Series 
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DAILIES  URGED  TO  LIMIT  MERCHANDISING 
CO-OPERATION  GIVEN  ADVERTISERS 

Stress  Circulation,  Not  Surveys,  New  York  Special  Advises — 
Former  Creates  Buyers,  Latter  Merely 
Puts  Goods  on  Shelves 

By  M.  D.  HUNTON 
Cone,  Hunton  Sc.  Woodman 


A  QUESTION  of  increasing  importance 
with  newspaper  publishers  is  “How 
far  shall  we  go  in  extending  co-operation 
to  national  advertisers?”  It  is  a  matter 
of  interest  to  ad- 
vertisers  also,  for 
it  has  a  kick-back 
to  them. 

From  the  news¬ 
paper  standpoint 
a  certain  amount 
of  co-operation  is 
desirable.  It  gives 
tlie  national  ad¬ 
vertiser  s  o  m  e  - 
thing  which  no 
other  medium  can 
offer,  and  it  adds 

_  an  interest  in  the 

newspaper  c  o  1  - 
M.  D.  Hunton  umns  to  local 

merchants  who 
may  increase  their  space  somewhat  by  tie- 
up  copy.  But  co-operation  has  been  and 
is  an  increasing  expense,  and  since  the 
milline  rate  in  newspapers  has  advanced 
only  slightly  and  not  at  all  comparably  to 
production  costs,  co-operation  means  do¬ 
ing  business  with  the  advertiser  on  a  re¬ 
duced  margin  of  profit.  It  is  therefore 
necessary  for  the  newspaper  to  limit  the 
expense  of  co-operation  to  a  point  where 
the  margin  of  profit  does  not  entirely 
disappear. 

Competition  between  newspapers  has 
been  so  strong  that  many  of  them  have 
emphasized  their  “Merchandising  Depart¬ 
ments”  (a  misnomer,  by  the  way,  for  a 
newspaper  is  not  a  merchant  and  should 
not  be  a  personal  solicitor  of  orders) 
rather  than  their  circulations.  Of  course 
the  advertiser  is  keen  to  get  all  he  can 
for  his  money  and  fr^uently  plays  the 
promises  of  co-operation  by  one  news¬ 
paper  against  those  of  another  newspaper 
losing  sight  of  circulation.  In  this  kind 
of  a  contest  the  weaker  newspai^r  in  its 
anxiety  for  business  may  promise  more 
than  its  stronger  contemporary  (which 
promise  it  often  cannot  fulfill)  and  get 
away  with  the  bacon.  When  it  does  the 
advertiser  has  bought  co-operation  in¬ 
stead  of  circulation,  and  the  unsatisfac¬ 
tory  returns  that  usually  follow  react 
against  both  the  weaker  newspaper  and 
advertising  in  general. 

There  are  a  number  of  kinds  of  legiti¬ 
mate  co-operation  being  given  news¬ 
papers:  (1)  A  preliminary  survey  and 
report  of  the  market  for  the  advertisers’ 
goods,  showing  relative  sales  of  compet¬ 
ing  articles  and  opportunity  for  the  ad¬ 
vertiser.  (2)  Putting  the  advertiser  in 
touch  with  or  introducing  his  representa¬ 
tives  to  distributors.  (3)  Conferring  with 
the  advertiser’s  salesmen  as  to  the  retail 
houses  and  furnishing  them  route-lists. 
(4)  Advising  retailers  in  the  trade  area 
of  the  size  and  character  of  the  impend¬ 
ing  advertising  campaign,  the  cost  of 
printed  matter  and  postage  being  borne 
by  the  advertiser.  (5)  Arranging  for  the 
distribution  of  posters,  cards,  etc.  in  re¬ 
tail  stores,  the  expense  of  which  should 
be  borne  by  the  advertiser.  (6)  Securing 
counter  and  window  displays  by  dealers. 
(7)  Giving  the  advertising  publicity  in  a 
house  organ  or  trade  paper,  if  one  is 
issued  by  the  newspaper.  (8)  Securing 
dealer  tie-up  advertising.  (9)  Reporting 
a  check-up  on  sales  of  goods  during  and 
after  the  campaign.  In  all  conscience, 
these  are  enough  helps  at  existing  rates. 


I 


Hundreds  stand  in  line  in  Philadel¬ 
phia  to  buy  the  Sunday  Transcript. 
This  is  not  true  as  to  any  other  pub¬ 
lication  on  earth.  Seventy-five 
years  without  soliciting  an  adver- 


It  would  be  an  excellent  thing  if  co-oper¬ 
ation  could  be  standardized  by  newsiapers 
generally.  It  is  probably  impracticable 
to  do  this  throughout  the  country  but  it 
is  feasible  for  the  newspapers  in  each  city 
to  get  together  and  agree  on  the  extent 
of  the  co-operation  which  any  of  them 
will  give. 

From  the  advertiser’s  standpoint  circu¬ 
lation  should  be  the  main  consideration 
in  selecting  a  medium  and  co-operation 
an  afterthought.  It  is  a  big  mistake  to 
lose  sight  of  the  fimdamental  basis  of  ad¬ 
vertising  value,  which  is  the  amount  and 
character  of  circulation  and  cost  per 
thousand  readers  reached.  No  amount  of 
co-operation,  and  it  might  be  added  no 
character  of  good  copy,  can  compensate 
for  this  lack.  The  best  co-operation  in 
the  world  is  only  an  aid  to  putting  goods 
on  the  dealers’  shelves.  Creating  the  de¬ 
sire  in  the  consumer’s  mind  to  buy  those 
goods  can  be  accomplished  only  through 
the  publicity  the  newspaper  columns  give. 

To  ask  increasing  or  unusual  co-opera¬ 
tion  from  newspapers  means  additional 
expense  to  them,  and  if  persisted  in  will 
finally  find  expression  in  increased  cost 
in  what  is  now  one  of  the  relatively 
cheapest  thing  in  the  commercial  world — 
newspapers’  milline  rates. 

From  the  standpoint  of  both  newspaper 
and  advertisers  it  is  therefore  desirable 
to  put  a  limit  on  co-operation. 

It  is  up  to  the  newspapers  to  begin  do¬ 
ing  so. 

LENT  HEADS  NEW  JERSEY  PRESS 

Pat  taic  Newt  General  Manager  Hon¬ 
ored  at  68tb  Annual  Convention 

R.  E.  Lent,  general  manager  of  the 
Passaic  (N.  J.)  News,  was  elected  presi¬ 
dent  of  the  New  Jersey  Press  Association 
at  its  68th  annual  meeting  just  closed  at 
South  Mountain  Manor,  Wernersville, 
Pa. 

Mr.  Lent  served  last  year  as  vice- 
president.  The  out-going  president  is 
John  E.  Garey,  of  the  Madison  Eagle. 
The  new  vice-president  is  F.  A.  Robert- 
SOT,  of  the  Washington  Star.  The  asso¬ 
ciation’s  two  veteran  officers,  VV.  B.  R. 
Mason  of  the  Botmd  Brook  Chronicle 
and  John  W.  Gift  of  the  Summit  Herald, 
were  re-elected  treasurer  and  secretary 
respectively.  The  new  executive  com¬ 
mittee  consists  of  William  B.  Bryant, 
Paterson  PresssGuardian :  Edmund  W. 
Carpenter,  Woodbury  Democrat;  (Tharles 
H.  Frost,  Plainfield  Courier-News;  E. 
V.  Savidge,  Hopcivell  Herald;  George 
C.  Ladd,  Vineland  Journal;  and  W.  A. 
Haffert,  Cape  May  Times. 

After  minor  amendment,  a  code  of 
ethics  for  the  newspaper  profession  in 
New  Jersey,  proposed  at  the  winter  con¬ 
ference  in  Trenton,  was  adopted  as  fol¬ 
lows  : 

To  consider  first  the  interests  of  the 
public. 

To  maintain  secrecy  as  to  the  source 
of  news  or  news  information  given  in 


MOST  NEWS 

The  largest  morning  daily  eircnlation 
in  Pittsburgh 

QTIf  0  l^tiisburQlf 

MORNING  AND  SUNDAY 

Daily  Circnlation . 118,000 

Sunday  Circnlation. . .  175,000 
Member  A.  B.  C. 


good  faith  when  requested  or  understood 
by  the  informant. 

Never  deliberately  misrepresent  or  per¬ 
vert  facts. 

To  eliminate,  insofar  as  possible,  per¬ 
sonal  opinions  from  news  columns,  but 
be  leaders  of  thought  in  editorial 
columns  and  make  criticisms  constructive. 

To  strive  constantly  to  eliminate  free 
reading  notices  and  to  keep  reading 
columns  independent  of  advertising  con¬ 
sideration. 

To  decline  any  advertisement  which 
has  a  tendency  to  mislead,  or  which  does 
not  conform  to  business  integrity. 

To  solicit  subscriptions  and  advertising 
solely  upon  the  merits  of  the  newspaper. 

To  suoplv  advertisers  with  full  informa¬ 
tion  regarding  character  and  extent  of 
circulation,  including  detailed  circulation 
statements. 

To  give  proper  credit  for  articles  taken 
from  othpr  newspapers  or  publications, 
and  to  avoid  unfair  practices  in  competi¬ 
tion  with  thehi. 

To  make  prompt  and  complete  correc¬ 
tion  of  serious  mistakes  of  fact  or  opinion 
whatever  their  origin. 

STAMFORD  SENTINEL  SOLD 


Connecticut  Daily  Passes  to  Van  Horn, 
General  Manager 

The  Stamford  (Conn.)  Sentinel,  es¬ 
tablished  March  1,  1923,  by  the  Sentinel 
Publishing  Company  of  South  Norwalk, 
Conn.,  has  been  purchased  by  Silas  Van- 
Horn,  of  Stamford.  VanHorn  managed 
the  paper  for  8  months  prior  to  the 
purchase. 

The  Stamford  Sentinel  was  published 
in  the  South  Norwalk  Sentinel  plant. 
VanHorn  plans  to  establish  the  paper  in 
Stamford  soon. 

The  Sentinel  Publishing  Company  was 
formed  by  Leigh  Danenberg,  president 
and  W.  P.  Milligan,  treasurer,  upon 
purchase  of  the  paper  established  by  the 
lates  James  Golden  50  years  ago. 

International  Closes  Paper  Mill 

International  Paper  Company  an¬ 
nounced  June  25,  it  would  close  its  plant 
at  Franklin,  N.  H.,  a  week  commencing 
June  29.  Lack  of  orders  was  given  as 
the  reason. 

Press  and  Welfare  Work 

“The  enormous  service  rendered  by 
daily  newspapers  in  promoting  welfare 
work  of  various  kinds  is  beyond  the 
comprehension  of  the  average  person, 
even  those  who  are  directly  engaged  in 
such  work.  There  is  no  doubt  that  the 
value  of  this  service  throughout  the  coun¬ 
try  copld  be  counted  by  millions  of  dol¬ 
lars  annually. — Charles  Stelzle,  before 
Biennial  Nursing  Convention. 


SMALL  WANT  AD  Bflis 
NO  LONGER  WORRY 

Matkews,  Business  Manager  of 

Barbara  Press,  Solves  ProbIsM  sf 
Collection  by  Brief  and  Pointed 
Letter 

-  t 

Found:  the  means  of  collecting  snafl 
and  scattered  want  ad  charges  economic 
ally. 

So,  at  least,  claims  W.  R.  MathgH 
business  manager  of  the  Santa  Barban 
(Cal.)  Morning  Press,  who  submits  to 
Editor  &  Publisher  as  proof  a  letter 
which  he  claims  has  been  used  with 
markable  success. 

“In  so  many  cases  the  charges  are  so 
small  that  many  people  overlook  then 
altogether,”  Mathews  writes.  “Here,  vt 
have  tried  several  different  methods  of 
collecting  these  charges.  We  have  tried 
sending  collectors  with  them  to  each 
house,  but  that  did  not  prove  satisfactory 
because  a  great  many  people  do  not  lie 
to  be  bothered  with  collectors,  especially 
when  the  charge  is  small ;  too,  often  the 
party  called  upon  is  not  at  home ;  and  as 
a  result  the  cost  of  collecting  these 
charges  with  a  collector  is  very  ex¬ 
pensive. 

“We  have  tried  mailing  out  ordinary 
‘duns’  with  a  balance  due  marked  on 
them  and,  of  course,  this  brought  in  a 
few.  Last  month  we  hit  upon  a  scheme 
that  has  surprised  us  beyond  all  measure 
with  results  and  we  believe  it  is  good 
enough  for  you  to  pass  on  to  other 
papers  who  have  a  similar  problem  to 
solve.  ; 

“When  a  phoned-in  want  ad  is  rm 
we  mail  out  the  bill  the  next  day  and  in 
about  20  per  cent  of  the  cases  the  people 
will  send  the  money  for  these  first  bills. 
If  the  money  does  not  come  in  from  that 
bill  on  the  fifteenth  of  the  followiig 
month,  we  send  out  the  following  letter; 
“Dfa»  Friend: 

No  doubt  you  have  overlooked  sending  ns  a 
check  for  the  small  bill  noted  below.  TV 

matter  of  -  is  of  small  moment  to  m* 

people;  it  is  probably  to  you,  but  when  serenl 
thousand  small  amounts  similar  to  it  art  ogt- 
standing  it  becomes  a  hard  problem  to  solve. 

Won’t  you  please,  right  now,  write  ns  a 
check  and  mail  it  at  once? 

Thank  you. 

CUtSSIFIED  AD  DEPT., 

The  Morning  Press." 

“One  of  the  best  things  about  this  par¬ 
ticular  letter  is  that  we  have  not  had  one 
complaint  from  anybody  about  it  b^ 
a  ‘dun’  or  ‘don’t  you  think  our  credit  is 
good,’  ‘What’s  the  matter — do  you  nerd 
the  money  that  badly’  and  all  the  other 
various  well-known  complaints  that 
usually  come  from  collection  letters," 
Mathews  concludes. 


The  Ludlow  gives  us  a 
wonderful  supply  of  type 

Writes  Mason  City  (la.)  Globe-Gazette. 

After  nearly  five  years  of  service  our  Ludlow  con- 
L  tinues  to  give  wonderful  results.  This  machine  is 
considered  an  indispensable  part  of  our  composing  room 
equipment. 

“It  gives  us  a  wonderful  supply  of  type  and  much 
larger  variety  than  we  could  keep  in  the  same  amount 
of  space.  In  other  words  we  are  perfectly  satisfied  with 
the  Ludlow.”  _ _ 

The  Ludlow  is  a  rapid  system  for  producing  type  in  slug  lines  from  matrices 
set  by  hand. 

Ludlow  Typograph  Company 


San  Francisco 
Hearst  Bldg. 


2032  Clybourn  Avenue 

CHICAGO 


New  Y  ork 
World  Bldg. 


LUDLOW  QUALITY  COMPOSITION 
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Industries  Growing  in  the 


SOUTHERN  STATES 


The  South’s  rapid  strides  in  the  development  of  her 
manufactures  is  a  story  of  an  expanding  manufacturing 
industry  at  home  to  utilize  locally  produced  raw 
materials. 

During  the  past  twenty  years  the 
geographic  center  of  cotton  manu¬ 
facturing  has  shifted  from  New 
England  to  the  South. 

Southern  mills  are  now  consum¬ 
ing  nearly  60  per  cent  of  all  cotton 
used  in  American  plants.  The  num¬ 
ber  of  spindles  in  its  cotton  mills  has 
increased  from  4,500,000  to  nearly 
1 5,700,000. 

The  swift  development  as  shown 
in  the  cotton  spinning  industry,  is 
also  true  of  what  is  taking  place  in 
other  lines  of  trade. 


This  great  South  has  also  turned 
to  the  manufacturing  of  her  metals, 
the  refining  of  her  petroleum,  mak¬ 
ing  of  coke,  and  utilizing  her  own 
timber  in  her  own  shipbuilding 


The  total  value  of  manufactured 
products  in  the  South,  as  stated  by 
the  Census,  is  in  excess  of  $9,800,- 
000,000. 

The  South,  rich  in  tradition,  rich 
in  natural  resources,  rich  in  indus¬ 
tries,  is  now  developing  faster,  and 
progressing  more  rapidly  than  any 
other  part  of  our  land. 

The  market  is  here,  the  money  is  here.  These  South¬ 
ern  newspapers,  realizing  that  through  the  expansion  of 
their  own  communities  they  increase  their  own  scope, 
invite  National  Advertisers  to  come  South  with  their 
goods. 


AT-AWAHJI 

•••BlnniaxhAm  AK*-H«nld  . (M) 

•••BirminshAm  AgA-HarAld  . (8) 

***BiTaiiiichAm  Kewi  . 

•••BlnninchAm  K«iws  . (8) 

•••KoUl*  Hewt-Item  . (E) 

•••Mobile  Bediter  . (M) 

•••MobUe  Besiiter  . (8) 

•••Kontromery  JoutoaI  . (E) 

iXOKISA 

•••Florida  Timei-Vnios,  JaokionTlUa. .  (MAS) 

•••Feniaoola  Kewa  . (E) 

ttt8t.  Potenberr  Independent . (E) 

•••Tampa  Timea  . (E) 

•••Tampa  Tribnne  . (KM) 

aEOKOIA 

•••Ancnata  Herald  . (E) 

•••Avcnata  Herald  . (8) 

•••Kaoon  Telefraidt  . (K) 

•••Kaoen  Telecrapb  . (8) 

•••Savannah  Kominc  Hewa  (X)  19, SM.  ■  (8) 

KEHTTTCKT 

•••Lexinirton  Leader  . (E) 

•••LeKinctec  Leader  . (8) 

•••Padno^  8nn  . (E) 

HOETH  OAHOLDTA 

ttAaherlUe  Timea  . <E) 

••AaherUle  Cltixen  . (K) 

••AaherlUe  Cttiaen  . (8) 

•••Oreenaboro  Daily  Newa . (M) 


•••Greenaboro  Dadly  Mewa . (B) 

•••Baleirh  Veara  uid  Obaerrer . (K) 

•••Baleich  Newa  and  Obaerrer . (8) 

•••Wlnaton-Salem  8entinel  . (E) 

SOUTH  CAJBOLINA 

•••(h>lnmbU  State  . (M) 

•••Colnmbia  State  . (8) 

Greenwood  Index  Jonmal  ...  . (KM) 

•••Spartanbnrf  Jonmal  . (E) 

•••Spartanbnrr  Herald  ....(K)  6, 014.... (8) 

TENNESSEE 

•••COiattanoeca  Timea  . .'(K) 

•••Chattanooca  Timea  . (S) 

tttNaahrlUe  Banner . (E) 

tttNaahTiUe  Banner  . (8) 

ynUUHIA 

•Alexandria  Gaiette  . 

•••DanTiUe  Baclatar  and  Bee . (KAE) 

•••Danville  Bepiater  (Sunday)  . 

•••Newport  Newa  Timea.Harald . . (E) 

•••Newport  Newa  Dally  Preaa . (SAX) 

•••BMnoke  Timea  A  World-Nawa . (XAE) 

•••Boanoka  Timea  . (8) 

•••Stannton  Newa-Leadar  (X),  Leader... (E) 
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WASHINGTON  STAR  INAUGURATES  NEW 
SAVINGS  PLAN  FOR  STAFF 

Daily  Proposed  to  Add  50  Per  Cent  to  Amount  of  Employes 
Deposits  —  Plan  Outlined  by  Publisher 
Frank  B.  Noyes 


WASHINGTON,  D.  C,  June  24.— The 
”  IVashington  Evening  Star,  a  news¬ 
paper  that  spends  approximately  $175,000 
annually  in  em¬ 
ployes’  pensions, 
disability 
and  death  bene- 
lits,  holiday 
bonuses  and  visit¬ 
ing  nurses  for  its 
workers,  has  an¬ 
nounced  the  estab¬ 
lishment  of  a 
Staff  Savings 
Fund,  by  which 
the  newspaper 
proposes  to  add 
50  per  cent,  to  the 
amount  of  its  em- 
idoyes’  savings,  Frank  B.  Noyks 

providing  the  reg¬ 
ulations  of  the  fund  are  carried  out.  In 
a  recent  announcement  of  the  fund. 


additions  will  be  paid  to  depositors  or 
their  legal  representatives,  on  the  death 
of  the  depositor;  in  the  event  of  perma¬ 
nent  incapacity  of  a  depositor;  on  the 
honorable  retirement  from  the  company’s 
employ  after  a  service  of  30  years,  and 
within  the  discretion  of  the  trustees  in 
certain  contingencies. 

“An  interesting  phase  of  the  plan,’’  said 
Mr.  Noyes,  “is  that  the  company’s  con¬ 
tributions  made  on  account  of  depositors 
who  prematurely  withdraw  their  savings 
are  with  certain  exceptions  credited  to 
the  accounts  of  those  who  persist  in  sav¬ 
ing  and  employment. 

“Under  the  present  conditions  the  trus¬ 
tees  of  this  fund  should  be  able  to  in¬ 
vest  safely  the  deposits  so  that  a  return 
of  from  5  to  6  per  cent  interest  can  bo 
obtained.  If  a  depositor  save  $10  monthly 
the  following  table  shows  the  magic  of 
compound  interest  at  both  5  and  6  per 
cent ; 


5%  6%  Principal  Paid 


Balance  end  5  years .  $681.97  $699.84  $600.00 

Balance  end  10  years .  1,554.95  1,640.27  1,200.00 

Balance  end  15  years .  2,672.45  2,904.05  1,800.00 

Balance  end  20  years .  4,102.93  4,602.63  2,400.00 

Balance  end  25  years .  5,934.07  6,885.38  3,000.00 

Balance  end  30  years .  8,278.08  9,953.20  3,600.00 

Balance  end  35  years .  11,278.61  14,076.03  4,200.00 

Balance  end  40  years .  15,119  55  19,046.12  4,800.00 

Balance  end  45  years .  20,036.28  27,063.11  5,400.00 


Frank  B.  Noyes  publisher  of  the  Star 
said : 

“The  plan  is  patterned  largely  on  that 
of  the  Metropolitan  Life  Insurance  Com¬ 
pany  which  has  been  in  extraordinarily 
successful  operation  nearly  25  years.  It 
is  designed  to  encourage  persistence  in 
savings  and  persistence  in  employment  in 
the  company’s  service.” 

The  main  features  of  the  plan  as  out¬ 
lined  by  Mr.  Noyes  are;  Each  employe 
(with  certain  exceptions)  is  allow^  to 
deposit  with  the  Evening  Star  Staff  Sav¬ 
ings  Fund  each  year  an  amount  not  ex¬ 
ceeding  5  per  cent  of  his  annual  salary, 
the  total  deposits  as  nearly  as  practicable, 
being  invested  in  interest  bearing  securi¬ 
ties  selected  by  the  trustees  of  the  fund. 

Provision  is  made  so  that  the  entire 
savings  with  the  accumulated  earnings 
may  be  drawn  out  on  notice  by  the  de¬ 
positor  but  a  penalty  is  exacted  if  the 
account  is  reopened.  Partial  withd  aw- 
als  are  not  ^rmitted.  A  depositor  thus, 
is  able  to  withdraw  what  he  has  put  in, 
with  larger  interest  than  if  deposited  in 
a  savings  bank,  but  he  does  not  receive 
the  50  per  cent  contribution  of  the  Star 
(Company  offered  for  persistence  in  sav¬ 
ings  and  employment. 

For  those  who  persist  in  the  savings 
and  in  employment  on  the  Star  the  com¬ 
pany  adds  50  per  cent  of  the  amount  of 
the  savings,  which  with  interest  on  these 


“Half  as  much  (50  per  cent)  is  to  be 
added  by  reason  of  the  company’s  contri¬ 
bution,  thus  it  will  be  seen  that  througli 
these  two  sources  if  5  per  cent  is  earned 
the  $10  monthly  saving  will  amount  in 
25  years  to  more  than  $7,800  of  which 
the  depositor  has  contributed  $3,000.  In 
45  years — and  that  is  not  an  uncommon 
term  of  employment  by  the  Star — the 
credit  would  amount  to  over  $30,000  of 
which  the  depositor  would  have  contrib¬ 
uted  $5,400.  If  six  per  cent  is  earned 
throughout  the  credit  in  25  years  would 
be  more  than  $10,300  and  45  years  $40,- 
500.” 

In  his  letter  to  the  employes  of  the 
Star  announcing  the  plan  Mr.  Noyes 
speaking  as  fellow  member  of  the  Star 
family  said  he  would  like  to  say  a  few 
words  concerning  the  Company  they  all 
served. 

“Familiar  as  I  am,”  continued  Mr. 
Noyes,  “with  the  different  beneficial  ac¬ 
tivities  authorized  by  the  Company,  I 
am  free  to  say  that  I  did  not  realize  the 
aggregate  to  which  these  benefits  amount, 
until  I  recently  added  them  up. 

“The  Pension  System,  Disability  Bene¬ 
fits,  Death  Benefits,  Holiday  Bonus,  Va¬ 
cations,  Visiting  Nurse  and  the  new  Sav¬ 
ings  Fund  if  fully  availed  of  require  an 
annual  contribution  by  the  Company  of 
approximately  $175,000  in  addition  to  the 
regular  payroll. 


Directory  of  Leading  Features 

rom  BAZLT,  iwn>AT  Ajn>  itssklt  nwgPAPxu. 


Religious  Features 


Daily  Features 


BA910,  XOTOB,  VEWB-ICAPS,  P0BTKAIT8, 
nthloDS,  Tricks,  Pozsles,  Smiles.  Nooxie. 

Ths  Intsmstlftiisl  Syndicate,  BALTIMORE. 


Dog  Cartoons 


“Would  Make  a  Dor  I-anirb!" 

ROBERT  L.  DICKEY’S 
AH-Dok  Cartoons — Once  a  Week. 
Hotropelitaa  Mewsp.  Bor.,  160  Hassau  St.,  N.T.C. 


Fiction 

LET  US  BUILD  YOUR  dRCULATION. 
Famous  stories  by  famous  authors. 
Serrice  for  Antbors,  8S  W,  42d  St.,  New  York. 


Radio 


RADIO  MEWS  AND  FEATURES 
Two  volumes  weekly  by  Carl  H.  Butman 
Washincton  Radio  News  Service. 

Boom  sm,  14M  F  St.,  WasUnirton,  D.  C. 


A  “DtFFEKENT’’  SUNDAY  SCHOOL  LESSON 
Tbe  Standard  Relisious  Feature  of  American 
Newspaperdom.  Twenty-Ore  years  of  continuous 
publicatlmi.  Non-Controversial,  Readable.  Timely. 
The  Ellis  Servioe.  Swartbmore,  Fa. 


Serial 


"MURDER  ON  THE  LIMITED’' 

By  lA-wis  Wilson  Appleton.  Jr. 

1918  East  FaciOc  St..  Philadelphia.  Pa. 


We^y  Hiunor 


“LAUGH  WITH  LEACOCK” 
Weekly  Humorous  Article. 

Illustrated  by  Kessler. 

Metropolitan  Newsp.  Ser.,  160  Nassau  St.,  N.Y.C. 


Weekly  Pages 


CAMERA  NEWS,  FASHION,  FEATURE,  CHIL¬ 
DREN’S  Patreo — also  House  Plans,  Handicraft  in 
tbe  Home,  Badlo  and  Motor  features. 

The  Intomatisaal  Syndicate,  BALTDCORE. 


“This  amount  does  not  take  into  con¬ 
sideration  the  rental  valu  eof  the  space 
used  for  the  Qub  Room  and  the  Dental 
Clinic  nor  the  clerical  work  incident  to 
the  savings  and  other  plans.  The  Com¬ 
pany  also  has  aided  52  employes  to  pur¬ 
chase  homes  by  making  loans  to  them  at 
low  interest  rates. 


Spokane  Ad  Manager  Honored 

Two  hundred  and  fifty  Spokane  Chron¬ 
icle  employes  attended  a  surprise  party 
given  G.  W.  Roche,  advertising  manager, 
before  he  left  for  London  to  attend  the 
A.  A.  C.  W.  convention.  A  pair  of  bi¬ 
noculars  was  presented  to  him  by  his 
staff.  Toasts  were  responded  to  by  Hen¬ 
ry  Rising,  president,  Spokane  Chronicle 
company  and  editor ;  Arthur  Hooker, 
secretary-treasurer,  and  Mr.  Roche. 
R.  A.  Bankson,  city  editor,  was  toast¬ 
master. 


Visit  Southern  Journalism  School 

Dr.  Lyman  P.  Powell,  of  the  Educa¬ 
tional  Department  of  the  Cosmopolitan 
Magazine,  William  F.  Bigelow,  editor 
of  Good  Housekeeping,  and  James  Mel¬ 
vin  Lee,  Director  of  the  Department  of 
Journalism  at  New  York  University, 
were  members  of  a  party  which  made  a 
visit  to  the  new  Robert  E.  Lee  School 
of  Journalism  at  Washington  and  I^e 
University,  Lexington,  Va. 


Connecticut  Daily  to  Move 

The  Bridgeport  (Conn.)  Stair  will 
move  into  its  own  home,  the  former 
Seaside  club.  July  4,  recently  purchased 
by  George  B.  Oark,  publisher,  for  $50,- 
000.  The  building  is  being  remodeled  to 
accommodate  the  newspaper. 


JORDAN  HEADS  ALABAMA  PRESS 


Association  Votes  Permanent  Summer 
Camp  at  Annual  Session 

R.  Jordan  of  the  Huntsville  Star 
was  elected  president  of  the  Alabama 
Press  Association,  at  the  annual  con¬ 
vention  held  in  Florence,  Ala.,  June  13 
and  14.  Other  officers  for  the  coming 


year  are :  J.  S.  Benson,  Scottsboro  Pr. 
gressive  Age,  first  vice-president-  J  7 
McLendon,  Luveme  Journal,  second 
president ;  M.  B.  Darnell,  Florence  H 
aid,  third  vice-president;  S.  W.  StanW 
Greenville  Editor,  secretary-trea^ 
The  outstanding  feature  of  the  me^ 
was  the  vote  to  establish  a  permanS 
summer  camp  on  the  Gulf  Coast  to 
as  a  place  of  meeting  for  the  conv^ 
every  summer.  A  committe  con^ 
of  M.  V.  Nunnallee,  ^ 
and  W.  D.  Gather  was  appointed  ^ 
investigate  the  availability  of  snitail 
property.  ^ 

Frank  Willis  Barnett.  Birminzkim 
News,  spoke  on  the  history  of  newspa^ 
A  round  table  discussion  of  “How  tofe 
and  Hold  Subscriptions”  was  led  br  M 
Darnell  of  the  Florence  Herald.  ^  * 
A  trip  to  Wilson  Dam  and  the  Govern, 
ment  developments  at  Muscle  Shoals « 
the  Tennessee  River  was  an  er.tertaia 
ment  feature  of  the  meet. 

More  than  100  editors  attended  thf 
.sessions.  ^ 


Ad  Staff  to  Meet 

Semi-annual  conference  of  the  ad 
vertising  department  of  the  Chicu, 
Tribune,  including  the  men  in  the  eS 
ern  office,  will  be  held  at  the  Tribo« 
offee  Tuesday  and  Wednesday,  July  1 
and  2.  The  annual  field  day  of  the 
partment  is  to  be  held  at  the  farm  of 
Col.  Robert  R.  McCormick,  co-publishtr 
of  the  Tribune,  near  Wheaton  Ill  » 
June  30.  ’  “ 


Printers  Accept  Present  Scale 

Union  printers  of  Portland,  Ore. 
cently  signed  a  5  year  contract  on  the 
basis  of  their  present  wage  which  call? 
for  $8  for  day  work  and  ^.50  for  night. 


Chicago  American  Fetes  Newsboyi 

Thousands  of  Chicago  newsboys  were 
guests  at  the  •  annual  newsboys’  nigh  of 
the  Chicago  Evening  American  at  Write 
City,  June  23. 


THE  LAST  SHALL  BE— 


TRAM  MAAA 


r 


The  last  word  in  Classified  Advertising  pro¬ 
motion  for  smaller  newspapers  appears  every 
week  in  the  release  of  First  Features. 

Here  is  the  last  word  in  publicity — illustrated 
features  that  huild  reader-interest  and  patron¬ 
age  on  proven  principles. 

Here  is  the  last  word  in  development — plans 
and  methods  for  promoting  a  medium  on  scien¬ 
tific,  sensible  lines  that  mean  sure  leadership. 

Don’t  be  the  last  to  see  these  First  Features 
— write  for  the  catalogue  and  a  sample  week’s 
release  today! 


THE  BASIL  L.  SMITH  SYSTEM,  INC. 

Intenutional  Classified  Adyertising  Counsellors 
Otis  Building  Philadelphia 


Editor  &  Publisher  for  June  28,  1924 


ALL  IN  THE  DAY’S  WORK 

Drawn  for  Editob  &  PuaLisHia 

By  HERB  ROTH 

Hia  Hobby  ia  CoHecting  Howard  Pyle  Illuatraliona 


MP.RoTH  -  HE/2C  S 
YOu»*.  «^iP£ 


/^O  PONT” 
OEr  PAID  'rn-i- 
FWE  O'CI-CCK.- 


*On  a  Friday  Afternoon* 


OEKES  a  tip  which  may  make  you 
^  rich. 

If  you  know  a  bird  who  possesses  a 
book  containing  a  Howard  Pyle  illustra¬ 
tion,  just  sneak 


- - yp 

say,  offhand  like, 
“What’ll  you 
take  for  it  ?" 
He’ll  probably  re¬ 
ply,  unless  he  is 
in  on  this  secret, 
“Oh,  it’s  an  old 
book — I’ll  sell  it 
for  six  bits.’’ 

You  make  the 
trade  and  then 
fetch  it  to  the 
Pulitzer  Build- 
„  „  ing.  New  York, 

and  stroll  into  the 
Sunday  art  de¬ 
partment  and  ask  for  Herb  Roth.  That 
gentleman  will  seize  the  copy  like  a 
Maine  pickerel  goes  after  a  shiner 

Herb  Roth,  cartoon  genius  of  the  New 
York  Sunday  World,  creator  of  a  thou¬ 
sand  drolleries  in  pen  and  ink  sketch,  has 
the  world’s  finest  collection  of  Howard 
^les  illustrations.  We  happen  to  know 
he  paid  $250  for  a  complete  de  luxe 
edition  of  Hawthorne  just  to  get  one 
book  which  contained  a  Howard  Pyle 
picture. 

Herb  Roth  hails  from  San  Francisco. 
He  was  born  there  in  1887.  His  father 
was  a  sculptor,  \oung  Roth  was  educat¬ 
ed  at  the  San  Francisco  Polytechnic,  the 
same  school  which  graduated  Hype  Igoe 
of  the  World,  “Tad’’  of  the  New  York 
Journal,  Paul  Terry  and  other  newspaper 
cartoonists. 

In  ^e  capacity  of  office  boy  for  the 
Francisco  Bulletin,  Roth  had  his 
fest  glimpse  of  newspaper  work.  This 
ciosejip  picture  of  reporters  at  work  con- 
ought  to  be  a  cartoonist, 
cm  work  was  appearing 

u  bulletin  editorial  page. 

temporarily  during 
hut  was 

fmina  tc  inquisitive  reporter 

niin««A’k'  phHosophically  viewing  the 
of  the  city  from  a  refugee  tent. 

ioiiLl^^tE’  York  and 

the  Worlds  Sunday  department. 


Roth  likes  to  work  for  a  certain  period, 
then  knocks  off  for  several  months  and 
travel.  He  has  made  sketching  tours  in 
all  parts  of  the  world. 

Now* 8  the  Time  to  Subscribe 
to 

JOHN  HELD,  JR. 

Gene  A.  Howe,  owner  of  the  Amarillo, 
Texas,  Globe  and  Atchison,  Kansas, 
Globe,  says: 

“  *Ohl  Margyl’  is  going  great.  There 
is  a  kick  and  a  punch  to  it.” 

[ov^  MARCY .'  I 


I  ti 
‘  /,fi  ^ 

.^.4  ,\ 

i  > '  V 


>  ^  it.  'h 


A^ai^y  says  a  man  in  a  full  dresa 
suit  ia  either  selfconacioua  or  un- 


conscioua. 

(1  Col.  Daily,  Page  Sunday) 
UNITED  FEATURE  SYNDICATE 
World  Buildinc  New  York  City 

N,  A.  Muse,  Gml  Bdgr. 


Your  remelting  furnace  is  an  unnecessary  cancer, 
eating  into  your  profits,  costing  you  excessive  metal 
depreciation,  gas,  labor  and  trouble.  Eliminate  that  expense. 

Don’t  Melt  Your  Metal  Twice 
To  Use  It  Once! 


The  MonoMelt  Single  Melting  System  has  replaced 
the  remelting  furnace  in  hundreds  of  newspaper  and  print¬ 
ing  plants.  It  is  saving  metal,  labor,  money,  and  trouble 
for  them.  It  can  do  the  same  for  you.  The  MonoMelt  is 
the  perfect  metal  feeder.  Guaranteed  to  produce  better 
slugs.  No  typecasting  machine  can  be  fully  efficient 
without  the  MonoMelt.  \ 

Every  MonoMelt  Single  Melting  System  is  Sold  on  a 
Definite  Money-Back  Guarantee 


Write  for  our  trial  offer. 

PRINTERS  1MANUFACTUR1NG  CO. 


709-719  Palace  Bldg.,  Minneapolis.  Minn. 
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Winsor  McCay,  Cre|o 

Joins  The  New  York 


For  many  years  American  publishers  havln  re 
the  creator  of  “Little  Nemo,”  until  now, Jot fi 
our  proposal. 


On  Sunday,  Au^m 
commence  a  lon^  aJ)o 
in  the  leading  Sid 


No  “comic”  page  has  ever  had  a  greater  appeal 
imagination,  whimsical  in  its  humor,  clean  in  its  con^n,  j 
take  first  place  in  American  newspapers. 

The  Princess,  Little  Nemo,  the  inimitable  Flip,  ®  D 
all  the  rest  will  help  Mr.  McCay  in  entertaining  the  wch 


SUNDAY,  f  I 


Wire  now  for  exclusive  use.  One  paper  in  eacheiftntr 


THE  NEW  YORK  HER|) 


219-225  WEST  40th  STREET 


n 


lildn 


le  or  of  “Little  Nemo,” 

c  ;rald  Tribune  Syndicate 

hav(  D requesting  a  page  like  “Little  Nemo,”  but 
)w,«  otfree  to  answer  “Yes”  to  their  request  and 

, “Little  Nemo”  will 
i  ai  popular  engagement 
i  S  day  Newspapers. 


ippeai 


iildren  and  adults  alike  than  “Little  Nemo.”  Rich  in 


s  cons  in,  and  admirable  for  its  art,  “Little  Nemo”  will  again 

'lip,g  d  Dr.  Pill,  Impie  the  merry  mischief-maker,  Slivers  and 
the  pi  sch  week  beginning 


,  AuST  3,  1924 


ach  contracts  will  be  negotiated  up  to  five  years.  IFIRE  NOU^ 


iR|)  tribune  syndicate 

"  ::  NEW  YORK  CITY 
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E  D  I 


VALUABLE  SERVICE 

A  NOTABLE  achievement  has  been  gained  for 
the  press  in  general  through  the  determined 
attitude  of  Boston  Evening  Transcript  in  re¬ 
sisting  the  legal  proposition  of  the  state  that  a  news¬ 
paper  must  accept  and  publish  advertisements. 

The  full  bench  of  the  Supreme  Court,  as  previously 
reported  in  Editor  &  Pubusher,  has  sustained  the 
exceptions  of  the  Transcript  in  connection  with  the 
criminal  charge  of  failing  to  comply  with  a  request 
of  the  'Minimum  Wage  Commission  to  publish,  at  its 
regular  rates,  a  notice  rendered  by  it.  This  concerned 
a  store  where,  it  was  alleged,  women  employes  were 
unfairly  paid.  The  Transcript  declined  the  matter. 

The  court  ruled  that  the  following  sections  of  the 
general  laws  were  invalid,  in  that  they  compel  a 
publisher  to  print  matter  which  to  him  seems  libelous: 

“Section  12 — Any  newspaper  refusing  or  neglecting  to 
publish  the  findingfs,  decrees  or  notices  of  the  commission  at 
Its  regular  rates  for  the  space  shall  be  punished  by  a  fine 
of  not  less  than  $100.” 

“Section  13 — No  member  of  the  commission,  and  no  news¬ 
paper  publisher,  proprietor  or  editor  or  employe  thereof,  shall 
be  liable  for  damages  for  publishing  the  name  of  any  em¬ 
ployer  as  provided  for  in  this  chapter,  unless  such  publication 
contains  some  wilful  misrepresentation.” 

Chief  Justice  Rugg  said  that  the  only  question  to 
be  decided  was  whether  the  mandatory  terms  of  the 
statute  violates  the  rights  secured  to  the  defendants 
by  the  Constitution: 

He  pointed  out:  “The  effect  of  the  statute  is  to 
compel  the  publisher  of  any  newspaper,  selected  by 
the  public  board  established  by  the  statute,  to  print 
the  matter  offered  by  that  board  in  accordance  with 
the  statute,  at  the  rate  specified  in  the  statute.  He 
cannot  negotiate  as  to  the  rate  he  will  charge.  *  *  ♦ 
“It  may  not  be  for  his  business  advantage  so  to 
print  it.  He  may  not  want  to  print  it  at  any  price. 
His  preferences,  desires  or  financial  advantage  or 
detriment  are  entitled  to  no  consideration  under  the 
statute.  *  ♦  *  Its  fair  market  value,  regarded 
as  space  occupied,  may  be  much  greater  than  the 
price  commonly  charged  for  business  advertisements 
of  the  usual  character.  ♦  ♦  * 

“The  protection  afforded  to  the  publisher  against 
liability  for  libelous  publications  made  pursuant  to 
the  statute  is  of  uncertain  nature.  The  constitutional 
power  of  the  Legislature  to  deprive  one  altogether 
of  his  right  of  action  against  the  publisher  of  a  libel 
may  well  be  open  to  doubt.  The  right  of  speedy 
remedy  for  injuries  or  wriMigs  to  character  is  estab¬ 
lished  on  the  same  footing  as  injuries  or  wrongs  to 
persons  and  property.” 


That  rasping  sound  you  hear  in  the  distance 
is  caused  by  the  press  agents  of  the  several 
political  machines  dredging  up  from  the  bottom 
of  plausability  reasons  for  party  preference. 

YE  EDITOR’S  VACATION 

WHEN  Cornelius  Vanderbilt,  Jr.,  left  recently 
for  his  summer  vacation,  he  saluted  the 
readers  of  his  tabloid  newspapers  at  San 
Francisco  and  Los  Angeles  in  these  terms:  “This  is 
vacation  time  and  this  evening  your  publisher  begins 
his  vacation.  Our  first  stop  will  be  Seattle.  Five 
years  ago,  your  publisher  was  a  cub  reporter  on  an 
evening  paper  there.  Today  the  man  for  whom  he 
worked  is  working  for  him  as  business  manager  of 
the  San  Francisco  Illustrated  Daily  Herald.” 

All  of  which  moved  R.  F.  Paine,  the  veteran  hard¬ 
hitting  editor  of  the  Scripps-Howard  organization,  to 
poetry,  as  follows: 

“Time  at  last  sets  all  things  even, 

.\nd,  if  we  do  but  watch  the  hour, 

There  never  yet  was  human  power 
Which  could  evade,  if  unforgiven. 

The  patient  search  and  vigil  long 

Of  him  who  treasures  up  a  cub  reporter’s  wrong.” 


A  frequent  caller  is  the  young  woman 
journalist  who  immediately  expresses  scorn  of 
"society  columns”  and  "women’s  page^’  and 
wants  a  job  as  a  "regular  reporter.”  But  the 
great  work  that  women  have  to  do  in  news¬ 
paper  offices  is  to  expertly  cater  to  the  interests 
of  women. 


RIAL 


CORINTHIANS 

CHAPTER  XIII.  1 

Though  I  speak  with  the  tongues  of  men  and 
of  angels,  and  have  not  charity,  I  am  become 
as  sounding  brass,  or  a  tinkling  cymbal. 


Write  as  considerately  of  strangers  as  you 
would  of  personal  friends  and  libel  lawyers  will 
lack  clients. 


STAR  FAMILY  UNITY 

YOU  see  in  another  column  the  latest  beneficent 
enterprise  of  the  Washington  Evening  Star  in 
behalf  of  the  employes  of  that  great  newspaper. 
W’e  do  not  know  of  another  newspaper  in  America 
which  is  more  solicitous  of  the  welfare  of  the  men 
who  make  the  paper,  day  by  day.  Frank  B.  Noyes 
and  his  associates  practise  these  methods  because  of 
elements  of  heart  and  soul.  Star  family  ties  are 
strong  and  enduring.  It  is  a  matter  worthy  of  the 
highest  commendation.  Those  who  “let  live,”  them¬ 
selves  live  best  in  this  best  of  possible  worlds. 


The  Hearst  idea  in  newspapering  sweeps  on, 
every  week  witnessing  a  new  development,  or  a 
complete  new  unit  in  that  huge  journalistic 
enterprise. 


RELATIVE  PRIDE 

There  may  be  other  sports  and  forms  of 
angling  comparable  to  fly-fishing  for  trout, 
but  if  so,  I  have  never  indulged  in  them  or 
met  one  who  has,”  says  O.  W.  Smith,  Wisconsin 
philosopher. 

Have  you  ever  cast  a  net  for  an  exclusive  interview 
with  the  leading  character  in  the  day’s  biggest  news 
plot?  No  speckled  trout  ever  laid  on  the  mossy 
bottom  of  an  angler's  basket  can  comiiare  for  beauty 
and  pride  to  the  angler  with  the  “important  inter¬ 
view”  when  it  is  safely  in  print. 


DOG-DAY  READING 

Meet  the  new  master.  No  longer  does  tl* 
banker  or  the  big  retail  merchant  snap  the 
blacksnake  thong  round  the  newspaper  poi^ 
lisher’s  calves.  They  are  as  out  of  date  as  the  Simon 
Legree  of  Mrs.  Stowe.  The  new  Imperial  Wizani 
is  the  press  agent.  Take  that  from  Roy  McCardeH 
known  to  thousands  as  a  newspaper  humorist,  now 
a  gun-pointer  in  the  magazines’  battery  of  propagandj 
to  discredit  the  newspaper  as  an  information  agencj 
worthy  of  public  confidence. 

Mr.  McCardell  is  more  subtle  than  his  fellow- 
author  for  the  Saturday  Evening  Post,  Mr.  Turner 
who  frankly  uses  fiction  to  picture  the  press  agem's 
place  in  modern  journalism.  Mr.  McCardell  arms 
his  projectiles  with  statistics  and  writes  of  “the 
facts.”  He  gives  the  “more  than  two  and  a  quarter 
million”  the  real  “lowdown”  on  journalism.  Re- 
porters — there  “ain’t  no  sech  animile.”  Country 
weeklies — likewise  extinct.  Individual  ownership 
and  control — no  hope — all  of  the  2,036  daily  and 
Sunday  papers — Mr.  McCardell’s  figures — are  either 
controlled  by  one  of  the  105  chain  ownerships  or  boy 
from  them  all  their  news,  opinions  and  entertainment 
New  York  has  only  eleven  regular  daily  news¬ 
papers — or  had  when  Mr.  McCardell  wrote  his  piece 
60  or  90  days  before’  it  appeared.  He  couldn’t  kiww, 
of  course,  that  its  appearance  would  be  simultaneous 
with  that  of  two  New  York  dailies  and  that  two  more 
were  on  the  ways. 

It’s  hardly  worth  while  to  refute  seriatim  these 
curious  pronouncements,  nor  to  quarrel  with  Mr. 
Will  Irwin’s  suggestion  in  Collie/s  that  we  are 
coming  to  a  national  journalism  like  that  of  Europe, 
nor  with  the  oracular,  if  hastily  formed,  conclusions 
of  writers  for  the  .Atlantic  Monthly  and  the  Americu 
Met  cury. 

From  the  sidelines,  they  all  evidence  a  market 
created  by  green-eyed  jealousy  of  the  present  pros¬ 
perity  of  newspapers,  not  a  little  of  which  has  been 
transferred  from  magazine  cash-drawers  by  adver¬ 
tisers  who  burned  their  fingers  at  the  magazines' 
torch. 

The  newspapers  can’t  be  undermined  that  way,  but 
it  is  interesting  to  watch  the  progress  of  the  campaign. 
The  yarns  make  good  hot-weather  reading,  their  pro¬ 
ceeds  buy  new  cars  for  the  newspaper  men  who  know 
a  good  market  for  a  few  hours’  work  and  Edito«  i 
Publisher  gets  an  occasional  editorial  hunch  for  a 
week  of  dull  news.  Let  the  parade  go  on! 


I  A  competetU  advertising  man  not  only  knows 
!  advertising  is  his  own  paper,  but  advertising 
I  in  general.  He  is  an  expert  in  advertising 
methods  and  values.  The  day  is  gone  for  the 
advertising  man  who  only  knows  he  wants 
some  copy. 
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It’s  what  you  don’t  knoxv  that  hurts  you. 

FRUITS  OF  CENSORSHIP 

HE  inevitable  has  happened  in  Italy.  We  kaiw, 
if  we  know  anything  from  e.xperience,  that 
when  press  despatches  are  labeled  “delayed," 
“deleted,”  “passed  by  censor,”  “Rome  via  Paris,  de 
layed,”  etc.,  that  some  ruthless  dictator  is  getting  in 
his  bloody  work  for  some  minority  against  son* 
majority. 

We  knew,  when  we  learned  that  Mussolini,  who 
gained  his  autocratic  power  in  the  uniform  of  an 
altruist,  had  muzzled  the  press  of  his  country  through 
insolent  laws  wholly  in  defiance  of  the  principle  of 
free  press  and  public  understanding  of  public  business, 
that  such  unnatural  protection  of  individuals  in  power 
would  lead  to  license.  Behold,  it  brings  forth  o« 
of  the  most  atrocious  murders  of  a  public  official  m 
modern  history  and  revolution  and  wholesale  slaugh¬ 
ter  of  the  innocents  is,  perhaps,  only  narrowly  averted 
.Mussolini  muzzled  the  press  of  his  country  because 
he  couldn’t  stand  the  truth.  It  is  the  first  act  of  a 
dictator,  always  from  the  same  cause.  His  program 
is  one  of  brutal  control.  His  power  is  through 
prejudice  and  fear  and  exi.sts  because  the  public  is 
uninformed. 


There  appears  to  be  persistent  general  faitk 
in  the  principle  that  a  new  publication  should 
walk  into  public  favor  on  the  legs  of  a  bur¬ 
lesque  queen.  Each  new  publishing  venture  , 
coming  to  our  desk  in  recent  weeks  has  pre¬ 
sented  a  fresh  array  of  more  or  less  thread-  ; 
bare  feminine  pulchritude.  , 
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A.  J.  Weller  has  returned  to  the  news 
staff  of  the  Fresno  (Cal.)  Bee. 

Miss  Emma  Jean  Drimiller,  “Loop” 
city  editor  of  the  Chicago  Tribune,  is 
spending  a  three  months’  leave  of  absence 
PYKUS  H.  K.  CURTIS,  publisher  of  cruising  in  a  houseboat  on  the  Mississippi 
L  the  Philadelphia  Public  Ledger,  New 

Vork  Ei’cni'tg  Post,  the  Saturday  Eve-  William  F.  Bo^rt,  financial  manager 
^  pg^f  and  other  publications,  was  of  the  San  Francisco  Examiner  returned  service  with  daily 
Warded  an  honorary  degree  of  Doctor  June  17,  with  his  wife  from  a  three-  newspapers, 
of  Laws  by  the  University  of  Pennsyl-  months’  vacation  in  the  Orient.  ' 

>-ania,  June  18.  Earl  Berkeley  formerly  copy  reader  on 

Cornelius  Vanderbilt,  Jr.,  publisher  of  the  staffs  of  several  New  York  news- 
the  San  Francisco  Illustrated  Daily  papers  has  gone  to  Las  Vegas,  N.  M., 

Herald  and  Los  Angeles  News  was  re-  where  he  will  publish  a  weekly  news- 
cently  appointed  “envoy  extraordinary”  paper. 

by  Mayor  Rolph  of  San  Francisco  to  \(iss  Elizabeth  C.  Sanger,  of  “Table  orinters’  devil 
extend  the  greetings  of  the  city  to  the  Talk”  in  the  Boston  Sunday  Globe,  is  class  on  the 
British  fleet  when  it  arrives  at  Vancouver,  to  leave  for  a  trip  through  the  Knoxville  Senti- 

B.  C  Canadian  Rockies  to  the  .\rctic  Circle. 

j.  Emmett  Olmstead,  of  the  j^y  Garrison,  baseball  writer  for  the 

Petaluma  (Cal.)  Argus,  has  been  ap-  Chicago  Daily  News,  has  resigned.  He 
pointed  a  member  of  the  California  state  succeeded  by  John  C.  Hoffman. 
indu^ial  commission  by  Governor  Friend  5  managing  editor, 

\V.  Richardson.  Mount  Vernon  (N.  Y.)  Argus  has  been 

Philip  L  Jackson,  associate  publisher  seriously  ill  for  the  past  6  weeks, 
of  the  n^vPTTinr  M  Engelking  is  now  sports  editor 

n.emb?TThe  tort  of  »'  for,  AMur  (T.x.y 
regents  of  the  University  of  Oregon.  He  Julian  Seamon.  telegraph  editor, 
tills  the  vacancy  created  by  the  recent  Bridgeport  (Conn.)  Telegram,  has  re¬ 
death  of  Charles  Fisher,  publisher  of  the  signed. 

Eugene  Guard.  Jacob  A.  Goldberg,  courthouse  reporter 

E  E  Brodie,  publisher  of  the  Oregon  for  the  Worcester  (Mass.)  Telegram  for 
City  (Ore.)  Enterprise,  has  sailed  with  IS  years,  has  opened  a  law  office  in  Wor- 
his  family  for  the  Orient  to  resume  his  cester. 

duties  as  minister  to  Siam.  Earl  M.  Reed,  editorial  staff,  Reading 

E  B.  Dunn,  President  of  the  New  York  (Fa.)  Eagle,  and  Mrs.  Reed  are  parents 
Press  Gub  and  a  member  of  the  staff  of  of  a  daughter. 

it«  New  York  Sun  for  31  years  has  been  Mrs.  Julia  A.  Jenks  is  now  household 
appointed  superintendent  of  the  Broad  editor,  Detroit  News,  succeeding  Miss 
Street  Hospital,  New  York.  Mary  I.  Oleson,  who  was  recently 

John  C.  Shaffer,  publisher  of  the  Chi-  married. 
cage  Evening  Post,  has  lent  to  North-  O.  Q.  Millar,  telegraph  editor,  Fresno 
western  University  fifteen  masterpieces  of  (Cal.)  Bee,  announes  the  ‘third  ad’— a 
English.  French  and  Dutch  art  he  recent-  son,  born  May  27. 

ly  purchased.  Ross  D.  McMichael  has  joined  the 

George  D.  Lindsay,  editor  and  publisher  staff  of  the  Belief ontaine  (O.)  Index- 

Republican. 

Henry  A.  Pierce,  woman’s  page  editor, 

Spokane  Chronicle,  has  been  appointed 
chairman  of  the  local  Shrine  hospital 

committee.  He  was  recently  elected 

president  of  Spokane  Rotary  club. 

Earl  R.  Goodwin,  sports  writer  for  the 
Portland  (Ore.)  Journal,  has  gone  to 

Paris  to  cover  the  Olympic  games. 

David  L.  Kirk,  formerly  editorial 


of  the  Marion  (Ind.)  Chronicle,  has  gone 
fo  Florida  on  vacation.  He  will  return 
July  15. 

Millard  M.  Martin,  editor  and  pub¬ 
lisher  of  the  Allen  (Neb.)  News,  has 
been  named  postmaster  at  Allen. 

William  C.  Reich,  who  retired  as  presi¬ 
dent  of  the  New  York  Journal  of  Com¬ 
merce  and  Commerical  Bulletin  last 
October,  is  reported  seriously  ill  at  his 
home  in  Red  Bank,  N.  J. 

M  P.  Greer,  owner  of  the  Winfield 
(Kan.)  Courier,  recently  celebrated  his 
.iOth  anniversary  with  the  paper. 

Frederick  Roy  Martin,  general  manager 


p^OR  34  years,  Walter  C  Johnson, 
general  manager  of  the  Chattanooga 
(Tenn.)  News,  has  seen  continuous 


From  newsboy 
on  Macon,  At¬ 
lanta,  Ga.,  and 
Knoxville,  Tenn., 
newspapers, 
Johnson  grad¬ 
uated  into  the 


ncl.  With  that 
newspaper  he  ad¬ 
vance  through 
all  the  various 
business  office  de-  G.  Johnson 

partments  finally 

becoming  book-keeper  and  cashier. 
.\fterwards  he  serv^  in  the  same  ca¬ 
pacity  on  the  old  Knoxville  Tribune 
under  its  joint  ownership  with  the 
Sentinel. 

In  1902,  Johnson  began  collecting  more 
imposing  titles,  being  appointed  in  that 
year  secretary-treasurer  of  the  Memphis 
Morning  News.  He  held  this  office  for 
4  years,  when,  shortly  after  the  comolida- 
tion  of  the  News  and  the  Memphis  Eve¬ 
ning  Scimitar,  he  was  made  business 
manager  of  the  combined  daily,  the 
News-Scimitar. 

For  5  years  he  remained  at  this  posi¬ 
tion,  and  then,  in  1907,  he  was  induced 
by  J.  B.  Pound,  publisher  of  the  Chat¬ 
tanooga  News  to  come  to  Chattanooga 
and  be  general  manager  of  that  news¬ 
paper. 

Two  years  later,  he  became  associated 
with  (George  F.  Milton  and  C.  B.  John¬ 
son  in  the  purchase  of  the  Chattanooga 
News,  becoming  vice-president  and 
general  manager  of  that  newspaper. 

Johnson  has  been  very  active  in  the 
work  of  the  Southern  Newspaper  Pub¬ 
lishers’  Association.  He  was  elected 
vice-president  and  served  for  two  terms, 
and  in  1916  was  elected  secretary- 
treasurer,  having  been  re-elected  to  the 
latter  office  every  year  since. 

HOLDING  NEW  POSTS 


H.  G.  Stilwell,  from  Austin  (Tex.) 
Statestnan  staff,  to  staff  5'an  Antonio 
News. 

W.  Evart  White,  from  Austin  (Tex.) 
American  to  courthouse  man,  San 
Antonio  News. 

Mrs.  Nina  Lewis,  from  staff,  Marion 
(O.)  Star,  to  society  editor,  Bellefontaine 
(O.)  Index-Republican. 

Otway  B.  Shearer,  from  reportial  staff, 
Springfield  (O.)  Sun,  to  business 
manager,  Marysville  (O.)  Tribune. 

Kenneth  McCalla,  from  staff,  San 
Antonio  Evening  News,  to  reportorial 
staff,  San  Antonio  Light. 

John  W.  Yates,  from  Birmingham  Age- 
Herald,  to  staff,  San  Antonio  Express. 

George  Harris,  from  Houston  Dispatch, 
to  assistant  city  editor,  San,  Antonio  Ex¬ 
press. 

Charles  H.  Boyd,  from  make-up  man, 
Austin  (Tex.)  American  composing 
room  to  foreman,  Mexia  News  plant. 

H.  R.  Palmer,  from  managing  editor, 
Lansing  (.Mich.)  Capital  News,  to  edi¬ 
torial  department,  Lansing  State  Journal. 

L.  A.  Hoskins,  from  Houston  Post,  to 
news  editor,  San  Antonio  Light. 

Fred  T.  Turner,  from  city  editor,  Buf¬ 
falo  Commercial,  to  day  city  editor,  Buf¬ 
falo  Courier. 

Newton  Noyes,  from  make-up  editor, 
Buffalo  Commercial,  to  city  editor. 

Thomas  McKieman,  from  reportorial 
staff,  Holyoke  (Mass.)  Telegram,  to 
Ixrwrence,  (Mass.)  Sunday  Sun. 

George  Hahn,  from  rewrite  staff,  Bos¬ 
ton  Telegram,  to  staff.  New  Britain 
(Conn.)  Herald. 


IN  THE  BUSINESS  OFHCE 

W  K.  NOTTINGHAM,  business 
”  ’manager,  and  Roger  H.  Ferger,  ad¬ 
vertising  manager,  of  the  Cincinnati  En¬ 
quirer,  are  sailing  on  the  Lancastria 
July  3,  to  attend  the  A.  A.  C.  W.  con¬ 
vention  at  London.  From  there  they 
will  go  to  Paris  returning  on  the  S.  S. 
Aquitania  sailing  from  Cherbourg,  July 
26. 

Rufina  (kinzalez,  formerly  of  Leo  Aar¬ 
ons  Advertising  Artists,  and  Elsa  Lang, 
of  the  New  York  Evetiing  Post,  have 
joined  the  promotion  department  of  the 
New  York  Herald  Tribune. 

Marie  R.  Langbein  Crosby,  for  years 
identified  with  the  New  York  Herald  of 
Bennett  days,  has  resigned  as  secretary 


of  the  .\ssociated  Press  was  the  receipient  (Goast  papers 


of  two  honors  last  week.  He  was  elected 
an  Overseer  of  Harvard  by  vote  of  the 
alumni  on  Commencement  Day  and  made 
an  officer  of  the  Legion  of  Honor  by  the 
French  Government. 

Gilbert  M.  Hitchcock,  publisher  Omaha 
lYorld- Herald,  recently  received  the 
d^ree  of  Doctor  of  Laws  from  Creighton 
University,  Omaha. 

IN  THE  EDITORIAL  ROOMS 


writer,  Spokane  Chronicle,  will  teach  in  t’DWARD  J.  HERWIG,  from  assis- 

a  local  high  school  next  year.  -Cj  tant  state  editor,  Detroit  New,  to  . .  . . ^ _ ^ 

George  Ashley  DeWitt,  returned  to  the  managing  editor,  Lansing  (Mich.)  Capital  io  fI'a.  ~Waiker,'generd'manager,  New 

I  J  17  . .  1-...  1.  Kews.  York  Telegram  and  Evening  Mail  to  be- 

P.  Barrett,  from  news  editor  Houston  come  secretary  to  Frank  B.  Flaherty, 
Dispatch,  to  Sunday  editor,  San  Antonio  general  manager  of  the  New  York  Eve- 
Light.  ning  Bulletin. 


Chicago  Herald  Examiner  last  week 
after  a  year’s  absence  spent  on  Pacific 


George  R.  Becker  of  the  Rockford 
(III.)  Register-Gazette  staff  has  resigned 
to  enlist  in  the  army.  He  was  assigned 
to  the  radio  school.  Fort  Benning,  Ga. 

.\nne  Pierce,  for  the  past  8  years  direc¬ 
tor  of  the  New  York  Herald-Tribune  In¬ 
stitute,  has  resigned  to  act  as  consultant 
and  special  writer  on  the  merchandising 
of  fo^s  and  household  appliances,  with 
office  at  30  Fifth  avenue. 

Jossef  Schmidt,  assistant  state  editor, 
^RTHUR  SEARS  HENNING,  chief  Cleveland  Plain  Dealer,  is  recovering 
■  Washington  bureau  of  the  an  operation. 

J.  Kenneth  Mullin  has  joined  the  San 
.Antonio  Light  copy  desk. 

.\lbert  M.  Slade,  of  the  Lancaster 
(Pa.)  New  Era  staff  recently  celebrated 
his  40th  anniversary  with  the  paper.  His 
associates  presented  him  with  a  chime 
clock. 

Vance  Griffith  has  resigned  as  reporter 
for  the  5an  Antonio  Evening  News. 

tor  '-“J'  Ernest  H.  Smith,  city  editor  of  the 

into  c  i  t  ■*^v  ^rnerican,  has  gone  Morristown  (N.  J.)  Jerseyman,  has  been 
Tex  business  at  Wichita  Falls,  made  editor  succeeding  Wood  Vance,  re- 

p'  signed.  Robert  L.  Gilbert  goes  to  the 

Kdward  J.  Beck  has  returned  to  the  from  the  Dover  office  of  the 

News  after  a  two-year  leave  of  paper. 

F-nroM  spent  free-lancing  in  Franklin  Johnson,  has  rejoined  the  5'an 

.y.^'  .Antonio  Evening  News  street  staff. 

staff  C-  H.  Stauffer  has  succeeded  Rex 

.  Uhio  State  Journal.  Collier  as  assistant  city  editor  of  the 

Sm,,  -1  f^Porter,  Chicago  Daily  Washington  Star,  Collier  being  switch^ 
tow  of  "Si  ^  ^  months’  to  the  writing  staff. 

Harnia  rT**!  t.  Wayne  Weishaar,  assistant  city  editor, 

to  th..  '■^turned  as  reporter  Des  Moines  (la.)  Tribune,  is  in  New 

ndgeport  (Conn.)  Telegram.  York  on  a  ^  pionths’  leave  of  ^senqq^ 


Tribune,  celebrates  this  month 
nis  23th  year  with  the  Tribune. 

Hairy  J.  Richmond,  editorial  and 
specid  writer  for  the  Detroit  News,  is 
now  London  correspondent  for  his  paper. 

S-  W.  McGure  is  now  managing  editor 
“•J"®  B^trop  (Tex.)  Advertiser,  suc- 
certing  R  A.  Franklin,  who  recently 
Ptirchased  the  Holland  (Tex.)  Progress. 

Hmry  W.  Yelvington,  former  city  edi- 


TKe  Haskin  Service  now  occupies 
tKe  entire  first  floor  and  basement 
of  this  magnificent  new  building 
at  21st  and  C  Streets,  N.  W., 
Washington,  D.  C. 
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L.  \V.  Jacobsen,  formerly  of  the 
.Modern  Grocer,  has  joined  the  advertis¬ 
ing;  force  of  The  Co-Operator,  the  Chi- 
eazo  Tribune's  publication  for  retail 
grocers. 

W.  D.  Parsons,  circulation  manager  of 
the  Minneapolis  Star,  has  resigned,  effec¬ 
tive  July  1. 

Kdgar  M.  I.azarus  is  now  circnlation 
manager  of  the  Morristoiim  (A*.  /.) 
Jerseyvum  succeeding  John  \V.  Walker, 
resigned. 

F.  B.  Moore,  advertising  department, 
Columbus  Ohio  State  Journal  has  been 
appointed  publicity  director  for  the  .Ameri¬ 
can  Honey  Producers’  League.  Moore 
is  also  president  of  the  Ohio  Beekeepers’ 
•Association. 

MARRIED 

H.  WHEELER,  owner  and  editor 
”  of  the  Halsey  (Ore.)  Enterprise,  to 
Mrs.  Alartha  Kayscr  recently. 

.A.  .A.  Q>bb,  editor,  Broeton  f.V.  Y.) 
Mirror,  to  Mrs.  Belie  F.  Cottor  of  Elgin, 
111. 

Harry  V.  Wade,  editorial  writer,  De¬ 
troit  News,  to  Mary  1.  Oleson.  house¬ 
hold  editor  of  the  Nc7.vs. 

Melvin  C.  Carlson,  advertising  solici¬ 
tor,  Chicago  Tribune,  to  Miss  Margaret 
Timms. 

Herbert  Dean  Rugg,  religious  editor, 


service  work  on  his  own  account,  with 
offices  at  1063  Arcade  Building. 

-A.  L.  Fuller,  for  many  years  with  the 
Muscatine,  la..  Gas  Company,  has  been 
made  sales  and  advertising  department 
member  by  the  Peoples  Light  Company. 

Guy  Bolte  has  resigned  as  advertising 
manager  of  Cheney  Brothers,  silk  manu¬ 
facturers.  New  A'ork.  He  has  not  an¬ 
nounced  his  plans. 

Kenilworth  H.  Mathus,  formerly  with 
the  Prox'idence  Journal,  has  become  pub¬ 
licity  manager  for  the  United  Life  & 
.Accident  Insurance  Companv,  Concord, 
X.  H. 

Homer  Fry  has  become  merchandise 
manager  of  the  Toledo  (Ohio)  Better 
Business  Commission,  succeeding  Berlin 
Boyd,  now  manager  of  the  Scranton 
(Pa.)  Better  Business  Commission. 

Robert  E.  Mercer  has  been  promoted 
from  assistant  advertising  manager  to 
advertising  manager  of  the  Lowe  Brothers 
Company,  Dayton.  O..  and  is  succeeded 
by  B.  B.  Bains,  formerly  publicity  mana¬ 
ger  of  the  Dayton  Engineering  Labora¬ 
tories  Company. 

Miss  Anna  L.  Mahoney,  former 
president  of  the  Boston  .Advertising 
Club  and  director  of  women's  advertis¬ 
ing  for  William  Filene's  Sons  Company, 
Boston,  sailed  for  abroad  on  the  S.  S. 
.America  June  16.  She  will  attend  the 
advertising  convention  in  London  the 
week  of  July  13. 


FAMED  TRAVEL  WRITER 
DIES  IN  SHANGHAI 

Frank  Carpenter,  Newspaper  Man, 

“Made  Geography  Interesting” — 
Called  Father  of  Syndicate 
Writing - 45  Years  in  Field 

Frank  G.  Carpenter,  “the  newspaper 
man  who  made  geography  interesting,” 
lias  covered  his  last  travel  assignment. 
Death  overtook  Carpenter  in  Shanghai, 
June  18,  while  he  was  making  another 
extensive  tour  of  the  Orient  to  interest 
readers  the  world  over  with  his  inform¬ 
ing  and  graphic  stories  of  strange  and  far 
off  places. 

.Although  his  death  came  as  a  shock  to 
those  who  knew  him  and  knew  that  he 
expected  to  go  on  for  several  years  more 
writing  the  kind  of  news  feature  sketches 
that  made  him  famous.  In  Washington, 
where  Carpenter  had  served  as  corres¬ 
pondent  before  he  took  up  the  writing  of 
travels,  his  passing  caused  genuine  sorrow. 

Carpenter,  who  was  69,  has  been  called 
the  father  of  the  .American  news  syndi¬ 
cate.  He  has  been  writing  steadily  for 
45  years  and  for  nearly  half  that  time 
articles  have  appeared  daily  in  a  group 
of  the  largest  .American  newspapers.  His 
death  caught  him  on  his  third  trip  around 
the  world  with  particular  attention  to  the 


.suddenly  June  20.  He  had  been  em¬ 
ployed  on  the  Herald  for  the  last  17 
years. 

Burii  Shippen  Patterson,  civic 
worker  and  newspaper  editor  of  Pitt$. 
burgh  died  June  19.  He  was  bom  at 
Pottsville,  Pa.,  June  21,  1857.  In  Ig® 
he  became  an  editorial  writer  on  the 
Pittsburgh  Times  and  6  years  later  went 
to  the  Pittsburgh  Post  in  the  same 
capacity.  He  served  with  the  Post  for  a 
period  of  4  years. 

.Mrs.  .Annie  M.  Stevens,  wife  of 
Burr  E.  Stevens,  one  of  the  publishers  of 
the  Middletozen  (Conn.)  Press,  died 
June  15. 

John  C.  Br.agdo.n,  69,  one  of  the 
founders  of  the  International  .Associa¬ 
tion  of  Photo  Engravers  which  later  b^ 
came  the  .American  .Association  of  Photo 
Engravers,  died  June  21  at  Keown 
Station,  a  suburb  of  Pittsburgh. 

Frank  A.  Philbrick,  37,  legislative 
correspondent  for  the  Columbus  (0.) 
IHspatch,  died  at  his  home  in  Columbia 
J  une  22. 

George  M.  Gifford,  former  managing 
editor  of  the  Brockton  (Mass.)  Tints 
died  at  Laconia,  N.  H.,  June  25.  He  had 
been  connected  with  the  Times  IS  years. 

.Arthur  S.  Walker,  53.  advertising 
manager  of  the  Russell  &•  Erwin  Manu¬ 
facturing  Company,  New  Britain,  (Toim., 
died  there  recently. 


Cleveland  Plain  Dealer,  to  Miss  Mar¬ 
guerite  Duscomb,  of  Twinsburg,  G.,  June 
16,  at  Oberlin. 

Robert  B.  Moore,  assistant  editor, 
Sheldon  (III.)  Journal,  to  Miss  Pauline 
DuCharme  of  Kankakee,  Ill.,  in  Watseka, 
Ill.,  recently. 

Karl  Melvin  Frost  of  the  E'rost  .Adver¬ 
tising  .Agency,  of  Bo.ston  and  Lynn, 
Mass.,  to  Marion  Oakes  Brown.  June  16. 

Donald  J.  McGowan,  rewrite  man, 
Detroit  Neves,  to  Irene  Oknrewski,  of  tlie 
News  want-ad  department. 

Philip  Henry  Sheridan,  formerly  of 
the  reportorial  staff.  Worcester  (.Mass.) 
Telegram,  to  Miss  Bertha  Brown. 

Qiarles  Henry  Mason,  formerly  of  the 
Boston  Transcript  staff  to  .Miss  Helen 
Justine  Hobbs,  of  Boston. 

-Albert  S.  Brown,  associate  director, 
extension  division,  .A.  .A.  C.  \\’..  with 
headquarters  in  New  A'ork,  to  Miss 
Nell  Sansom  of  Plainview,  Tex.,  in 
Plainview,  June  12. 

Stanley  J.  Harvey,  local  display  ad¬ 
vertising  department,  Chicago  Tribune, 
to  Miss  Grace  Kenealy  of  Oak  Park. 
June  14. 

Miss  Maud  Sturtevant  Hinman,  daugh¬ 
ter  of  George  Wheeler  Hinman  of  the 
Chicago  Herald  and  E.raminer  and  sister 
of  George  Wheeler  Hinman,  Jr.,  of  In¬ 
ternational  New  Service,  to  AVilliam  H. 
Colburn  of  San  Francisco.  June  14,  at 
Milwaukee. 

S.  .Andrew  Stauffer,  son  of  S.  M. 
Stauffer,  editor  and  publisher  of  the 
.S'rtc  City  (la.)  .Sun.  to  Miss  Ruth 
McBurney  recently  at  Onawa.  la. 

J.  M.  Cousins  of  the  Birmingham  Age- 
Herald  staff,  to  Miss  Eva  Owens,  June  8. 

Ross  D.  McMichael.  reporter.  Belle- 
fontaine  (O.)  Inde.v-Republican,  to  Miss 
Kathern  A'an  Tilburgli,  Germantown,  O., 
at  Constantine.  Mich.,  June  12. 

William  Dilba.  formerly  of  the  ll'cst- 
zeood  (N.  J.)  Chronicle,  to  Miss  Emma 
Stelling,  June  7. 

Frank  .Adams  of  the  Chicago  Tribune 
.stereotype  room  to  Miss  Marie  Hartnett 
recently. 

Roland  S.  Tofflemire,  managing  editor, 
Ames,  (la.)  Tribune,  to  .Miss  lx*nna 
Sellers,  last  week  at  .Alexandria.  Minn. 

Harry  G.  Deison.  advertising  depart¬ 
ment.  Clarksburg  (IT.  I ’a.)  E.vponent, 
to  Miss  Dolores  E.  Boyer.  June  22. 

WITH  THE  ADVER'nSERS 
I^EVOE  &  R.AA’NOLD.^  Company, 
Inc.,  pjiint  manufacturers,  recently 
began  publication  of  a  house  organ  Devoe 
Nev"!.  under  the  direction  of  Theodore 
E.  Damm,  advertising  manager. 

.Sidney  Hartman  has  resigned  as  adver¬ 
tising  manager  of  the  I'nion  House  Fur¬ 
nishing  Company,  Su  Louis,  to  engage  in 


IN  THE  AGENCY  FIELD 
l^.ARL  .A.  FREDERICK,  copy  depart- 
ment.  United  States  .Advertising 
Corjioration,  Toledo,  has  joinetl  the  copy 
staff  of  the  Campbell-Ivwald  Company, 
Detroit. 

Clarence  A’isscher,  of  the  Morneau  & 
Powers  Printing  Company  staff.  Detroit, 
has  been  appointed  manager  of  the  detail 
department.  Campbell-Ewald  Company, 
Detroit. 

Reed  Parker,  formerly  of  McKinney, 
Marsh  &  Cushing.  Detroit,  is  now  with 
Homer  McKee  Company.  Indianaiiolis. 

H.  M.  Carroll,  advertising  manager, 
Remy  Electric  Company.  .Anderson,  Ind., 
has  been  appointed  manager  of  the  Day- 
ton,  Ohio,  office  of  the  Campbell-Ewald 
Company. 

G.  C.  Jefferson,  formerly  with  Dor- 
rance,  Sullivan  &  Co.,  South  Bend.  Ind., 
has  been  added  to  the  Detroit  staff  of  the 
Campbell-Ewald  Company. 

11.  E.  Pritchard  has  become  president 
of  the  George  W.  Reese  .Advertising 
.Agency,  New  Orleans,  succeding  George 
W.  Reese,  resigned  on  account  of  ill- 
health.  Kenneth  B.  Thomi>son  succeeds 
Mr.  Pritchard  as  vice-president,  sharing 
this  office  with  W.  S.  Pleasants.  J.  H. 
Judge  is  secretary-treasurer. 

E.  E.  Willis  has  joined  the  Chicago 
staff  of  the  Bellamy-Ncff  Company,  and 

H.  C.  Fell,  for  seven  years  with  l-'rank 
Kiernan  &  Co.,  is  a  new  member  of  the 
New  A'ork  organization.  Mr.  Willis 
was  formerly  with  the  II.  C.  Winchell 
.Advertising  Agency,  Chicago. 

William  R.  Francis,  for  several  years 
with  the  New  York  World,  has  joined 
the  Lewis  Advertising  Corporation,  New 
A’ork,  as  general  manager  and  account 
executive. 

Fairall  and  Battenfield,  Inc..  Des 
Moines,  la.,  advertising  agency,  last  week 
was  accorded  national  recognition  bv  the 
A.  N.  P.  A. 

Thomas  R.  Shipp  has  been  apixiinted 
nwnaging  director  of  the  Southeast  divi¬ 
sion  of  the  AA’m.  H.  Rankin  .Advertising 
.Agency. 

Alabama  Press  Elects 

.Alabama  Press  .Association  elected 
AA’.  R.  Jordan.  Ilunt.wille  Star,  presi¬ 
dent;  L.  S.  Benson.  .Seottsboro  Progres- 
.sk-e  .  Ige.  first  vice-president  ;  J.  C. 
.AlcLendon,  I.uverne  Journal,  second 
vice-president ;  Marcy  B.  Darnall,  Plor- 
enee  Herald,  third  vice-iiresident :  and 
I'.  AA'.  Stanley.  Greenx-ille  Adi-oeate. 
secretary-treasurer. 

“Toronto”  Kelley  Honored 

Topeka  Press  Club  recently  gave  a 
farewell  jKirty  for  F..  I',.  “Toronto" 

Kelley,  assistant  state  printer,  and  col¬ 
umnist  on  the  Topeka  Capital  who  has 
purchased  the  Garden  City  Herald. 


Philippines,  China,  Japan  and  Korea  for 
the  final  volumes  of  the  complete  story  of 
his  journeys  published  under  the  title  of 
"Carpenter’s  AA^orld  Travels.”  Ten  vol¬ 
umes,  or  half  the  series  already  have  been 
published. 

He  was  born  in  Manfield.  Ohio,  May  8, 
1855  and  was  graduated  from  AA'ooster 
University  in  1877,  engaging  immediately 
in  newspaper  work.  In  1879  he  was  made 
t  'olnmbus  correspondent  for  the  Cleveland 
I  coder  and  later  came  to  AA’ashin.gton  for 
that  paper.  His  dispatches  signed 
"Carp”  written  in  an  intimate  style 
formed  something  new  in  .American 
journalism  and  he  was  widely  quoted. 
He  started  on  his  travels  when  young  as 
the  result  of  a  warning  from  his  physician 
that  he  had  only  a  short  time  to  live. 
Reasoning  that  he  might  as  well  see 
somethin.g  before  the  end  came  he  made 
a  trip  to  Egypt,  and  in  defiance  of  the 
doctor's  prediction  continued  to  travel 
and  write  for  nearly  a  half  century. 

I'rank  Carpenter  always  considered 
AA'ashington  his  home  and  he  had  sum¬ 
mer  residence  at  Blnemont,  A'’a..  not  far 
from  the  capital.  AA’hile  in  AA’ashin.gton 
he  occupied  a  suite  of  rooms  that  once 
was  the  home  of  Mark  Hanna.  He  was 
a  member  of  the  original  Gridiron  Chib, 
a  life  memlier  of  the  National  Geographic 
Society  and  a  fellow  of  the  Royal 
Geographic  Society. 

®faiiuarg 

pORDON  AA'OODBURY.  one  time 
publisher  of  the  Manchester  (N.  H.) 
I'nion.  died  Jtine  17.  He  was  a  promi- 
•  ent  Democrat  and  was  appointed  as- 
‘'istant  secretary  of  the  Navy  in  1920, 
succeeding  Franklin  D.  Roosevelt. 

Cii.vRi.F.s  AA’.  Terry,  former  publisher. 
Randolph  (N.  I'.)  Register,  died  re¬ 
cently  at  his  home  in  Salamanca. 

Gch)|)I.of.  H.  Thom.as,  48,  editor  and 
'  wner  of  the  Mone.ssen  (Pa.)  Pridav 
l-.vening  Call,  died  at  his  home,  June  13. 

Mrs.  Agnes  Poi.L.VNn  Hale,  28.  cir¬ 
culation  department.  Spokane  .Spokes- 
"■an-Rez'iexi’,  died  following  an  hour’s 
illness,  June  9. 

J.  E'rank  AA’arrf.n,  41,  formerly  Maine 
correspondent  for  the  Bo.ston  Herald, 
died  la.st  week  at  Kennebunk,  Me. 

Fred  H.  Stevens,  ,50.  editor  and 
manager  of  the  Hartland  Ohsen’cr. 
Grand  Palls  Observer  and  Centreville 
Observer.  3  weeklies  published  from  one 
office  in  Hartland.  New  Brunswick,  died 
suddenly  June  18. 

.Anna  G.  Magnkr.  42.  wife  of  Joseph 
H.  Masterson.  managing  editor  Bridge¬ 
port  (Conn.)  .Star,  died  June  17. 

Beniamin  Karfunkle,  .34,  telegraph 
editor  and  chief  political  writer  for  the 
Yonkers  (N.  F.)  Daily  Hcrctld,  died 


John  Robfjit  Morrison,  84,  father  of 
the  wife  of  C.  B.  Travis,  traveling  repre¬ 
sentative  of  the  King  Features  Syndicate 
of  New  A’ork,  and  O.  K.  Morrison  of  the 
Kansas  City  Journal-Post  staff,  died  at 
his  home  in  Kansas  City,  Mo.,  early  this 
week  following  a  long  illness. 

WITH  THE  SPECIALS 

pAA’.NE,  BURNS  &  SMITH  and  the 
G.  Ixtgan  Payne  Company  have  been 
apjiointed  foreign  advertising  representa¬ 
tives  of  the  Baltimore  Xezvs. 

Janesville  (!l  is.)  (/urc/tc  has  appointed 
the  AA’eaver- Stewart  Comitany,  New  York 
and  Chicago,  to  represent  it  in  tlie  Eastern 
and  AA’estern  advertising  fields,  effective 
July  1. 

SPECIAL  EDmONS 

NDIANAPOLIS  STAR,  24-page  Va¬ 
cation  and  Travel  section,  June  4. 
Marion  (Ind.)  Chronicle  a  Boy  Scoots 
section,  June  11. 

Goshen  (Ind.)  Democrat,  22-page  Own 
A’our  Home  edition. 

Rogers  (Ark.)  Daily  Post,  a  48-page 
.Apple  Blossom  Festival  edition. 

JTashington  (la.)  Democrat,  a  32-pagc 
Farm  Bureau  edition. 

I.oui.nillc  (Ky.)  Courier-Journal,  82- 
page  Kentucky  Home-coming  edition, 
June  17. 

Pahn  Beach  (Fla.)  Times,  Own  Yonr 
Home  section,  June  15. 

'Arrtvi  of  Union  (N.  J.)  Daily  Hudso» 
Dispatch,  44-page  Real  Estate  edition. 
June  16. 

PRESS  ASSOCIATION  NOTES 

T.AY  R.  VESSELS  has  been  shifted 
"  from  .A.  P.  correspondent  at  Duluth 
to  correspondent  and  state  mail  editor. 
Minneapolis.  AV.  AA^  Hankins,  of  the  ^ 
Paul  and  Minneapolis  bureaus,  succeeded 
A'essell,  at  Duluth. 

Gns  Oehm,  formerly  Berlin  correspon- 
<lcnt  for  the  United  Press,  is  now  agricnl- 
tural  editor  of  the  University  of  .Arkan¬ 
sas.  Fayetteville,  Ark. 

AV.  J.  Hurst  of  the  San  Francisco  offi« 
of  the  .Associated  Press  has  joined  the 
A.  P.  AA'ashington  Bureau  to  cover  news 
of  interest  to  the  Pacific  Coast. 

John  Spencer  of  the  AA'ashington  Bu¬ 
reau  of  the  Associated  Press  has_  become 
news  eidtor  of  the  Norfolk  Fi'rgi*®' 
Pilot. 

Six  Point  League  Meet* 

Six  Point  League,  New  York,  hw 
the  first  meeting  of  the  new  offiars  aw 
executive  committee  Tuesday.  J®*  V 
New  members  elected  were:  AVilhW  • 
.Arthur.  Chicago  Herahl-Examwer, 

,A.  Reichard,  .Allied  Ncwsiiaperi  ' 
Robt.  S.  E'arley:  Gerald  A. 

Story,  Brooks  &  Finley,  Inc. 
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Do  you  remember  way  back  when 
Lilly’s  Undei'taking'  Parloi’S  occupied  a 
small  store  room  on  Sixth  Avenue? 
This  notable  institution  has  kept  pace 
with  progress  and  faith  with  the 
public. 

Today  Lilly’s  beautiful  funeral  home 
is  the  result  of  Lilly  Seiwice.  It  is  the 
greatest  institution  of  its  kind  in  Iowa. 


An  undertaking  establishment  would  seem  to  be  among  the  few  that  really  are  different.**  As 
the  facts  below  show,  however,  the  same  treatment  that  brings  buyers  for  other  services  or 
commodities  has  proved  effective  in  this  field. 


Getting  Results  for  a  ^^Different^^  Business 

Lilly  Brothers,  who  conduct  a  fine  funeral .  They  definitely  state  that  rotogravure  has 
home  in  Des  Moines,  Iowa,  decided  that  given  them  more  high-grade  publicity 
their  business  was  not  adapted  to  advertis-  in  a  short  two  years  than  they  could  have 
ing.  As  an  experiment  however,  they  con-  secured  through  ordinary  channels  in 
sented  to  try  rotogravure  in  the  belief  that  ten  years,  and  that  they  will  adopt  the 
pictures  would  tell  the  story.  That  was  over  use  of  rotogravure  as  a  part  of  their  bus- 
a  year  ago,  and  they  have  continued  to  use  iness  policy  hereafter.  They  use  about 
space  regularly  in  rotogravure  ever  since,  four  thousand  lines  a  year. 


Advertisers  or  culvertising  agendas  with  a  '*different”  business  will  find  inter' 
esting  mcuerial  in  the  bS'page  book,  "Rotogravure.  How  and  When  to  Use 
It.’’  S«nt  free  on  request  to  Kimberly-Clark  Cornffany,  Neenah,  Wiscoruin. 


**A8  YOU  WOULD  8BB  IT  IP  VOU  WBRB  THBRB 

^  This  advertisement,  of  which  the  preceding  page  is  a  part,  is  published  to  promote  public 
interest  in  Rotogravure  and  the  papers  which  carry  Rotogravure  sections.  Kimberly-Clark 
Company,  Neenah,  Wisconsin,  manufacture  Rotoplate,  a  perfect  paper  for  Rotogravure 
printing,  which  is  used  by  the  following  papers : 


CITY 

Albany,  N.  Y. 
Asheville,  N.  C. 
Atlanta,  Ga. 

Atlanta,  Ga. 
Baltinfore,  Md. 
Birmingham,  Ala. 
Boston,  Mass. 
Boston,  Mass. 
Brooklyn,  N.  Y. 
Buffalo,  N.  Y. 
Buffalo,  N.  Y. 
Buffalo,  N.  Y. 
Chicago,  ID. 
Cincinnati,  Ohio 
Cincinnati,  Ohio 
Cleveland,  Ohio 
Cleveland,  Ohio 
Denver,  Colo. 

Des  Moines,  Iowa 
Detroit,  Mich. 
Detroit,  Mich. 

Erie,  Pa. 

Fort  Wayne,  Ind. 
Hartford.  Conn. 
Havana,  Cuba 
Houston,  Texas 
Indianapolis,  Ind. 
Kansas  City,  Mo. 
Los  Angeles,  Calif. 
Louisville,  Ky. 
Louisville,  Ky. 
Memphis,  Tenn. 
Mexico  City,  Mex. 
Milwaukee,  Wis. 


PAPER 

Knickerbocker  Press 

Citixen 

Constitution 

Journal 

Sun 

News 

Herald 

Traveler 

Standard-Union 

Courier 

Express 

Times 

Daily  News 

Commercial-Tribune 

Enquirer 

News- Leader 

Plain  Dealer 

Rocky  Mountain  News 

Register 

Free  Press 

News 

Dispatch-Herald 

News-Sentinel 

Courant 

Diario  De  La  Marina 
Chronicle 
Indianapolis  Star 
Journal-Post 
Tiroes 

Courier-Journal 

Herald 

Cororoercial  Appeal 
El  Universal 
Journal 


CITY 

Minneapolis,  Mitm. 
Minneapolis,  Minn. 
Nashville,  Tenn. 

New  Orleans,  La. 
Newark,  N.  J. 

New  York,  N.  Y. 
New  York,  N.  Y. 
New  York,  N.  Y. 
New  York,  N.  Y. 
New  York,  N.  Y. 
New  York,  N.  Y. 
New  York,  N.  Y. 
New  York,  N.  Y. 
Oroaha,  Neb. 
Omaha,  Neb. 

Peoria,  Ill. 
Philadelphia,  Pa. 
Providence,  R.  I. 
Rochester,  N.  Y. 

St.  Lotiis,  Mo. 

St.  Louis,  Mo. 

St.  Paul,  Minn. 

St  Paul,  Minn. 

San  Francisco,  Calif. 
Seattle,  Wash. 
South  Bend,  Ind. 
Springfield,  Mass. 
Syracuse,  N.  Y.  • 
Sirracuse,  N.  Y. 
Washington,  D.  C. 
Washington,  D.  C. 
Waterbury,  Conn. 
Wichita,  Kan. 


’  PAPER 
Journal 
Tribune 
Banner 

Times-Picairune 

Call 

Corriere  D' America 

Evening  Post 

Forward 

Herald  i 

II  Progresso 

Times 

Tribune 

World 

Bee 

News 

Journal-Transcript 
Public  Ledger 
Journal 

Democrat-Chronicle 

Globe-Democrat 

Post-Dispatch 

Pioneer  Press-Dispatch 

Daily  News 

Chronicle 

Times 

News-Times 

Republican 

Herald 

Post-Standard 

Post 

Star 

Republican 

Eagle 


Intaglio  printing  is  variously  called  gravure,  photogravure,  roto¬ 
gravure  and  similar  names.  There  are  many  printing  plants  in  the 
important  cities  of  America  equipped  to  supply  rotogravure  sec¬ 
tions  to  newspapers.  Complete  information  furnished  on  request 


Mmberiy-flark  (bmpany 

^  «WI8uaHCO  iSTt 


Neenah.Wls. 

iM.  oaBMamtuwhs.  iw  w.  ■evui.ei  i*. 


Vsr/ect  Pictuies-the  Universal  Langiu^ 
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Elstelle  Lawton  is  now  writing  her  prove  newspaper  medical  stories  that 
"Log  of  the  Good  Ship  Life”  for  the  has  beat  taken  by  the  American  press. 

Readers’  Syndicate.  Inc.,  New  York.  - 

- ^  Hazel  Deyo  Batchelor  has  written  a 

_  _  .  Herbert  S.  Kamsler.  with  the  Herald-  new  serial,  "The  Second  Mrs.  Strong”  for 

sation  to  accept  a  becomes  a  menace.  Sun  Syndicate,  New  York,  prior  to  its  the  Ledger  Syndicate,  Philadelphia.  Mrs. 

;w  York  Herald  “There  are  now  several  syndicates  sale  to  the  New  Korife  •‘I'd  more  Batchelor  is  author  also  of  “The  Married 

Tribune  Syn-  which  have  not  discovered  or  created  a  recently  associated  with  the  Washington  Life”  which  ran  continuously  for  4 

dicate,  reviving  in  single  feature  which  they  are  placing —  bureau  of  the  Consolidated  Press  As-  years  in  the  New  York  Journal.  For  the 

weekly  full  page  everyone  has  been  ‘bid’  away  from  some  sodation,  has  resigned  to  engage  in  past  5  years  she  has  written  exclusively 

color  his  famous  one  else,  and  the  newspaper  publishers  feature  syndicate  work  in  New  York.  for  the  Philadelphia  Evening  Public 

“Little  Nemo”  have  held  the  bag.  I  am  not  saying  that  -  Ledger  and  the  Lodger  Syndicate.. 

comic  originally  a  feature  may  not  be  better  placed  and  Science  Service,  Washington,  an-  — : - 

appearing  in  the  handled  by  one  organization  than  another,  noimces  a  new  sort  of  feature,  “Car-  Robert  Sidney  Smith,  son  of  the  creator 
New  York  Her-  but  I  do  claim  that  the  so-called  better  toon-o-graphs,”  illustrated  statistics,  of  the  Gump  cartoons,  is  showing  ability 

old.  The  first  is  organintion  ought  to  do  some  creative  vitalizing  official  data  upon  manu-  writing  serious  and  comic  verse.  Selec- 

scheduled  to  ap-  work,  in  order  to  acquire  merit  in  the  factoring,  agriculture,  business,  educa-  tions  from  his  pen  appear  in  the  June 

pear  Aug.  3.  eyes  of  the  publishers.”  tion,  health  and  other  important  topics.  issue  of  Trib,  the  Chicago  Tribune  office 

McCay  has  been  _  _  paper. 

Harry  King  Tootle,  associate  editor,  Hermine  Neustadtl,  familar  to  news- 
newspapers  since  Features  Syndicate  has  been  tran,-  readers  as  Jean  Newtom  author  of 

w  .Hi!  ferred  to  the  post  of  promotion  manager,  the  womans  page  feature  Through  A 
•  1  partonn<!  Succeeding  the  late  C.  M.  Sheridan.  Floyd  s  ,  E^s, 

Thousands  of  ^cGriff,  manager  of  CosmopoliUn  News  h^®  J“st  sign^  a 
inousanas  oi  Cp^vice  until  its  ahsomtion  hv  Interna-  t^o  year  contract 

dcQ^fhimself Iwd  Service  recently,  succeeds 

LSto  that  wo^k^  Tootle  as  ^s^iate  ed^  of  King  Fea- 
«  tures.  McGnff  has  been  m  newspaper 

vas  imoossible  the  years.  He  reorganized  Inter-  ^  h  e  arrange- 

vas  impossiDie,  tne  News  Service  in  f  lhio  durim?  ^tient  also  in- 

Lwhere  1917,  was  LondoLorrespondSt  for  that  H“des  control  of 

:  H^arst  organiza-  o'-g^i^tion  1918-1920,  ^s  one  of  its 
«  vearc  with  the  pohtical  reporters  in  1920  attached  to  written  origmaiiy 

he  ^was  with  the  Harding  headquarters  during  the  pres-  ®  ^ 

ne  was  witn  tne  jj  .j-i  -amoaiim  York  Evening 

id  previously  with  campaign.  IVorld.  and  later, 

rcial  Tribune  -  jnder  the  title  “It 

Cay  s  best  known  Frank  H.  Beck,  cartoonist,  who  draws  Happened  Thus” 
in  earlier  ciotic  oi  “g^s  Buggies,”  a  comic  strip,  and  “Down  for  the  New 
ims  of  a  Rarebit  the  Road,”  a  weekly  automobile  cartoon  York  Sun. 

better  Imown  ere-  for  the  Metropolitan  Newspaper  Service,  Miss  Neustadtl  has  been  with  the 
Hull  Care,^^  New  York,  surprised  friends  last  week  Rex^cw  of  Rcxnews,  was  at  one  time 
Sammy  Sneeze,  t,y  annotmeing  that  he  was  quietly  mar-  fiction  editor  of  Harper’s  Bazaar,  and 
gle  Imps.  _  ried  May  19,  to  Miss  Marian  E.  more  recently  was  managing  editor  of 

newspaper  comic  Schwarz  of  New  York.  Miss  Schwarz  the  Quality  Newspaper  Feature  Service. 

ctorial  sign  painter.  formerly  private  secretary  to  - 

_  Richard  Washburn  Child,  former  Am-  North  American  Newspaper  Alliance, 

bassador  to  Italy.  Mr.  and  Mrs.  Beck  New  York,  claims  its  working  agreement 
:wspaper  syndicate  are  spending  the  summer  at  Canaan,  with  the  American  Medical  Association, 
ops  new  and  worth  Conn.  represents  the  first  group  action  to  im- 


WHATS  WHAT  IN  THE  FEATURE  FIELD 


Harry  King  Tootle,  associate  editor. 
King  Features  Syndicate  has  been  trans¬ 
ferred  to  the  post  of  promotion  manager, 
succeeding  the  late  C.  M.  Sheridan.  Floyd 
McGriff,  manager  of  Cosmopolitan  News 
Service  until  its  absorption  by  Interna¬ 
tional  News  Service  recently,  succeeds 
Tootle  as  associate  editor  of  King  Fea¬ 
tures.  McGriff  has  been  in  newspaper 
work  for  12  years.  He  reorganized  Inter¬ 
national  News  Service  in  Ohio  during 
1917,  was  London  correspondent  for  that 
organization  1918-1920,  was  one  of  its 
political  reporters  in  1920  attached  to 
Harding  headquarters  during  the  pres¬ 
idential  campaign. 


MACFADDEN  TABLOID 
TO  APPEAR  IN  FALL 


Evening  Daily  Will  Feature  True  Story 
and  Physical  Culture  Material — 
Gauvreau,  Hartford  Courant, 
Managing  Editor 


Bemarr  Maefadden's  New  York  daily 
tabloid  newspaper  will  definitely  make  its 
appearance  this  fall,  Editok  &  Publishek 
w’as  informed  this  week. 

As  rejwrted  previously  in  this  paper, 
the  tabloid  will  be  an  illustrated  evening 
publication. 

The  physical  culturist  refuses  to  discuss 
detailed  plans.  He  declines  to  announce 
the  name  of  the  tabloid. 

It  is  known,  however,  that  Emile  Gau¬ 
vreau,  managing  editor  of  the  Hartford 
Courant,  has  bren  appointed  to  take  tliat 
position  on  the  Macfadden  tabloid,  and 
is  now  engaging  a  staff.  Mr.  Macfadden 
himself  will  probably  be  editor  of  the 
paper,  while  it  is  understood  that  Fulton 
Oursler,  now  supervising  editor  of  the 
Macfadden  publications  will  be  execu¬ 
tive  editor. 

Macfadden,  according  to  an  Editor  & 
Publisher  informant,  has  purchased  the 
plant  of  the  old  New  York  Evening  Mail 

......  _ _ lT-  c. _ .. 


Hekmine  Neustadtl 


for  use  in  publishing  the  tabloid,  his  first 
venture  in  the  daily  field. 

It  is  understood  the  new  journal  vinll 
not  strive  to  compete  with  other  New 
York  newspapers  in  the  presentation  of 

_  news.  The  Macfadden  plans  are  said  to 

automo-  call  for  an  entirely  new  angle  in  news- 
papering,  featuring  material  along  the 
lines  now  followed  in  Physical  Culture 
rood  old  days  we  will  and  True  Stories,  two  Macfadden  publi- 
lew  years  from  now. —  cations.  It  will  probably  run  32  pages. 

Coincident  with  information  regarding 
the  proposed  daily  newspaper,  definite  an- 
The  Dawes  plan  is  like  the  Plan  of  nouncement  was  made  that  Macfadden 
Salvation.  Everybody  wants  to  put  off  Publications,  Inc.,  will  start  publication 
accepting  it  until  the  last  minute.— Co-  of  Radio  Stories,  a  monthly,  commencing 
lumbia  (S.  C.)  Record.  with  the  October  issue. 

-  This  new  magazine,  the  tenth  in  the 

The  desire  of  the  moth  for  the  star  is  Macfadden  chain,  will  cover  the  radio 
as  nothing  to  his  love  for  overcoats. —  field  from  the  human  interest  angle,  ac- 
Don  Marquis,  New  York  Herald  cording  to  the  publisher.  It  will  include 
Tribune.  articles,  interviews,  and  photographs  of 

-  radio  stars  and  personalities.  The  page 

A  town  named  Harold,  in  South  size  will  have  3  columns  of  143  lines 
Dakota,  has  elected  women  for  all  its  city  each. 

offices.  Now  let’s  hear  from  towns  Walter  Hanlon  is  advertising  manager, 
named  Percy,  Reginald,  and  Marmaduke.  He  has  been  with  the  Macfadden  Publi- 
The  wets  don’t  need  a  platform;  what  — Clez’elond  Plcun  Dealer.  the  staff  of ^True  Story. 

they  want  is  a  raft. — New  Orleans  Times- 
Picayune. 


is  the  Perfected  telephone  connection  between  convention  to  rebuild  political  fences. — 
H.  H.  Great  Britain  and  the  United  States  may  .Vrtt’  York  Herald  Tribune. 

general  make  ambassadors  superfluous.  Etiquette  - 

of  the  will  decide,  however,  if  a  Secretary  of  The  modem  maiden,  like  the  lily,  toils 
I  News-  State  must  don  a  pair  of  silk  knee  breech-  not,  but  she  sjuns  much — in  an 
New  es  before  calling  up  the  Court  of  St  bile. — New  York  American. 
lo  in  a  James’s. — New  York  Herald  Tribune. 

atement  -  These  are  the 

I  ta^es  If  a  man  can  lift  his  eyebrows  and  ^  longing  for  a 
scussion  say,  “Well,  well,”  he  can  carry  on  an  Harrisburg  Patriot. 


H.  H.  HcCluee 


of  Newspaper  Editors  as  contained  in  What  is  so  rare  as  the  money  for  the 
Ehtos  4  Publisher.  income  tax  payment  in  June? — Miami 

lIcQure  in  this  statement  expresses  (Okla.)  News  Record. 

IwKlf  in  accord  with  the  A.  S.  N.  E.  - 

findings  that  “the  present  day  news-  A  pessimist  is  a  man  who  has  endorsed 
piper  syndicates,  while  being  of  much  his  friends’  notes. — Columbia  (S.  C.) 
•errice,  are  to  be  blamed  for  many  Record. 

erils."  - 

“Eveprone  knows,”  he  declares,  “that  What  the  country  needs  is  an  opaque 
die  original  idea  and  purpose  of  the  .  pants  leg  that  will  let  the  breeze  through, 
newspaper  syndicate  was  to  furnish  read-  — Dallas  N ews. 

Hg  and  picture  material  to  newspapers 
B  too-conflicting  territory  at  a  lower 
cost  than  such  material  would  be  for  one 
paper  alone,  or  even  for  a  small  group 
w  papers. 

“And  everyone  in  the  newspaper  busi- 
■ess  knows  that  this  is  no  longer  done. 

“Worth  while  features  now  cost  the 
iw^pers  in  such  cities  as  New  York, 
ydcago,  Philadelphia,  Boston,  etc.,  more 
^  th^  should  cost  the  entire  syndicate 
■St  Proportionately  the  evil  extends 
to  evepr  newspaper  buying  features,”  he 
■antains. 

,  bla^s  the  newspapers  mainly 

■or  .dus  condition  for  “permitting  the 
spfalicate  Frankensteins  to  create  their 
■nnsters.” 

t.*Hicre  is  no  doubt  but  that  the 
■ature  business  would  be  much  improved 
“  some  of  the  ‘oriental  pr ice- j  ackers’ 

*cce  diminated,”  he  says. 

/^When  a  syndicate  operates  only  on 
^  plM  of  taking  established  talent 
L another  organization  and 
[■■toiig  the  publisher  pay  steiulily  in- 


fork  in  the  road  is  often  used  for  a 
spoon. — Morristown  (Pa.)  Times  Herald. 


Especially  Valuable 

New  York,  June  21,  1924. 

To  Editor  &  Publisher:  I  want  to 
congratulate  you  on  your  splendid  issue 
of  June  5th,  “On-to-Britain”  number. 
In  typography  and  general  make-up  I 
think  it  excels  anything  you  have  ever 
done.  The  large  amount  of  information 
it  contains  makes  it  especially  valuable. 

Very  truly  yours, 

WiLUAM  J.  Morton 


^8 


Editor  &  Publisher  for  June  28,  1924 


CRESSEY  QUITS  HEARST 


General  Management,  New  York 
to  Eetablish  Own  Bueineu 

Kendall  B.  Cressey  has  resigned  from 
the  general  management  of  the  Hearst 
Newspapers,  New  York,  effective  June 
28.  He  has  been 
in  charge  of  labor 
matters  in  the 
New  York  office 
since  Feb.  1,  com¬ 
ing  from  Boston 
where  he  was 
publisher  of  the 
Boston  Advertis¬ 
er,  daily  and  Sun¬ 
day,  and  organizer 
and  both  corpora¬ 
tion  and  operat¬ 
ing  executive  of 
the  Boston  Pro¬ 
duction  Company. 

M  r .“  Cressey' 
plans  to  take  a 
vacation  for  3  months  at  Southfield  Point 
Hall,  Stamford,  Conn.,  before  entering 
business  for  himself,  the  details  of  which 
he  is  not  yet  ready  to  announce. 

His  resignation  this  week  marks  the 
close  of  'Mr.  Cressey’s  second  connection 
with  the  Hearst  organization.  In  1917 
Mr.  Cressey  left  the  New  York  Herald 
where  he  had  been  general  manager  of 
ix>th  the  Herald  and  the  New  York  Eve¬ 
ning  Telegram  and  went  to  the  Chicago 
Examiner  as  publication  manager.  After 
-this  be  purchased  the  Austin  (Tex.) 
American,  which  he  sold  in  the  fall  of 
1921. 

At  one  time,  Mr.  Cressey  was  news 
.editor  and  business  manager  of  the 
Philadelphia  Record. 


K.  B.  Ckessey 


Addressed  to  the  public,  the  announce¬ 
ment  follows: 

“For  some  time  past  rumors  have  been 
in  circulation  that  this  newspaper  was 
about  to  be  sold  or  was  in  the  market  for 
sale.  We  assure  our  readers  and  adver¬ 
tisers  that  these  reports  are  untrue.  The 
North  American  has  not  been  sold,  is  not 
for  sale,  and  never  has  been  in  the  mar¬ 
ket  for  sale.  Its  publication  will  con¬ 
tinue  under  the  same  ownership  and  man¬ 
agement  that  have  conducted  it  for  a 
quarter  of  a  century,  with  increased  de¬ 
votion  to  the  ideals  and  journalistic  pur¬ 
poses  that  have  always  animated  it  dur¬ 
ing  that  time.” 


CARROLL  NAMES  LEAKERS 


Plan  New  Niles,  O.,  Daily 

The  Niles  Daily  Times  has  been  se¬ 
lected  as  the  name  of  the  new  daily  news¬ 
paper  to  be  launched  in  Niles,  O.,  as 
soon  as  a  location  can  be  found,  backers 
of  the  project  have  announced.  A  part 
of  the  equipment  of  the  defunct  Niles 
Register  is  to  be  u^.  Three  papers 
have  suspended  in  Niles  within  the  last 
18  months,  the  Independent,  Daily  Netvs 
and  Evening  Register. 


Hale's  Last  Request  Granted 

In  accordance  with  his  expressed  wish 
the  ashes  of  the  late  William  Bayard 
Hale,  editor  and  author,  will  repose  in  the 
Church  of  Our  Saviour,  Middleboro, 
Mass.,  of  which  he  was  rector  from  1892 
to  1899.  He  founded  that  parish  and 
built  the  church. 


SALE  RUMORS  DENIED 


Five  U.  S.  Ad  Men  on  Press  Represen¬ 
tation  London  List 

Dan  A.  Carroll  has  announced  the  list 
of  speakers  for  the  Press  Representation 
Session  of  the  Departmental  Section 
scheduled  for  Tuesday  afternoon,  July 
15,  at  2.45  p.  m.,  at  the  A.A.C.W.  con¬ 
vention,  London. 

The  list  follows t  For  newspapers:  W. 
F.  Rogers,  chairman.  Bureau  of  Adver¬ 
tising,  A.N.P.A.,  “Outline  of  Our  Plan 
of  Work” ;  F.  St.  John  Richards,  Eastern 
representative,  St.  Louis  Globe  Democrat, 
“Selling  Newspaper  .\dvertising  Space.” 

For  magazines :  James  O’Shaughnessy, 
secretary,  American  Association  of  Ad¬ 
vertising  Agencies,  “Magazine  Advertis¬ 
ing  in  America”;  George  French,  “Some 
Sidelights  on  Magazine  Advertising.” 

For  newspapers  and  magazines:  Paul 
Block,  “The  Advertising  Salesman.” 

The  meeting  is  a  joint  one  with  the 
Fleet  Street  Club  of  London  which  will 
act  as  hosts  at  luncheon  preceding  the 
session, 

Sydney  D.  Nicholls,  advertising  man¬ 
ager  Sunday  Pictorial,  and  president  of 
the  Fleet  Street  Club,  will  preside  at 
the  luncheon,  and  welcome  overseas  dele¬ 
gates.  Mr.  Carroll  will  act  as  chairman 
for  ^e  American  speakers. 


New  Church  Post  for  Smith 

Herbert  E.  Smith,  for  the  past  five 
years  assistant  publicity  manager  for  the 
Presbyterian  Church  in  the  United  States, 
has  become  publicity  director  of  the 
Presbyterian  Board  of  Christian  Edu¬ 
cation. 


Celebrates  57  th  Year 

The  Humboldt  (la.)  Independent  re¬ 
cently  celebrated  its  57th  anniversary.  A. 
E.  Minion,  its  editor,  has  been  associated 
with  the  newspaper  for  42  years. 


Liberal  Daily  Launched  in  Vancouver 
^Philadelphia  North  American  Steam  ^  r>  ^ 

„  „  1  »  j  n  The  Vancouver  (B.C.)  btar  a  new 

Roller.  CircuUted  Report.  Liberal  daily,  made  its  appearance  re- 

The  Philadelphia  North  American  in  cently.  Charles  E.  Campbell  is  pub- 
.•a  4^colunin  box  announcement  on  the  lisher.  The  company  is  known  as  The 
front  page  June  26,  denied  the  newspaper  Vancouver  Star,  Limited,  and  has  a 
-was  for  sale.  capital  of  $250,000. 


To  Sell  More  Hardwood 

Hardwood  Manufacturers  Institute  are 
meeting  at  Memphis,  Tenn.,  to  consider 
plans  for  advertising  and  trade  extension. 

“Hearty  Congratulations’’ 

Chicago,  June  24,  1924. 

To  Editor  &  Publisher:  Hearty 
congratulations  on  your  "On  to  Britain” 
number.  You  are  entitled  to  the  appreci¬ 
ation  of  the  entire  advertising  and  pub¬ 
lishing  fraternity. 

Justin  F.  Barbour. 


ASSOCIATIONS 

JUNIOR  Advertising  Club  of 
York  recently  elected  Harry  ^ 
man  president;  J.  W.  Linahan,  vice^^ 
ident;  Jack  GrafT,  treasurer;  $  k 
Ferrer,  financial  secretary,  and  F  T 
Natterer,  corresponding  secretary. 

Association  of  Puget  Sound  Edite 
recently  elected  Harry  M.  Leslie. 
Auburn  (Wash.)  Globe-Reptdiicl 
president,  and  Rupert  Hamilton  oGin. 
West  Seattle  (Wash.)  Herald,  secntvj 
Portland  (Ore.)  Advertising  )|m>, 
Association  has  named  the  follow^ 
directors :  Ralph '  E.  Morrison,  JosmJ? 
Davidson,  Joseph  R.  Gerber,  R  r 
Geary,  Amie  V.  Brunn,  W. '  D.  Jfc. 
Waters,  William  B.  Bryan,  M.  M.  J(a. 
ley  and  A.  G.  Ramsay. 

Spokane  Advertising  Club  receadr 
elected  (Tharles  E.  Frederick,  secrSn- 
treasurer  of  the  Palace  Store  CoopJ' 
president  at  a  meeting  of  the  tr^iiR 
Joseph  Bailey,  vice-president,  FiddiT 
National  Bank,  was  chosen  secretary 
Frank  Zeorlin  was  reappointed 

Jamestown  (N.  Y.)  Advertising  Chb 
has  been  formed,  with  Hugh  W.  Pjj. 
terson,  president ;  William  S.  Bailey,  via. 
president;  Warner  "Morse,  secretary;  and 
Fred  W.  Hyde,  treasurer. 

Conneaut  Lake  Newspaper  Assoca- 
tion  elected  James  B.  Borland,  manag¬ 
ing  ^itor,  Franklin  (Pa.)  News  Hmli 
president  at  its  annual  meeting  at  (W 
neaut  Lake  recently.  H.  S.  Pliil% 
^fead^  ille,  is  vice-president  and  M.  E 
Barton,  Conneautville,  secretary  and 
treasurer.  ^ 

Association  of  {tales  and  Advertkng 
Counselors  of  Chicago  recently  hdd 
its  annual  meeting  at  the  Hamilton  Chli 
Officers  elected  were:  Frank  B.  White, 
Agricultural  Advertisers’  Sefvk*,  pra. 
ident ;  Noble  T.  Praigg,  Praigg,  Kise  i 
Co.,  vice-president;  Lucien  M.  BronJ. 
lette.  Advertising  Service,  secretary-tins- 
urer. 

Washington  (la.)  Advertising  Chb 
recently  elected  the  following  offictrs 
President,  J.  W.  Enslm;  vice-presidni 
C.  W.  Davis;  treasurer,  L.  E.  Dunlfli; 
secretary,  Donald  O.  Ross. 


A  Few  Facts  Re — 

The  Newfoundland  Power 
&  Paper  Co.,  Ltd. 

The  Mill  is  situated  at  Corner  Brook  on  the  west  coast  of  Newfoundland.  The 
distance  from  the  Mill  to  the  St.  Lawrence  Gulf  is  twenty  miles. 

The  Company  have  timber  rights  over  1,750,000  acres  containing  a  wood  reserve 
in  excess  of  fifty  years’  supply. 

The  Mill  will  produce  400  tons  of  Newsprint  per  day.  Production  will  commence 
early  in  1925. 

The  Company  will  operate  its  own  vessels  and  will  carry  stocks  at  Atlantic  and 
Gulf  ports  to  insure  regularity  of  delivery. 

THE  BOWATER  PAPER  COMPANY,  Inc. 

342  Madison  Avenue  New  York,  N.  Y, 

(Sole  distributors  for  The  Newfoundland  Power  &  Paper  Co.) 
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Consider  This  Tremendous 
Purchasing  Power 


Pennsylvania  ranking  3 2d  in  area, 
is  second  in  population,  second  in 
income,  manufactures,  wealth  and 
nearly  every  other  attribute. 

Pennsylvania  leads  all  states  in  com¬ 
bined  mineral  and  industrial  produc¬ 
tion.  Latest  reports  show  anthracite 
coal  output  at  86,200,000  tons, 
bituminous  output  at  145,000,000 
tons,  worth  together,  about  $900,- 
000,000. 

Pennsylvania  has  more  than  27,000 
industrial  establishments,  employ¬ 
ing  1,324,121  workers,  paying  $1,- 
406,463,000  in  wages,  $334,763,- 
000  in  salaries,  using  $6,177,729,- 
000  of  capital  and  producing  over 


$7,300,000,000  of  manufactured 
products. 

Added  to  these  enormous  figures  in 
Pennsylvania’s  wealth,  is  an  invest¬ 
ment  of  more  than  $2,250,000,000 
represented  in  her  farms,  producing 
more  than  $500,000,000  in  crops. 
Production  is  varied  in  all  parts  of 
the  state.  The  crops  are  spread 
evenly  through  the  whole  list,  with 
large  diversification  and  consequent 
steadiness  of  prosperity. 

Prosperity  is  permanently  planted 
in  Pennsylvania. 

Consider  this  tremendous  purchas¬ 
ing  power.  Pennsylvania  is  a  profit¬ 
able  advertising  center  for  National 
Advertisers. 


■llllllllllllllliiyillllllllllllllW«yillll||||HIIIIIIIIIIIIIIIIIIHIIIIIIIIIllllllllWlllllllllllllllllliyillllllllllllllllllllllllMIIIIHIIIIIIIIIIIBIllHllllllMIIIIIIIIIIIII«IIIIIIIIIIH  . . . IIIIHIIIII 


V  Circula¬ 
tion 

♦••Allentown  CaU  . (M)  30,627 

••♦AUentown  Call  . (S)  19,595 

tttBearer  Falls  Tribune  . (E)  5,702 

fttBloomsburg  Press  . (M)  7,130 

tfCarbondale  Lea«ler  . (E)  5,682 

•••Chester  Times  . (E)  15,547 

ttCoatesrille  Record  . (E)  6,097 

•••Connellsville  Courier . (E)  6,302 

t++Easton  Express  . (E)  21,270 

ttEaston  Free  Press . (E)  12,711 

•••Erie  Times . (E)  26,820 

••Harrisburc  Telegraph  . (E)  39,537 

•••Oil  City  Derrick . (M)  6,765 

•••Pottsrille  Republican  and  Morning 

Paper  . (E&M)  15,354 


2,500  10,000 

lines  lines 


Circula- 

2,500 

10,000 

tion 

lines 

lines 

tfi'Scranton  Republican . 

. .  .  (M) 

28,492 

.12 

.10 

ffi'Scranton  Times  . 

. . .  (E) 

41,544 

.12 

.11 

•  •  •Sharon  Herald  . 

...(E) 

6,287 

.0285 

.0285 

•••Sunbury  Daily  Item . 

...(E) 

4,416 

.025 

.021 

•••Warren  Times-Mirror  ... 

(E&M) 

9,090 

.036 

.036 

•••Washington  Observer  and 

Reporter  . 

(MAE) 

17,042 

.06 

.06 

•••West  Chester  Local  News. 

...(E) 

11,090 

.04 

.04 

•••Wilkes-Barre  Timee-Leader 

...(E) 

23,690 

.08 

.05 

•••Williamsport  Sun . 

. . .  (E) 

19,561 

.07 

.07 

fttY ork  Dispatch  . 

...(E) 

18,317 

.05 

".05 

ti-fYork  Gaiiette  and  Daily. . . 

...(M) 

17,435 

.05 

.05 

.08  .07 


**A.  B.  C.  Statement,  Sept.  30,  1923. 
ttGoremment  Statement,  Sept.  30,  1923. 
•••A.  B.  C.  Statement,  Aprfl  1,  1924. 
tfi'GoTenunent  Statement,  Ap^  1,  1924. 
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DAVENPORT  (lA.)  DEMOCRAT  NOW  HOUSED 
IN  NEW  $250,000  HOME 


OHIO  UNIONS  ORGANIZE 

Stereotyp«rs  and  Electrotypers  Form 
Permanent  State  Conference 

A  permanent  organization  of  the  stereo¬ 
typers’  and  electrotypers’  unions  of  Ohio, 
with  Joseph  R.  Jones,  Columbus,  as  presi¬ 
dent,  was  formed  last  week  in  Colum¬ 
bus,  known  as  the  Ohio  Co-operative  Con¬ 
ference  of  Stereotypers  and  E3ectrotypers. 

Twenty  delegates  representing  600 
imion  members  favored  a  comparative 
wage  scale  throughout  the  state.  It  was 
voted  to  hold  the  next  meeting  of  the  con¬ 
ference  at  Springfield,  O.,  in  September. 

Other  officers  are:  Charles  K.  N<^th 
and  Henry  V'an  Wynen,  Springfield,  vice- 
presidents;  Lewis  Mitchell,  Dayton,  sec¬ 
retary-treasurer;  and  William  Saunders, 
Dayton,  sergeant-at-arms. 


^HE  Davenport  (la.)  Democrat,  cele- 
brated  its  69th  anniversary  June  14, 
by  moving  into  its  new  $250,000  building. 
Frank  D.  Throop,  editor  and  publisher, 
invited  newspaper  publishers  of  the  middle 
west  to  visit  the  building.  Mr.  Throop 
started  with  the  Democrat  twenty-two 
years  ago  as  a  printers’  devil. 

The  new  plant  is  housed  in  a  build¬ 
ing  containing  2  stories  and  a  mezzanine 
floor,  constructed  of  reinforced  concrete, 
structural  steel,  brick,  stone,  gypsum,  and 
terra  cotta. 

Architects  Clausen  &  Kruse  designed 
the  building  with  sufficient  ornamentation 
to  preclude  an  Egyptian  simplicity,  yet 
without  enough  to  detract  from  the  mas¬ 
sive  lines.  The  front  is  of  Bedford  stone 
with  polished  granite  base  and  terra  cot¬ 
ta  cornices,  and  rises  to  a  height  of  46 
feet  above  the  street  level. 

Business  offices  are  located  on  the  main 
floor  in  a  large  lobby  with  U-shaped  mar¬ 
ble-topped  mahogany  counter.  Walls  are 
treated  in  stone-kote  cement  plaster 
marked  into  blocks  in  the  natural  color, 
with  ornamental  plaster  ceiling.  Floors 
are  of  half-inch  cork. 

On  the  first  floor  are  also  the  offices 
of  the  publisher  and  circulation  manager, 
with  the  press  and  mailing  rooms  in  the 
rear.  A  Goss  high  spe^  straightline 
three-deck  sextuple  press  is  used. 

Advertising  offices,  women’s  rest  room, 
and  a  consultation  room  occupy  the  mez¬ 
zanine  floor. 

Editorial  rooms  with  private  offices  for 
the  managing  editor,  city,  society  and 
telegraph  editors  occupy  the  front  part 
of  the  second  floor.  Reporters  have  desks 
in  a  '•oom  24  by  32  feet  in  size. 

The  most  modern  type  of  mechanical 
equipment  is  used  in  the  composing  room, 
opening  from  the  editorial  department, 
which  contains  partitioned  offices  for  the 
foreman  and  proof  readers.  There  are 
8  linotype  machines  with  space  for  8 
additional  machines;  32  turtles;  and  a 
complete  steel  equipment.  The  roof  is 
of  a  saw-tooth  construction,  of  gypsum 
tile,  affording  the  maximum  of  light  and 
ventilation.  The  Democrat  building  is 
the  only  newspaper  plant  in  Iowa  with 
light  and  ventilation  on  3  sides. 


The  stereotype  room  occupies  a  space 
24  by  44  feet  in  the  rear  end  of  the  sec- 
opd  floor,  separated  from  the  composing 
room  by  wash  rooms  and  store  room. 
The  floor  of  the  composing  room  is  of 
blocks-on-end  construction;  that  of  the 
stereo  room  of  one-quarter  inch  steel 
plates.  A  circular  staircase  leads  from  the 
stereo  room  to  the  press  room. 

The  Democrat  was  founded  in  1855  by 
Richardson,  Hildreth  &  West,  and  for 
55  consecutive  years  has  occupied  quar¬ 
ters  at  218  Main  street.  It  is  the  oldest 
paper  in  Davenport  and  one  of  the  oldest 
in  Iowa. 


N.  Y.  Timet  to  Coast  by  Plane 

When  Lt.  Russell  Maughan  made  his 
spectacular  dawn-to-dusk  flight  from  At¬ 
lantic  to  Pacific  he  carried  w’ith  him  a 
copy  of  the  New  York  Times  addressed 
to  Mayor  Rolph  of  San  FraiKisco.  It 
was  the  first  time  a  New  York  newspaper 
was  delivered  in  San  Francisco  on  the 
day  on  which  it  was  issued. 


Radio  Photo  Printed  in  Paris 

The  Parts  Matin,  June  20,  printed  the 
first  photograph  ever  transmitted  by 
radio.  It  was  sent  by  the  process  of 
Edouard  Belin,  inventor.  Belin  said  he 
was  sure  trans-.\tlantic  transmission  was 
practical.  Exclusive  American  rights  to 
the  Belin  inventions  are  held  by  the  New 
York  World. 


Canadian  Journalists  Visiting  France 

The  100  Canadian  journalists  who  are 
touring  the  Continent  arrived  in  Lille, 
France,  June  25  to  inspect  the  devastated 
regions  and  industries.  They  were 
guests  at  a  luncheon  and  later  visited 
factories  at  Roubaix  and  Tourcoing. 

Koslow  Leaves  Riverriew  Press 

M.  A.  Koslow  has  resigned  as  presi¬ 
dent  and  secretary  of  the  Riverview 
Press.  He  is  ill  at  his  home  in  New 
York. 


Daily  Opens  "Radio  Parlor’’ 

McKeesport  (Pa.)  Daily  News,  rmde 
a  good  first  page  story  of  the  fact  it  had 
rented  a  former  saloon  in  the  center  of 
the  city  and  had  opened  it  as  a  “radio 
parlor,’  where  free  entertainment  was 
given  during  the  political  conventions. 

Gautier  Feted  by  Staff 

Louis  F.  Gautier,  circulation  manager 
of  the  New  York  Commercial,  was  guest 
of  honor  at  an  informal  luncheon  at  the 
Newspaper  Club,  New  York,  celebrating 
the  first  anniversary  of  his  connection 
with  the  Commercial.  The  affair  was 
arranged  by  his  office  associates  and 
friends. 

Pantagrapb  Issues  Market  Survey 

Marking  its  first  venture  of  the  kind, 
the  Bloomington  (111.)  Pantograph,  has 
just  issued  a  survey  of  the  central  Illi¬ 
nois  market  under  the  title  “Every  Year 
100  Added  Buying  Days.’’  The  booklet 
in  addition  to  statistical  information, 
gives  the  high  lights  of  the  Pantagraph’s 
history  and  policy. 

German  Publisher  Returns  Home 

Karl  Bauer,  head  of  a  chain  of  Geiinan 
newspapers,  who  has  been  studying 
American  newspaper  methods  returned 
to  Germany  this  week  on  the  S.  S. 
Berengaria.  With  him  were  George 
Gravenstein  and  Goesta  Franckel. 


Dr.  T.  J.  Brennan,  Journalist, 

Dr.  Thomas  J.  Brennan,  71,  who 
at  his  home  in  Flushing,  N.  y,  ^ 
Thursday  was  editor  of  the  PhilaiuZ 
Sunday  Leader  in  1877  and  in  1881  vm 
traveling  correspondent  for  the  Cmcwmi; 
Enquirer. 

Baker  Host  to  Plain  Dealer  Staf 

More  than  2,000  persons  attended  the 
annual  outing  and  picnic  of  the  Clett. 
land  Plain  Dealer  “family”  at  Eodd 
Beach,  June  17,  E.  H.  Baker,  pr^^ 
of  the  Plain  Dealer  Publishing  Compan 
and  Mrs.  Baker  were  hosts.  ’ 

Saturday  Night  Editions  Revived 

Sunday  newspapers  were  issued  hsi 
Saturday  night  by  the  St.  Louis  Gkbt- 
Democrat  and  St.  Louis  Post-Dispatek, 
reviving  a  custom  abandoned  several  yean 
ago.  The  papers  were  on  sale  abo« 
8  o’clock. 

Minneapolis  Publisher  Marries 

Paul  D.  Murphy,  one  of  the  ownen  of 
the  Minneapolis  Tribune,  was  married 
at  Vancouver,  Wash.,  recently  to  Idiji 
Ruth  Rodgers  of  Portland. 

A  Magnificent  Achievement 

Jl'NE  23,  1924. 

To  Editor  &  Publisher:  Yoot 
achievement  in  producing  the  “On  to 
Britain”  number  of  Editor  &  Pubushb 
under  date  of  June  21,  1924,  is  mag¬ 
nificent.  It  is  monumental. 

I  compliment  you  with  deep  admira¬ 
tion  for  what  you  have  done. 

I  congratulate  you  because  I  know 
that  everybody  in  publishing  and  adver¬ 
tising  on  both  sides  of  the  water 
will  appreciate  the  service  you  have  ren¬ 
dered. 

James  O’Shauch.vessy. 

A  Triumph  of  Trade  JounuJisw 

To  Editor  &  Publisher:  My  sincere 
congratulations  on  your  “On  to  Britam’ 
number.  It  is  certainly  a  triumph  in 
high  class  trade  journalism. 

You  have  paid  a  high  tribute  to  the 
advertising  and  publishing  business  in 
this  splendid  edition. 

C.  L.  Pancoast, 
Manager  Eastern  .Advertising 
Department, 

The  Coloroto  Corporatiok. 


Publishers  Visiting  New  York  | 

interested  in  newspaper  printing  machinery  should  take  advantage  of 
the  opportunity  of  inspecting  the  battery  of  Scott  “Straight  Unit”  and 
“Multi  Unit”  Presses  that  can  be  seen  in  operation  any  afternoon  in  the 
week  printing  New  Jersey’s  Leading  Newspaper, 

THE  NEWARK  EVENING  NEWS 

It  will  certainly  pay  any  Progressive  Publisher  or  Mechanical  Supenn-  j 
tendent  to  inspect  this  machinery  for  the  rapid  production  of  newspapers. 

WALTER  SCOTT  &  CO. 

PLAINFIELD,  NEW  JERSEY,  U.  S.  A. 

CHICAGO  NEW  YORK 

1441  Monadnock  Block  1457  Broadway,  at  42d  Street 
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WHAT  THEY  ARE  SAYING 


NEWSPAPERS  MUST  BE  SALABLE 


I 


first  requisite  of  a  newspaper  is  that  it  be  salable.  It  may  be  superfine  | 
i  from  every  ethical,  intellectual  and  educative  standpoint,  but  if  it  is  not 
it  is  without  value.  For  whatever  the  purpose  of  its  production,  however 
Ufii  the  motives  that  prompt  its  creation,  that  purpose  cannot  be  accomplished 
ndcss  it  has  readers,  and  it  will  not  have  readers  unless  it  continuously  supplies 
mwt  t^t  interests  them  and  that  sufficiently  induces  them  to  buy.”— klasper  S. 
Editor  of  the  Editorial  Page,  St.  Louis  Globe-Democrat. 

«  •  » 

'  •  WHO  IS  TO  BLAME? 

((^[7 HO  is  to  blame  for  the  bad  newspapers,  the  press  oi  the  people?  To  make 
”  money,  the  newspaper  owners  give  the  people  the  bad  papers  they  think 
1^  want  and  they  seem  to  want  them.  Both  are  to  blame.  The  solution  is  not 
in  taming  out  all  the  editors  or  in  requiring  people  by  law  to  read  good  newspapers. 

only  answer  is  better  education  for  the  people  so  that  they  will  demand  and 
isiist  upon  getting  better  ones.  When  the  people  arise  in  their  might  and  fight 
for  good  journalism  it  will  be  provided.” — Bruce  Bliven,  of  the  New  Republic, 
former  managing  editor.  New  York  Globe. 

«  «  * 

WHO  PAYS  FOR  ADVERTISING? 

UWTHO  pays  for  advertising?  I'll  tell  you.  The  one  who  pays  the  factory  rent; 

”  the  one  who  pays  for  the  machinery  used  in  the  factory;  the  one  who  pays 
for  packing  the  goods;  the  one  who  pays  distribution  costs;  the  one  who  pays  the 
talesman’s  commissions  and  expenses;  the  one  who  pays  the  profits  of  manufac¬ 
turer,  jobber,  retailer;  the  one  who  pays  the  uncollected  accounts  of  all  three;  the 
one  who  pays  all  the  cost  of  every  kind  connected  with  production,  distribution 
and  selling,  makes  up  business  losses,  pays  business  profits  and  complains  more 
about  the  cost  of  advertising  than  all  the  other  overhead  items  combined.  The 
consumer.  But  it  is  his  investment  and  it  brings  him  rich  returns.” — Walter  Sammis, 
Business  Department,  New  York  Times,  before  advertising  department  of  New  York 
Sttte  Publishers’  Association,  Gloversville,  N.  Y. 

•  •  • 

“BUNK”  ADVERTISING  A  BOOMERANG 

UiDVERTISlNG  that  aims  to  ‘bunk’  the  public  always  proves  a  boomerang 
to  the  advertised  article.  Bamum  got  famous  by  stating  that  the  public  liked 
to  be  humbugged,  yet  there  was  not  one  Bamum  &  Bailey  circus  that  did  not  give 
value  tenfold  to  the  entertainment-seeker  for  the  price  of  admission.  Advertising 
can  change  public  opinion,  mak>;  a  corporation  saintly  to  the  public  which  once 
thought  it  despicable,  as  witness  the  case  of  the  packers  of  Chicago.  Some  persona 
actually  believe  they  don’t  read  advertisements  in  the  newspapers.  They  assert 
that  advertising  doesn't  influence  their  buying.  Yet  it  is  most  likely  nearly  every 
article  of  clothing  they  wear  is  a  widely  advertised  one  and  from  morning  till 
night  they  are  eating,  employing  or  otherwise  using  advertised  articles.” — Emil 
Brisacher,  San  Francisco. 

•  •  • 

ADVERTISING  NOT  AN  EXTRA  COST 

some  minds  the  idea  prevails  that  advertising  is  an  extra  cost  added  to  the 
expense  of  the  product.  Were  that  theory  right,  the  whole  scheme  of  adver¬ 
tising  would  vanish  like  mist  before  the  blazing  sun.  Advertising  would  never 
have  existed.  If  we  build  an  expensive  plant,  installing  proper  machinery,  and 
manufacture  only  SO  tires  per  day,  what  would  be  the  cost  of  those  tires?  The 
price  would  be  prohibitive.  On  the  other  hand,  if  we  create  a  demand  that 
enables  ns  to  manufacture  thousands  of  tires  and  tubes  daily,  we  are  then  able  to 
price  those  tires  in  direct  inverse  ratio  to  quantity.  Advertising  invariably  lowers 
the  cost  of  goods  if  ihey  are  dependable  goods.” — Harvey  S.  Firestone. 

*  *  * 

SHORTHAND  IN  REPORTING 

“A  KNOWLEDGE  of  shorthand,”  says  EDITOR  &  PUBLISHER,  “is  one  of  the 
most  valuable  accomplishments  of  a  reporter,  all  statements  to  the  con¬ 
trary  notwithstanding.  It  is  important  to  quote  people  correctly  and  the  shorthand 
rep^er,  not  ashamed  to  use  his  book  and  pencil,  usually  turns  out  the  best  story.” 
A  few  newspapers,  it  may  be  noted,  already  are  paying  bonuses  to  reporters  who 
learn  shorthand,  and  the  day  is  not  far  distant  when  shorthand  will  be  as  much  a 
■eeessity  in  this  country  as  it  is  in  England.  Absolute  accuracy  is  the  ideal  of  every 
aewipaper.  But  we  are  a  long  way  from  that  ideal.  Use  of  shorthand  by  every 
reporter  will  be  a  step  toward  it. — The  Washington  Newspaper. 


MILLER  PRESIDENT 

Heads  South  Bend  Tribune,  Succeeding 
Late  Elmer  Crockett 

Stockholders  of  the  South  Bend  {Ind^ 
Tnbutu  at  a  recent  meeting  elected  F. 
A  Miller  president  to  succeed  the  late 
Elmer  Crockett. 

Charles  E.  Crockett  was  re-elected 
weretary-treasurer.  Mr.  Miller  had  been 
Jtt-president  since  the  death  of  his 
Alfred  B.  Miller,  in  December, 
.Mr.  Crockett  was  president  from 
™t  time  until  his  death  after  a  long 
“mess  June  3. 

Miller  is  the  third  president  the 
tnww  has  had  since  it  was  founded 
Mmch  9,  1872.  bv  his  father  and  Mr. 
Crockett. 

He  joined  the  staff  July  3.  1887.  As 
•'^^esident  of  the  company  for  the 
"^.31  years  he  has  been  active  in  the 
airs  of  the  organization  and  he  and 
r-  Crockett,  Jr.,  have  managed  the 


daily  during  the  three  and  a  half  years’ 
illness  of  the  late  president. 


CARROLL  APPOINTS  COMMITTEE 

Burbach,  Shuman,  Pattiaon,  Named 
A.  N.  A.  E.  Nat.  CommUsioner* 

Members  of  the  National  Commission 
representing  the  Association  of  Newspaper 
Advertising  Executives  for  the  year 
1924-1925  recently  appointed  by  Frank 
T.  Carroll,  president,  are  George  M. 
Burbach.  St.  Louis  Post  Dispatch,  A.  L. 
Shuman,  Fort  Worth  Star-Telegram  and 
W.  J.  Pattison,  general  manager, 
Scranton  Republican.  Mr.  Pattison 
takes  the  place  of  Frank  D.  Webb, 
resigned. 

Members  of  the  Advisory  Council, 
Committee  on  Agency  Relations. 
Speakers  Bureau  and  Vice-Presidents 
for  the  various  states  and  districts  will 
be  announced  at  a  later  date. 


Norwegian  Newsprint 


Prompt  shipments 


inquiries  solicited 


NORWEGIAN  PAPER  MILLS  AGENCY,  INC. 

33  West  42nd  Street  New  York  City 

Telephone  Penn.  7443 


The  Business  Men 

of  your  community  will  value  the 
authentic  statements  of 

Roger  W.  Babson 

on  the  business  and  financial  situation,  above 
any  other  single  piece  of  news  that  you  can  print. 

Supplied  weekly  through  the  Babson  News  Service, 
Division  of  BA^ON  INSTITUTE,  Babson  Park,  Mass. 

SPECIMEN  RELEASES  AND  RATES  ON  »REQUEST 


_ FOR  PROMPT  SERVICE _ 

TYPE  •  BORDERS  *  ORNAMENTS 
BRASS  RULE 

Printers'  Supplies  •  Presses  •  Paper  Cutters 

Hamilton  Wood  &  Steel  Equipment 

mclMdmf  our 

AMERICAN  CUT-COST  EQUIPMENT 

Carried  in  Stock  for  Prompt  Shipment 

AmericanType  Founders  Company 

Bewton  Baltiroote  Buffalo  Detroit  St.  Loula  Denver  Portland 

New  York  Richmond  Pittsburgh  Chicago  Minneapolis  Los  Angeles  Spokane 
Philadelphia  Atlanta  Cleveland  Cincinnati  KanaasCity  San  Francisco  Winnipeg 


Circulation 


Get  It  and 
Hold  It 


We  have  proved  through  scores  of  signal  suc¬ 
cesses  that  the  best  plan  of  building  and  holding 
circulation  is  the  simplest,  most  business-like 
and  dignified— one  that  clinches  circulation  by 
covering  the  subscriber  with  a  liberal  accident 
insurance  policy. 

In  some  of  the  territories  we  have  open 
there  is  a  second  or  third  newspaper  we 
can  put  in  hrst  place  at  an  insigniheant 
cost — does  that  interest  YOU? 

We  serve  only  one  peper  in  a  territory,  but  we 
serve  tbet  one  seriously  end  saccesstuily.  If 
more  inlormetion  is  desired,  wire. 

HICKEY-Ml  rCHELL  CO.,  INC. 

fierce  Bldg.  Builds  and  Holds  Circulation  fit.  Loois,  Mo. 
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TEXAS  PRESS  ELECTS  > 
LUKER  PRESIDENT 

AMociation  to  Handle  Its  Own  Adver¬ 
tising  Hereafter — Country  Weekly 
League  Formed — Wells  Heads 
Panhandle  Group 

AmarillOs  Tex.,  June  20. — The  TeMS 
Press  Association,  in  its  annual  session 
here,  June  18^20,  by  unanimous  vote  de¬ 
cided  to  organize  within  its  membership 
a  Texas  Country  Weekly  Press  League 
to  handle  the  national  and  other  advertis¬ 
ing  of  the  league  members  and  to  conduct 
an  extensive  publicity  campaign  to  ac¬ 
quaint  advertisers*  more  thoroughly  with 
Texas  as  a  field  for  the  profitable  adver¬ 
tising  of  nationally  marketed  products. 

A  committee  of  5  will  be  appointed  by 
the  incoming  president  to  study  and  form¬ 
ulate  plans  of  organization  and  manage¬ 
ment. 

A.  H.  Luker,  of  the  Grapeland  Mes¬ 
senger  was  elected  president;  Will  A. 
Smith,  San  Saba  News,  vice-president; 
Sam  P.  Harben,  Richardson  Echo,  sec¬ 
retary  ;  Fred  H.  Lehman,  San  Antonio, 
treasurer. 

Except  for  routine  business  and  ad¬ 
dresses  on  technical  subjects,  most  of  the 
session  was  devoted  to  discussions  of  the 
problems  of  obtaining  national  adver¬ 
tising  on  a  profitable  basis  without  paying 
exorbitant  commissions. 

Emmett  Finley,  secretary  and  general 
manager  of  the  American  Press  Asso¬ 
ciation,  in  an  address  stated  that  the 
American  Press  Association  began  its 
work  as  the  representative  of  weekly 
newspapers  when  advertising  rates  were 
less  than  10  cents  per  thousand  circu¬ 
lation  while  they  have  been  increased 
within  14  years  to  20  cents  per  thousand 
circulation.  The  business  placed  by  the 
American  Press  Association,  he  said,  was 
about  $10,000,  the  first  year.  This  year 
its  billings  to  advertisers  would  run  to 
$2,500,000. 

Many  questions  were  asked  Mr.  Fin¬ 
ley,  most  of  them  indicating  that  the 
questioners  regarded  30  per  cent  commis¬ 
sion  as  too  high,  and-  that  the  increase 
in  rates  has  been  proportionate  to  the 
general  increase  in  prices  throughout  the 
country,  and  that  the  volume  of  business 
now  received  is  merely  in  line  with  the  in¬ 
crease  in  advertising  volume  in  all  pub¬ 
lications. 

Ole  Buck,  field  secretary,  Nebraska 
Press  Association,  explained  in  detail  how 
its  affairs  are  being  handled,  and  stating 
that  although  the  Nebraska  Association 
handles  only  state  advertising,  it  is  con¬ 
templating  pooling  with  several  other 
adjoining  states  to  handle  its  national 
advertising. 

Following  his  address,  the  Texas  Asso¬ 
ciation  decided  to  formulate  plans  to 
handle  its  own  advertising.  A  subscrip¬ 
tion  fund  of  $1,000  which  will  be  in¬ 
creased  to  $2,500,  was  immediately  sub¬ 
scribed  to  pay  the  initial  expense  of  the 
organization. 

The  Belo  cup  for  the  best  all  round 
weekly  newspaper,  was  won  by  the  Troup 
Banner. 

J.  Gaude  Wells,  of  the  Wellington 
(Tex.)  Leader,  was  elected  president  of 
the  Panhandle  Press  Association,  succeed¬ 
ing  L.  P.  Loomis,  who  has  moved  to  Tor- 
rington,  Wyo.  J.  G.  Graves,  of  Portales, 
N.  M..  was  elected  vice-president ;  Clyde 
Warwick  of  Canyon,  Tex.,  secretary- 
treasurer.  No  program  was  rendered,  the 


members  meeting  with  the  Texas  Press 
Association  in  its  annual  session.  Ama¬ 
rillo  was  selected  as  the  meeting  place  in 
1925. 


MOORE  BACK  FROM  FLORIDA  ing  his  inability  to  be  present,  EdvaJ 

_  Page  Mitchell,  for  more  than  two  xm 

A.  N.  P.  A.  Official  Prophe.ie.  Larger  year®  editor  of  the  New  York  S*,. » 
A  1  A  •  ai  congratulations  to  Mr.  Emerv. 

Citrus  Ad  Appropnation 


TEXAS  DAILY  ELECTS  OFHCERS 

Howard  Named  President  Wichita  Falls 

Times — Allison  a  Vice-President 

Ed  Howard,  for  the  past  eight  years 
postmaster  at  Witchita  Falls,  Tex.,  was 
recently  elected  president  and  general 
manager  of  the  Witchita  Falls  Times 
succeeding  B.  D.  Donnell,  resigned.  Don¬ 
nell  becomes  vice-president. 

James  H.  Allison,  who  has  been  with 
the  company  for  the  past  year  as  di¬ 
rector  of  advertising  and  circulation  and 
who  was  elected  director  at  the  annual 
meeting  of  the  stockholders  in  January, 
was  made  a  vice-president. 

Before  coming  to  the  Times,  Mr.  Al¬ 
lison  was  publisher  of  the  Fort  Worth 
Record  and  before  that  general  mana¬ 
ger  of  the  Nashville  Tennessean.  He  is 
a  former  president  of  the  Southern 
Newspaper  Publishers’  Association. 

Rhea  Howard,  who  has  been  secretary 
and  treasurer  and  business  manager  for 
the  company,  was  re-elected  to  those 
positions. 

These  officers,  with  R.  E.  Huff,  J.  A. 
Kemp,  G.  D.  Anderson,  Wylie  Rob¬ 
ertson  of  Witchita  Falls  and  T.  C.  That¬ 
cher  of  Oklahoma  City,  constitute  the 
board  of  directors  of  the  company. 

Mr.  Howard,  in  becoming  president 
and  general  manager  of  the  company,  re¬ 
turns  to  an  office  he  relinquished  when  he 
became  postmaster. 

UNFAIR  PRACTICES  CHARGED 

Five  Furniture  Firms  Cited  in  U.  S. 

Trade  Commission  Complaints 

Four  New  York  furniture  concerns  and 
one  in  Philadelphia  have  been  charged 
with  unfair  advertising  in  complaints 
issued  this  week  by  the  Federal  Trade 
Commission.  They  were :  Kritzer,  Inc., 
Grand  Rapids  Sales  Company,  M.  H. 
Powers  Company,  Inc.,  and  Nathan 
Tannebaum  trading  as  the  Capitol  Furni¬ 
ture  Company,  all  of  New  York  and  the 
Furniture  Manufacturers’  Show  Rooms, 
Inc.,  of  Philadelphia. 

The  complaints  allege  that  the  com¬ 
panies  cited  make  a  practice  of  advertis¬ 
ing  as  representatives  of  manufacturers 
so  as  to  create  the  impression  that  pur¬ 
chasers  are  buying  from  them  and  saving 
the  profits  of  middlemen. 

In  the  case  of  the  Philadelphia  con¬ 
cern  it  is  charged  that  a  slogan  “Direct 
from  the  Factory”  is  used  in  advertise¬ 
ments,  and  that  certain  advertisements 
have  appeared  describing  furniture  as 
“mahogany”  when  the  furniture  so  ad¬ 
vertised  is  made  of  other  wood. 


i-Wcius 


SALT  LAKE  CITY,  UTAH 

Our  merchandising  and  research 
department  is  at  the  service  of 
all  national  advertisers  or 
agencies  at  all  times. 

Foreifn  Representatives 
CONE,  HUNTON  A  WOODMAN 
New  Yoris  Chicago  Detroit 

Kansas  Oty  St.  L^s  Atlanta 

Pacific  Coast  Representatives 
CONGER  A  JOHNSTON 
Los  Anxeles  Sen  Francisco 


There  is  no  unemployment  in 

P0RTSM0U1H,0HI0 

and  diis  city  is  in  very  prosperous 
shape.  An  aversfir  of  $20,000,000  is 
spent  in  Portsmouth  every  year  and 
this  prosperous  market  can  be  reached 
only  via  the 

EVENING  TIMES 
MORNING  SUN 
SUNDAY  SUN-TIMES 
They  oover  Sooth  Central  Ohio  like  the 
dew. 

National  Advsrtishic  Representatives 
ROBERT  E.  WARD.  Inc. 

SM  FVth  Ave.  S  Sol  Wabash  Ave. 
New  York  CUcayo 


In 

Vevr  Orleans 

it*s 

THE 

ITEM 


.\n  enlarged  advertising  appropriation 
from  the  Florida  Citrus  Exchange  may 
be  expected  this  year,  according  to 

Thomas  H.  ( 

- Moore,  associate 

director  of  the 
Bureau  of  .Adver¬ 
tising,  A.  N.  P. 
A.,  who  returned 
to  New  York  this 
week  after  a  can- 
\  a  s  s  i  n  g  trip 
among  Exchange 
directors  at  Tam¬ 
pa. 

The  advertising 
fund  of  the  Ex¬ 
change  is  based 
on  tonnage,  and 
T.  H.  Mooke  Moore  reports 

that  the  volume 
of  the  business  this  year  will  be  a  record 
breaker  and  will  probably  equal  60  per 
cent  of  the  entire  citrus  crop  of  the 
state. 

In  advance  of  the  Exchange  meeting 
strenuous  competition  developed  between 
one  or  two  of  the  mediums  to  be  usea 
for  advertising  purposes,  and  directors 
voted  to  postpone  settlement  of  advertis¬ 
ing  questions  until  July  18.  At  that 
time  it  is  expected  that  the  allotment  for 
newspaper  space  will  be  larger  than 
usual,  Moore  reports. 

Moore  also  reported  that  the  Thomas 
Advertising  Serv’ice  of  Jacksonville  and 
Tampa  will  continue  to  place  the  busi¬ 
ness,  but  stated  it  was  probable  the  direc¬ 
tors  would  elect  an  advertising  manager. 

STAFF  HONORS  EMERY 

Fall  River  Man  Complete*  25  Year 
Service  With  Paper 

In  recognition  of  service  covering  25 
years  on  the  Fall  River  (Mass.)  Ne^vs, 
William  M.  Emery,  city  editor,  was  the 
guest  of  honor  at  a  dinner  when  past  and 
present  members  of  the  staff  of  the  paper 
assembled.  Thomas  Rice,  also  of  the 
News  and  the  dean  of  newspapermen  of 
Fall  River,  toastmaster,  presented  Mr. 
Emery  with  a  gold  watch. 

John  D.  Milne,  managing  editor  and  a 
part  owner  of  the  News,  paid  tribute  to 
Emery’s  long  service.  In  a  letter  regret- 


Loa  AntelM,  CUV. 

Gained  7,249  Daily  Averaya  Orculatton. 

Sworn  Government  Statement.  Six  Months 
ending  March  St,  1923,  166.300  Dally.  Six 
Months  Endlne  March  31,  1924,  173,549 

Dally.  Increase  In  Dally  Average  Circula¬ 
tion,  7,249. 

IT  COVERS  THE  FIEI.D  COKFLSTELT 
REFRESEHTATTVES : 

H.  W.  Moloney,  604  Times  Bldg,,  Hew  York. 
G,  Logan  Payne  Co.,  401  Tower  Bldg.,  6 
Nortii  Michigan  Ave.,  Cbloago. 

A.  J.  HottU  HiU,  710  Hearst  Bldg.,  San 
Francisco,  Calif. 


The  Cleveland  Plain 
Dealer  regularly  car¬ 
ries  as  much  National 
advertising  lineage  as 
ALL  other  Cleve¬ 
land  newspapers 
COMBINED. 


ONE  ^HetUum  -  ONE  Cost 


John  B.  Woodward  Woodward  A  KaOy 
IM  B.  42d  St.  3S0  N:  Mldt.  Ava. 

New  York  Oilcage 

Fine  Arts  Bldg., 

Detroit 


W.  A.  PAIRSON  RESIGNS 

City  Editor  of  Hoboken  Jersey  Obsersw 
Given  Farewell  Party 

William  A.  Pairson,  city  editor  of  tht 
Hoboken  Jersey  Observer,  has  resigned 
that  position  and  leaves  this  weA  to 
make  his  home  in  California. 

On  June  14,  he  was  given  a  send-off 
party  by  Hudson  County.  J.,  newv 
paper  men.  and  presented  with  $200  in 
gold  by  his  employers  and  $1^  by  bn 
newspaper  friends.  William  W.  Baxter 
editor  of  the  Jersey  Observer,  presided 
John  P.  McCormick,  managing  editor  of 
the  same  newspaper,  made  the  presenta¬ 
tion.  Haddon  Ivins,  managing  editor  of 
the  Hoboken  Hudson  Dispatch,  was  one 
of  the  speakers. 


REMEMBER 

Texas  is  the  Largest  State 
in  the  Union. 


It  requires 

Xtie  Beaumont 
ENTERPRISE 

and 

Ttie  Beaumont 
JOURNAL 

to  help  cover  it  thoroughly. 
Ask  Beckwith — lie  can  tell 


A  Security  Market 

with  complete  newspaper  financial 
service. 

BufiFalo  offers  a  praising  market  for 
high  grade  lecurities.  The  Bnfalo 
Evening  News  financial  and  business 
pages  are  con^lete,  interesting,  prompt; 
carrying  TO-DAY’S  news  of  activium 
in  commerce  and  markets  TO-DAY. 

The  News,  with  its  effective  cover¬ 
age  and  responsive  reader  interest,  of¬ 
fers  the  financial  advertiser  the  com¬ 
plete  audience  in  the  Buffalo  territory. 
A.  B.  C  Sept.  30,  1923,  *119.754  toul 
net  paid 

Cover  the  Buffalo  Market  with  the 

BUFFALO  EVENING  NEWS 

'Preaent  average  drculatkm  UI,7A 
Edward  H.  Butler,  Editor  and  PiihHAw 
Kelly-Sinith  Company,  ReprescnIativM 
Marbridge  Bldg.  Lytteo  BUg. 

New  York,  N.  Y.  Oikaga;  a 


*‘The  Largest  Business  of  its  kind 
in  America,” 

Holaling’s 
News  Agency 

DISTRIBUTORS 

Out-of-Town  Newspapers 
Exclusively 

If  we  don’t  handle  yonr  paper  ia 
New  York  we  both  lose  money- 

308  WEST  40th  STREET 
NEW  YORK  CITY 
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.  .  iim,  from  that  win  ahow  kow  tha  AdTeftiaiag  aad  PnMiaWnt  compete 

Gnat  Britain  are  prepartnc  and  bnilding  for  the  Gfeat  Adeertiainc  Coneentiaa  advertis- 

STwidon,  in  Joly,  1924.  ing  training 

By  HERBERT  C.  RIDOUT  facilities  of  this 

(LonJon  Editor,  EniTO.  *  PtTKoa.n)  nounc"ed'^^  hTs 

London  Office— Haatinga  Honae.  10.  Norfolk  Street.  Strand.  W.  C.  2  ^eek  by  Paul 

■  —  Cheringon, 

rnnvention  Plans  Practically  Com-  June  10,  and  an  illuminated  address  pre-  chairman  of  the 

niett -The  last  moment  additions  to  sented  to  him.  Mr.  Dodds  did  a  great  educational  com- 

thf  Convention  program  are  of  a  char-  work  and  is  a  popular  figure  in  adver- 
acter  that  show  it  to  be  all  but  com-  tising  circles.  survey 

•  J.  Murray  Allison,  at  one  time  adver-  survey, 

,  ij«„-..rKronk  fnronrietor  of  the  tisement  manager  of  the  London  Times 


SCHOOLS  OFFER  AD  COURSES 

113  Institution*  Give  Instruction  in 
Advertising.  Cherington  Finds 

Advertising  is  now  taught  by  profes¬ 
sional  teachers  and  practical  business 
men  in  113  schools  in  the  United  States, 
according  to  a  _ 


educational  com¬ 
mittee,  A.  A.  C. 
W. 

The  survey. 


.  j  rnmnn'etor  of  the  tisement  manager  of  the  London  Times 

ll^don  ^Daily  £:r/.rcif  Evening  Stand-  director  of  the  ^eld  and  Queen,  has  "  ^coxerl  Pavl  T.  Cher.xgtok 

"t^^t-^hf^nelrieSon’l  “  prac^icaliy  all  the  . 

speaker  at  *e  (^neral  Sessions^  Newspapers^Ltd.,  (the  Berry  outstanding  colleges,  universities,  cor 

In  Sir  Charles  Highams  paper  on  f  >  -  v  j  respondence  schools,  advertising  clul 

•The  Future  of  Advertising”  to  be  deliv-  '  .  .  *  ^  ^  ....  „  „  schools  and  classes,  and  Y.  M.  C.  A 

ered  at  the  Convention,  I  understand  he  Agents  Gtuldhall  Ban-  y.  W.  C.  A.  schools, 

will  devote  himself  to  proving  the  su-  QU®f •  British  sectional  interests  are  Most  of  the  colleges  and  universitre; 

Hill  uvvv  ^  • _  vvincr  W'ltn  rttlK***  fi-»  rwnvr  h<-vrt<-»v  fri  e  .  «  e  •  i  _ 


Lee’s  classic  on  the  Ku  Klux  Klan  in 
Louisiana  and  Genevieve  Forbe’s  story 
on  the  trial  of  Mrs.  Klimek  and  Mrs. 
Koulik,  the  “arsenic  cousins.” 


In  a  recent  Editor  &  Publisher  news 
story  relating  to  the  new  Sioux  City 
{la.)  Register,  it  was  stated  that  there 
were  two  other  dailies  in  Sioux  City, 
the  Tribune,  morning  except  Sunday  and 
the  Journal  evening  and  Sunday.  It 
should  have  stated  that  both  the  Tribtmc 
and  the  Journal  publish  both  morning  and 
evening  editions,  the  Tribune  being  re¬ 
garded  as  the  evening  paper,  and  the 
Journal  the  morning  publication. 

B.  B.  B.  File*  283  Complaints 

Better  Business  Bureau  of  the  Spokane 
Ad  Club  investigated  283  complaints 
against  merchants  for  alleged  misleading 
statements  in  advertisements  during  the 
past  year,  according  to  the  annual  report 
of  the  bureau. 


oup)  respondence  schools,  advertising  club 

•  .  ■  .  .  .  ^  „  »>  schools  and  classes,  and  Y.  M.  C.  A. 

Adverusmg  Agents  Gtuldhall  Ban-  y,  c.  A.  schools. 


will  devote  himself  to  proving  the  su-  British  sectional  interests  are  Most  of  the  colleges  and  universities 

nremaev  of  the  newspaper  in  advertising.  each  other  to  pay  honor  to  found  to  have  professors  in  charge 

Oiir  American  visitors  will  find  the  Ip. now, dhe  .Association  advertising  classes,  while  the  adver- 

American  visitors  wm  i mu  i  British  Advertising  Agents  seems  to  .j^inp  rlnhc  Y  MCA  and  Y  W 

Bntish  arrangements  o  ^-hrarim?  score  with  the  announcement  just  made  of  r  x  schools  are  tausiht  bv  advertising 
and  comfort  complete  and  all-embracing.  banquet  to  overseas  agents  to  be  held  schools  are  taught  b>  advertising 

Tt..;r  haiTtram- will  be  taken  care  of  right  ...C  r  V  j  •  •  experts  from  business  life, 

nn  to  their  rooms  in  their  London  hotels.  London  Guildhall,  the  civic  jbe  courses  include  instruction  such 

up  to  their  rooms  in  inti  headquarters  of  Londons  Corporation,  oc  thf  n«ivrholoirv  of  ad  advertising  mark- 

Their  Entertainment  programmes  will  ,  j.  fixed  for  Tuesdav  Tidv  Is  On  as  the  psychology  oi  ad  advertising,  marls 

await  them  at  their  hotels  and  will  furnish  Saturday  July  19  the  AssS^^^  vviH  merchandising,  accounting,  copy 

full  details  of  convey  hs  guests  to  Windlor^^^^^^^^^  IrSe'ctnicrof 

;««;  n.  >l.e  Cre..  Pa,k,  .  ri,„  ..i,  ..leral  yfara 

the  Registration  Card  at  Bush  House,  *o"ow.  ^  ^  ,  professor  in  charge  of  advertising 

Strand  at  which  centre  will  also  be  an  a^d  Pilgrim  Fathers: —  courses  in  the  Harvard  University 


vention  programs  will  he  distriDuteo  wni.  ^ 

the  .A  A.  L.  \V.  badges  in  exchange  for  ^  ^..v. ....  jv.»..a 

the  Registration  Card  at  Bush  House,  ^  ^  ,  professor  in  charge  of  advertising 

Strand,  at  which  centre  will  also  be  an  courses  in  the  Harvard  University 

information  booth  W  hen  the  delegates  visit  Hull,  York-  .School  of  Business  Administration. 

/-  t-  ju  -j  shire,  it  is  hoped  that  they  may  be _ 

if' present  at  the  unveiling  of  a  memorial  n.  .  m  •  p  • 

Advertising  Club,  has  arrived  in  Lon-  Pilgrim  Fathers  who  left  Imming-  Reprinted 

M  rv  11  •  K  1  (  **'  1608.  'Hie  topmost  piece  of  stone  “Thirteen  Bell-ringers  of  1923"  is  the 

Thomas  McDougall  is  back  alter  a  jn  the  memorial  came  from  Plymouth  newest  publication  issued  by  the  Busi- 
successful  trip  to  your  side.  Rock,  Massachusetts,  where  the  Pilgrims  ness  Survey  Department  of  the  Chicago 

Houston’s  Little  Dinner: — The  Ad-  first  landed.^  The  Hull  ranch  of  the  Tribune,  containing  the  13  best  news  stories 
vertising  Gub  of  Houston  has  planned  -Anglo-American  Society  are  responsible  of  the  year.  Among  them  is  Robert  M. 
to  give  a  dinner  in  London  on  Sunday,  for  the  arrangements. 

Inlv  13,  to  leading  publishers  and  mem-  -  i.  ■  — 

berUf  the  Thirty  Cli^  of  London.  Campaign  Successful  W/lCn  VOU  COmc 

Herbert  Hoover  Tells  London: — A  a.-  .  •  t-  •  »lcn  yOu.  C-Offlc 

letter  received  by  .Andrew  Milne  in  Lon-  .  3Iichigan  Tourist  and  Resort  Associa-  x_  f  _ 


Strand,  at  which  centre  will  also  be  an 
information  booth. 


Best  News  Stories  Reprinted 

“Thirteen  Bell-ringers  of  1923"  is  the 
newest  publication  issueel  by  the  Busi- 


ners  oi  me  i  nirij  uum  oi  i^oiiuoii.  Tourist  Campaign  Successful 

Herbert  Hoover  Tells  London: — A  a.-  .  •  t-  • 

letter  received  by  .Andrew  Milne  in  Lon-  .  Alichigan  Tourist  and  Resort  Associa- 
don  from  Herbert  Hoover,  Secretary  oi  reports  that  the  results  of  their  news- 
the  U.  S.  Department  of  CYimmerce.  is  pspcf  advertising  campaign  were  three 
being  widely  quoted  here.  Mr*  Hoover  greater  this  year  than  last.  A  list 

says  the  London  Convention  “marks  a  o*  Sunday  newspapers  in  the  south  were 
further  step  in  the  elevation  of  the  funda-  used  to  open  the  campaign.  The  amount 
mental  elements  of  business  and  a  dis-  of  space  taken  was  but  little  greater  than 
tinct  advance  in  the  world’s  fight  for  *^3t  for  the_  early  part  of  1923.  The 
truth  in  advertising.”  entire  campaign  has  been  placed  in  news- 

British  Empire  Exhibition  Banquet:  P^Pcs.  with  the  exception  of  a  half-page 
—The  announcement  of  a  banquet  to  dele-  ***  ^  national  magazine. 

gates  by  the  board  of  the  British  Empire  - 

Exhibition  on  Monday,  July  14,  sets  the  Beitler  Succeeds  Smith 

official  seal  of  recognition  upon  the  Con-  d  ,  tt  r.  ■  ,  f 

vention.  Lord  Stevenson,  who  will  pre-  Broths  H.  Beitler,  wr  several  years 

side,  in  addition  to  being  Chairman  of  editor,  Chicago  Daily  News,  has 


the  Exhibition  Board,  is  Chairman  of  appointed  news  editor  to  succeed 

Crosse  &  Blackwell.  Ltd.  and  of  John  Smith  who  has  Income  as- 

Walker  &  Son  Ltd.  (“Johnnie  Walker”),  the  President  of  the  University 

SyydiSr'"”"  “““ 

Mt  be  the  slightest  difficulty  in  filling  the 

Convention  Halls  at  Wembley.  ~ 

Hulton  Ad-Manager  Retires: — Fleet 
strwt  feels  a  little  pang  of  regret  at  the  ewnx 
retirement  of  Mr.  J.  Dodds,  for  many  f  f 

the  advertisement  director  of  V## 

-MKsrs.  E.  Hulton  &  Co.,  Ltd.,  in  charge  • 

01  both  London  and  Manchester  publica- 
tions.  A  lunch  was  given  in  his  honor  on 


Unexcelled  as  a  Food 
Medium. 

4  to  6  food  pages  every 
Thursday. 

TRENTON  (N.J.)  TIMES 

kelly-smith  CO. 

Natioial  Rrprssitathrss 


Cartridge  Bldg. 
Na^Yorilr 


Lyrttm  BU^* 
CUcMo 


The  Greatest 
Force  in 
British 
Advertising 
is 

The  Times 


London,  England 


When  you  come 

to  London — 

Don’t  miu  seeing  how  the 
mammoth  weekly  issue  of 
JOHN  bull  is  produced 
within  48  hours  and  dis¬ 
tributed  throughout  the 
length  and  breadth  of  the 
Land. 

JOHN  BULL  has  tho  largast  Not  Paid 
Sola  of  any  2d  waokly  in  tho  world.  No 
Bonatoo.  No  Compotitionm. 

For  Advartlahig  Rates  and  Partlculan 
writs: 

PHIUP  EMANUEL. 
Advortloomont  Managor 
ODHJMS  PRESS,  LTD. 

S7-S*,  Long  Acre.  Loo  don,  WXLA  Eng. 


J,os9ngtlts  Cimes 

i 

The  only  great  morning 
newspaper  in  the  Pacific 
Southwest  whose  owner¬ 
ship,  control,  direction 
and  whole  interests  are  in 
the  territory  which  it 


World  Leader  bi  Advertising 
for  Three  Consecutive  Years 


Batli)  mail 

with  it* 

WORLD’S  RECORD 
NET  DAILY  SALE 


enables  the  advertiser  to  obtain 
in  a  single  day,  at  a  single  cost, 
complete  coverage  oi  the  whrfe 
oi  the  British  Isles.  It  is  the 
recognized  medium  for  national 
advertising  in  England,  Scotland, 
Wales  and  Ireland. 

DAILY  MAIL 

NEW  YORK  OFFICES 
Z80  Broadway 
Telephone:  Worth  7271 


The  Washington  Herald 

Largest  Sunday  Circulation 
Any  Washington  Paper 

The  Washington  Herald 

morning 

and 

The  Washington  Times 

evening 

Largest  Daily  Circulation  at 
attractive  combination  rate. 
Concentrate  in  These  Papers 

G.  Logan  Payne 

Publisher  and  Gen.  Mgr. 


The  highest-priced 
newspaper  in  Dallas — for 
the  best  of  all  reasons. 


mt 


ilornmg 

Supreme  in  Texas 
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Editor  &  Publisher  for  June  28,  19  2  4 


WHILE  THE  PRESS  SECTION 
RESTED 


(Continued  from  page  4) 


visiting  newspaper  men  included  the  fol¬ 
lowing  features: 

Sunday,  June  22:  3  p.  m. — big  league 
baseball  games. 

Monday,  June  23:  All  day  golf  match 
at  Briarcliffe  Lodge;  11  a.  ni. — Visit  to 
New  York  Stock  Exchange ;  12 :30— 
Luncheon  at  the  Famous  Players  Studio ; 
10.30  p.  m. — Supper  at  the  Club;  11:45 
p.  m. — Special  performance  of  “Abie’s 
Irish  Rose.” 

Tuesday:  special  midnight  perform¬ 
ance  at  B.  F.  Keith’s  Hippodrome  for 
visiting  newspaper  men. 

Wednesday:  11  a.  m. — Visit  to  New 
York  Stock  Exchange;  10:30  p.  m. — 
Supper  at  the  Newspaper  Qub  and 
special  entertainment  program. 

Thursday:  10:30  p.  m. — Supper  at  the 
Oub.  Midnigjit  performance  of  “Holly¬ 
wood  Follies.” 

Saturday:  Yachting  trip  to  National 
Guard  air  races  at  Miller  Field. 

Sunday:  10:30  a.  m. — Trip  on  the 
Hudson  River  to  West  Point ;  12.00 — 
Baseball  game  between  team  of  the  New 
York  Newspaper  Oub  and  visiting  news¬ 
paper  men,  for  “Newspaper  Champion¬ 
ship  of  the  World.” 


Miss  Ruby  Leach,  editor  of  the  Cocoa 
^(Fla.)  Tribune  came  to  New  Yortc  to 
write  about  the  convention,  but  had  no 
place  to  sleep.  When  Williams  Jennings 
Bryan  was  informed  of  the  fact,  he  gave 
up  his  room  at  the  Madison  Square  Hotel 
and  meandered  up  to  the  Waldorf  in 
search  of  a  place  to  park  his  baggage. 


Each  out-of-town  newspaper  man  reg¬ 
istering  at  the  Newspaper  Club  received 
a  baseball  pass,  a  guest  card  and  a  foun¬ 
tain  pen  with  a  gold  band.  The  pen  was 
in.scribed  “Press.  Democratic  National 
Convention,  New  York,  June,  1924.”  The 
pens  were  the  gift  of  Frank  D.  Water¬ 
man,  president  of  the  L.  E.  Waterman 
Company. 


THOUSAND  WRITERS  AT 
CONVENTION 


(Continued  from  page  3) 


Charleston  (W.  Va.)  Gazette — Herbert  Pfahler. 

Chattaatioga  Times — H.  C.  Adler. 

Chicago  American — William  H.  Stuart. 

Chicago  Herald  &  Examiner — C.  N.  Wheeler, 
W.  B.  McCormick.  J.  Weber  Tinn,  Mary 
Lynon,  Peggy  Doyle,  Betty  Walker. 

Chicago  Journal — Preston  F.  Glajs. 

Chicago  Daily  News — Brooks  H.  Butler,  Junius 
B.  Wood,  LeRcy  T.  Vernon,  Paul  Leech, 

H.  B.  Gauss,  George  C.  Briggs,  Warren 
Phinney,  Mrs.  Margaret  Mann  Crolius. 

Chicago  Evening  Post — C.  A.  Segner. 

Chicago  Tribune — E.  S.  Beck,  Arthur  S.  Hen¬ 
ning,  Walter  E.  Roderick,  Parke  Brown, 
Robert  M.  Lee,  Philip  Kinsley,  James 
O’Donnell  Bennett,  Mrs.  Carolyne  Kirkland, 
W.  V.  Lawson,  Sam  Fusen. 

Chicago  Daily  Worker — Jay  Ltvestone. 

Cincinnati  Commercial  Tribune — Nain  Grute, 
Harold  W.  Coates. 

Cincinnati  Enqidrer — Edwin  W.  Gableman, 

H.  R.  Mengert. 

Cincinnati  Post — Alfred  Segal. 

Cincinnati  Times-Star — Gus  J.  Karger,  Eddie 
Steinbaum,  J.  M.  Allison. 

Claricsburg  (W.  Va.)  Telegram — V.  L.  High¬ 
land. 

Oeveland  News — ^John  T.  Burke,  Allen  Slay¬ 
ton,  Carl  D.  Ruth. 

Cleveland  Plain  Dealer — Erie  C.  Hopwood, 
Walker  S.  Buell.  James  L.  Wright,  W.  C. 
Howells,  J.  H.  Donahey. 

Oeveland  Press — H.  B.  R.  Briggs,  Lcuis  B. 
Seltzer,  Max  B.  Cook.  Manuel  Rosenberg, 
Leo  Sack,  C.  M.  Steiglitz. 

Clevdand  Times  and  Commercial — William  E. 
Ashbolt,  O.  K.  Shiinansky. 

Colorado  Dailies — Alva  A.  Swain. 

Columbia  (S.  C.l  Record — ^August  Kohn. 

Columbia  State — W.  E.  Gonzales. 

Columbus  Dispatch — H.  Galbraith. 

Columbus  Ohio  State  Journal — Charles  My- 
lander,  Michael  Fanning,  Harry  Westerman. 

Consolidated  Press  Association — David  Law¬ 
rence,  Robert  T.  Small. 

Dallas  Dispatch— Glenn  Pricer. 

Dallas  Journal—^.  W.  Mahan. 

Dallas  News — Mark  Goodwin. 

Dallas  Times-Herald — .Allen  Merriam. 

Davenport  Demccrat  &  I.eader — Ralph  W.  Cram. 

Davenport  Times — R.  J.  Leysen. 

Denver  Rocky  Mountain  News  and  Times — Lee 
T.  Casey. 

Des  Moioes  Register-Trihune — Gardner  Cowles, 
John  Cowles.  W.  M.  Weishaar,  T.  N.  Darling. 

Detroit  Free  Press— C.  S.  Shier.  TI.  M.  George, 


Clifford  Prevf  st,  C.  D.  Niehedsen. 

Detroit  New.s— Jay  G.  Haydei.,  L.  L.  Stevenson, 
W.  R.  Kelsey,  Perey  Monteith,  Russell 
Barnes. 

Detroit  Times — ^jehn  M.  Francis,  Henry  A. 
Montgomery 

Douglas  (Ariz.)  International — B.  W.  Packard. 
Dubuque  Telegraph-Herald — F.  W.  Woodward. 
Duluth  News-Tribune — J.  E.  Rice. 

Elizabeth  (N.  J.)  Times — R.  F.  Erhard. 
Kmporia  Gazette — -W'illiam  Allen  White.  •» 

Erie  Dispatch-Herald — Tom  Sterrett. 

Erie  Times — .August  Witheran. 

Fairmont  Times — Ned  Smith. 

Far  Rockaway  (N.  Y.)  Journal — M.  Beegle, 
J.  L.  MeShane. 

Federated  Press — Ludwell  Debby. 

Fort  Worth  Star-Telegram — Siliiman  Evans. 
Galveston  News — W.  L.  Moexly. 

Greensboro  News-— W.  A.  Hildebrand. 
Greenville  (S.  C.)  News — Roger  C.  Peace. 
Guthrie  tOkla.)  Leader — L.  G.  Niblach. 
Hannibal  (Mo.)  Courier-Post — J.  B.  Jeffries. 
Ilarrisburg  (Pa.)  Patriot  and  News — Walter 

D.  Ross,  H.  E.  Moyer,  Charles  CJ.  Miller. 
Hairisburg  Telegraph — A.  Boyd  Hamilton. 
Hartfoid  Courant — Theodore  C.  W.vllen. 

Havas  Agency — Robert  Remy. 

Houston  INspatch — George  M.  Bailey. 

Houston  ^ronicle — C.  W.  Mitchell,  M.  E. 
Foster. 

Huntington  Advertiser — J.  H.  Lcng. 
Huntington  Herald-Dispatch — W.  Smith. 
Independence  (Mo.)  Examiner — C.  F.  Marqua. 
Indian.apolis  News — ^J.  P.  Hornaday,  Mark 
Thistlewaite,  Kin  Hubbard,  Harold  C. 
Feigjitner,  R.  T.  Buchanan,  Marie  Chomel. 
Indianapolis  Star — E;.  C.  Watkins.  Maurice 

E. ar!y,  B.  Patton,  James  .A.  Stuart. 

Jackson  (Miss.)  News — Frederick  Sullens. 
Jersey  City  Journal — C.  D.  Russell 
Johnstown  Demccrat — H.  G.  Andrews. 
Johnstciwn  Tribune — ^J.  H.  Walters. 

Kansas  City  Labrr  News — E.  F.  Stannas. 
Kansas  City  Journal-Post — IMck  Smith,  W.  G. 

Chigston,  R.  E.  Holloway,  Miss  Vina 
Lindsay. 

Kansas  City  Star — Roy  .A.  Roberts,  Fred  Trigg, 
T.  C.  .Alford.  H.  J.  Haskell,  R.  E.  Stout. 
Kingston  (N.  Y.)  Leader — T.  J.  Comer  ford. 
Knoxville  Sentinel — James  H.  Moore. 

I.ancaster  (Pa.)  New  Era  &  E.xaminer — O.  S. 
Keller. 

I.anning  News  Bureau — Leo  J.  Lanning. 

Lima  (Ohio)  News — E.  W.  Dun. 

Lincoln  (Neb.)  State  Journal — Will  Owen  Jones. 
Livonia  (N.  Y.)  Gazette — T.  H.  Alvord. 
London  Express — T.  W'.  T.  Mason. 

London  Daily  Mail — W.  F.  Bullock. 

Ixmdon  Morning  Post — Sir  A.  Maurice  Low. 
T.ondnn  Times — Wilmot  H.  Lewis, 
lumdon  Daily  Telegraph — Percy  S.  Bullen. 
London  Westminster  Gazette — L.  I>.  Williams. 
Los  Angeles  Herald — Frank  Barham,  William 
Parker. 

Los  Angeles  Illustrated  News — ^John  Gleasen 
O’Brien. 

!*»  Angeles  Times — K.  D.  Pyle. 

Louisville  Ccuritr-Jourral  and  Times — Ulric 
Bell,  Brainerd  Platt,  Paul  Plaschke,  J. 
Howard  Hendersin,  fora  Wallace  Lorenzo 
Martin. 

Lynchburg  (Va.)  .Advance — Powell  Glass. 
M.vcon  Telegraph — W.  T.  .Andersen. 

Marion  Star — L.-uis  H.  Brush. 

Minneapolis  Journal — H.  C.  Stevens,  Charles 
B.  Cheney,  Jefferson  Jones. 

Minneapolis  Tribune — George  E.  Akerson, 
Charles  C.  Hart. 

Memphis  Commercial  .Appeal — R.  M.  Gates, 

F.  D.  Benekc,  H-’gh  Mocncy. 

Memphis  News.Sciniitar — George  Morris. 
Milwaukee  Journal — T.  ('.  Ralston,  Dcnald  Fer¬ 
guson,  Phil  Stitt. 

Milwaukee  Sentinel — E.  T.  Kaveny. 

Mobile  Register — Hugh  Roberts,  Frederick  I. 
Thomf-sen. 

Moundsville  BUtho — John  J.  Shepperd. 

Muncie  Star — F  E.  Harrrld. 

McNaught  Syndicate — Samuel  G.  Blythe,  Rube 
Goldberg,  Will  Rogers. 

Nashville  Banner — J.  G.  Stahlman,  M.  B. 
Mortan. 

Narhville  Tennessean— Charles  B.  Forbes,  John 
D.  Erwin,  Luke  Lea. 

NKA  Service — Harry  B.  Hunt,  Hortense 
.Saunders,  A1  Herman,  Ei  R.  Higgins. 

Newark  Ledger — Warren  McAllen,  Bill  Steinke, 
Julia  Shrwdl. 

Newark  News — .Arthur  J.  Sinnott,  George 
W’einer. 

Newark  Star-Eagle — J.  P.  Coakley,  Lawrence 

J.  Keefe.  W'.  E.  Bowman,  Donald  B.  Milkern. 
Newark  ((Thio)  Advocate — C.  H.  Spencer. 

News  League  of  Ohio — Charles  Morris,  James 
M.  Cox.  John  W.  Fisher,  D.  J.  Mahoney, 
Robert  S.  Hays. 

New  Bedford  Standard — George  A.  Hough,  Jr. 
New  Britain  Herald — J.  Vance. 

New  Haven  Times-Leader — A.  S.  Lynch. 

New  Haven  Journal-Courier — .A.  J.  Sloane. 

New  Haven  Union — Philip  Troup. 

New  Orleans  States — L.  Goldman. 

New  Orleans  Times-Picayune — L.  K.  Nicholson. 
Newport  News  Press  and  Times-Herald — W.  S. 
Copeland. 

Norfolk  Virginian-Pilot — K.  Foster  Murray. 
Oklahoma  City  Oklahoman  &  Times — W,  W. 
Mills. 

Omaha  Daily  News — Fred  Carey. 

Omaha  World-Herald — Leo  J.  Ryan. 

Oshkosh  Northwestern — George  Hilton. 
f^*tumwa  Courier — W.  H.  Powell. 

Paris  Petit  Parisien — G.  Chrinard. 

Paris  Le  Matin — H.  S.  Sdon. 

Peoria  lournal-Transcript — Fred  -A.  Stowe. 
Philade!,.hia  Bulletin — Allen  Davis,  Fred  Fuller 
Shedd,  J.  Bart  Campbell,  M.  Long. 
Philadelphia  Inquirer — CTiarles  H.  Heustis.  Ed¬ 
ward  C.  Easton,  George  E.  Brennan,  Richard 

J.  Beamish,  Charles  E.  Bell. 

Philadelphia  North  American — E.  A.  Van  Valk- 
enburg.  Angus  MeSween.  Walter  Darlington, 
Paul  M.  (jdtHeb,  James  Isaminger. 
Philadelphia  Public  Ledger — Robert  Barry, 
Ointon  Gilbert,  Louis  Seibrld.  David  E. 
Smiley,  R.  B.  Smith,  Thomas  F.  Healy.  Ray 
Tucker,  George  Nox  McCain.  C.  M.  Morri¬ 
son,  Jay  E.  House. 


Farming  in  Iowa  is 
Big  Business 

Lying  between  the  two  great  rivers,  the  Mis¬ 
sissippi  and  the  Missouri,  Iowa  is  95%  farm 
lajids,  and  leads  her  sister  states  with  Billion 
dollar  crops. 

Iowa  is  situated  in  the  very  heart  of  the  corn 
belt  and  is  first  in  total  production  with  a  tremen¬ 
dous  yield  of  over  420,000,000  bushels.  Iowa  has 
the  best  corn  growing  land  in  the  world.  Every 
acre  is  amazingly  rich. 

One-tenth  of  all  the  food  products  in  the 
United  States  come  from  the 

STATE  OF  IOWA 

Every  farm  is  on  a  road  to  market  and  the  “big 
city”  that  brings  the  daily  paper,  the  news  of  the 
world,  and  the  things  to  buy. 

Of  all  the  states  in  the  Union,  Iowa  enjoys  the 
highest  per  capita  of  wealth  and  the  lowest  per¬ 
centage  of  illiteracy. 

Iowa  people  have  money  to  spend.  They  are 
live,  active,  progressive  people.  Their  home  life 
is  of  the  highest  type  and  they  are  exceptional 
prospects  for  advertised  goods. 

These  newspapers  can  give  you  quick  contact 
with  this  huge  market : 


Rati  hr 

ChxuUtloB 

SJWhcz 

*• ’Burlington  Gazette  . 

(E) 

10,535 

.04 

** ’Cedar  Rapida  Gazette . 

(E) 

22,671 

.07 

1  ’’’Council  Bluff*  Nonpareil. ......  vEAS) 

18,132 

.05 

’  ’  ’Darenport  Democrat  A  Leader .... 

(E) 

14,48.'> 

.06 

’’’Davenport  Democrat  A  Leader.  .  . 

fS) 

17,416 

.06 

’’’Davenport  Time*  . 

(E) 

24,946 

.07 

’”De*  Moines  Capital . 

(Ej 

61,683 

.14 

’’’Des  Moines  Sunday  Capital . 

(S) 

27,895 

.14 

’’’Iowa  City  Press-Citizen  . 

(E) 

6,230 

.035 

’’’Keokuk  Gate  City  . 

(E) 

5,899 

.03 

fftMason  City  Globe  Gazette . 

(E) 

13,405 

.04 

’’’Muscatine  Journal  . 

(E) 

7,98  J 

.035 

’’’Ottumwa  Courier  . 

(El 

13,375 

.05 

’’’Waterloo  Evening  Courier . 

(E> 

16,775 

.06 

’’’A.  B.  C.. Statement,  April  1, 

1924. 

ft fGovernment  Statement,  April 

1.  1924. 
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Editor  &  Publisher  for  June  28f  1924 


»*cwd— H.  P.  wnsoo.  J.  M.  Cum- 
Kearns.  C.  E. 

(lasi.)  Eagle— Joaeph  HoUiat^. 

Chronide-Telegraph  &  Gazette- 
p  J|.  Ginter,  Walter  T.  Oiria^.  Al- 
JjJtcT Farr,  HarvCT  Smith,  W.  A.  Gruen- 

,£to^pSri^”s*aiU-T.  A.  HtmU^  John 
wiUiam  T.  Martin,  Louw  K.  Manl^. 
K;  Ttoma”  Charles  F.  Lewis.  Frank  K. 
Kl,  c“Hungerford,  W.  H.  Barr.  Paul  J. 

Oregonian — Charles  C.  Hart. 


DEAN  OF  EDITOR  &  PUBLISHER  WRITERS 
RECALLS  LONG  ASSOCIATKW 


BY  JOHN  TALMAN 

Newspaper  LiWarian,  Minnesota  Historical  Society 


z':  otber  bidder  ior  public  favor  is  Cia- 
ch.'uti,  whose  Chamber  of  Commerce  is 
ca.i.pitigning  to  raise  $165,000  for  a  three- 
yc..r  erfort  It  is  planned  to  spend  $50,000 
aiiniMily  in  newspaper  and  magazine  ad> 
sertising.  J.  Stacy  Hill  is  chairman  of 
the  committee  in  charge. 


Oregon  Journal — Carl  Smith,  Wallace  T^O  reader,  I  venture  to  say,  was  more  full  of  years  you  find,  or  should  find, 
S.  Wfc«‘5>"o.--  Xf  n  interested  in  a  non-business  way  than  some  of  your  most  precious  joys  in  old 


!>■  "T”*;  "c. _ xr;..  M.  C.  Comerford.  mteresteo  m  a  non-DUSinesS  way  than  your  mosi  previous  joys  lu  oru 

Journal — Scvcilon  Brown,  D.  John-  myself  in  the  recent  article  in  Enim  &  exiting  fnencbhips^  and  memories  of 
'  PlTVJSTlZB  rVinir^  rrkmnantnn«Viin«  Inner  nffn 

JSdence  News— Ralph  E.  Bailey.  o»jsii« 

KdSce  Tribune-David  Barry. 

News  k  Observer — ^Josephus  Daniels,  B. 

*MAeill  E  E.  Britton. 

Tribune— Herbert  D.  Brauff. 

News-Leader,  Tohn  Stewart  Biyan. 

Herald— Joeeph  R.  Malone,  M.  B. 


on 

the  twelfth  an¬ 
niversary  of  the 
present  owner¬ 
ship  of  that  pa¬ 
per.  I  have  been 
called  the  dean 
of  St.  Paul 
newspaper  men. 
Possibly  I  am 
also  the  dean,  or 
near  dean,  of 
contributors  to 
Editor  &  Pub¬ 
lisher  and  the 
JOURNAUST. 

Thirty  years 
or  more  ago  the 


Vw^^er  Times-Union — George  B.  Snell. 
iSffrd  Refi»ter-C«.zette-Fred  E  Sterling. 

SSto  K.  M^tchy. 

»  Loais  Globe-Democrat— Charles  O.  Keyser, 

A  Huticn,  A.  Russell,  E.  Lansing  Ray. 

St  Lonis  Post-Dispatch— Charles  G.  Roes,  Cur¬ 
tis  Belts,  Vincent  Carroll.  Marguerite  Mar¬ 
tin  Dark  Mc.Adams,  D.  R.  Fitzpatrick, 
tt^it  Sui— Frank  P.  Qass.  L.  E.  Reed. 

St  Paul  Pioneer  Press — Edgar  Markham. 

Sdt  Lake  Oty  Tribune— Harry  J.  Brown. 

Sai  Francisco  Examiner--W.  H.  Jordan 
Sin  Francisco  Dluftrated  Herald — John  Qeaaoci 
O’Brien.  ^  ^ 

SiTannah  News-K.  FMter  Murray. 

ScTUton  Republican — Harold  Myers. 

Setanton  Times — ^W.  R.  Lynett.  .  _  .  _ 

Scripps-Howard  Dailies  of  Ohio— Louis  B. 

S^le^imes — W.  W.  Jermane,  W.  H.  Curry. 

S^i  News-E  K.  Moy. 

Skrereport  Journal — A.  H.  Meadows. 

Sooth  Bend  News-Times— Boyd  GurW. 

Sprisrfdd  Illinois  State  Journal — S.  Leigh 

sJSrfeld  Repuhlican-Richard  Hooker.  Waldo  Pf  P*'' j?  *  latje  num- 

L.  Cook,  Shernitm  H.  Bowles. 


John  Taiwan 


choice  companionships  ended  long  ago 
by  the  Grim  Reaper. 

To  my  mind,  the  best  story  I  ever  fur¬ 
nished  Editor  &  Pubusher,  which  was 
printed  several  years  ago,  was  an  ac¬ 
count  of  the  memorable  June  night  in 
1876,  when  I  was  telegraph  editor  of 
the  old  Albany  Argus  and  we  scooped 
our  morning  contemporary  unmercifully 
with  the  announcement  of  the  defeat  and 
massacre  of  Gen.  Custer  and  his  com¬ 
mand  by  the  Sioux  Indians  under  Sitting 
Bull. 

Now  for  the  capsheaf  of  my  connec¬ 
tion  with  Editor  &  Publisher.  For  the 
past  eight  years  I  have  been  its  regular 
news  correspondent  at  St.  Paul  airf  as 
such  have  received  such  thumping 


Bon  Voyage  Dinner  for  Delegatee 

A  bon  voyage  dinner  and  party  for  the 
A.A.CW.  delegates  to  the  London  con¬ 
vention  was  given  by  the  directors  of  tiie 
Advertising  Qub  of  New  York  at  the 
club  house,  Thursday,  June  26.  Presi¬ 
dent  H.  H.  Charles  presided.  Speakers 
scheduled  to  appear  were :  Sir  Harry 
Armstrong,  British  consul;  E.  T.  Mere¬ 
dith;  Hector  Fuller  and  Herman  G.  Hal¬ 
stead. 


embarrassed  to  decide  what  to  do  with  so 
much  money. 


Journalist,  then  under  the  ejditorship  monthly  ch^ks  Jhat^  I  lave  been  terribly 
of  Allan  Forman,  published  the  full  text  ^  ^  *“ 

of  “Hackneyed  ^pressions,"  a  paper 
written  by  me  for  use  in  Thbmas  B. 

Hosier’s  school  of  journalism  iq  Kansas 
City,  one  of  the  first  concerns  of  the 
kind,  I  believe,  that  ever  exist^.  The 


TWO  NEW  CAMPAIGNS 


Syticuie  Htrald— Fred  Belts. 

Srncaw  Journal — Henry  T.  Coeinors. 

SjTicuse  Port-SUndard— W.  P.  Baker. 

STticiise  Telegram — James  G.  Coiligan. 

Tacoma  News-Tribune — Charles  B.  Welch. 

Terre  Haute  Star — Munson  H.  Black. 

Tituton  Sute  Gazette — Raymond  A.  Schroth. 
Ticoton  Times — J.  M.  Kerney,  Frederick  M. 
Parse. 

W(do  Blade — Grove  Patterson. 

Toledo  Times — John  D.  Dun. 

Topeka  Capital— Chester  Leasure. 

Topeka  State  Journal — A.  E  Schulz. 

Troy  Record — -Ed.  McDonald. 

Troy  Times — John  M.  Francis. 

Tw  Tribune — Richard  Lloyd  Jones. 

Tulsa  World— Thomas  A.  Latta. 

Union  Hill  Hudsoo  Dispatch — M.  W.  Higgins. 
Utia  Press — Paul  B.  Williams. 

Wishinitnn  Post — ^John  J.  Spurgeon,  Harry  N. 

Price,  Albert  W.  Fox,  Frank  J.  Whitehead. 
Wishinston  Stan— N.  E  Messenger,  G.  Gould 
Lioemn. 

Washington  (Pa.)  Observer  &  Reporter — Lem 
Day 

Waterbury  American  and  Republican — Joseih 


saterbury  Amt 
T.  St.  Louis. 
Waterburj  Deraocrat- 


-T.  J.  Monarky. 


her  of  stereotyped  and  su^rfluous 
phrases  in  common  use  by  net^spapers 
from  time  immemorial.  It  was  pointed 
out,  for  example,  that  men  were  never 
building  a  fence,  but  were  “engaged  in” 
building  it.  None  of  the  12  months  could 
be  mentioned  simply  by  its  name.  It 
must  always  be  “the  month  of."  No 
suicides  ever  took  poison,  but  there  were 
numerous  instances  of  their  t^ing  “a 
quantity  of”  poison. 

Ever  since  that  event  of  a  long  gen¬ 
eration  ago  I  have  written  frequently  for 
the  JouRNAUST  and  its  successor,  Edi- 
Tt«  &  Publisher,  the  newspaper  man’s 
paper  which  may  have  had  contempora¬ 
ries,  but  never  had  a  rival.  The  range 
of  my  subjects  has  been  rather  wide, 
both  prose  and  verse  being  employed. 
In  the  latter  form  my  chief  contributions 
were  jingles  describing  yellow  journal¬ 
ism  at  the  time  it  first  began  to  flourish 


Miztouri  and  Cincinnati  to  Advartiae 
Their  Merits  to  Nation 

The  Missouri  Association  has  voted  to 
raise  $75,000  to  flnance  its  work  this  year 
in  setting  forth  the  advantages  of  the 
state  as  a  home  and  business  centre.  Otto 
C.  Botz,  presidrat  of  the  Hugh  Stephens 
Printing  &  Stationery  Company,  Jefferson 
City,  is  president  of  the  association,  and 
-■Mfred  A.  Spear,  president  of  the  First 
National  Bank  of  jeffersem  Gty,  is  treas¬ 
urer. 


W^era  Newspaper  Uniw-^  W.  Rickaid,  P.  and  depicting  the  awful  nightmares  that 
»  V.  .  tortured  the  historical  society  newspa¬ 

per  librarian  who  in  his  dreams  was  bark 
in  the  newspaper  office  trying,  single- 
handed  and  alone,  to  get  the  paper  to 
press  amid  the  most  staggering  and  per¬ 
plexing  of  unheard-of  difficulties  and 
complications. 

Of  all  the  prose  contributions  to  Edi¬ 
tor  &  Publisher  which  have  flowed 
from  this  pen,  the  one  which  carried 
perhaps  tl%  most  of  heart  and  soul  was 
„  .  .  .  .  TT  o  A  ^  appreciation  of  the  value  of  that  peri- 

Nws  print^produrtion,  I^S.  and  _Can-  pdical  as  an  aid  in  keeping  track  of  old 


W.  Mcl-can,  Wriftht  A.  Patterson. 

Wheeling  Intelligencer  &  News — Robert  Per- 
mar. 

Wheeling  Telegraph — George  E  Laughlin. 
Wheeling  Register — Camden  S.  Taney. 

Wichita  Eagle— T.  G.  Reed. 

Wilkes-Barre  News— (Carles  B.  Strowe. 
Worcester  Telegram-Gazette— Capt.  Roland  An¬ 
drews,  James  Guilfoyle,  John  O’Brien. 
YorkGazette — (Thauncey  T.  Kling. 

Yoongrtown  Vindicator — E.  M.  Nemenge. 
Zanesville  Recorder — C.  W.  Gibson. 


Newsprint  Production  Up 


da  for  first  5  months  of  1924  was  5  per  friends,  finding  lost  ones  and  chronicling 
cat  more  than  for  these  5  months  of  the  fortunes  of  both  new  and  old  inti- 

■  I  f  mates  and  acquaintances.  As  you  become 

penod  of  1922.  Imports  of  news  print 

into  the  U.  S.  for  the  first  4  months  of 


THE 

PASSAIC 
DAILY  NEWS 

Leads  in 

ClaemHedf  Load  cmd 
Foreign  Advertising  in 
New  Jersey^s  Fastest 
Growing  City 

TRADING  POPULATION 

167,395 

NEW  JERSEY  NEWSPAPERS, 
INC. 

Natlaoal  Adrartfafaf  Rain  sssafcttvee 
/arsey  Nmnpapara  Kwehutntf) 
NWw  Yoik  Clikego 


Jewish  Daily  for  Boston 

The  Boston  Jewish  Leader,  weekly,  on 
June  20,  changed  to  a  daily  publication. 
Simon  Shamroth  of  Lynn,  Mass.,  is  pub¬ 
lisher,  and  Samuel  Caplan  editor. 


Detroit 


Fourth 

Largest 

City 

Complete  coverage  with 
one  paper. 

The  Detroit  News 

Offers  advertisers 
unusual  opportunities 


1®4  were  6  per  cent  more  than  for  the 
first  4  months  of  1923  and  39  per  cent 
more  than  for  same  period  of  \922.  Ex- 
Borts  of  news  print  from  the  U.  S. 
HDounted  to  5,995  tons  for  the  first  4 
^ths  of  1924,  5,722  tons  for  the  first 
4  months  of  1923,  and  9,509  tons  for  same 
Peri.'d  of  1922. 


The 


Pittsburgh  Press 

A  Scrippa-Howard  Newzpspar 
Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURGH 
member  a.  B.  C 

^®relgn  Advertlelng  RepreaentsUvez 
ALUED  NBW8FAFEB8.  INC. 

MW  ToitOfflce— 8-j  VzoderbUt  Avs. 
OWczro  Office— B  North  Wabszh  Ave. 
_  SSB  rmndzeo— oierelznd— Clnclsnstl 


In  the  Circulation 
Department 

The  Multi-Mailer  System  is 
considered  indispensable  by 
users. 

It  puts  the  mail  list  under  the 
control  of  the  Circulation 
Manager, 

It  lessens  errors  and  elimi¬ 
nates  subscriber  complaints. 
May  we  tell  you  more  about 
it? 

Speedwunafic 

WE  NUUn -MAILER  SYSTEH 

SIT'SZS  HMSHINOTON  SkVOk 

CHICAGO 


Remember! 

TT  REQl'IRF.S 
the  use  of  onl\ 
one  medium—  at 
one  loic  advertis¬ 
ing  cost  to  thor¬ 
oughly  cover  the 
rich  Mihvaukcc- 
W’isconsin  market. 
That  medium  is — 

J  Thf  Milwaukee 

OUKNAL 

f/RSr- by  Merit 


THE  LEADER 

’T'HE  New  York  Times  leads  all 
*  New  York  newspapers  in  total 
volume  of  advertising.  In  five  months 
this  vear  The  Times  published  11,042,944 
agate  lines  of  advertising,  a  gain  over 
the  corresponding  period  of  last  year  of 
458,878  lines,  and  an  excess  over  the 
second  New  York  newspaper  of  4,011,038 
lines. 

Five  Months  of  1924 

The  Second  New 
New  York  York  Mani- 


ClzzsiAcalion 


Til 


ing  News- 

.paper 

Aeate  Ltnts  > 
1,871,108 
1,421,152 
858,744 


Agati 
2,620,922 
1,819,034 
1,617,120 
1,059,910 
617,618 
548,786 
461,104 


National  . 

Dry  Goods  .... 

Riot  Estate  . ... 

Financial  . 

Automobiles  . . . 

Specialty  Shops 
Men's  rurnishings 
Books  and  Period¬ 
icals  . . .  396,580 

The  circulation  of  the  Sunday  edition  of 
The  New  York  Times  is  in  excess  of 
575,000  copies;  of  which  more  than 
400,000  copies  are  distributed  in  the 
metropolitan  district  and  in  the  area 
within  150  miles  of  New  York. 


811,718 

503,650 

248,428 

378,992 

122,730 


Utah,  Southern  and  E!ast- 
em  Idaho,  Eastern  Nevada 
and  Western  Wyoming — 
the  territory  served  by 

THE 

Salt  Lake  Tribune 

No  other  section  of  the  oeuntry  offers 
the  advertiser  the  opportunity  of  prao- 
tioally  covering  four  states  ^  using  one 
newspaper. 

FOBZZON  BEFBE^ENTATTVEB 

The  S.  C.  Beckwith 
Special  Agency 

New  York — CRiieago— DetiMt— St,  I«nii 
— Kansaj  (Xty — Atlanta. 

rAOZlIO  0»AST  RZFRRBXNTAIXTB 

M.  C.  Mogensen  &  Co., 
Inc. 

Lea  Angelas — San  Franolsoo— Seattle 
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Editor  &  Publisher  for  June  2  8,  1924 


WHAT  OUR  READERS  SAY 


Trade-Marked  Reporter* 

San  Diego,  Cal. 

To  Editor  &  Publisher:  The  status 
of  the  real  newspaper  man  seems  to  have 
been  lost  with  the  passage  of  time  in 
attempts  to  cover  him  up  with  the  cam¬ 
ouflage  of  calling  his  successors  journal¬ 
ists. 

If  it  be  “journalists”  it  is  time  to  re¬ 
mind  that  once  in  awhile  even  the 
journalistic  worm  may  turn,  if  only  in 
self-defense ;  the  present  turning  being 
occasioned  by  the  season’s  output  of 
fiction,  which  again  includes  a  bumper 
crop  of  newspaper  yarns. 

The  trouble  with  these  effusions  is 
that  they  are  all  alike.  Either  they  are 
written  around  the  precocious  and  ex¬ 
uberant  cub,  or  they  reflect  the  glamour 
and  sparkle  that  hangs  like  a  halo  over 
the  star  reporter’s  bulging  brow.  But 
always  there  is  a  city  editor — the  same 
one.  Universally  he  is  lean,  cadaverous, 
fierce.  He  swallows  cigars  whole  and 
stabs  folks  with  his  scissors.  He  al¬ 
ternately  gnaws  his  mustache  or  the 
necks  of  those  who  come  to  consult  him. 
H«  eats  litle  copy  boys  and  has  a  pro¬ 
fane  vocabulary  consisting  of  3,000  new 
and  original  blasphemies.  He  is  a  journ¬ 
alistic  firecracker,  pinwheel  and  sky¬ 
rocket  combined,  and  is  likely  to  explode 
at  any  time  with  a  loud  report.  Ap¬ 
parently  he  sleeps  in  the  office ;  if  he 
ever  left  it  he  would  be  lynched  by  a 
horde  of  enemies.  All  this  in  fiction. 

As  a  matter  of  fact,  the  city  editor  is 
a  rather  likable  person.  He  has  a  load 
of  worries  and  bears  them  bravely.  He 
“sasses”  nobody,  for  he  is  too  busy  to 
fight  and  he  knows  he  would  be  whipped 
anyway.  He  smokes  an  ancient  pipe  and 
borrows  his  tobacco  and  matches  from 
the  reporters — which  proves  he  has  real 
friends  working  with  him  in  peace  and 
without  baiting  or  battle. 

There  is  no  star  reporter — outside  of 
fiction.  Any  man  or  woman  who  posed 
as  one  would  be  promptly  sent  to  cover 
the  morgue  until  he  or  she  cooled  off. 
As  for  the  cub,  he  exists  only  in  the 
fictionist’s  elastic  fancy.  There  may  be 
some  of  tender  years  connected  with 
the  paper  to  pursue  pictures  or  answer 
the  phone,  but  this  youth  has  no  more 
chance  to  dig  up  a  world-<juaking  scoop 
than  he  has  to  get  the  managing  editor’s 
job  tomorrow. 

It  is  all  rather  wearisome  and  brings 
the  thought  that  the  writers  of  news¬ 
paper  romances  ought  to  put  a  day  or 
night  working  in  a  metropolitan  office. 
There  would  be  one  good  result  certain¬ 
ly.  They  would  emerge  too  tired  to 
perpetuate  any  more  of  the  stuff  for  a 
time  at  least. 

Then  there  is  the  idea  of  placing  jour¬ 
nalism  under  a  state  regulation  by  the  im¬ 
position  of  examinations  on  journalists 
as  they  do  upon  lawyers  and  doctors  be¬ 
fore  they  may  practice  their  professions. 

Brilliant  idea.  What?  If  it  does  not 
accomplish  any  more  for  journalism  than 
it  seems  sometimes  to  have  accomplished 
for  law  and  medicine,  the  world  will 
not  be  turned  upside  down  by  the  re¬ 
formation  in  journalistic  circles. 

The  average  reporter  is  above  the 
•  average  in  intelligence.  He  has  to  be, 
or  he  couldn’t  be  a  reporter,  and  stay 
one,  very  long.  The  reporter  who  hasn’t 
common  sense  is  not  a  reporter  at  all. 

It  takes  more  energy,  more  determina¬ 
tion,  more  honesty  of  purpose  and  more 
knowledge  of  human  nature  to  find  out 
just  why  little  Katie  Smith  ran  away 
dinary  suit  at  law. 

There’s  Katie’s  mother’s  story  and  the 
story  of  Katie’s  sister  and  the  story 
Katie’s  father  knows  and  won’t  tell  and 
the  story  the  Smith  family  neighbors  do 
not  know  and  insist  upon  telling,  and  the 
story  of  the  policeman  on  the  beat  who 
got  his  job  through  the  Smith  influence, 
and  the  story  of  the  man  from  the  front 
office  whose  brother-in-law  has  a  grudge 
against  Smith  the  elder — and  everyone 
of  the  stories  absolutely  different  in 
every  important  detail. 


And  not  one  of  the  people  who  please 
themselves  by  repeating  this  ancient 
phrase,  “Do  unto  others  as  you  would 
have  them  do  unto  you,”  would  have 
taken  one  half  the  pains  to  get  at  the 
actual  truth  than  the  reporter  these 
people  want  to  “regulate”  took  as  a  mat¬ 
ter  of  course. 

Who’s  going  to  do  the  regulating  and 
how?  Some  graduate  of  the  so-called 
schools  of  journalism  or  the  professors 
of  those  schools? 

The  real  reporter  is  not  a  graduate  of 
a  school  for  journalism.  He  has  a  “nose 
for  news,”  and  is  not  guided  by  set  rules 
of  practice  and  procedure  of  a  lawyer. 
He  must  make  his  own  rules  as  the 
occasion  warrants.  He  is  not  controlled 
by  the  results  of  a  clinic,  of  analogy  or  a 
post  mortem,  as  is  the  physician.  He 
must  furnish  his  own  remedy  without 
a  precedent  to  work  upon. 

Real  reporters,  like  geniuses,  are  born 
not  made. 

Fr.xxk  W.  Mulock. 


Invaluable  to  Journalism  Teachers 

May  22,  1924. 

To  Editor  &  Publisher:  I  would  not 
be  without  Editor  &  Publisher.  It 
keeps  me  in  touch  with  things. 

As  a  teacher  of  journalism,  I  need  your 
publication.  It  has  often  been  said  that 
a  teacher  of  journalism  should  have  a 
wide  experience  to  draw  on  to  illustrate 
the  points  presented  in  theory.  In  ad¬ 
dition,  I  believe,  he  needs  Editor  &  Pub¬ 
lisher  to  keep  him  in  contact  with  the 
developements  in  the  newspaper  business. 
I  have  found  many  valuable  lessons  il¬ 
lustrating  the  application  of  theory  and 
the  attitude  of  newspaper  men  concerning 
certain  practices,  which  I  liave  thought 
of  sufficient  importance  to  pass  on  to  my 
class  either  in  whole  or  in  part.  This 
material  has  taken  up  several  class 
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This  was  the  daily  average  net 
paid  circulation  of  The  Colum¬ 
bus  Dispatch  for  the  month  of 
May,  1924. 

Advertising  Leadership 

For  the  first  five  months  of  1924 
The  Dispatch  exceeded  the  other 
Columbus  newspapers  combined 
by  1,501,361  lines,  making  a  gain 
of  93,383  lines  over  any  corre¬ 
sponding  five  months  in  The 
Dispatch  history. 
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periods  and  has  given  the  class  a  better 
idea  of  “what  it  is  all  about”  than  any¬ 
thing  else  could,  except  practical  ex¬ 
perience. 

John  E.  Stempel, 
Instructor  in  Journalism, 
Lafayette  College. 


A  'Thing  of  Beauty 

New  York,  June  21,  1924. 

To  Editor  &  Publisher:  Pray  accept 
my  heartiest  congratulations  on  your 
superb  “On-to-Britain”  number  of  the 
Editor  &  Publisher. 

Mechanically,  it  is  a  thing  of  beauty, 
and  a  cursory  glance  through  its  pages 
here  at  the  office  shows  me  that  I  am  go¬ 
ing  to  spent  considerable  time  at  home, 
perusing  the  splendid  articles  it  contains. 
Such  a  publication  I  am  sure  will  make  a 
decided  impression  at  the  convention,  and 
I  do  hope  the  returns  will  be  commensu¬ 
rate  with  the  large  amount  of  labor  that 
has  been  spent  upon  its  production. 

Geo.  VV.  Gale,  Vice-President, 
New  Netherland  Bank. 


Tribune’s  Church  Advertising 

To  Editor  &  Publisher:  Subject: 
Your  issue  of  May  24,  page  44,  column 
3,  regarding  church  advertising  in  Balti¬ 
more  News. 

Sorry  to  take  issue  but  the  Oakland 
(Cal.)  Tribune  runs  as  a  regular  Satur¬ 
day  feature  a  4-page  section  consisting 
of  2J4  pages  of  church  advertising  and 
news  and  IJ^  pages  of  fraternal  adver¬ 
tising  and  news.  This  is  supplemented 
at  Christmas  and  Easter  by  special  sec¬ 


tions,  the  cover  page  in  color,  rann» 
from  6  to  8  pages  exclusively  of 
advertising.  The  Oakland  Tribime^S 
its  claim  to  first  place  in  church  adm 
tising  in  the  country  on  these  fipne.' 
The  church  advertising  departmag  ^ 
under  the  direction  of  Miss  Evelm 
Thompson,  and  is  a  sub-division  of  £ 
Classified  Advertising  Department 
Tribune  Publishing  Company 
Morton  J.  C.  -McDt^’ 


“Monumental” 

June  23,  1924 

To  Editor  &  Publisher:  pitj* 
accept  my  congratulations  on  the  monu¬ 
mental  “On-to-Britain”  issue  of  Emm 
&  Publisher.  It  is  a  credit  to  your 
ability,  energy  and  enterprise  and  is  j 
brilliant  specimen  of  newspaper  work, 
Louis  Woey 


The  “Newspaper  Man’s  Tonic” 

To  Editor  &  Publisher  :  May  I  ex¬ 
press  my  verimost  appreciation  oi 
Editor  &  Publisher — “the  newspaper¬ 
man’s  tonic,”  as  we  refer  to  your  publi¬ 
cation  in  and  about  our  office,  and  by 
wishing  you  continued  and  even  greater 
success. 

Truman  B.  Handy, 
San  Francisco  E.xaminCT. 


A  “Humdinger!” 

To  Editor  &  Publisher:  That  “On-to- 
Britain”  number  is  a  humdinger.  Sure 
enough !  Congratulations ! 

.Associated  -Advertising  Clibs 
Carl  Hunt, 
Manager 


Readers  Demand 
Constructive  News 

Investigation  by  officers  of  the  United  Press,  as 
reported  at  a  recent  meeting  of  the  American  Society 
of  Newspaper  Editors,  indicates  that  there  is  a  decided 
demand  for  a  high  grade  of  constructive  news.  The 
cash  value  of  crime  news  is  dropping. 

This  means  that  the  readers  of  your  paper,  Mr.  Pub¬ 
lisher,  are  becoming  increasingly  interested  in  those 
events  in  your  community  and  in  the  nation  which  tend 
to  make  for  a  higher  type  of  citizenship.  The  people 
who  go  to  church  in  your  town  want  news  of  a  solid 
constructive  type.  It  is  well  worth  your  while  to 
stimulate  this  class  of  reader  interest. 

Copy  furnished  by  this  Department  to  be  used  in 
display  space  suggests  reasons  each  week  why  a  man 
should  go  to  church  and  support  the  best  things  of  the 
community.  Put  your  paper  on  the  side  of  the  con¬ 
structive  element  by  using  copy  of  this  sort. 

Proofs  of  ads  available  to  all  papers  can  be  obtained  from  E.  H. 
Harris,  Richmond,  Ind.  Proofs  of  ads  which  relate  to  the  relig¬ 
ious  interest  in  current  themes,  such  as  the  high  school  com¬ 
mencement,  Fourth  of  July,  etc.,  can  be  obtained  by  one  paper 
in  a  town  for  an  extremely  moderate  price.  Address  Herbert  H. 
Smith,  518  Witherspoon  Bldg.,  Philadelphia,  Pa. 

CHURCH  ADVERTISING  DEPARTMENT 

a.  a.  c.  w. 

Dr.  Christian  F.  Reisner,  President,  701  West  177th  St.,  New  York 

Associated  Advertising 

383  Madison  Ava. 
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find  some  of  Cobb's  best  copy  in  6  takes, 
of  which  the  first  is  the  one  mentioned  in 
the  title.  For  many  the  second  take, 
“Eating  in  Two  or  Three  Languagra,” 
fe  possibly  the  fattest  from  the  view 
point  of  humor.  Those  who  want  a 
little  pathos  and  romance  should  turn  to 
“A  Plea  for  Old  Cap  Collier” — the 
gentleman  who  made  the  nickel  famous 
in  our  boyhood  days.  Other  good  takes 
are  “One  Third  OfF’  and  “The  Young 
Nuts  of  America.” 

A  good  reporter  like  Cobb  can  always 
turn  out  good  copy.  In  this  case  as  I 


JOURNALISM  is  undergoing  a  radical  that  Chicago  newspapers  are  overplayed  *  ^  ^  reporter  like  Cobb  can  always 

J  change  in  Russia— a  fact  emphasjzed  'n  the  volume,  fo*"  One  turn  out  good  copy.  In  this  case  as  I 

bv  the  Nation  in  its  issue  for  June_  25,  in  striking  thing  atout  the  bwk  is  the  geo-  jj^yg  remarked,  the  copy  comes  to  the 

an  article  entitled  “The  Press  _  m  the  graphical  distribution  of  these  news  reader  in  a  container  that  is  a  delight  to 

^viet  Republics.”  This  article  is  based  stories— a  fact  that  shows  that  good  re-  gy^ 

information  taken  from  the  Moscow  porting  is  not  confined  to  any  one  city,  *  *  * 

.  .  r  . miirVl  l^cc  fn  onv  n^urcnorwr  Tr* 


nSnthlv /onnia/isf-the  organ  of  the  Sk-  much  less  to  any  one  newspaper.  In  fact,  opACE  on  the  reference  shelf  of  the 

t«in  of' Press  Workers  of  Union  of  Edu-  a  few  of  the  best  stories  are  those  put  on  on  tne  reterence  ^eii  oi  i 

,tinnal  Workers.  the  wire  by  news-gathering  organizations.  ^ 

Throughout  the  Soviet  Union  the  fifth  Personally,  I  am  convinced  of  the  truth  M^usical  Americas  Gu'de.  compiled  by 

nf  Mav  is  observed  as  the  .Annual  Press  of  the  assertion  that  neither  the  reputation  Jo*'"  .  S/ 

Dav  The  May  issue  of  the  Journalist  of  the  writer  nor  the  importance  of  the  ^ 

nrinted  a  detailed  review  of  the  develop-  newspaper  was  taken  into  consideration  Publish^  Musical  America 

Sfand  achievement,  during  .h.  ™r.  in  the  selection  of  material.,  rjesSLi*  h»dli™  (or'"a'?^^^ 

_ ic  morlA  1  QiTiQ  ctt  mfTitniccinn  in  tn#»  vnliimA  ULaCriyilVC  ncauniiC  lOr  dll  cXlcIlUCU 


The  following  resume  is  made  by  the 
Sation : 

During  this  period  the  daily  circulation  ol 
ail  newspapers  in  the  Soviet  Union  increaseo 


The  sins  of  commission  in  the  volume  descriptive  headline  for  an  extended 
will  be  hard  to  find.  In  spite  of  sympa-  review  of  this  book  would  be  a  dig«t 
thy  with  the  work  as  a  whole,  I  am  a  9^  the  musical  resources,  not  only  of  the 
little  surprised  at  some  of  the  sins  of  States,  but  also  of  Canada, 

omission.  But  not  all  of  us  think  alike.  ,  editorial  writer  should  read  the 

If  we  did  there  would  be  no  interest  in  a  cliapter,  .How_  to  Develop  Your  _City 


from  1,950^00  copies  on  April  1,  1923,  to  omission.  But  not  all  of  US  think  alike.  ,  editorial  writer  should  read  tne 
2.520.000  copies  on  March  1,  1924.  The  num-  ]£  there  would  be  no  interest  in  a  ,,  Develop  Your  City 

’*^^Tnrr60%a%'58.  Thurby‘1da°^ch'i  horserace.  Then  too,  this  volume  is  the  Musically.  Certainly  the  provincial 
thTcirculation  of  the  Soviet  press  nearly  touched  first  of  what  will  probably  be  an  annual  Pf'^ss  IS  not  doing  what  It  should  to  m- 
tbe  pre  war  level  of  the  whole  Russian  press,  affair  terpret  musiC  tO  itS  community.  The 

700  ooo“copiis  d^  However  much  opinions  may  differ  "^ne-yard”  editor  should  note  the 

BT'the  end  of  May.  according  to  later  reports  about  Stories  Omitted  one  criticism  is  juS- 

in  the  Soviet  press,  this  figure  had  already  been  tified :  the  introduction  by  the  editor,  """  Festivals  and  Music  Vv  eeks.  The 
psssed,  and  the  Sovriet  press  |S  joscph  Anthony,  is  too  brief.  I  am  in-  advertising  manager  should  have  his  at- 

L^rircilatioroftooSI^BOO  copies  by  ^he  end  clined  to  differ  from  his  opinion  that  the 

St  i924.  principles  of  good  news  writing  are  not  Methods  in  the  Music  Studio  which  s^>s 

\  naoer  taken  for  special  illustration  essentially  different  from  those  that  apply  t*'at  there  is  no  teacher,  however  high 
orMoLw^Xch  S  <0  a  well-written  novel  or  short  stoVy.  ",  n'“T*  ^ 

!  24  had  ,  circnlatVn.a.UttleLre  Jlte  a Im  of  the  novel  »  to  interpret  life  “^i,rnn'o?VriarSd'^^^^^^^ 


o'dn  Prado  Sf'Moscow'idt'ichOT  T^^^^^  '»  >  well-written  novel  or  short  Stott.  « 

1924  had  a  circnUt'ion  a  little  ™re  The  aim  of  the  novel  is  to  interpret  life 
than  inn nno  and  which  had  bv  the  end  f*'c  short  story  fo  advertising  ot  the  right  kind,  and  which 

ff  MavTriii^t  3000W  For  the  first  P^^ray  an  incident.  It  is  a  chapter  out  suggests  that  a  hxed  percentage  of  every 
ot  .May  aim^i  juu.ouu.  ^  '  of  a  life  storv  Now  the  thina  that  cri'ves  musicians  income  should  be  devoted  to 

time  the  Soviet  Press  has  made  money,  o*  ^  me  story,  isow  tne  thing  that  gives  .  •  _ 

.ven  thouvh  the  subscriotion  orice  has.  in  great  value  to  a  news  story  is  the  element  ...  ....  .  _ 


even  though  the  subscription  price  has,  in 


most  cases  been  reduced  The  Izz’cstia  t*’®  unusual — life  out  of  the  ordinary.  incidentally,  tne  nook  is  a  practical 
most  cases,  oeen  reaucea.  ,  ^  a.  .Ug  York  Newsrarwr  Thth  the  gazeteer,  which  gives  the  important  cities 

of  Moscow  netted  a  proht  during  the  year  A'  the  iNew  York  jNewsi»^r  Ulub  the  »  United  States  alone  vHth  a  lot  of 

of  over  800.000  gold  rubles  ($400,000).  other  day  S.  Cobb  related  to  me  the  of  United  States ^ong  wrth  a  lo  of 


^  over  4^-000  goia  ruoies  t  .  "  *  •  .  _  jj  _  ,  .  t  useful  information  about  them.  In  list- 

frUm  orS  ISnT'l  k'e  K  eipr''te,d."Vu"  r*™^^^  i"*  ^  "-P-P?"  in  tSP  ci.fes  the  .mme. 

$75!oOO  was  spent  in  subsidies  for^news-  can’t  sell  it  to  the  magazines  because  the  of  the  music  editors  are  given. 

papers  unable  to  meet  expenses.  A  spe-  story  is  true.  Yet  if  the  story  were  ■  -  -  ■  ■  ■  ■  i 

cial  effort  is  being  made  to  increase  the  P^'i^ted  I  agree  with  Cobb  that  readers 

number  of  peasant  readers  by  increasing  would  ^  remark  “This  thing  simply  _  ___  .  .  . 

the  distribution  of  newspapers  in  the  oouldnt  have  happened.  Yet  it  did 

rural  villages.  The  imm^iate  goal,  hap^n,  and  Cobb  would  prove  it  if  put  I  IP  I  Kill  I  I  linPX 
according  to  the  Ndtion,  is  to  reach  a  witness  stand.  But  that  is  another  A 

circulation  of  2,000,000  copies  for  the  Kipling  would  say. 

peasant  press.  The  issues  raised  are  minor.  For  the  OAA  AAA 

♦  ♦  ♦  working  press  the  volume  is,  to  use  the 

Ov  j  i  *  A.L  ‘4.  -  ^  .  slang  of  the  street,  “a  whale  of  a  book.”  nAttv 

■  ^ews  Stones  of  19^  ge^  away  from  the  stereotyped  mode  of  CjVeP  250.000 

might  well  be  placed.  In  the  preparation  treatment  in  the  handling  of  news,  and  ^ 

of  this  annuaj  of  .American  newspapw  offers  numerous  suggestions  for  a  mode  SUNDAY 

wnting  invitations  were  sent  to  some  400  of  treatment  in  news  writing  that  is  .  . 

Mwspapers  to  rush  irom  3  to  lo  of  their  different.  It  is  published  by  Small,  May-  A  CfOOQ  neWSDaDCr 

test  stories  for  consideration.  In  addi-  nard  and  Company  of  Boston.  '  ,  ®  i  ^ 

twn,  a  request  for  material  was  put  on  ♦  ♦  ♦  nllKl  OTOWth  OF 

the  news  wires.  From  the  thousands  of  piUS  lllc  giOWt 

iTTini.c  nt  cil;  A  Detroit  to  1,200,000 


amples  of  straight  reporting,  feature 


Operations — .And  Other  Humor”  by 


writing,  foreign  correspondence,  inter-  Irvin  S.  Cobb  (George  H.  Doran  Corn- 
views,  accounts  of  sports,  and  human  in-  pany)  would  be  hard  to  find  to  slip  into 
terest  stories  were  selected  for  publication  the  pocket  for  use  on  the  vacation  trip, 
in  the  volume.  One  cannot  glance  through  In  this  volume,  which  is  beautifully 
the  volume  without  being  impressed  by  bound  and  shows  that  bookmaking  is  not 
the  fact  that  some  of  the  finest  things  in  a  lost  art  in  America,  the  reader  will 
rontemporary  literature  are  to  ^  found 

in  the  daily  press.  - — : - - - 

The  book  opens  with  “The  Wreck  of  /VnAAn  Cfetl 
^  Twentieth  (Century  Limited”  by  Wll 

Rotert  M.  Lee,  city  editor  of  the  Chicago  ^  a 

Tribune,  and  closes  with  “From  Stick-up  ILS  IwlCrilo 

Man  to  Squire”  by  George  P.  Stone,  re-  Circulation  and  lineage 

C/iicago  Daily  News.  I  increasing  by  leaps  and 

would  not  want  to  give  the  impression  bounds— news  satisfac- 


A  good  newspaper 
plus  the  gro'wth  of 

Detroit  to  1 ,200,000 

population,  is  the 


Itanen 

iRegtater 

i«  New  Hawen’s 
Domment  Paper 
Circulation  over  40,000  Average 
every  night  by  More  New 

Neui  Nnuen  Register 

Tfc.  timthno,  Sptetml  Agency 

teeten  Nmv  Vera— Oetre<t— CiUca,. 


Circulation  and  lineage 
increasing  by  leaps  and 
bounds — news  satisfac¬ 
tion  —  advertising  re¬ 
sults.  These  merit  the 
gfrowth  of  newspapers. 

It’s  the  answer  for  the 
continued  great  growth 
of 

The  Ml.  Vomon,  N.  Y. 

Daily  Argus 

AND 

The  New  Rochelle,  N.  Y. 

Standard  Stw 

Write  for  informatiaa,  how  to  cover 

thi.  rich  field. 

WESTCHESTER  NEWSPAPERS,  he. 

T.  HaroM  Forbes  New  RoebeOe 


answer. 


In  New  Orleans 
Consult  the  Latest 

A.  B.  C.  AUDIT 

(September  30th,  1923) 

Before  scheduling  space  in  ere- 
ning  papers. 

NEW  (MULEANS  STATES 
13c  a  Line  Flat  Daily 
15c  a  Line  Flat  Sunday 
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THE  PHILAl«UiHIA  REa^_ 

_ gUBUC.4ag.LEDGER 

THE  NORTH  AMEMCATtf 

•  '  ®S»  VtUadriphia  jUnqohrtr  |v 


And  in 

Philadelphia — 


where  printing  is  as  old  as  the 
city  itself  and  where  generations 
ago  Franklin  found  it  necessary 
to  make  matrices  of  clay  and 
found  letters  of  lead — today  the 
Ledger,  Record,  American  and 
Inquirer  carry  almost  hourly  re¬ 
ports  on  all  human  endeavors  to 
millions  of  readers. 

Together  with  a  feeling  of 
gratification  we  have  a  sense  of 
responsibility  to  the  publishers 
who,  knowing  the  impiortance  of 
the  time  factor  in  publishing, 
selected  Imperial  Metal. 

Not  alone  in  Philadelphia, 
but  in  many  of  the  largest  cities 
of  the  country  as  well  as  smaller 
cities  and  villages,  newspaper 
publishers  find  Im^rial  Metal  | 
and  the  Imperial  Metal  Plan  are 
the  means  of  preventing  metal 
troubles  and  assuring  maximum 
metal  service. 

Investigate! 

We  feel  sure  that  you  will 
agree  that  any  stable  metal  plan 
that  is  economical  and  that  re¬ 
sults  in  the  avoidance  of  costly 
metal  troubles,  adding  years  of 
life  to  your  metal  is  wortly  of 
investigation.  We  will  be  glad 
to  send  you  the  complete  details 
on  the  Imperial  Type  Metal 
Plan.  W rite  today ! 


Our  representatives  will  be  glad  to 
meet  you  at  the  S.  N.  P.  A.  at  Ashe¬ 
ville,  N.  C.,  July  3rd,  4th,  and  5th. 


M  ETAL. 
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“Best  by  Acid  Test” 


Imperial  Type 
Metal  Co. 

Philadelphia — Cleveland — Detroit 
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TIPS  FOR  AD  MANAGERS 


I 


AitldD-KjmBtt  Companr*  1516  Chestnut  street.  West’s  Tooth  Brush.  Prepari^  small  list  of 
hiladelphia.  Placing  16-tinie  orders  with  towns  on  Holeproof  Hosiery  Company. 


Philadelphia.  Placing  16-time  orders  with  towns  on  Holeproof 

newroapers  in  various  sections  for  the  G.  H.  (Men’s  hose  only). 

P.  Cigar  Company.  “El  Producb/’  cigars,  Miller  Advertishig  C 
Philadelphia.  avenue.  Toledo.  Placii 


Miller  Advertishig  Compsay,  2144  Madison 
avenue,  Toledo.  Placing  orders  with  some 


Ambro  Advertishig  Company,  Odar  Rapids,  ^*“6=  Coas‘  ne^papem  for  Toledo  Rex  Spray 
Iowa.  Sending  out  copy  to  a  few  mpers  in  Company,  msecticides,  Toledo, 
die  Northwest  on  Liquid  Malted  Milk  Company. ,  Ostan  Advertishig  Corparstfasi.  2S  East  Jack- 

...  .  .  .... _ ur  ,  Boulevard,  <3iicago.  Issuing  some  small 

A^  Auslto  Adverdshig  Agwcy,  116  Wert  schedules  on  Atlantic  Hotel,  Chicago,  to  south- 
said  street.  New  York.  Placing  account  of  nanen 

the  SmartsUk  Hosiery  Company,  New  York.  Adverdrtn,  Agency,  C  East  39th  street. 

Barton,  Durslhie  A  Osborn,  383  Madison  ave-  New  York.  Placing  orders  with  some  Penn- 
nue,  New  York.  Making  15(19  1-time  contracts  sylvania  newspapers  for  the  Partola  Oimpany, 
with  some  Pacific  Cbast  newspapers  for  the  medical.  New  York. 


H.  O.  Oreal  Company,  Buffala 


Potts-Tumbull  Advertishig  Company, 


BUcbett-Smimle-McFaiiand,  Inc.,  58  East  ’North  Michigan  avenue,  Oiicago.  Reported 
Washington  street,  Chicago.  Expected  to  send  placing  account^  the  Sun  Ray  Products  Com- 
out  some  additional  copy  the  latter  part  of  this  P*”y>  pancake  flour,  Kansas  City,  Mo. 
month  on  Van  Ess  Laboratories,  Chicaga  Joseph  Richards  Company,  247  Park  avenue. 

_  ,  _  ...n  ..  _ _ _  New  York.  Now  handling  account  of  the 

Blnclonan  Cmipny,  Iffl  West  4M  st^t.  Ground  Gripper  Company,  shoes,  Boston. 


New  York.  Placing  schedules  with  news-  „  .  —  .  «  ... 

papers  in  selected  sections  for  Procter  &  Gam-  avenue  New 

ble  Oxnpany,  “Chipso,”  C^cinnati.  2500  1-time  contracts  with  some 

Pennsylvania  newspapers  for  the  Minooc  Com* 
Thomas  M.  Bowers  Adveiiiainc  Afmcy,  25  pany,  medical.  New  York. 

^st  Jackson  bwleyard,  ^iraga  N<w  h^-  Smihalm  A  Scberman,  218  West  40th  street, 
dlmg  ^count  ot  Ae  AU-.^«ican  radio  York.  Handling  account  of  Curtis  & 

products,  made  by  the  Rauland  Manufacturing  Cameron  Boston 

Company.  Chicago.  ^  ^  Comply,  Inc..  Consoli- 

Brudt  Adverthhig  Company,  7  South  Dear-  dated  Building,  Indianapolis.  Handling  account 

born  street,  Clhicago.  To  place  account  of  of  Ae  Diamond  Chain  and  Manufacturing  Corn- 

Blue  Flag  (!>ab  Meat;  nothing  before  fall.  pany,  Indianapolis. 

Brandt  Advertising  Company,  7  South  Dear-  „CaI'’l“  Stanford  Advortiahv  Agency,  AUanta, 
bom  street,  Chicago.  Using  a  number  of  Ga-  Now  handlmg  the  followmg  accounts; 

papers  in  the  State  of  Indiana  on  Lauber  &  the  Appalachian  Marble  Company,  Knoxville; 
Lauber  Company,  (3iicago,  Ill.  (Toilet  articles).  A.  E.  Hill  Manufacturing  Company,  Atlanta, 
Also  sending  out  contracts  oo  the  LeMarr  manufacturers  of  Hilco  radio  apparatus  and 


Chemical  Company. 


Hilco  automobile  reflectors  and  the  Scripto 


Bums-Hrtl  Advertising  Agency.  Merrill  Manufactu^  Company,  AUanta,  manufac- 
Bmlding,  MilwaukeeVwill  pU^ccount  of  *"1'”  ^  Scnpto  mulu-lead  pencils, 
the  F.  Mayer  Boot  &  Shoe  Company,  Mil-  Sweeney  A  Janies  Comfiany,  Inc.,  1632  Euclid 
waukee,  manufacturers  of  Martha  Washington  avenue,  aeveland.  Placing  account  of  the 


shoes. 

Nelson  Cbesman  A  C 
Dearborn  street,  C3iicago. 


Company,  500  North 
o.  Sending  out  coo- 


H.  K.  Ferguson  Company,  Cleveland,  manu- 
facturers  of  factory  buildings. 

COQ.  Thrasher  Service,  Inc.,  136  Liberty  street. 


tract*  to  general  list  of  papers  on  A.  H.  Lewis  New  York.  Again  placing  copy  with  new* 
Medicine  Co.,  St  Louis,  Mo.  py)crs  in  vanous  sections  for  Colgate  &  Co. 


papers  in  various  sections  for  Colgrate  &  Ox, 

CoObis-Kirk.  Inc.,  750  North  Michigan  ave- 

nue,  Chicago.  Placing  account  of  the  Keraey  Trades  Adwtising  Agency,  665  5th  avenue. 
Manufacturing  Cximpany,  Chicago,  manufac-  New  York.  Placmg  orders  with  newspapers 
turers  of  table  pads.  Sending  out  orders  to  »>  jections  for  the  Seaboard  By¬ 
general  list  of  papers  on  James  S.  Kirk  (3om-  i*^*^^**.  Goke  (iimpany,  “Koppers  Choice, 


pany,  CSiicago. 

Cruttanden  A  Eger,  6  North  Michigan  ave 


Jersey  City. 

Vanderboof  A  Co.,  167  East  Ontario  street. 


nue,  Chicago.  Sending  copy  to  some  south-  Chicago.  Using  a  number  of  tow-ns  in  the 
western  papers  on  M^era  Distributing  Com-  Illinois  on  Sampson  Electric  (Company 


pany  (radio),  (3iicaga 

Dimlap-Ward  AdvertUiig  Company,  B.  F. 


(Atwater  Kent  Company). 

C.  C.  Wfamingham  Agency,  10  West  Peter- 


Keith  Bldg.,  Qeveland,  Ohio.  Placing  addi-  horo  strict,  l^troit.  Now  handling  account 
tional  copy  mi  the  Chandler  Motor  Car  Com-  The  R.  C.  Mahon  Company,  Detroit,  manu- 


pany. 

Ericksoa  Company,  381  4th  avenue.  New 
York.  Placing  account  of  the  Dictaidiooe 
Sales  Corporation,  New  York,  manufacturers 
of  the  “Dictaphone.” 

Erwbi,  Wasey  A  Co.,  844  Rush  street,  Chi¬ 
cago,  Again  renewing  some  newspaper  con¬ 
tracts  for  the  Goodyear  Tire  &  Rubber  Com¬ 
pany,  Akron. 

Grave  Advertishig  Agency,  616-617  Hamm 


facturers  of  metal  specialties  and  fireproof 
doors. 


TO  CHICAGO  IN  OCTOBER 

A.  B.  C.  anil  A.  A.  A.  A.  Announce. 
Preliminary  Convention  Pl^na 

Preliminary  plans  for  the  annual 


Biding  St.  Paul.  Placing  account  of  the  conventions  of  the  Audit  Bureau  of  Cir- 
Seeger  Rexngerator  Company,  manufacturer*  i  a,*  ^  j  ^.i.  a  •  a  • 
of  refrigerators.  culations  and  the  American  Association 

Hanser  Agency,  12  East  44th  street.  New  ^  .Adver^sing  Agencies  to  be  held  in 
York.  Now  handling  account  of  the  H.  CHay  Chicago,  Oct.  16  and  1/  are  already  be- 
Glover  Company,  hair  remedies.  New  York.  ing  broadcast. 

Harland  Advertishig  Cnmpeny,  Des  Moines,  Featuring  the  meetings  will  be  a  din- 
lowa.  Preparing  copy  for  Colfax  Bottling  civen  inintiv  hv  the  A  A  A  A 

Company  of  Colfax,  Iowa,  manufacturers  of  ”  j  .  a  a 

“Blue  Border  Gingerale/*  to  be  used  in  a  and  tnC  A.1$.C,..  Xnc  A.A.A.A*  IS  also 
few  newspapers  in  the  Northwest  territory.  planning  a  “get-tOgether  limcheon”  with 

Hanriooi,  Pbelpa,  Inc.,  Detroit,  Mich.  Pre-  advertisers  and  publishers  as  guests. 


newspapers  <*  the  Racine  Rub-  jhe  A.B.C.  announces  that  In  addition 
ber  Uotnpuny,  Kacme,  Wi*.  Papers  in  the  a.  -.l  .r  ai.  j  _a^*  • 

southwestern  territory  are  being  used.  program  of  thc  advertising  agents, 

Hmiii,  Hint  A  McDouud,  58  East  Washing-  Programs  are  being  arranged  for  the 
ton  street,  Chicago.  Prepari  ig  list  of  news-  advertiser,  newspaper,  mag^nc,  farm 
papers  on  Pierce  Arrow  Mo-  >r  Car  Company,  paper,  and  business  publication  sections. 

-A**'^t*^*  Agency,  52  VanderbUt  These  branches  of  the  A.B.C.  will 


papers  on  Pierce  Arrow  Me  >r  Car  Company,  paper,  and  business  publication  sections. 
^•*'^**^*  Agency,  52  VanderbUt  These  branches  of  the  A.B.C.  will 

placing  orders  witb  newspapers  in  vari<Mas  sec*  ^RllC,  Uct.  lO,  ^Rnd  the  result  Ot  their 
tions  for  the  Ayvard  Manufacturing  Company,  deliberations  will  be  reported  at  the 
“Ay yard’s  Water  Wings,"  Hoboken,  N.  J.  annual  meeting  next  day. 

H.  B.  Humph^  Company,  581  Boylstoii  The  meeting  of  the  executive  board 
stre^  Boston.  Rep^ed  placmg  account  of  nf  the  A  A  A  A  which  a1wav«  nrcccdcQ 
Whittemore  Bros.  Cknporation,  shoe  ^ish,  ,  A.A.A.A.  wmcn  always  Recedes 
Cambridge,  Mass.  the  annual  meeting  will  be  held  Oct  15. 

Wiliam  A.  Ingoldsby  (>impwy,  130  South  The  headquarters  hotel,  in  which  the  ex- 
Broadway,  Los  Angeles.  Placing  orders  with  ecutive  board  sessions  and  the  annual 

Normandy  meeting  will  be  held,  is  the  Drake  Hotel. 
Products  Company,  Glo-Co  hair  toruc,  Los  -ru  a.  a.-  u  • 

Angeles.  The  two  conventions  are  being 

johnsoB-DWlfa  Company,  Greenfield  Bldg.,  t^erald^  as  “the  largest  assemblage  of 
Atlanu,  Ga.  Sending  out  copy  to  a  small  advertising  interests  ever  held  in  this 
grorm  of  Middle  West  Metropolitan  newspapers  country.” 
on  Georgia  Fruit  Growers  Exchange  ((jiorgia  '  _ _ 

Wyta^  B.  Jones  Advmtirtng  Agency.  Bing-  •  ***P*’’*  Consolidate 

^mt^  N.  Y.  Placing  orders  with  newspapers  The  Cisco  (Tex.)  Dailv  News  and  the 


Cisco,  Tex.,  Papers  Consolidate 

The  Cisco  (Tex.)  Daily  News  and  the 


sections  for  the  Elberon  Hotel.  At-  Cisco  American  have  consolidated.  A.  B. 

H.  W.  Kastnr  A  Son.  Compmiy.  14  East  who  has  been  manager  of 

iackson  Boulevard,  dicago.  Contracts  on  the  American  will  be  manager  of  the 
[.  J.  Breitenbach  (ix  “Gude’s  Pepto-Mangan”  consolidated  paper.  The  new  paper 
being  rant  to  newspapers  in  swth  and  south-  will  be  known  as  the  News,  while  the 

“““y  «<<«»”  »i>l  ^  American. 

chSif «»«”  >•»  “»»■ 

of  “Kleen  Heat”— only  towns  where  there  is  a  bmed  papers  and  W.  H.  Larogue  ad- 
dealcr  already.  Adding  few  towns  on  Dr.  vertising  manager. 


583,342 

Motor  Cars  Registered 
In  Indiana 

113,403  Numerical  Increase, 
24%  Growth  Over  1922 


The  wealth  of  the  state  is  well  divided,  as  is 
indicated  in  automobile  ownership,  there  being 
more  than  583,000  licensed  machines. 

In  rank  of  total  distribution,  Indiana  is  eighth, 
although  in  population  the  .state  is  eleventh. 
There  are  five  persons  per  motor  vehicle  or  192 
cars  to  every  1000  persons. 

The  number  of  trucks  and  commercial  cars 
rank  Indiana  in  the  same  relative  position,  eighth, 
but  she  is  in  a  position  to  surpass  two  or  three 
states  quickly.  The  reason,  no  doubt,  lies  in  the 
fact  that  the  farmers  of  Indiana  are  large  owners 
of  commercial  cars. 

Probably  nothing  so  well  indicates  the  class 
of  citizenship  and  the  demand  for  better  in  life 
than  good  roads.  Indiana  takes  first  rank  in  im¬ 
proved  highways  and  has  nearly  double  the  mile¬ 
age  of  New  York.  • 

With  the  fact  in  mind  that  Indiana  people  and 
cities  are  prosperous,  an  intensive  cultivation  will 
win  distribution  and  popularize  your  merchan¬ 
dise. 

THESE  INDIANA  NEWSPAPERS 
BLANKET  THE  STATE 


Ctacalatim 

ttfOecamr  Democrat  . (E)  3^76 

•••Evamrille  Conrier  and  Journal.. 

***EvangTiUe  Conrier  and  Journal . (S)  32402 

***Fort  Wayne  Jonmal-Gaaette  . (M)  31474 

***Fort  Wayne  Jonmal-Gaaette  . (S)  34,657 

***Fort  Wayne  News-Sentinel  . (E)  41,412 

***Gary  Evening  Poat-Tribnne  . (E)  11,410 

Hammond  Timet  . (E)  15,436 

***Hnntington  Press  . (M&S)  3463 

***Indianapoli8  News  . (E)  131410 

***Lafayette  Journal  &  Conrier. . .  124^  } 

tttLa  Porte  Herald  . (E)  4,091 

***Newca8tle  Conrier  . (E)  4,603 

♦••South  Bend  News-Timea . }  23,039 

•••Sooth  Bend  News-Times  . (S)  21,440 

•••South  Bend  Tribune . (S)  19,718 . (E)  20488 

•••Terre  Haute  Tribune  . (E^S)  23,608 

•••A.  B.  C.  Statement,  April  1,  1924. 
ftf  Government  Statement,  April  1,  1924. 


Editor 
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DOLLAR 

PULLERS 

One  Dollar  Will  Be  Paid  for  Each  Idea  Published 


host  of  contractors  and  companies  inter-  and  nothing  else  in  their  windows.  Other 
ested  in  this  type  of  dwelling  and  business  merchants  in  other  cities  can  capitalize 
construction. — C.  M.  Littlejohn,  Washing-  this. — ^James  M.  Mosely,  Boston,  Mass. 

ton,  D.  C.  - 

-  Now  when  it  is  only  about  half  a  year 

Horse-back  riding  is  coming  back  wi^  until  Christmas  it  would  be  a  good  stunt 
a  boom.  People  of  all  ages  are  taking  it  for  the  financial  institutions  who  are  con- 
up  again.  The  Boston  Herald  has  been  ducting  Christmas  savings  clubs  to  run 
obtaining  extra  advertising  from  dealers  ads  urging  people  to  take  out  half  year 
in  harness,  riding  equipment,  riding  clubs  which  will  give  them  money  for 
stables,  etc,  and  has  published  this  adver-  Christmas  use  The  paper  should  be  able 
tising  along  with  feature  stories  on  the  to  get  such  ads  without  any  great  trouble 


business  tickler 


ington  dailies  runs  a  large  co-operative  Mosely,  Boston,  Frank  H.  Williams,  Santa  Ana,  Cal. 

ad  of  the  fish,  oyster  and  sea  fo«^  com-  Mass.  - 

'Vlmt  far,ishi„8  good,  «oro,  or.  «•  C-  W~ldg  W.o.  L.™,  Cap 

irnpomm  but  lituTknown  fact  concern-  “ffh  'I  ^  The  (N.  C.)  Hcrl/ord  Ccml, 

ing  “fats  in  fish"  or  other  specific  was  awarded  ^e  Savory  loving 

qualities  furnishes  the  “lead”  under  which  t^we  stores.  Would  they  take  a  cup  for  the  best  weekly  newspaper  at 

is  run  the  names  of  a  string  of  fish  mer-  ^8^.  the  North  Caro- 

chants.— C,  M.  Littlejohn,  Washington,  Williams,  Fort  Wayne,  Ind.  lina  Press  Association.  The  cup  was 


PARASOLS!  mg  “ 
^  Get  your  read-  qualitic 
ers  under  shade  **  run 
these  hot  summer  chants, 
days:  and  chase  D.  C. 
advertisements  for 
Shade  hats  The 

Awnings  ® 

Tents  pa 

New  York  Jew-  Pa^r 


chants.— C,  M.  Littlejohn,  Washington,  H.  Williams,  Fort  Wayne,  Ind.  lina  Press  Association.  The  cup  was 

D  C  -  donated  by  Walter  H.  Savory  of  the 

_  In  cities  where  there  are  car  lines  there  Mergenthaler  Linotype  Company.  The 

The  importance  of  local  women  in  busi-  ^re  generally  one  or  more  princi^l  Herald  recmtly  published  a  24-page  15th 
ness  enterprises  of  various  sorts  filled  a  transfer  ^ints  where  people  wait  for  birthday  edition  on  magazine  stock. 


Terns”*’  fun  piroladvertis^ng  fo7am^^^^^^  «rs  And  of  course  at  such  transfer 

New  York  Jew-  paper  recently.  The  page  was  headed  ^mts  the  ^smess  of  the  stores  is  par- 

1  .l«^dv  advertise.  “FaU  Co^  “(Name  of  City)  Wo4n  Conducting 

’^How  Xut  vo«  lo^  Successful  Business  Firms.”  Fifteen  doubtedly  be  made  even  better  by  adver- 
nme  Jewelry.  How  about  your  local  „  from  the  movie  theatre  ‘ising.  If  all  the_  stores  at  some_  espeaally 


•®*T'‘n‘Sac«'‘wh«e*“iewh  gwd"  ^au^“"there  "are“a  “^eat  many  gethe'-  in  an  advertisement  biding  for 

*1  .1.1  women  who  conduct  individual  establish-  of  _  the  .people  Warding  the 


places  of  business,  from  the  movie  theatre  If  all  the  stores  at  some  espeaally 

to  the  chiropractor  were  included.  Looks  ^ongest^  transfer  j^mt  would  go  to- 


oate.  Sapphire,  are  also  being  used.  — p;es;;^;T  wgroV"thirkhrd"^d  the  point,  it  would  help  them 

AIm  there  ,  a  good  deal  of  talk  ^o«t  ■  ^  YVomm  Advertisers  Get  S^eatly  in  getting  more  business.— Frank 

bejoe^rooche.  that  match  necklace.  ^S^e.^Sl^rge  C  MarclS,  H.  Williams,  Fort  Wayne.  Ind. 

NewTork  Jeweler,  at  the  moment  are  Ogdensburg  (N.  Y.)  Repnblican- Journal.  Specials.”  Under  this  large 

alM  adverU.ing  choker  necklace,  of  oublishine  a  four-oaee  adver-  <^aption  of  ribbon  may  be  included  special 

te  •tr5i‘^ier  frocL"*""  "  tisillg  sh«rS!r^e  sizras^^^^^  copy  each  Friday  or  Saturday  that  may 

fwUve  with  summer  I rocJt..  i  .*  ■  i  i  e— r  ,  obtained  from  merchants  dealinfir  in 

•  Since  our  circulation  is  largely  country,  ooidincu  irom  nicii-iutius  ucduuK  m 

h»  “oH  find  tb;.  a  uood  wav  to  eive  our  ad-  camP'ng  outfits  for  the  week-end  tourists, 

wa*  verSs  “town  coverage”  as  L  distribute  confertionery  tobacco  and  cigarette,  rtc. 


and  bracelets. 

New  York  Jewelers  at  the  moment  are 
sIm  advertising  choker  necklaces  of 
large  silver  beads,  thonght  especially  ef¬ 
fective  with  summer  .frocks. 

It’s  hot! 

No  fun  standing  over  steaming  wash 
tabs  these  days. 


How  Tbour’ulking  to  yonr  local  ^  Littlejohn,  Washington,  D.  C. 

.K„nt  in  .  Ks.  to  cvcry  homc.  in  Washington,  la.  . _ . 


Uiindrie.  about  co-operating  in  -  , ,,  .  .  .  aonear  in  our  ^  merenants  oi  souin  rsena, 

lZ?Vi^l''llke*thi‘s*”“s!S  LaMd^  ‘'barge  5  S  an  inch  ("d.,  Ust  ^ar  joined  together  in  a  “Walk 

u  (o*'  ^^e  Junior  Democrat.  The  Hralthy  week  Each  dwler 

mK.  Al.?®  revenue  from  the  sheet  Just  pays  for  the  played  up  this  in  his  window  and  all  re- 

“  expense,  but  it  means  additional  advertis-  l^il  shoe  advertising  was  kept  together 


The  shoe  merchants  of  South  Bend, 


r-fa-  *«k«  Ai.-fa.  icvciiuc  iruiii  uic  siiecL  lusi  uiiys  lor  uic  ...... 

“  expense,  but  it  means  additional  advertis-  l^il  shoe  advertising  was  kept  together 

maenmes  columns  and  it  is  effective  a  two-page  spread  in  the  local  papers, 

laecinc  irons.  advertising  for  the  merchants.— Donald  Last  June  the  merchants  officially  opened 

1)0  .v,r  ad,misfag  out  )  D«^cr«t.  -he  while  .hoe  sea»„  h,  dhpfaying  whifa, 

of  the  billiard  parlors?  Co-operative  advertising  on  the  part  of 

1^  page  layout  for  some  attractive  certain  groups  has  b«n  found  beneficial 
vS  “R^r  8“***  across  the  top,  by  the  members  of  the  group  itself  and, 

A  “B'lr  Gentlemras  Ganie,^^  incidentally  to  the  advertising  medium 


like  “Billiards,  the  G^tlemen’s  (^me,' 


Ufa.  MT>*lf  J  .1  in  •  'is  ItlVlMCUlAlIV  tiic  ClUVCliiaiUK  Ul^lUlU 

*  (^tlemen  s  Recreation,  selected  for  the  publicity.  The  first  re- 
^  pvc  a  little  historical  write-up,  also  quisite  to  such  advertising  is  a  spirit  of 
^  view  of  some  of  y<mr  prominent  busi-  co-operation  on  the  part  of  the  group 
billiards,  then  get  your  lead-  members,  and  such  a  spirit  is  not  always 
.kf-  clean  argui^ts.  present  among  competitors.  TTie  adver- 

.‘'00*'*“*-  tising  solicitor  may  be  able  to  assist  in 
simulate  the  business  for  bringing  it  ab^,  while  in  other  cases  it 
imk.  lU?  ,  "Souths  and  youll  may  come  from  the  group  tself,  or  per- 

of  them  and  elevate  ha^  from  an  outsider.  In  i:awr^ 
Ik  “  kr"  %  boosting  it  m  Kan.,  this  kind  of  advertising  is  being 
s  orminAnf  *k  ^  ^'^kfii^  J  effectively  by  the  clothing  dealers, 

the  insurance  men  and  the  rt^tors.  In 
£ln’*  ^  i“^th-  addition  to  the  general  advertising  of  the 

game.  Ehu  Ghbert,  group,  which  is  either  unsigned  or  si^ed 
by  the  names  of  all  the  members,  the  indi- 
Owi  u  w  TT  vidual  members  frequently  tie  up  with  it 

have  decided  tn  by  taking  space  in  the  same  issue  of  the 

£  duU^^Lk.  AfT  paper,  — Paul  C  Rankin,  Lawrence 

soL^l  by  offenng  a  (Kon.)  Journal-World. 

spe^i  reduced  price  of  $1  per  ton  for  _ 

S  rtoS*d^rinI  With  “build  with  brick”  as  its  head,  one 

June  and  25  centf  dfirmW^  cents  durmg  of  Washington,  D.  papers  has 

Lt  ^  Wn  a  series  of  IS'whkh  ^  * 

trpeated  at  intervals  and  mean  consider-  n  *  . . .  -  -i 

PtT^b^'by  ‘a  Sr  Krtising  ‘iSS  SERVICE 

Unton-Leader  ' 

TTie  Worid  and  the  Eve- 

/-v_  ,  '  »  ning  Worid  have  a  com- 

tJnee  a  week  one  of  the  leading  Wash-  bined  circulation  daily,  o< 


CIRCUIATION 

BUILDING 

SUP1^4CY 

Proven  time  and  tinte  aqAirv 
by  tKe  tnarvy  thousands  of 
NEW,  paid-in- adva.i\ce  sub¬ 
scribers  we  gain  for  newspapers 
in  all  parts  of  the  county. 


•r  WMto  Omw  sf 


HOllISTEKS 

CIRCULATION  ORGANIZATION 

I  300  Merritt  Building  -  los  Angeles, Cal. 


Ilj 


NEW 

bfsmalianal  News  Serviee 


TTie  Worid  and  the  Eve¬ 
ning  Worid  have  a  com¬ 
bined  circulation  daily,  of 
dsanoo  for  $1.20  per  aaate 
line  grou,  subject  to  con¬ 
tract  diacounta  “niey  carry 
more  high  data  dry  goods 
advertising;  are  read  by 
more  jobbers,  department 
and  chain  store  buyers,  and 
by  more  retailers;  offer 
more  circulation  per  dollar 
and  a  more  concentrated 
circulation;  a  reader  and  a 
dealer  influence  more  local¬ 
ized  than  any  other  morn¬ 
ing  and  evening  oombination. 

Advertise  in  Nmatpnpnrt 
by  th*  Eear 

(Cfje  yaiiwio 

Plditaer  BuOdhsg,  NWw  Yerii 
Malbrs  Bwthfcg  Ford  BoKBng 

CUenge  Detroit 


'  —in  daily  drculation 
-in  lineage 
-in  teader  interest 
-//7  proved  results 

Indian^blis 

NE^S 


we  can  enhance  the  circulation 
pulling-power  of  your  comic 
page  classics  with  unexcelled 
color  printing. 

Write  for  proofs  and  tom  prices. 

The  World  Color  Printing  Co. 
R.  S.  Grabie,  Prea. 

Eat.  19M  St.  Louis,  Mo. 


Our  Features: 

Samuel  G.  Blythe 
Irvin  S.  Cobb 
R.  L.  Goldberg 
Ed  Hughes 
O.  O.  Meintyri 
Penrod  and  Sam 

Rogers  I 

H.  J.  TuthiU 
Albert  Payson  Terhune 
and  odiers 

Tke  McNHghi  Sjodkalts  he. 

TmiM  Building,  New  Yoric 


Fruk  9.  Bsksr 

Chsrim  B.  Wrick 

PTMidsnt 

Editor  sad  Cca.  Mgr. 

AOVEKTISIMC 

REPRESENTATTVBS 

Oarid  J.  RandsU 

Fwd,  PusMs  C*. 

341  Fiftk  Avs. 

3M  N*.  UkUcaa  Av*. 

Nm  Twk  City 

CUeu.,  nUaris 

R.  I.  Bidwril  ft  Cs. 

1  San  Francise.  .ad  I.M  Aiuelss,  Od. 

K, 


Detroit 
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PUBUC  LOSING  FAITH  IN 
PUUTZER  AWARDS 


McNaught’s  Magazine  Criticizes  Col> 
umbia’s  Method  of  Picking  Win¬ 
ners — Becoming  Laughing 
Stock,  is  Claim 


Columbia  University’s  present  method 
of  picking  the  Pulitzer  prize  winners 
each  year  is  making  of  the  awards  a 
public  laughing  stock,  it  is  claimed  in  a 
recent  unsigned  article  on  “The  Pulitzer 
Prizes’’  appearing  in  McNaught’s  Maga¬ 
zine,  published  by  V.  V.  McNitt  of  the 
McXaught  Syndicate,  New  York. 

The  article  follows : 

“Some  excitement  has  been  aroused  in 
those  quarters  which  get  excited  about 
such  matters  because  a  committee  ap¬ 
pointed  to  recommend  an  American  play 
for  the  Pulitzer  prize  selected  The  Show- 
Off,  and  their  recommendation  was  not 
accepted  by  the  final  powers  at  Columbia 
University,  who  awarded  the  prize  to 
Hell  Bent  fer  Heaven,  which  was  written 
by  a  Columbia  English  instructor.  The 
committee  thus  “turned  down’’  was  com¬ 
posed  of  Prof.  Phelps,  Owen  Johnson 
and  Clayton  Hamilton.  Mr.  Hamilton, 
to  be  sure,  was  a  minority  favoring  Hell 
Bent  fer  Heaven. 

“The  final  power  of  award,  for  all  the 
Pulitzer  prizes,  resides  in  Columbia 
University,  and  its  school  of  Journalism 
founded  by  Mr.  Pulitzer.  The  jury,  or 
trustees,  are  not  at  all  bound  to  follow 
the  recommendations  of  those  commit¬ 
tees  they  select  to  aid  them.  Their  com¬ 
mittees  are  often  selected  from  practical 
workers  in  the  arts.  But  they  themselves 
arc  teachers,  with  the  academic  point  of 
view.  Moreover,  the  committees  usually 
ignore  the  terms  of  Mr.  Pulitzer’s  gift 
and  try  to  select  the  best  play  or  novel 
or  what  not  of  the  year. 

"The  trustees  at  Columbia  are  uncom¬ 
fortably  aware  that  the  prize  was  not 
willed  for  the  best  play,  or  the  best  novel, 
or  the  best  history,  at  all.  It  was  willed 
for  the  one  that  did  the  most  to  improve 
.American  morals,  or  manners,  or  patriot¬ 
ism.  Mr.  Pulitzer’s  idea  of  art  and  his¬ 
tory  was  quaint.  But  as  plays  or  novels 
which  set  out  to  improve  us  are  usually 
quite  awful,  the  trustees,  reluctantly, 
generally  let  the  prizes  go  to  a  moder¬ 
ately  good  play  or  book,  lest  the  whole 
affair  become  absurd. 

“Now,  The  Show-Off  cannot  possibly 
be  said  directly  to  improve  our  manners 
or  morals.  Neither,  for  that  matter,  can 
Hell  Bent  fer  Heaven.  But  the  latter 
play  is  written  in  an  idiom  farther  re¬ 
moved  from  the  realistic  patter  of  our 
middle  class  speech,  and  is  probably  less 
disturbing  to  the  academic  mind,  though 
considerably  less  vital  to  the  bulk  of 
American  theatre  goers.  Personally,  I 
like  The  Show-Off  better,  but  I  like 
Hell  Bent  fer  Heaven,  too;  and  I  am 
bound  to  admit  that  no  prizes  are  needed 
to  encourage  authors  to  write  like  the 
former,  while  immediate  popularity  sel¬ 
dom  comes  to  encourage  authors  of 
works  like  the  latter.  I  advise  Messrs. 
Phelps  and  Johnson  to  keep  their  shirts 
on. 

“What  we  need,  in  regard  to  the  Pulit¬ 
zer  prizes,  is  not  a  Show-Off,  but  a 
show-down.  Either  the  terms  of  the 
Pulitzer  gift  should  be  followed  strictly, 
in  which  case  the  awards  would  have 
little  or  nothing  to  do  with  artistic  merit, 
or  else  these  terms  should  be  quite 
ignored,  competent  juries  of  award  ap¬ 
pointed,  and  their  selections  adhered  to, 
with  the  object  of  winning  public  con¬ 
fidence  and  establishing  a  high  and  genu¬ 
ine  artistic  standard — which,  incidentally, 
would  do  as  much  for  morals  and  man¬ 
ners  as  anything  else. 

“.\t  present  the  public — and  rightly — 
distrusts  awards  coming  out  of  Columbia. 
It  has  seen  too  many  good  professors 
come  out  of  there,  eject^  from  behind. 

“I  was  once  on  a  committee  to  recom¬ 
mend  a  cartoon  for  the  Pulitzer  prize, 
and  we  selected  one  by  Rollin  Kirby 
showing  France  before  a  mirror,  laying 
aside  her  liberty  cap  and  trying  on  a  steel 
helmet.  It  was  so  simple  and  so  eloquent 
that  it  topped  all  other  candidates.  What 


was  our  surprise-^r  mine,  at  any  rate —  locdcing  for  an  exchange  job  at  the  Sor-  really  want  to  win  the  confidence  of  rk. 
to  see  the  prize  given  to  another  cartoon  bonne.  But  what  either  consideration  public,  they  will  seek  the  advice  of  ** 
by  Mr.  Kirby,  a  commonplace  one  tak-  has  to  do  with  the  best  American  cartoon,  side  cxiwrts,  and  then  they  will  fon^ 
ing  a  crack  at  the  Bolshevists  in  Russia.  God  and  Nicholas  Murray  Butler  alone  this  advice  to  the  letter.  Their 
It  wouldn’t  do  to  offend  France.  And  know.  course  is  making  of  the  awards  a 

possibly  some  Columbia  professor  was  “If  the  trustees  of  the  Pulitzer  fimd  laughing  stock.” 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 


N.  Y.  DAILY  NEWS 

HALF-TCWES 

Bett  in  the  World 

Made  by 

POWERS 

NEW  PROCESS 


Printtef  Machinery  Erecthiz 
and  adjustments.  Duplex,  Cbmet,  Rotaries,  etc. 
Practical  pressman.  Facto^  references. 
Junius  F.  Browne,  Anderson,  South  Carolina. 


FOR  SALE 

15>H0E  Presses 

These  presses  range  in  capacity 
from  20  to  64  pages.  If  you 
are  in  the  market  for  a 
second  hand  press 
Let  us  know  your  wants. 

THE  GOSS  PRINTING  PRESS  CO. 

1S3S  So.  Paulina  St. 

Chicazo 


REBUILT  LINOTYPES 
AND  INTERTYPES 
FOR  SALE 

Write  us  for  information 
and  prices  on  Rebuilt  Lino¬ 
types  and  Intertypes.  These 
are  machines  traded  in  on 
new  and  more  versatile 
Linographs  and  are  sold 
with  our  guarantee.  Be  sure 
to  state  model  wanted  when 
writing. 

TBE  UNOGRAPH  COMPANY 

DHEirOIT.  10*1.  0. 1  A. 


Stereotype  (hists 


Our  Electric-Wdded  Steel 
Stereotype  Chases  are 
Cuarsnteed  for  strength 
and  accuracy. 

Plain  chases  converted  for 
Autoplate  Casting  or  made 
larger  or  smaller. 

All  kinds  of  chase  altera¬ 
tions  and  repairs. 

Write  for  prieet. 


AaericaB  Sled  Chase  Ca. 

122  Centra  St. 
New  York 


We  can  increase  your  businesa— you 
want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how  press 
clippings  can  be  made  a  business  builder 
for  you. 


BURRELLE 

145  Lafayette  St,  N.  Y.  City 

Eatabliabed  a  Quarter  of  a  Century 


Clhia-Westhigliouse  Dqubb  Motar-Driva 
with  full  automatie  push  button  oontrol. 

USED  BY  THE 

Greensboro  News 

Greensboro,  N.  C. 

We  refer  you  to  them  for  their 
opinion 


MAIN  OFFTCB 
Fisher  Building 

S48  8.  Dearborn  St. 
CHICAGO 


BA8TERN  OFFICB 
Marbridge  Building 

Broadway  at  S4th  St. 
N«W  YORK 


1  T 


R.  Hoe  &  Co. 


Offer  for  sale  at  very  attractive 
prices  the  following  presses  of 

other  makes: 

WOOD  Octuple  Press,  Page  Length 

23^” 

WOOD  Sextuple  Press,  Page  Length 

23  9/16" 

WOOD  Sextuple  Press,  Page  Length 

23  9/16" 

GOSS  Straight-line  Sextuple  Press, 
Page  Length  21. (tr 
GOSS  Straight-line  Sextuple  Press, 
Page  Length  23  9/16" 

GOSS  32-page  Two-Plate-Wide  Press, 
Page  Length  2^" 

GOSS  24-page  Two- Plate- Wide  Press, 
Page  Length  23  9/16" 

GOSS  24-page  Two- Plate-Wide  Press, 
Page  Length  23  9/16" 

GOSS  Monitor  12-page  Press,  Page 
Length  21.60" 

sCOTT  32-pjage  Two-Plate-Wide  Press, 
with  Color  Cylinder,  Page 
Length  23  9/16" 

DUPLEX  Eight-page,  Angle  Bar,  Flat- 
Bed  Press.  Double  Drive, 
Page  Length  22}4" 

Full  particulars  furnished  on  re¬ 
quest. 

R.  HOE  &  CO. 

504-520  Grand  Street 
NEW  YORK,  N.  Y. 

7  South  Dearborn  S>t.  7  Water  St. 
CHICAGO,  ILL.  BOSTON,  MASS. 


Prfailar**  Outfitters 
Print^  Plants  and  bustnesi  bought  laf  ^ 
American  Typefoundera’  products, 
and  bookbinders’  madiinery  of  every 
tioo.  Conner,  Fendler  &  Ca.  on  nlT’Y 
St..  New  York  City. _ 


STEREOTYPING 

MACHINERY 

^^^The  Gom  Mzt^^ 
Roller  rolls  wet  mau 
In  11V4  seconds:  dry  ma^ 
In  22Vi  seconds.  Also  stip.\ 
plied  for  wet  mats  only.  ln».\ 
pressions  accurate  —  endsl 
of  cylinder  are  set  at  same  time. ' 
Bed  can  be  furnished  loof 
enough  to  roll  a  double  page 
form.Writefor  complete  cata¬ 
log.  The  Gqss  Printing  Press 
Company,  Chicago. 


Increase  ihe  Output  of 
Composing  Machines  ami 
Quality  of  Your  Product 

The  melting  pot  is  the  heart  of 
your  slug  or  type  casting  ma¬ 
chine — uniform  controlled  heat 
means  uniform  production.  Users 
say  that  they  are  able  to  in¬ 
crease  the  output  of  their  com¬ 
posing  machines  from  10  to  25 
per  cent  through  the  use  of 

l-ORTIFIED 

INTERCHANGEABLE  ELECTUC 
METAL  POTS 

Get  the  facts  and  figure  the 
saving  you  can  make  in  yow 
own  plant. 

If  you  do  not  already  have  eleo 
trie  pots,  write  for  this  booklet 
It  is  free  to  you.  It  is  chock 
full  of  suggestions  and  usable 
information  that  will  prove  val¬ 
uable  as  daily  reference— how 
to  adjust  machine  troubles, 

_  formula  for 

m  e  t  a  1 1 
“toners," 

s  h  0  r  t  c  nts 
and 

guards,  and 
many  othff 
helps  and 
hints  that 
will  ptoTt 
of  moner 
making  val¬ 
ue  to  yofl- 


HANDY 

HELPER 


Mjoom 

OPCRMOBS 


fonmio  MVo  ock 


FORTIFIED  MFC.  CO. 


I4th  A  Agne*  Ave.,  Kaiuw  OtVi 
“Fortified  Meana  Sottofied" 
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The  Market  Place  of  the  Newspaper 


3c  C  " 


^  ^  1^  mr  feMtiiaa.  cm  wtife  «rair» 

18C  g^rWto  ip*e»  •»  •* 

—  aJiaOiirMt. 

*  —  wiinl  l»r  ta-rtio..  -A  wltfc  0^. 

6C  Zt  •dr.rtl—t.  oUh-  aiy  o«fc«- 


JOC  I  wUto  apacm  ia  uMd 

^  fl  ^rurUtemmt. 


omS  with  erJar, 
•t  tap  Bad  hot- 


Situations  Wanted 

OrculatioB  Manapar 

of  excrptional  ability,  open  for  engagement  on 
short  notice.  Experienced  on  lar^  and  small 
dailies  morning,  evening  and  ^nday.  Fa¬ 
miliar  with  A.  B.  C.  records,  also  promotion 
work.  Efficient  and  economical.  References. 
Address  B-S19.  Editor  &  Publisher. 


SITUATIONS  WANTED 

Aimti<^  OipywrltBr-SnUator-Managm-. 

_ _ producer,  with  8  years’  successful 

SUStSng^rience.  College  ^duate;  un- 
“^-j-rences.  Promptly  available  anywhere. 

proposition?  Box  B  S35,  Editor 

t  Pablisher. 

Xluidst-g  Agency  Awrentiee 

«rt  department.  2  years’  lettering  and  lay- 
age  19.  high  school  graduate. 
Sii,^  H.  ^rk.  68  Stratford  Road. 
Brooklyn. 

;^g„rtislng  Manager 

*-iTts  connection  with  live  nev^per  in 
giiddle  western  city  of  S.OOO  to  100,000  j^ula- 
boo  «  years  newspaper  experience,  good  copv 
writer,  a  result  producer,  31  years  rfd.  rnamed, 
of  rood  address  and  now  employed.  Address 
Bbs  B-557,  Editor  &  Publisher. 


Agvwtjsing  Manager. 

Eaergetic  and  clean  cut;  young,  10  years’  ex- 
wrience  in  advertising  game.  Capable  execu- 
Sre  copywriter  and  salesman,  know  how  to 
make  friends,  will  deliver  the  goods.  Job  must 
Oder  permanency  and  good  future.  Excellent 
references.  Address  Box  B-5S6.  care  Editor 
md  Pnblisher. 


Aahmit  to  General  Manager. 

Execntive  in  Financial  Management,  Costs, 
Credits,  purchases.  One  position  ten  years. 
Now  Manager  large  Warehousing  and  Trans¬ 
portation  Co.  Desire  return  to  publication 
work.  Age  37.  Address  Box  B-530,  Editor  4 
Publisher. 


Clmilatirwi  Manager 

desires  charge  of  city  cirenlation  in  city  of 
100,000  or  over  or  entire  circulation  in  smaller 
city.  Fifteen  years’  experience.  CZapnble  pro- 
motkm  man  with  clean,  successfm  record. 
Can  handle  men  and  boys.  Member  LC.M.A. 
Satisfactory  references.  Desire  for  pooirioc 
with  greater  possibilities  only  reason  for  wish¬ 
ing  to  make  change.  Address  B-5d0,  Editor 
&  Publisher. 


City  Editor. 

Experienced  in  both  large  and  small  cities; 
now  employed  on  metro^itan  daily;  wishes 
permanent  position  in  medium-sized  city. 
B-543,  Editor  &  Publisher. 

Classified  Advertising  Manager. 

Age  35,  married,  ten  years’  experience  on 
metropolitan  and  small  daily  papers.  Ref¬ 
erences  from  eve^  employer.  Understand 
every  activity  relative  to  classified.  Available 
after  July  first.  Can  go  any  place.  Wire  or 
write  D.  W.  Lawson,  6818  Washington  Ave., 
St.  Louis,  Mo. 

Classified  Ad  Manager 

of  first  newspaper  in  pn^essive  mid-west  city 
of  170,000  population  desires  change  of  business 
location.  Thoroughly  versed  in  the  rudiments 
of  Classified  Advertising  and  had  the  satisfac¬ 
tion  of  placing  his  publicaiton  pre-eminent 
over  all  local  competitors.  Can  furnish  ref¬ 
erences  to  please  the  most  critical.  Address 
Box  B-548,  Editor  &  Publisher. 


Compooing  Room  or  Mechanical  Supei  hiteudent 
Who  can  get  results  at  minimum  cost.  Young, 
ambitious,  honest;  practical  printer,  machinist, 
operator,  university  journalistic  training;  14 
years’  all-around  experience  in  newrspaper  and 
printing  industry.  Go  anywhere;  union,  ex- 
service  man,  gentile.  Connection  with  large 
plant  or  syndicate  desired.  Address  Box  A-999, 
Editor  4  Publisher. 


Buaess  and  Advertising  Maiu4;er 

now  representing  in  National  field  papers 
with  which  I  have  been  associated  for  6  years 
u  ictive  business  and  advertising  manager. 
Desire  to  locate  in  city  between  25,000  to  50,000, 
where  pnblisher  needs  a  man  who  can  pro- 
iaoe  local,  get  production  out  of  his  men  and 
who  knowrs  how  to  handle  national  advertising 
accounts.  Age  35,  married.  Can  furnish  un- 
ootetionable  references.  Address  Box  B-S39, 
Editor  4  Publisher. 


Bntoieei  Management 

of  small  daily  wanted — any  location.  Run  down 
paper  preferred.  Will  consider  small  invest¬ 
ment  with  services.  Address  B-520,  care  of 
Editor  &  Publisher. 


CwlaonisL 

Conk-arfitt.  Young  man,  28,  married,  desires 
posi^  in  studio  or  as  assistant  to  cartoonist. 
.Ability,  but  no  professional  experience.  Wish 
to  lesm.  Will  send  samples  of  work.  Ad¬ 
dress  Box  B-538,  Editor  &  Publisher. 


CartonUst  Plus. 

l^psper  cartoonist.  Also  experienced  in 
7^  retouching,  layouts  and  advertising  art, 
Jtsirts  change  now  or  later.  B-523,  Editor  4 
nmosher. 

Qmdstion  Manager. 

Sueeasf nl  resourceful  with  eminent  record  for 
“rtfnl  economical  conservative  upbuilding.  Ad- 
«as  Box  B-531,  Editor  4  PHiblisher. 


AT  YOUR  SERVICE 

The  men  whose  ads  you  see 
in  these  columns  are  eager  to 
serve  you  as  they  have  served 
other  publishers.  They  have 
brought  the  profits  in  for 
others;  why  not  let  them 
prove  their  value  to  you? 
When  you  need  a  good  man, 
answer  their  ads,  and  they’ll 
do  the  rest. 


Editor. 

A  hard  job  as  editor  of  a  daily,  semi-weekly 
or  weekly  newspaper  in  the  good  old  U.  S.  A., 
in  a  small  city  or  town,  lapped  by  sea  or  lake 
or  river,  where  the  green  grass  grows  and 
human  kindliness  and  good  horse  sense  are 
the  predominating  virtues.  For  seven  years 
I  have  been  in  important  posts  in  the  foreign 
service  of  The  Associated  Press.  My  three 
children  were  bom  abroad.  I  want  to  chuck 
all  the  premiers  and  princes,  commissars  and 
granddukes  and  bring  the  children  home  to 
educate  them  as  Americans.  To  this  end  I 
can  devote  a  ripeness  of  mind  and  knowledge 
of  human  nature  gained  during  sixteen  years 
newspaper  experience,  seven  of  which  were 
spent  in  small  cities  in  the  United  States.  The 
j^  must  be  sufficiently  promising  to  assure 
a  respected  place  in  the  community  and  an 
opportuoity  to  cash  in  on  my  experience.  I 
am  34  and  in  excellent  health.  I  love  work 
and  people  and  sports  and  I  have  all  of  the 
usual  vices,  but  no  unusual  ones.  Address 
Box  B-547,  Editor  &  Publisher. 


Editorial  Writer. 

Are  you  looking  for  a  good  assistant,  experi¬ 
enced  worker,  with  a  small  amount  to  invest 
in  an  established  business  in  daily  or  wreekly 
field?  News  and  editorial  writer,  with  experi¬ 
ence  on  city  and  small  town  papers.  I^per 
must  be  located  in  good  American  community. 
If  interested  a  friendly  correspondence  can  be 
assured.  B-536,  Editor  &  Publisher. 

Fast  Desk  Man  to  Speed  Job. 

What  desk  have  you  open?  Thoroughly  trained 
editorial  department  man;  experienced  on  news, 
telegraph  and  city  desk  and  as  head  of  uni¬ 
versal  desk;  rapid  and  accurate;  considered 
A1  “make  up”  editor.  'Thirty-four,  married 
and  temperate.  Employed,  but  available  on 
reasonable  notice.  Address  Box  B-5S2,  Editor 
&  Publisher. 

Layout  Mon. 

Practical  printer  of  long  experience  desires  to 
connect  with  advertising  agency;  composing 
room,  or  other  house  where  knowledge  of 
effective  use  of  type  is  essential.  Address 
Box  B-54S,  care  Editor  &  Publisher. 


HELP  WANTED 

Advertiaiag  Manager 

to  devriop  National  advertising  on  two  strong, 
medium  size  newspapers  published  near  New 
York.  Reply  in  detail  to  Box  B-558,  Editor 
4  Publisher. 

Assistant  to  Newspaper  Publidter 
in  an  Eastern  city  in  a  situation  where  there 
is  marked  competition.  A  thoroughly  organized, 
leading  paper  desires  assistant  for  the  pub¬ 
lisher.  He  should  be  a  man  sufficiently 
familiar  with  the  details  of  a  publisher’s  work 
so  that  he  can  thoroughly  understand  instruc¬ 
tions  and  see  them  carried  out  in  the  several 
departments  of  the  paper.  A  good  opportunity 
for  a  man  who  has  served  in  some  generri 
business  capacity  on  a  paper  in  the  5,000  to 
10,000  class  can  now  graduate  to  a  larger  one 
with  a  better  future.  Useless  to  make  applica¬ 
tion  unless  steadiness  and  thorough  reliability 
has  already  been  demonstrated  with  the  record 
of  it  open  to  a  very  careful  investigation.  State 
salary  now  received.  .Address  Box  B-559, 
Editor  &  Publisher. 

Display  Ad  Salesman 

for  Central  Pennsylvania  morning  newspaper 
that  carries  more  advertising  of  all  kinds, 
for  its  size,  than  any  other  morning  daily  in 
this  state.  It  is  second  in  local  field;  very 
little  competition  from  evening  contemporary, 
very  slight  resistance  will  be  encountered  by 
man  with  high-powered  sales  ability.  Every 
department  of  newspaper  is  live;  world’s  great¬ 
est  comics  and  best  news,  circulation  increased 
almost  50%  within  the  last  six  months.  Most 
excellent  field  for  well  grounded  advertising 
ideas  and  salesmanship.  This  is  an  enlarge¬ 
ment  to  staff  not  filling  up  vacancy.  A  most 
progressive  city  of  75.000  population,  yet  eco¬ 
nomic  in  which  to  live  with  good  business 
conditions,  rents  and  cost  of  living  below  av¬ 
erage.  Salary  and  commission,  or  commission 
with  drawing  account  to  the  right  man.  Ad¬ 
dress  Box  B-560,  Editor  &  Publisher. 

Editor  for  Busineas  Weekly. 

This  position  is  open  to  a  man  young  enough 
for  enthusiasm,  old  enough  to  appreciate  value 
of  hard  work  and  skillful  enough  to  have 
initiative  and  ideas.  He  must  have  the  kind 
of  personality  which  will  enable  him  to  meet 
business  executives  and  engage  their  confi¬ 
dence.  He  must  have  ability  to  write  crisply 
and  concisely  and  be  able  to  put  human  inter- 
1  est  and  sparkle  into  business  articles.  He 
must  be  able  to  “see”  a  story  and  present 
it  graphically.  State  fully  experience,  refer- 
,  ences,  age  and  salary  expected.  Box  B-541, 
Editor  &  Publisher. 

Reporter. 

Young  Man  with  some  editorial  experience 
wanted  by  aggressive  weekly  trade  paper  in 
New  York  Gty.  Ability  to  adapt  himself  to  the 
'  organization  will  be  valued  above  experience 
I  in  providing  an  unusual  opportunity  for  an 
j  ambitious  reporter.  State  salary  required  and 
‘  full  particulars  in  first  letter.  .Address  Box 
■  B-555,  Editor  &  Publisher. 

*  BUSINESS  OPPORTUNITIES 

I  '  ==3™*™ 

,  Doily  Newspaper 

I  in  city  of  30,(100  population  for  sale  at  a  low 
:  price.  Owner  can  not  grive  it  his  attention  and 
I  property  not  making  progress  it  shcsild  under 
e  present  management.  A  real  opportunity  for 
e  a  newspaper  man.  Address  B-543,  Editor  & 
e  Publisher. 

I  For  Sale. 

‘  Prosperous  daily  newsi»per  in  Michigan  town 
‘  of  6.000  population.  Fine  equipment,  Measant 
’  office.  A  working  publisher  could  make  $10,- 
000  a  year.  $15.(X)0  cash  will  handle  this  prop- 
-  osition.  Address  Box  B-544,  Editor  &  Po¬ 
lisher. 


Opportunity  for  Business  Manager. 

California  newspaper  which  dominates  field, 
owns  exceptional  plant  and  building  in  pros¬ 
perous  dty  of  7500  has  opening  for  thoroughly 
capable  business  manager-publisher  who  can 
make  cash  investment  approximately  $15,000. 
Don’t  answer  unless  can  stand  rigid  investiga¬ 
tion  as  to  ability.  This  is  exceptional  proposi- 
ton  and  wrill  consider  high  class  men  only. 
P.  O.  Box  9.  Station  “C,”  Los  Angeles. 


Experienced  newspaper  men  with  from  $1,(X)0 
up  to  invest  in  going  newspaper  and  job  print¬ 
ing  business  in  city  of  15,CIOO,  and  take  (marge 
of  departments.  A  rare  opportunity.  Address 
Box  B-551,  Editor  4  Publisher. 

CIRCULATION  BUILDER 

Sports  Wki  Oixulatian 

instead  of  politics.  Over  100  papers  use  Mag¬ 
netic  Baseball  Flayer  Board.  ^o.  H. 
Reynolds,  Treas..  New  Bedford.  Mass. 

BUSINESS  SERVICES 


Photographer.  _ 

High  grade  all-around  man  with  keen  picture  T  _ _ 

sense  possessing  wide  experience  in  newspaper  ">’*»•  Ulppings. 

photography  desires  position;  good  exeimtive.  Naticmal  Newspaper  Reading  Service.  Reads 
well  educated,  speaks  foreign  languages,  3  the  daily  and  important  weekly  newspapers 
years’  European  experience.  Address  Box  of  the  United  States.  Four  Terrace,  Buffalo, 

N.  Y. 


— “Sales — 
Appraisals 


Palmer,  DeWitt 
&  Palmer 

Pmip€  CmmMt  Hfftnwfa# 

M.  C.  MOORE  SIS  Cumi  Driv* 

Bmwrnh  HilU,  Calif. 


Soaessful  Perfomanfe 

This  firm  has  a  record  of 
almost  15  years  of  successful 
performance  in  the  difficult 
work  of 

PURCHASE,  CONSOLIDATION, 
SALE  AND  APPRAISAL 
of  newspaper  and  magazine 
properties  tlu*oughout  the  U.  S. 

HARWELL  &  CANNON 

Times  Bldg.  New  York 


i  WE  CONNECT  THE  WIRES  1 


VIIDDLE  WESTERN  PUB- 
LISHER  has  just  sold  daily. 
Wants  new  connection  as  pub¬ 
lisher,  _  business,  circulation  or 
advertising  manager.  Thirteen 
years  with^  one  paper,  advancing 
to  circulation  manager,  business 
manager,  and  finally  publisher. 
Experience  has  taught  him  to 
watch  the  overhead  while  in- 
CTcasing  business.  Age  42L 
State  Normal  education.  Our 
No.  3865. 


Fernalo's  Exchange.  Inc 

Third  NarY  BYd'g..  Sprinofield,  Mass. 


Mr.  Publisher 


Business  Meunager 

The  International 
Circulation  Managers’ 
Association  can  supply 
you  with  a  competent 
circulation  manager. 
Write 

CLARENCE  EYSTER 
Sac’j-TrMts.,  L  C.  M.  A. 

Peoria  Star  Co. 

Peoria,  in. 


PROFITABLE 

READING 

will  be  found  in  the  “Busi¬ 
ness  Opportunities”  section. 
These  chances  are  too  good  to 
be  passed  up.  Act  now.  Get 
in  on  these  opportunities; 
they’re  just  what  you’ve  been 
waiting  for. 


years’  European  experience. 
B-546,  Editor  4  Publisher. 


uliomas 


l^ompang^ 

Memphis,  -Tenn. 

—  ^  ^ 

Originators  of  the 
Pernicin^nt^ 
Weekly  Business 
Review  Pa^e 


HUNCHES 


Publisher  Jepen  Adirertiser  Returns^*  lo  ^  * _ 

Orieut — Honored  et  BMquet  Deseret  f 

A  “Say^r^’\  farewell  The  Sdt  Li 

given  B.  W.  Fleisher,  publisher  of  the  newspape 

/apa»  ^dver-  .^j^brated  ite  7 
^er.  by  Joseph  La  D 
P.  Barry,  Amen-  jg^  All  person 
can  represente-  specially  ^vitec 
tive,  at  the  Shel- 

ton  Hotel.  New  ^nd  present  ^ 
York,  June  17. 

Mr.  Fleisher  Daily  B 

sailed  on  the  Construction 

President  Lawrence  (Ki 
McKinley  from  begun  and  it  is 
Seattle  on  June  ing  will  be  re 
25,  having  been  this  fall.  It  wi 
in  the  United  SO  by  117  feet. 

States  since  last  lisher. 

November 
arranging  for  the 
financing  of  an 
enlarged  new  plant  following  the  destruc¬ 

tion  of  the  old  plant  in  the  earthquake 
and  fire  of  September  1. 

Fleisher  declared  that  reports  from 

Japan  of  an  American  boycott  are  much 
exaggerated  and  that  they  do  not  repre¬ 
sent  the  attitude  of  either  the  government 
or  the  business  interests. 

-\mong  those  present  at  the  dinner 
were :  H.  Saito.  Consul  General  of 
Japan  in  New  York;  General  Ryan, 

Baron  Ishimoto,  Reginald  Orcutt,  R.  H. 

Page,  John  F.  Barry  and  William  S. 

Wasserman. 


One  Dollar  IV ill  Be  Paid  for  Each  “flurec/i’”  published. 


B.  W.  Fleisher 


Virginia  Press  Association  will 
at  Roanoke  July  24,  25  and  26. 


left ‘behind  an  idea.  For  one  of  those  St.  Paul  Pioneer  Press  recently  had  a 
inevitable  dull  days  of  summer  why  not  P^S^  feature  that  can  be  workM  out  m 
prepare  an  autobiography  of  a  copy  of  inany  cities.  Pictures  of  abandoned 
your  daily?  Start  with  the  history  of  a  churches  and  their  present  uses  and 
story,  describe  the  make-up,  the  press  feature  story  on  the  tragedip  that 
run,  tell  how  newsboys  carry  the  paper  caused  the  buildings  to  be  used  for  other 
home,  and  detail  the  humorous  scramble  purposes  made  an  interesting  local  story, 
for  different  sections.  Itjnakes  ai^ inter- 

esting  column.— C.  A.  Grimes,  Central  .  .  ,  .  1  , 

Falls  R.  I  ^his  IS  the  time  of  year  when  the  auto 

’  ‘  _  traffic  is  getting  extremely  heavy,  and  it 

One  of  the  most  popular  features  I  should  be  the  duty  of  every  newspaper 
ever  tried  out  was  a  weekly  “freak  news”  ^  conduct  a  safety  driving  campaigi. 
page.  Svndicate  services,  the  local  and  Publish  each  day  one  of  your  local  traffic 
correspondent  staff,  and  even  the  regular  rules,  with  comment  thereon  Interview 

news  agencies  are  all  the  time  turning  in  your  1(^1  traffic  officers  and  find  out  not  _  .  ~ 

ctrav  JtPtns  ciiitahlp  fnr  it  Thece  to-  Only  the  near  accidents  that  happen  from  lisher  of  the  Tea  and  Coffee  Trade  Jour- 
irether  with  mats  and  cuts  of  odd’  and  ^’ut  some  of  the  humorous  ml.  New  York,  returned  to  the  United 

unusual  pictures _ the  news  value  of  violations  of  the  traffic  rules.  Publish  States  June  24,  on  the  S.  S.  Tenyo  Maru, 

which  is  not  impaired  by  delay  in  publi-  ‘^^y*  along  with  the  from  an  inspection  tour  of  the  tea  districts 

cation — can  be  saved  until  a  certain  day  interpretation  of  the  violated  rule,  of  Japan  and  Formosa.  He  says  he 

of  each  week,  and  then  a  whole  page  They  will  create  a  lot  of  interest  among  found  the  Japanese  merchants  much  con- 
made  up  from  them — one  sure  to  be  of  drivers,  cause  the  traffic  rules  to  be  more  cemed  over  India,  Ceylon,  and  Java  corn- 
exceptional  reader-interest.  If  short  a  ‘^’o^ely  observed  and  do  your  town  a  good  petition  in  the  United  States.  They  have 
story  or  two,  it  should  be  an  easy  matter  Safety  First,  resolved  to  take  immediate  steps  to  adver- 

to  suonlv  the  lack  bv  a  call  on  the  in-  “^hu  Ghbert,  Chicago.  . -  - - 


AUTOMOBBLE 

FEATURES 


Touring  —  Camping— Traf¬ 
fic  —  Gasoline  —  Upkeep— 
Roads  —  Legislation  — 
Taxation  —  Insurance  — 
Garaging  —  Used  Car  Buy- 
ing  and  Selling  and  all  the 
other 

BIG  SUBJECTS  OF  MOTORING 
COVERED  IN  A  BIG  WAY 


The  Uliman  Feature  Senice 

Home  Life  Bldg.,  WashiigleD,  D.  C 


Ice  Industrie*  Favor  Newspapers 

The  survey  bureau  of  the  National 
Association  of  Ice  Industries  shows  that 
newspaper  advertising  has  played  a  most 
important  part  in  the  remarkable  expan¬ 
sion  of  the  ice  industry.  A  part  of  the 
report  of  the  survey  reads:  “It  has  been 
the  constant  aim  of  the  association  to 
encourage  greater  use  of  newspaper  dis¬ 
play  space  by  its  2,000  members.  A  large 
number  of  dealers  have  not  only  enlarged 
their  business  but  have  created  public 
confidence  by  placing  their  message 
squarely  before  the  consumer  through 
advertisements  in  their,  local  newspapers.” 

Cullen  Is  Birmingham  Chief 

Advertising  Oub  of  Birmin^iam  re¬ 
cently  elect^  H.  D.  Cullen  of  the 
Cullen-Bethea  Advertising  Agency  pres¬ 
ident.  Baxter  M.  Eastbum,  advertising 
manager  of  J.  Black  &  Sons,  vice-pres¬ 
ident;  Charles  B.  Marsh,  of  the  Will- 
U-Read  Advertising  Agency,  secretary, 
and  Fred  A.  Duran,  advertising  manager 
of  the  Traders  National  Bank,  treasurer. 


Exploit  and  Adventure 

Excursions  on  the  Wings  of  Daring 

Authentic — Informative 
Vivid 

Splendidly  Illustrated 

A  Weekly  Feature  of 
Distinction 


Served  in  Proof  Form 
with  Mats  or  Calendered  Proofs  of 
Illustrations 
or 

In  Full  Page  Mat  Form,  Either  20  or  21 
Inches  Long 


RUBY  M.  AYRES' 

Latest  Serial 

“THE  MARRIAGE  HANDICAr 

Immediate  Release 
Advance  advertising  and  pMi 
furnished  in  mat 
Wire  Now 

Tie  McCiire  Newspaper  Syalcak 

373  Fourth  Avr.  New  Ysril  Qg 


METROPOLITAN 
NEWSPAPER  SERVICE 

Maximilian  Biter,  Jr.,  General  Manager 
150  Nassau  Street,  New  York  City 


Million 

Dollar 

Hearst 

Features 


■WITH  special  writers 
^  and  photographers 
covering  all  parts  of  the 
world,  NEA  furnishes 
Full  Service  clients  the 
best  of  news  pictures  and 
news  feature  stories. 

Write  for  samples  and  rUtt 


America’s  Best 
Magazine  Pages 

Denly  and  Sunday 


The  World’s  Greatest  Grculetion 
Builders 


Newspaper  featare  Service 

241  WEST  88TH  STREET 
New  York  CHy 


Inteimational 
Feature  Service,  Inc. 
New  Yoric 


SUMMER  COPY  PAYS  IN 

NEW  ENGLAND 


MASSAOHTTSSTTft— Population,  S,8U,IM 


***Attl«boro  San . (E) 

>**Boiton  Olobo  . (MAE)  i 

***Bofton  Globe  . (S) 

***Boston  Poet  . (M) 

••'Boston  Post  . (S) 

'"Fall  Biver  Herald . (E) 

•"Fitchburp  Sentinel  . (E) 

•"HaTerhill  Oaiette  . (E) 

fttLpnn  Item  . (E) 

ttfLowell  Courier-Citizen  and 

Ereninp  Leader  ....(MAE) 
"•Mew  Bedford  Standard-Meroury 
(MAE) 

"•Mew  Bedford  Sunday  Standard 

(S) 

"•Mortta  Adams  Transcript.  .(E) 

tttPitts&eld  Eacle  . (E) 

"•Salem  Mews  . (E) 

•"Taunton  Gazette  . (E) 

"•Worcester  Teleyram-Gasette 

(MAE) 

•••Worcester  Sunday  Telegram  (S) 


MAIME— Population,  768,014 

"•Bangor  Daily  Oommerclal.  .(E)  lAUt  .08 

•"Portland  Press  Herald. .  (MAS)  81.11i(A)  .08 

•••Portland  Express  . (E)  M,400  .10 

•••POTtland  Telegram  . (8)  88, 7M  .10 

(Sunday  Edition  Express) 
tttWaterville  Sentinel  . (M)  8,999  ,088 


MEW  HAIGPBHIBE— PopuUtion,  448,688 

"•Concord  Monitor-Patriot  . ,  (E)  8,888  ,0878  ,088 

tttKeece  Sentinel  . (E)  8,818  .08  .084 

•"Manchester  Union  Leader.  (MAE)  88,846  .10  .07 


RHODE  18LAMD— Population,  604,897 


tttMewport  DaUy  Mews . (E)  0,184  .0886 

tttPawtncket  Times  . (E)  88,891  ,07 

tttProTidence  Bulletin  . (E)  64,078  ,17 

•••PnTidenoe  Journal  . (M)  88,884  .10 

'"Proyidenoe  Journal  . (S)  61,148  ,18 

ItlPratldenoe  Mbune  . (E)  88.081  .10 

•••Wsaterly  Bun  . (EIM  4,400  ,0S8 

•••Woonsocket  OaU  . (E)  U,68S  .08 

(B)  Combination  rate  Daily  Journal  and 
Ere.  Bulletin. 


VEEMOMT— PopuUtion,  888,488 

"•Barre  Times  . (E)  6,888 

tttBennington  Banner . (E)  8,089 

"•Bulingtra  Free  PrM . (M)  18,808 

•••BuUand  Herald  . (M)  10,848 

•••St.  Johnsbury  CaledonUn-Beooid 

(E)  4,084 


(X>MME<rnCTrT— PopuUtion,  1,880,681 

•"Bridgeport  Post-Telegram 

(EAM)  46,117  .14 

"•Bridgeport  Post  . (S)  80,868  .00 

"•Hartford  Courant  . (M)  81,040  .08 

•"Hartford  Oonrant . (B)  80,847  .11 

tttBartford  Times  . (E)  46,907  .18 

"•Meriden  Record  . (M)  7,818  ,048 

mUiddletown  Press  . (E)  7,088  .088 

tttMew  Haven  Register _ (EM)  40,106  .18 

"•Mew  London  Day  . (E)  11,841  .06 

ntMorwich  BnUetin  . (M)  18,494  .07 

•"Norwalk  Hour  . (E)  6,684  .08 

•"SUmford  Advocate  . (E)  8,994  .087 

"•Waterbnry  Republican  Amariean 

(MAE)  81,081  ,08 

•"Waterbnry  BepubUcan  ....(S)  16,181  ,00 

*••  A.  B.  0.  Stotemont,  April  1,  1984. 
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(A)  CircnUtion  daily  edition  only. 
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Thousands  and  thousands  of  vacationists 
are  preparing  to  visit  New  England  and 
her  numerous  summer  resorts. 

This  will  give  the  New  England  Market, 
already  of  a  stupendous  aggregate  buying, 
an  increased  impetus.  Her  families  are 
spending  millions  of  dollars  today.  They 
will  spend  millions  more  tomorrow.  Her 
tourists  and  vacationists  will  spend  millions 
every  day  from  now  until  the  early  Fall. 

These  people  will  be  buyers  of  practically 
every  necessity  and  most  of  the  luxuries. 
Think  of  the  weight,  even  a  small  percent¬ 
age,  these  purchasers  will  have  on  the  trade. 

Are  you.  National  Advertisers,  going  to 
secure  your  full  share  of  New  England's 
new  summer  millions? 

An  advertising  campaign  concentrated 
in  these  daily  New  England  newspapers 
will  prove  the  most  effective  and  economical 
way  of  securing  distribution  and  sales. 

The  result-getting  power  of  these  dailies 
has  been  proven  time  and  time  again.  These 
papers  are  at  your  service,  to  assist  you  to 
open  up  this  great  summer  market  for  your 
merchandise. 

Use  the  dailies  intensively  and  you  will 
get  your  goods  called  for  by  name  all  over 
New  England. 


HET  PAID  EVERY  DM 
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Eastern  Representative 
DAN  A.  CARROLL 
•  I  lo  East  42nd  St. 
New  York 


IVestern  Representative 
J.  E.  LUTZ 
Tower  Building 
Chicago 


